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Mr.  I.  Tornberg 

sales  r  Machinery  Corp. 

Wood  NewspaPW  ”  g 
plainlield,  New  Jersey 

Dear  Mr.  Tornberg: 

we  -- 

pDATEmachme.  ,  »  l^e  been 

Since  ours  was  first  ot  th^  ||  i  ||  Ifc^rTlllli  ■"  nW 
considerable^Jft»-L^*''J^  country  and  Canada. 

.,,tMs  equipment.  P-ff of 

J^^thorougMyaUsfie  ®  u‘«e”S  be  of  service 

V  in  showing  this  ma 
advise. 

'  "  III  .  I  jours  very 
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CMA/hraw 


CarlM.  Adams 
Business  Manag 


2d  New  Heavy  Duty  Ponys  Sold* 
Perhaps  your  plant  needs  one  too! 


PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17, 

MAKERS  OF  STEREOTYPE  EQUIPMENT  FOR  OVER  A  HALF  CENTURA 
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From  Maine  to  Georgia 
they’re  swinging  to  INS 


In  fact,  throughout  the  country  enterprising 
newspapers  are  choosing  International  News  Service. 
The  reason:  it’s  the  wire  service  that  does  far  more 
than  just  duplicate  or  “backstop”  the  others. 

The  latest  to  make  the  swing  to  INS  are:  . 

In  Maine— Portland  Press  Herald,  Portland  Evening 
Express,  and  Portland  Sunday  Telegram. 

In  Georgia— Augusta  Chronicle,  Augusta  Herald,  and 
Augusta  Sunday  Chronicle  and  Herald. 

INS  is  proud  that  it  has  been  chosen  to  serve  these 
two  distinguished  newspaper  groups.  In  both 
cases,  the  decision  was  reached  after  careful 
analysis,  and  first-hand  experience  with  all  three 
major  American  news  agencies. 

These  newspapers  continue  the  trend  everywhere  to 
INS  because  of  the  demand  for  more  value  per 
news  dollar— we  call  it  “INS  plus.” 

More  and  more  editors  are  finding  that  INS  meets 
this  demand  with  its  distinctive  news  coverage, 
plus  dramatic  exclusive  news-features— all  skillfully 
blended  to  help  them  produce  better,  more 
informative  and  interesting  newspapers. 


'INS 
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Pense  novel,  has  been  as- 
'Sned  by  International  News 
Servrce  to  cover  the  forth 
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INTERNATIONAL  NEWS  SERVICE 

235  East  45th  Street  •  New  York  17,  N.  Y. 
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EDITOR  &  PUBLISHER  CALENDAR 


Feb.  17-18 — Midwest  Newspaper  Advertising  Executives'  Association, 
semi-annual  meeting,  Hotel  President.  Kansas  City,  Mo. 

Feb.  19 — National  Education  Writers  Association  awards  luncheon 
with  Educational  Press  Association,  National  Educational  Association, 
Marlborough-Blenheim  Hotel,  Atlantic  City,  N.  J. 

Feb.  20-23 — Georgia  Press  Institute,  29th  annual  session,  Henry  W, 
Grady  School  of  Journalism,  University  of  Georgia,  Athens,  Ga. 

Feb.  22-23 — Northwest  Daily  Press  Association,  38th  annual  meeting 
Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  22-24 — Nevada  State  Press  Association,  annual  convention,  Fre¬ 
mont  Hotel,  Las  Vegas,  Nevada. 

Feb.  23-24 — Newspaper  Advertising  Executives  Association  of  the  Coro- 
linas  meeting.  The  Clemson  House,  Clemson  College,  S.  C. 

Feb.  23-25 — Northwest  Mechanical  Conference,  St.  Paul  Hotel,  St. 
Paul,  Minn. 

Feb.  24-26 — Inland  Daily  Press  Association,  Winter  and  Spring  meet¬ 
ing,  Drake  Hotel,  Chicago. 

Feb.  24-26 — ^Texas  Daily  Newspaper  Association,  36th  annual  meeting. 
Western  Hills  Hotel,  Fort  Worth,  Texas. 

Feb.  25-26— New  England  Newspaper  Advertising  Executives  Assocle- 
tion.  Winter  meeting,  Parker  House,  Boston. 

March  I— New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.  J. 

March  2-3 — Mississippi  Valley  Classified  Advertising  Managers  Asso¬ 
ciation,  annual  meeting,  LaSalle  Hotel,  Chicago. 

March  3-4— New  York  State  Dailies,  Advertising  Managers  Bureeu, 
Spring  meeting.  Hotel  Syracuse,  Syracuse,  N.  Y. 

March  4— United  Press  Newspaper  Editors  of  New  York  State,  first 
convention.  Hotel  Syracuse,  Syracuse,  N.  Y. 

March  6-8— Gravure  Technical  Association,  annual  convention.  Hotel 
Drake,  Chicago. 

March  9-10— M  issouri  Newspaper  Management  Clinic  annual.  School  d 
Journalism,  University  of  Missouri,  Columbia,  Mo. 

March  10-12 — Southern  Newspaper  Publishers  Association.  Western 
Division,  Mechanical  Conference,  Hotel  Galvei,  Galveston.  Texas. 

March  11-22 — American  Press  Institute,  Managing  Editors  and  News 
Editors  Seminar,  Columbia  University,  New  York. 

March  13-16— Association  of  National  Advertisers,  Spring  meeting. 
The  Homestead,  Hot  Springs,  Va. 

March  16-17— Ohio  Select  List,  display  and  classified  advertising 
Clinic.  Deshler-Hilton  Hotel,  Columbus,  Ohio. 

March  19-21 — Kent  State  University,  16th  annual  journalism  short 
course,  Kent,  Ohio. 

March  19-22— Kent  State  University,  16th  annual  photo  short  course. 
Kent,  Ohio. 

March  21-23— New  Jersey  Press  Association  and  Pennsylvania  News¬ 
paper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Conference. 
Sheraton  Hotel,  Philadelphia,  Pa. 

March  22-23— National  Editorial  Association,  Spring  meeting,  Comnno- 


Crippled  Airliner  With 
11  Lands  Safely  in  LA. 
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Every  weekday  evening  the  largest 
evening  newspaper  audience  in 
Western  America  opens  up  the 
Herald-Express.  It’s  the  richest, 
youngest,  buying-est,  married-est, 
home-owning-est  audience  of  any 
evening  newspaper  on  the  West  Coast! 

340,335  net  paid  daily  circulation,  and 
with  almost  100,000  more  daily  readers 
than  the  second  Los  Angeles  evening  paper. 
Also,  more  than  91%  of  this  choice  readership 
is  concentrated  in  Los  Angeles  County 
. . .  first  county  in  the  nation  in  retail  sales! 
Use  the  Herald-Express  regularly. 

Reap  the  rich  rewards  your 
advertising  dollars  deserve! 


-National  Editorial  Association,  Spring 
dore  Hotel,  New  York  City. 

March  25-29 — National  Press  Photographers  Association,  ai 
vention.  Hotel  Willard,  Washington,  D.C. 

March  29-31 — Inter-American  Press  Association,  semi-annual 
directors  meeting.  San  Jose.  Costa  Rica. 

March  3(^Connecticut  Editorial  Association, 

Haven,  Conn. 

April  1-12  — American  Press  Institute,  general  reporters  seminar, 
bia  University,  New  York. 

April  1-3 — Newspaper  Personnel  Relations  Association, 
conference'  Broadmnore  Hotel.  Colorado  Springs,  Colo. 

April  3-4— Pennsylvania  Society  of  Newspaper  Editors,  Editors'  Work¬ 
shop,  NIttany  Lion  Inn,  Penn  State. 

April  7-11 — National  Association  of  Radio  and  Television  Broadcasters 
Association,  annual  convention,  Conrad  Hilton  Hotel.  Chicago. 


Winter  meeting. 


ninth  annua' 


In  the  West  only  the  Herald- 
Express  offers  advertisers  both 
the  Starch  Readership  Survey 
and  Ten  Top  Brands  Report, 


Los  Angeles  Evening 

HERALD-EXPRESS 


Vol.  90,  No.  7,  February  16,  1967.  Editor  &  Publisher,  the  Fourth 
published  every  Saturday  with  an  additional  issue — The  International  Year  Bow 
Number  in  February  by  the  Editor  &  Publisher  Co..  Inc.  Hiditorial  nnd  pu»" 
ness  offices  at  Suite  1700,  Times  Tower,  1476  Broadway,  New  York  36, 
(Printed  by  Scott  Printing  Co.,  Jersey  City,  N.  J.)  Second  class  mail  pnvil«»“ 
authorized  at  New  York.  N.  Y.  under  the  act  of  March  S,  1879.  with  lit 
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and  in  Canada.  All  other  countries  $10.00. 
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The  Viennese  daily,  Wiener  Zeitung, 
was  founded  in  1703. 

Except  during  the  Nazi  occupation  of 
Austria,  when  it  was  suppressed,  it  has 
been  published  continuously  ever  since. 
It  is  the  world's  oldest  newspaper. 
United  Press  welcomes  it  as  one  of  its 
newest  clients. 
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HOW  TO  SAVE  MONEY 
ON  DROSS  LOSSES 


First;  minimize  dross  by  using  type  metals  free  or 
dross-producing  oxides.  Those  ore  Federated  Costo- 
motic*  Type  Metals,  made  by  a  patented  process. 

Second;  use  fluxes  judiciously  so  that  the  very  mini¬ 
mum  of  good  metal  —  it's  always  tin  that  suffers 
most  —  goes  off  in  dross. 

Third;  trade  your  dross  in,  pound  for  pound  at  a 
modest  cost,  for  Federated  Mor-Tin®  metals.  Mor-Tin 
restores  your  metal  to  the  correct  lead-tin-antimony 
balance  and  sustains  your  casting  quality. 

We  shall,  on  request,  send  printed  matter  on  any 
or  all  of  the  foregoing  subjects.  We  have  also  an 
interesting  booklet,  ‘‘How  to  Save  Money  on  Type 
Metals”.  And  there’s  always  a  Federated  Service 
Man  not  far  from  you  who’ll  be  glad  to  discuss  your 
type  metal  problems. 


DIVISION  OF  AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  BROADWAY,  NEW  YORK  S,  N.  Y. 
tn  Canada:  Federated  Meta/t  Canada,  Ltd.,  Toronto  and  Montreal 

Uunimim.  Atodet.  Babbitts.  Brass,  Bronra.  Die  Casting  Metals.  Lead,  Lead  Products,  Wagnesiun.  Solders,  Tjrge  Metals,  Im  Dust 


★  ★★★★★ 

w  ARD  MOREHOUSE.  Broadway  columnist-drama  critic  for 
the  Long  Island  (N.  Y.)  Star-  Journal,  Newark  (N.  J.)  Star- 
Ledger  and  other  Newhouse  Newspapers,  a  frequent  contributor 
to  Theatre  Arts,  only  magazine  in  America  devoted  to  the 
living  stage,  has  an  interesting  article  in  the  February  issue 
about  S.  Hurok,  impresario  extraordinary.  .  .  .  John  Tassos,  a 
Kenyon  &  Eckhardt  account  executive,  after  10  years  of  ocean 
bottom  exploration  as  a  hobby,  managed  to  find  time  (.from  3 
to  7:30  a.m.  in  his  Westport,  Conn.,  home)  to  write  a  book. 
‘‘The  Underwater  World”  (Prentice-Hall,  Inc.),  to  be  published 
March  1.  .  .  .  John  Sperry  (Jack)  Johnson  (594  Warren  St. 
Bridgeport,  Conn.),  formerly  with  the  Dallas  News,  Los  Angeles 
Express,  Oakland  Tribune,  Salt  Lake  City  Herald,  Denver  Post, 
Netv  York  Daily  News,  Boston  Herald  and  other  newspapers, 
has  devised  and  offers  free  a  prayer  and  advertising  campaign 
to  “sell”  world  peace. 

— Replying  to  a  note  here  Jan.  26  about  difficulty  of  getting 
plannefl  tvpos  into  print,  Bert  Gumpert,  Mew  York  Post,  nrites: 
“It  is  true  that  merely  putting  C(J  next  to  a  planned  typo  is  no  I 
guarantt-e  that  when  it  gets  in  the  paper  wrong  will  be  right.  CQ, 
however,  does  serve  a  purpose.  Just  think  of  the  mental  gyiiinastio 
it  brings  to  that  bulwark  of  us  all,  the  Average  Reader,  when  he 
sees  a  meaningless  (f^Q)  printed  in  the  middle  of  a  vapid  sentence 
in  what  had  been  up  to  that  moment  his  Favorite  Newspaper.’’ 

— Ray  Henry,  Vi’asliington,  who  w  rites  A  I’  Newsfeature's  “Security 
for  ^ou,”  received  this  query:  “1  bought  a  bull  and  was  wondering  if 
1  would  get  anything  from  him  on  the  Social  Security  if  I  sell  him.” 
Turns  out  the  answer  is  yes — if  the  bull  was  raised  for  sale  as  part  of 
a  regular  farm  business  .  .  .  Publicist  Sy  Fresten  writes:  “\Mio  said 
publicists  always  exaggerate?  In  a  release  on  Fisherman  magazine,  our 
typing  department  erred.  In  sentence,  ‘Since  there  are  30,000,000  Ameri¬ 
cans  who  own  or  use  boats  and  spend  more  that  $1,000,000  annually  .  . 

It  should  reail  $1,000,000,000  (billion).  SOOOry.”  ...  Teamwork  between 
the  Miami  Daily  News  and  Southern  Bell  Telephone  Co.  enabled  re¬ 
porters  Milt  Sosin  and  Jack  Roberts  to  file  a  running — or  rolling  (60 
inph) — account  of  the  opening  of  Florida’s  new  Sunshine  State  Parkway 
between  Ft.  Pierce  and  Miami.  A  Bell  auto  equipped  with  radio-tele¬ 
phone  toured  the  108-mile  turnpike  behind  the  press  bus.  The  reporters 
dictated  stories  to  Louise  Blanchard  and  Haines  Colbert  in  the  city  room. 

— Who  said  personality-individuality  has  disappeared  from 
newspapers?  Here’s  the  lead  to  the  Amish  News  column  in  the 
Slippery  Rock  (Pa.)  Signal: 

“are  really  having  a  real  old  fashioned  winter  at  present  and 
is  fine  sleighing  on  the  side  roads  my  how  I  think  of  those  good 
old  times  we  had  as  a  child  when  it  was  sleighing  you  would  hitch 
up  old  dobbin  in  the  sleigh  or  perhaps  a  team  in  the  big  bobsled 
put  straw  in  the  wagon  box  blankets  on  top  then  pile  in  perhaps 
a  neighbor  or  two  you  would  take  along  that  sure  was  a  treat  now 
1  haven’t  had  a  sleigh  ride  in  eight  years. 

“as  to  the  health  Mrs.  Enos  Yoder  remains  about  the  same 
Mrs.  Jake  Hostetler  had  an  operation  Wednesday  morning  is 
getting  along  good  as  can  be  expected  J.  R.  is  about  the  same 
many  people  have  colds  and  grip  or  flu.” 

— William  Whitney,  regional  reporter,  Saratoga  Springs  (N.  Y.l 
Saratogian,  escaped  when  he  awoke  and  found  his  ceiling  afire  in  his 
Ballston  Spa  apartment.  Mr.  Whitney  “scooped”  his  landlord.  Editor 
I  Charles  Andrews,  Ballston  Spa  Journal,  as  his  newspaper  is  a  daily  and 
j  Mr.  Andrews’  is  a  weekly  .  .  .  Emery  Hutchison,  veteran  Chicago  Daily 
News  rewritenian,  has  become  a  hater  of  groundhog  legends  because 
of  his  annual  February  writing  chore.  His  bylined  story  in  full:  “Sat¬ 
urday  will  be  recalled  among  scholars  of  weather  superstition  as  the 
anniversary  of  the  medieval  observance  known  as  Groundhog’s  Day. 
...  A  TV  series  is  planned  on  the  Paris  Herald  .  .  .  Editor  W.  Earl  Hall 
Mason  City  (Iowa)  Globe-Gazette,  returned  from  a  ‘round-the-world 
tour,  including  Russia,  during  which  he  wrote  60  articles  on  “The 
World  Around  Us.”  .  .  .  Bob  Claves,  Dallas  News  sports  desk,  flies 
Navy  Reserve  jet  planes  on  weekends — sometimes  faster  than  sound  and 
higher  than  40.000  feet. 

— Henry  Minott,  UP,  Boston,  writes:  “You  listed  Feb.  2  several 
words  which  I  have  found  commonly  misspelled.  Proving  m? 
point,  I  note  that  you  misspelled  one — sacrilegious!”  A  dozen 
other  newsmen  noted  it,  too,  proving  they  do  know  how  to  spell 
it,  even  if  I  don’t  .  .  .  It’s  strictly  “pork  barrel”  on  a  courtho^ 
beat  where  Tallahassee  (Fla.)  Democrat  reporter  (Ken)  HOC” 
has  been  replaced  bv  former  Franklin  (Ind.)  Star  reporter 
;  (Ronald)  HAMM. 
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What  Price  Strikes? 

story  said:  “By  an  overwhelming  vote,  members  of  the  union 

voted  to  accept  a  new  two-year  contract  that  previously  had  been 
voted  down.  The  contract  is  the  same  as  one  accepted  last  December 
by  delivery  employes  of  the  newspapers,  members  of  the  same  union.” 

So  ended  a  six-day  strike  by  part  of  the  deliverers’  union  against 
newspaper  and  magazine  wholesale  dealers  in  the  New  York  area. 

Only  1,200  members  of  the  union  were  responsible  for  interrupt¬ 
ing  the  daily  newspaper  reading  habits  of  millions  of  New  Yorkers 
for  a  week  even  though  the  newspapers  were  not  a  party  to  the 
dispute. 

The  strike  was  unnecessarv  and  futile  but  nonetheless  costly  to 
the  newspapers  that  were  innocently  involved.  Loss  in  circulation 
resulted  in  loss  of  advertising  volume.  The  loss  in  revenue  was  not 
offset  by  any  decrease  in  operating  expenses  and  the  final  bill  will 
probably  total  in  the  millions  of  dollars.  The  strike  accomplishefl 
absolutely  nothing— nobody  gained— ever\’body  lost  because  of  the 
disruptive  tactics  of  a  few  people. 

That  is  usually  the  story  of  strikes  in  general,  but  especially  true 
of  strikes  in  the  newspaper  business.  Look  at  a  few  recent  ones: 

All  the  Pittsburgh  dailies  were  closed  down  for  47  davs  late  in 
1950  because  a  handful  of  mailers  thought  thev  should  have  more 
pay.  They  were  offered  10  cents  an  hour  but  thev  turned  that  down 
and  plunged  Pittsburgh’s  newspaper  readers  into  darkness  for  a 
month  and  a  half.  The  mailers  finally  settled  for  the  original  10-cent 
offer  plus  another  31/4  cents  nine  months  later. 

In  New  York  Citv  about  400  photo-engravers  closed  up  all  the 
newspapers  for  11  days  just  before  Christmas  of  19S3.  Thousands 
were  put  out  of  work,  the  newspapers  lost  millions  of  dollars  and 
New  York  retailers  lost  untold  numbers  of  customers.  The  photo¬ 
engravers  won  through  arbitration  exactlv  what  the  publishers  had 
offered  them  prior  to  the  strike. 

Newspapers  in  Wilkes  Barre,  Pa.,  were  blacked  out  for  181  days 
in  1954  because  125  members  of  the  Guild  objected  to  management’s 
insistence  on  an  arbitration  clause.  Thev  finally  obtained  some  wage 
increases  after  being  out  of  work  for  six  months  but  they  also  ac¬ 
cepted  the  arbitration  principle. 

Detroit  was  deprived  of  its  newspapers  for  46  days  over  Christ¬ 
mas  and  New  Year’s  of  1955-56  because  a  handful  of  stercotvper.s 
demanded  some  makework  provisions  which  had  absolutely  no  justi¬ 
fication.  They  thought  they  ought  to  be  paid  extra  for  preparing  work 
for  an  edition  of  a  later  date,  among  other  things.  After  they  set 
up  a  picket  line  the  other  unions  got  into  the  act  with  their  demands 
and  the  people  of  Detroit  had  no  newspapers  for  a  month  and  a  half. 

Cleveland  newspapers  were  shut  down  for  almost  a  month  last 
November  after  a  Guild  walkout  at  the  Press.  It  had  a  snowballing 
reaction  through  the  other  unions  and  the  suspension  lasted  two 
weeks  after  the  Guild  settled  for  about  what  it  had  been  offered  but 
which  it  had  refused  to  believe  was  a  “firm”  offer  from  management. 

In  all  these  cases  hundreds  of  thousands  and  millions  of  people 
were  affected  by  the  strike  activities  of  a  small  handful.  In  New 
York  City  this  week  we  are  witnessing  the  largest  city  in  the  world 
being  brought  to  its  knees  because  of  a  combination  of  two  strikes  by 
the  tug  boat  operators  and  the  longshoremen. 

Sooner  or  later  we  must  all  face  the  fact  that  strikes  are  no  longer 
private  and  isolated  disputes  between  employers  and  employees.  'The 
effect  of  a  strike  in  any  industry,  including  the  newspaper  business, 
has  a  shock  wave  reaction  that  is  felt  through  the  whole  economy. 
Can  such  a  complex  economy  continue  to  afford  this  doubtful  luxury? 


For  the  Son  of  man  is  come  to  $etk 
anil  to  »are  that  which  watt  lost, 

—Luke,  XIX  i  10. 
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•Short  SJah 

Always  our  aim  is  to  encourage  the 
r*ts  in  this  community — never  to  tear 
them  down  (story  on  the  arts). — Editor 
&  Publisher. 


Michael  Parker,  constant  companion 
of  the  Duke  of  Eldinburgh,  will  resign  as 
the  duke’s  private  secretary  becau.se  of 
right  with  his  wife. — Toledo  (Ohio) 
Blade. 


letters 


The  Junior  League  unviled  a  series  of 
murals.  —  Hartford  (Conn.)  Courant. 

• 

Produced  on  Broadway  before  she  was 
“t  she  could  well  be  the  envy  of  many 
Wother  young  playwright.  —  Paoli 
Und.)  News. 

• 

Snow  tonight  and  Wednesday,  pos- 
®'xed  with  sleep  tonight. — Madisov 
'"is.)  Capital  Times. 
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LOST  WEEKLY 

I  cannot  laugh  at  journalistic  scars,  be¬ 
cause  I,  too,  have  felt  the  wound.  My  own 
award-winning  paper  is  no  more. 

J.  J.  Pkhi.inc: 

P.O.  Box  326, 

Wilmington,  DeL 

THE  LONG  WALK 

Just  after  reading  about  the  Cleveland 
News  reporter’s  hitch-hiking  trip  to  Cali¬ 
fornia  on  10  cents,  I  was  reading  about 
newspapers  in  the  American  Guide  series. 
This  records  that  in  1884  Charles  F.  Liim- 
mis  walked  3,507  miles  from  Cincinnati  to 
Los  Angeles  in  143  days.  On  the  way  he 
sent  contributions  to  the  Los  Angeles  Times, 
and  the  day  after  he  reached  the  city  he 
was  appointed  city  editor. 

James  Brennan 

Evening  Post, 

Nottingham,  Eng. 

IN  DEFENSE  OF  COI.OR 

1  was  disappointed  to  read  of  Carl  Lin- 
strom’s  assault  on  the  use  of  newspaper 
color  in  his  speech  to  New  England  editors 
(Jan.  26). 

There  were  two  special  reasons  to  be 
concerned  over  this  report: 

1.  It  appeared  in  the  same  issue  which 
contained  warnings  from  major  advertising 
executives  to  newspapers  to  maintain  leader¬ 
ship  in  technical  progress  and  promotional 
vigor. 

2.  Carl  Lindstrom’s  voice  has  been  one 
of  the  most  effective  in  stirring  newspa{)ers 
to  improve. 

I  have  written  Mr.  Lindstrom  urging  him 
to  reconsider  his  negative  position  on  one 
of  the  greatest  challenges  and  opportunities 
facing  newspapers  today.  To  support  this 
argument  I  sent  him  several  random  clip¬ 
pings.  Included  was  a  Sunday  story  on  the 
teaching  of  art  in  public  schools.  I  hope 
this  rang  a  bell  with  Mr.  Lindstrom  who 
has  pleaded  with  newspapers  to  do  more 
in  the  field  of  the  arts.  In  this  instance,  the 
story  could  not  have  been  told  without 
color.  Incidentally,  no  apology  was  neces¬ 
sary  for  the  quality  of  these  reproductions. 

Among  other  clippings,  I  sent  him  a  copy 
of  the  Nashville  Tennessean  on  the  day  my 
letter  was  written  (Friday,  February  1). 
It  contained  a  full  newsfeature  color  page 
in  the  women’s  section,  our  regular  full 
color  local  food  picture,  a  full  color  dairy 
products  page  advertisement  and  a  half 
page  automobile  advertisement.  For  what 
it  is  worth,  (and  I  am  talking  about  $$$) 
our  advertising  department  reports  that  the 
dairy  industry  has  played  considerable  foot¬ 
sie  with  TV  and  that  the  one  mentioned 
above  is  ecstatic  over  the  results  of  their 
full  color  schedule  in  the  Nashville  papers. 

What  we  are  doing  here,  many  other 
newspapers  are  doing  and  I  believe  news¬ 
papers  can  do  nearly  anywhere.  There  may 
be  special  reasons  why  some  papers  can¬ 
not  go  into  color.  But  it  is  not  essentially 


a  matter  of  size.  Some  small  papers  arc 
doing  excellent  work.  The  one  essential  to 
good  color  work  is  the  determination  on  the 
part  of  the  publisher  and  editorial  execu¬ 
tives  to  have  it. 

I  have  cheered  and  participated  in  Mr. 
Lindstrom’s  long  and  vigorous  campaign 
to  persuade  newspaper^  to  do  things  well. 

I  regret  the  fact  that  occasionally  we  have 
some  bad  writing,  some  bad  pictures  and 
some  bad  printing.  But  I  do  not  think  this 
should  cause  us  to  be  weak-hearted. 

Newspapers  must  have  courage  and  yet 
be  stem  self  critics,  in  the  manner  of  Carl 
Lindstrom.  Here’s  hoping  he  will  join  the 
increasing  number  of  enthusiastic  and  effec¬ 
tive  converts  to  ROP  color. 

Coleman  A.  Harwell 
Vicepresident  and  editor, 

Nashville  (Tenn.)  Tennessean. 

BLACK  AND  WHITE 

I  have  thought  there  was  something  wrong 
with  nie  because  I  do  not  like  color  print¬ 
ing  in  newspapers.  Now,  after  reading  your 
comments  in  the  Jan.  26  E  &  P,  I  feel 
better.  At  least  I  don’t  feel  so  wrong  or  so 
alone. 

To  my  mind,  good  color  has  not  y«‘t 
been  reproduced  on  newsprint. 

Praising  color  reproduction  in  newspapers 
reminds  me  of  Dr.  Samuel  Johnson’s 
comment  on  women  preachers.  They  aren’t 
very  good,  he  said,  but  they  are  praised 
for  the  same  reason  that  a  dancing  bear 
is  praised;  not  because  he  dances  well,  but 
because  he  dances  at  all. 

Color  in  newspapers  is  acclaimed  not 
because  it  is  good  color,  but  simply  be¬ 
cause  it  is  color. 

I  guess  the  color  I  like  best  for  news¬ 
papers  is  the  old  reliable  black  and  white 
and  read  all  over. 

Warren  F.  Gardner 
Editor,  Meriden  (Conn.)  Record 

CHRISTMAS  GIFTS 

It  was  good  to  see  the  reference  in  Ray 
Erwin’s  Column  to  the  problem  of  Christ¬ 
mas  gifts  for  newsmen. 

Three  years  ago  we  converted  from  the 
practice  of  giving  tangible  gifts  to  making 
a  contribution  to  the  Children’s  Memorial 
Hospital  in  Chicago  in  the  names  of  the 
media  people  and  exeeutives  of  our  client 
organizations.  This  has  now  been  built 
into  a  substantial  endowment  fund  for  the 
hospital. 

'The  old  picture  of  the  newspaperman  as 
a  grabber  with  his  hand  always  out  cer¬ 
tainly  needs  to  be  redrawn.  I  believe  today 
that  newspapernten  are  as  sensitive  to  the 
niceties  of  human  decency  as  any  group  in 
America.  We  feel  that  keeping  Christmas 
in  the  true  spirit  of  Christmas  is  something 
that  newspapermen  as  well  as  others  can 
deeply  appreciate. 

PinLii*  Lesly 

The  Philip  Lesly  Company, 

Public  Relations  Counsel, 

Chicago  and  New  York 
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starts  editors  thinking  about  your  company 


Editors  are  busy  people.  But  if  you  want  to 
get  your  ideas  across  to  them  at  their  desks, 
there’s  no  better  way  than  through  regular 
advertising  in  The  New  York  Times. 

For  editors  all  over  the  world— for  the  edi¬ 
tors  of  more  than  half  of  all  U.S.  daily  news¬ 
papers— The  New  York  Times  is  must  read¬ 
ing.  From  it,  they  get  information  they  need 
.  .  .  news  about  government,  politics,  foreign 
problems,  business,  industry,  finance. 

Your  advertising  is  information,  too.  That’s 


why  it’s  good  judgment  to  publish  it  in 
The  New  York  Times. 

Like  no  other  medium,  The  Times  reaches 
the  men  who  influence  the  opinions  of  others. 
Let  us  tell  you  more  about  why  your  advertis¬ 
ing  belongs  in  The  New  York  Times,  Amer¬ 
ica’s  most  influential  newspaper. 

Sinter 

starts  people  thinking  all  over  the  U.  5. 


Cue/) 
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Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Worthy,  Backed  by  ACLU, 
Set  for  Tilt  With  Dulles 


I 


March  I  Expiration  of  Passport 
Expected  to  Start  Legal  Test 

After  sjx'ncling  41  days  in  Communist  China  as  a  re¬ 
porter,  William  Worthy,  35,  is  ready  to  battle  Secretary  of 
State  John  Foster  Dulles  with  the  backing  of  the  American 

Civil  Idherties  Union.  _  - 

Fresh  from  a  conference  with  ‘So  Censorship’ 

Rowland  Watts,  ACLU  attorney,  “There  was  absolutely  no  cen- 
Mr.  Worthy  proudly  displayed  sorship”,  Mr.  Worthy  said.  “As 
his  pa.ssport  with  Chinese  visas  might  be  expected,  since  we 
he  refused  to  surrender  in  Mos-  three  (Edmund  Stevens  and 
cow  or  Budapest.  It  bears  an  Philip  Harrington  of  Look) 
expiration  date  of  March  4.  It  were  the  only  ones  out  of  24 
i.s  then  the  test  will  probably  the  Communists  hoped  to  bag. 
come  of  whether  an  American  wo  were  given  every  considera- 
newspaperman  has  freedom  1o  tion. 


cover  the  world,  in  the  belief  of 
Mr.  Watts. 

Will  Seek  Renewal 
ACLU’s  contention  is  that  a 


“And  yet,  although  this  is 
subject  to  a  close  check  of  my 
notes,  I  cannot  recall  a  single 
instance  in  which  I  was  specifi¬ 
cally  directed  to  see  or  report 


passport  cannot  be  revoked  at  any  special  story,  or  any  sug- 
a  press  conference,  such  as  gestions  were  made  as  to  what 
l.incoln  White,  of  the  State  De-  l  should  write.” 
partment,  held  last  Dec.  28.  The  Chinese  mainland  has  been 


“We  believe  the  passport  is  ofT-bounds  for  Americans  for 


valid  on  its  face  and  that  Mr. 
Worthy  should  be  able  to  use  it, 


seven  years,  which,  in  Mr. 
Worthy’s  belief,  accounts  for 


when  his  professional  duties  re-  the  difficulties  he  experienced  in 
quire”,  ACLU  declared.  “We  cabling  his  reports  back  to  the 
understand  that  he  will  seek  its  Post.  The  first  dispatch,  an 
renewal  when  it  expires.  If  com-  interview  with  one  of  the  10 


plications  develop,  ACLU  will 
intervene,  in  proceedings  before 


American  prisoners,  appeared  to 
be  heavily  censored,  and  the 


an  administrative  body  or  the  Post’s  eilitor  italicized  his  belief 
courts,  to  assure  that  the  indi-  that  was  the  fact.  Mr.  Worthy, 
vidual’s  right  of  travel  and  the  however,  said  that  he  was  not 


press’s  right  to  report  news  are 
upheld.” 


allowed  to  take  notes  in  the 
prison,  that  he  had  written  the 


Mr.  Worthy  went  to  China  ■‘'tory  under  pressure  to  meet  a 
representing  the  Afro-American  ’^•dO  A.M.  deadline  in  New  \ork, 
of  Baltimore  in  open  defiance  and  that  was  probably  why  it 
of  government  policy.  When  seemed  to  have  been  tampered 


once  there  he  fulfilled  assign¬ 
ments  from  James  Wechsler, 


with  by  censors. 

“I  meant  to  convey  the  im- 


editor  of  the  New  York  Post,  pression  that  the  prisoner  had 
and  John  Day,  news  director  of  undoubtedly  been  brainwashed,” 


Columbia  Broadcasting  System,  ^e  said.  “That  was  the  pathetic 
In  an  interview  held  in  a  taxi  "'y 

Iietween  ACLU  and  CBS  offi-  Missing  Major  News 

oers,  he  said  he  has  much  still  Worthy  is  convinced  that 

lo  write  about  his  visit  to  present  this  country  is  miss- 
China.  He  brought  back  tape  re-  ing  important  news  because  the 
cordings,  voluminous  notes,  mo-  Chinese  mainland  is  not  covered 
tion  pictures,  and  stills.  by  Americans.  Mr.  Worthy  ob- 
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tained  a  visa  in  China  to  visit 
.Manchuria,  now  called  the  North 
East,  which  he  did  not  use. 

“I  do  not  wish  to  disparage 
the  work  being  done  by  David 
Chipp  of  Reuters  or  Jacques 
Loequin  of  Agence  France”,  he 
said.  “They  are  working  very 
hard.  But  their  a.ssignment  is 
for  their  own  publics,  not  for 
Americans,  and,  therefore,  they 
miss  a  great  deal  I  am  sure  we 
in  this  country  would  like  to 
get.  What  we  do  get  is  simply 
the  government  line,  as  moni¬ 
tored  from  Peking  broadcasts. 

“It  would  be  hard  to  say  what 
news  we  are  missing,  after  such 
a  short  visit,  but  worth  citing 
are  the  off-again-on-again  pub¬ 
lic  demonstrations  for  the  lib¬ 
eration  of  Taiwan  (Formosa). 
We  Americans  do  not  realize 
how  threatening  these  are.” 

Interpreter  Held  Out 

.Mr.  Worthy  cannot  speak  or 
understand  Chinese.  He  used  an 
interpreter  provided  by  the 
Chinese  Intourist  Service,  and, 
in  the  case  of  his  interview  with 
Chou  En  Lai,  the  Premier’s  own 
interpreter,  although  Chou  spoke 
some  English. 

“We  have  already  found  that 
the  Intourist  interpreter  was  not 
entirely  reliable”,  he  said.  He 
explained  that  he  had  made  a 
tape  recording  of  a  Mass  in  the 
Northern  Catholic  Cathedral  in 
Peking.  The  interpreter  sup¬ 
posedly  had  given  Mr.  Worthy 
a  translation  of  all  that  trans¬ 
pired  during  the  service.  A  play¬ 
back  of  the  tape  in  this  country 
with  a  Chinese  translating  re¬ 
vealed  however,  that  in  Peking 
the  American  reporter  had  not 
been  told  that  the  priest  had  ex¬ 
pressed  a  special  greeting  to 
Americans. 

Mr.  Worthy  visited  also  the 
Moore  Memorial  Methodist 
Church  in  Shanghai,  and  stum¬ 
bled  by  chance  into  a  Salvation 
Army  church  in  Peking.  The 
latter,  he  said,  was  a  “decrepit 
place,  belying  the  assertion  that 
religious  bodies  are  generally 
prosperous  in  China  under  the 
Communist  government.” 


OUT  OF  CHINA  —  William 

Worthy  heads  back  to  Harvard 

as  Nieman  Fellov*  and  awaits 
passport  light. 

.Mr.  Worthy  was  able  to  visit 
only  Canton,  Peking,  Nanking 
and  Shanghai.  He  made  his  own 
assignments,  calling  on  schools, 
steel  mills,  other  factories,  hos¬ 
pitals,  and  the  prison  where  he 
interviewed  one  of  the  10  Amer¬ 
ican  prisoners. 

Mr.  Worthy  said  he  found  food 
ample  wherever  he  went,  and 
said  the  people  appeared  to  be 
well-dressed  and  well  fed. 

(Continued  on  patje  78) 

• 

ASNE  Board  Asks 
Dulles  Rescind  Ban 

The  board  of  rlirectors  of  the 
.American  Society  of  Newspaper 
Editors  took  its  first  formal 
action  on  the  Red  China  ban 
Feb.  14,  asking  Secretary  of 
State  Dulles  to  affirm  the  right 
of  a  free  press  to  freely  travel. 

The  message  to  Mr.  Dulles 
from  .ASNE  President  Jenkin 
Lloyd  Jones,  editor  of  the 
Tulsa  (Okla.)  Tribune,  pointed 
out  that  the  Secretary  himself 
had  declared  there  was  “no 
necessary  connection”  between 
the  efforts  to  free  10  Americans 
held  as  prisoners  in  China  and 
to  visit  these  by  newsmen. 

These  are  separate  problems, 
the  editors  agreed,  and  the 
government  should  not  use  the 
power  to  give  or  to  withhold 
passports  for  newsmen  as  an 
instrument  of  diplomatic  nego¬ 
tiation. 
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Choate  Says  Globe’s 
Allegations  Distorted 

Washington 

“Distorted,  unfair  and  dishonest  twisting  of  the  facts”  by 
the  Boston  ( Mass. )  Globe  was  charged  this  week  in  answer 
to  papers  filed  with  the  Federal  Communications  Commis¬ 
sion  in  behalf  of  WHDH,  Inc.,  a  Herald-Traveler  Corp. 
subsidiary. 

Robert  B.  Choate,  publisher  -  - - 

of  the  Herald-Traveler,  cate-  “The  spectacle  of  the  Globe 
gorically  denied  ever  having  crying  of  weakness  to  the  Com- 
“threatened”  the  Globe  news-  mission  and  shouting  of  its 
paper.  (E  &  P,  Feb.  9,  page  strength  to  the  public  and  its 
10.)  His  affidavit  stated:  “I  advertisers  is  no  more  incon- 
have,  up  to  now,  always  re-  sistent  than  the  affidavits  filed 
garded  them  (the  Globe  offi-  by  its  officials  in  a  last-minute 
cers)  as  respected  neighbors  all-out  attempt  to  keep  a  third 
and  as  able  and  effective  com-  television  station  out  of  the 
petitors  who  would  not  strike  Boston  market  for  as  long  as 
a  low  blow.”  possible,”  the  petition  stated. 

Tardiness  Assailed  “The  Globe  has  never  sought 

WHDH  was  joined  by  the  or  encourage  radio  or 

Broadcast  Bureau,  arm  of  FCC,  television  in  the  Boston  area, 
in  protesting  the  Globe’s  at-  nothing  while  the  Herald- 

tempt  to  reopen  the  testimony  Traveler  was  fighting  for  more 
in  the  matter  of  a  television  television  channels  and  more 
license  for  Channel  5,  Boston,  widespread  television  competi- 
An  FCC  examiner  found  in  fa-  tion  in  the  Boston  market, 
vor  of  Greater  Boston  Televi-  “The  completely  spurious  na- 
sion  Corp.,  a  non-newspaper  ap-  tm’c  of  the  Globe’s  contention 
plicant.  The  Commission  has  not  Herald-Trav’eler  has 

made  a  final  decision.  o'er  utilized  Station  WHDH  as 

The  Globe’s  petition  set  forth  u  competitive  aid  against  the 
assertions  that  Mr.  Choate  had  Globe  is  demonstrated  by  the 
intentions  of  creating  a  “mon-  complete  failure  of  the  Globe 
opoly”  in  the  Boston  newspaper  ever  to  make  the  slightest  corn¬ 
field  if  he  were  the  eventual  pluiut  against  any  business 
winner  of  the  TV  permit.  practice  or  action  of  WHDH  or 

The  Broadcast  Bureau  told  the  Herald-Traveler.  It  is  fur- 
the  FCC  it  regarded  the  Globe’s  ther  exposed  by  the  indisput- 
recitation  of  alleged  “threats”  uhle  facts  which  are  not  only 
us  merely  luncheon  club  table  admitted  but  boasted  about  by 
talk  between  rivals.  Support  the  Globe  that  vis-a-vis  the 
for  the  charges,  the  Bureau  Herald-Traveler,  during  the  10- 
stated,  leaves  much  to  be  de-  year  period  in  which  WHDH 
sired.  was  owned  by  the  Herald- 

The  Bureau  attacked  the  tar-  Traveler  and  during  which  it 
diness  of  the  Globe  petition,  grew  from  a  relatively  unknown 
noting  that  more  than  a  year  seldom-listened-to  radio  station 
has  passed  since  the  alleged  to  one  of  the  top  stations  in 
intimidation  and  other  acts,  the  Boston  area,  the  Globe  cir- 
The  allegations  on  the  surface,  culation  and  advertising  have 
the  Bureau  conceded,  do  raise  continuously  increased, 
a  serious  question  with  respect  Discussions  in  1945-46 

responsibility  transparent  attempt  to 

of  WHDH  as  a  broadcast  h-  deliberate  late  filing 

^  by  omitting  any  mention  of 
when  discussions  of  possible 
merger  or  consolidation  between 


Schneider 


Meti 


supported. 

In  Process  10  Years 
The  complete  picture  of  the  the  Globe  and  Herald-Traveler 
Boston  newspaper  situation  has  were  first  instituted,  is  self- 
been  before  the  FCC  for  years,  defeating.  The  failure  to  dis- 
the  Herald-Traveler  reminded,  close  that  such  discussions  first 
In  fact  the  H-T  application  for  commenced  in  1945-46,  and 
a  TV  permit  has  been  in  proc-  were  carried  on  intermittently 
ess  10  years.  since  that  time  until  their  ter- 

The  petition  accuses  the  Globe  mination  on  Jan.  31,  1956,  evi- 
of  “a  most  glaring  distortion”  dences  that  the  Globe’s  late 
in  its  attempt  to  ignore  the  filing  can  be  attributed  only  to 
competition  of  the  Hearst  news-  a  calculated  attempt  to  delay, 
papers  with  both  the  Globe  and  as  distinguished  from  a  diligent 
Herald-Traveler.  effort  to  be  heard. 


“Newspaper  competition,  par¬ 
ticularly  in  Boston,  involves  a 
contest  for  circulation  and  ad¬ 
vertising.  The  only  legal  alter¬ 
native  to  fighting  for  advertis¬ 
ing  and  circulation  between 
competing  papers  is  to  consoli¬ 
date  and  merge.  The  Taylors, 
in  their  affidavits,  seem  to  take 
the  position  that  in  the  absence 
of  a  merger  it  was  unfair  of 
the  Herald-Traveler  to  compete 
rather  than  to  cooperate  with 
the  Globe. 

“The  Globe  was  complacent, 
to  say  the  least,  about  the  pos¬ 
sible  demise  of  the  Post.  'Their 
apparent  hope  that  the  failure 
of  the  Post  would  redound  to 
the  great  competitive  advantage 
of  the  Globe  is  confirmed  by  the 
admission  made  by  John  Taylor. 
The  Herald-Traveler  was  not 
seeking  destruction  of  compet¬ 
ing  newspapers  with  loss  of 
jobs  for  their  employes,  hard¬ 
ship  to  their  owners  and  dimi¬ 
nution  of  service  to  the  reading 
public  in  Boston.  This  is  con¬ 
vincingly  and  effectively  demon¬ 
strated  by  Mr.  Choate’s  offer  to 
advance  .$30,000  to  the  ITU  to 
prevent  a  shut  down  of  the 
Post. 

“The  contention  of  the  Globe 
that  Mr.  Choate  sought  to 
‘upset’  its  financing  for  the 
construction  of  a  $12,000,000 
plant,  is  at  best  worthless  hear¬ 
say. 

“Even  if  the  absurd  hy¬ 
pothesis  be  indulged  that  Mr. 
Choate  made  such  a  statement, 
the  Taylors’  silence  for  a  year 
after  it  was  made  shows  that 
they  considered  it  more  of  a 
joke  than  a  threat.  The  Globe 
sat  by  all  during  that  year  with 
composure.” 

• 

No  Money  from  Fox 

Boston 

John  Fox,  former  publisher 
of  the  Boston  Post,  had  failed 
up  to  E&P  press  time  Feb.  14 
to  post  the  $35,000  cash  re¬ 
quired  by  Federal  Judge 
Sweeney  to  show  his  good  faith 
in  offering  a  plan  to  save  the 
Post  Publishing  Co.  from  bank¬ 
ruptcy.  Trustee  Arthur  Healey 
said  he  would  move  for  an  or¬ 
der  of  liquidation 


Schneider 
Named  Editor 
Of  S.  F.  News 

San  Francisco 

Appointment  of  Charles  H. 
Schneider  as  editor  and  of  Wil- 
bur  H.  Metz  as  business  man¬ 
ager  of  the  San  Frandteo 
News  was  announced  Feb.  13, 

A.  M.  Colegrove  remains  as 
executive  editor.  Earl  D.  Baker, 
business  manager  since  1947, 
stays  with  Scripps- Howard  in 
an  assignment  to  be  announced. 

Mr.  Schneider,  Scripps-How- 
ard  national  editorial  promo¬ 
tion  director  for  nine  years, 
was  named  to  the  editorship  va¬ 
cated  last  September  when 
Frank  R.  Ford  was  named  edi¬ 
tor  of  Scripps-Howard  News¬ 
paper  Alliance. 

Now  45,  he  began  his  career 
as  a  Memphis  Press-Scimitar 
copyboy.  He  was  photographer, 
reporter  and  drama  critic.  He 
then  was  director  of  the  Cleve¬ 
land  Press  Public  Service  Bu¬ 
reau  for  11  years  previous  to 
his  assignment  to  the  head¬ 
quarters  staff  in  New  York.  He 
has  had  supervision  of  the  Na¬ 
tional  Spelling  Bee. 

Mr.  Metz  began  as  an  In¬ 
dianapolis  rimes  office  boy  and 
was  in  advertising  service,  make¬ 
up  and  merchandising  depart¬ 
ments  before  becoming  a  retail 
salesman.  After  wartime  army 
duty  he  joined  the  Times’  gen¬ 
eral  advertising  staff,  then 
moved  to  Detroit  in  1947  and 
to  New  York  in  1950.  He 
has  been  New  York  manager  of 
Scripps  -  Howard  Newspapers 
general  advertising  department 

Mr.  Baker  was  business  man¬ 
ager  of  the  Terre  Haute  (Ind.) 
Post,  Indianapolis  Times  and 
Washington  Daily  News  and 
Scripps-Howard  assistant  gen¬ 
eral  business  manager. 

• 

Press  Orders  Reflect 
ROP  Expansion — Auer 

A  trend  toward  larger  news¬ 
papers  and  circulations  witt 
increased  use  of  ROP  color  is 
reflected  in  recent  reorders  of 
l)ress  equipment,  according  to 
Joseph  L.  Auer,  president  of 
R.  Hoe  &  Co. 

Among  the  publications  or¬ 
dering  additional  presses,  Mr. 
Auer  said,  are  the  Washington 
(D.C.)  News,  Rochester  (N.Y.) 
Times  Union,  Baltimore  (Md.) 
Sun;  Honolulu  (T.  H.)  Stae 
Bulletin,  Montreal  (Que.)  Ga¬ 
zette,  Edmonton  (Alta.) 
nal,  Hamilton  (Ont.)  SpaetaW, 
Ottawa  (Ont.)  Citizen  anii 
Ottawa  Joumal. 


EDITOR  8c  PUBLISHER  for  February  16,  1957 


10 


Canadian  Editors  Urged 
To  Cover  U.  S.  and  U.  N.  More 


Discussions  of  Their  Everyday 
Problems  Mark  3-Day  Session 

Hy  James  Montagnes 

Hamilton,  Ont. 

Increasing  importance  of  Canada  as  a  world  power  de¬ 
mands  that  Canadian  newspapers  send  reporters  and  editors 
more  frequently  or  permanently  to  world  capitals  such  as 
Washington  and  the  United  Nations  at  New  York,  Canadian 
managing  editors  were  advised  at  their  11th  annual  con¬ 
ference  here  Feb.  8-10.  - - 


“Washington  is  certainly  the 
external  capital  it  is  most  neces¬ 
sary  for  Canadian  editors  to 
understand,”  said  R.  A.  Far- 
quharson,  press  counsellor,  of 
the  Canadian  Embassy,  Wash¬ 
ington.  “I  am  looking  to  the  day 
when  Canadian  newspapers  will 
consider  the  world  their  beat 
and  not  rely  so  completely  on 
other  national  agencies,  who 
naturally  think  of  their  own 
country  rather  than  Canada. 

Necessary  Background 

Along  similar  lines,  Charles 
Lynch,  United  Nations  corres¬ 
pondent  for  Reuters  and  the 
Canadian  Broadcasting  Corpo¬ 
ration,  said  Canadian  reporters 
should  be  more  frequently  sent 
to  the  UN  to  obtain  the  neces¬ 
sary  background  to  give  their 
observations  validity. 

“This  would  be  helpful  to 
news  desks  handling  world  news 
from  present  sources,  also  help¬ 
ful  to  editorial  writers  whose 
job  is  becoming  more  important 
and  more  difficult  as  Canada 
asserts  her  national  identity  to 
an  increasing  extent,”  Mr. 
Lynch  pointed  out. 

Everyday  problems  were  dis¬ 
cussed  at  the  three-day  session, 
which  was  attended  by  66  man¬ 
aging  editors  and  their  assist¬ 


ants  from  daily  newspapers 
right  across  Canada. 

W.  H.  Vaughan,  managing 
editor  of  the  Windsor  (Ont.) 
Daily  Star,  was  elected  presi¬ 
dent,  succeeding  T.  N.  Morrison, 
Welland  (Ont.)  Tribune.  Larry 
N,  Smith,  St.  Catherines  (Ont.) 
Standard,  was  elected  first 
vicepresident;  Emery  LeBlanc, 
Moncton  (N.B.)  L’ Evangeline 
second  vicepresident;  and  Peter 
Preston,  Brantford  (Ont.)  Ex¬ 
positor,  secretary  -  treasurer. 
Miss  Marjorie  Budd,  Toronto, 
was  re-appointed  executive  sec¬ 
retary. 

Director  elected  for  a  one- 
year  term  were  R.  C.  Hanson, 
Montreal  (Que.)  Herald;  E.  C. 
McCall,  Toronto  (Ont.)  Tele¬ 
gram;  Herve  Major,  Montreal 
La  Presse;  William  Metcalfe, 
Winnipeg  (Man.)  Free  Press; 
J.  G.  O’Neil,  Hamilton  Spec¬ 
tator;  M.  McIntyre  Hood, 
Oshawa  (Ont.)  Times-Gazette ; 
and  for  a  two-year  term:  Mau¬ 
rice  Allaire,  Quebec  L' Action 
Catholique;  Fred  Barnes,  Vic¬ 
toria  (B.C.)  Leader-Post;  C. 
M.  Fellman,  North  Bay  (Ont.) 
Nugget;  Bob  Owen,  Kingston 
(Ont.)  Whig-Standard;  and  F. 
W.  Doyle,  Halifax  (N.S.)  Her¬ 
ald. 

The  1958  meeting  will  take 


place  May  24-26  at  the  Nova 
Scotia  Hotel,  Halifax. 

Photo  Request  Problem 

In  opening  the  conference, 
Tommy  Morrison,  stated  that 
“We  are  not  a  policy-making 
group.  We  seek  nothing  more 
than  a  free  and  friendly  ex¬ 
change  of  views  and  experi¬ 
ences,  to  suggest  ways  and 
means  of  making  the  Canadian 
daily  newspaper  more  readable, 
more  entertaining  and  more  in¬ 
formative.” 

Under  program  chairman 
Larry  Smith,  discussion  started 
on  topics  sent  in  by  members. 
First  on  the  list  was  how  to 
(Continued  on  page  76) 


Speaker  Collapses 
Of  Heart  Seizure 

Hamilton,  Ont. 

Edmund  Cyprian  Phelan, 
44,  assistant  managing  editor 
of  the  Toronto  Globe  &  Mail, 
collapsed  of  a  heart  attack  as 
he  neared  the  end  of  his 
illustrated  talk  on  headlines 
and  make-up  at  the  Feb.  8 
session  of  the  Canadian  Man¬ 
aging  Editors’  Conference. 

He  was  describing  some 
headlines  flashed  on  a  screen, 
when  he  suddenly  slumped  to 
the  floor.  Thought  at  first  to 
have  fainted  from  the  heal 
in  the  room,  he  did  not  re¬ 
spond  and  the  fire  depart¬ 
ment  was  called  in  with  a 
resuscitator  and  doctor  sum¬ 
moned.  Mr.  Phelan  was  ta¬ 
ken  to  St.  Joseph's  Hospital 
and  after  a  critical  night  was 
reported  improving  at  llie 
end  f»f  the  conference. 


Fernand  OuelleHa,  at  left,  manaqinq  editor  of  the  Montreal  LaPatria, 
and  Mrs.  Ouellette,  chat  with  Borden  Spears,  city  editor  of  the 
Toronto  Daily  Star,  at  Hamilton  Conference. 


Canadian  Managing  Editors'  Conference  officers:  Left  to  right — 
Peter  Preston,  Brantford,  secretary;  Emery  LeBlanc,  Moncton,  second 
vicepresident;  Harold  Vaughan,  Windsor,  president;  Larry  Smith,  St. 
Catharines,  first  vicepresident;  and  Tom  Morrison,  Weeland,  past 
president. 


Only  woman  ME  of  Canadian  daily,  Winnifred  Stokes,  at  right,  of 
Niagara  Falls  Review,  participates  in  Hamilton  confab  with  W,  H. 
Vaughan  of  Windsor  Star,  Mrs.  Vaughan  and  Ralph  Costello  of  St. 
John  Telegraph-Journal. 
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Guild  Assails 


Rationale  of 


‘Escape’  Rule 


Washington 


A  finding  that  a  Niagara 
Falls  member  cannot  be  denied 
“escape”  from  the  American 
Newspaper  Guild  had  an  errone¬ 
ous  basis,  the  guild’s  counsel 
contended  in  a  brief  filed  this 
week  with  the  National  Labor 
Relations  Board. 

Taking  formal  exception  to 
the  NLRB  examiner’s  ruling 
(E&P,  Jan.  12,  page  9),  At¬ 
torney  Irving  Leuchter  said  the 
guild’s  action  in  demanding  dis¬ 
charge  of  a  Niagara  Falls  Ga¬ 
zette  employe  was  in  accord¬ 
ance  with  a  lawful  clause  in  the 
contract  with  the  publisher. 

The  examiner,  the  guild 
lawyer  said,  took  a  view  that 
was  not  consonant  with  the 
facts  in  the  situation.  The  con¬ 
tract,  he  pointed  out,  contained 
a  maintenance  of  membership 
clause  that  specifically  made 
the  guild  constitution  and  by¬ 
laws  the  criteria  for  valid  mem¬ 
bership. 


No  Reason  Given 


Broun  Award 
Goes  to  Pair 


On  Oregonian 


TEAM  WORK  spelled  a  Broun  Award  for  Wallace  Turner,  left,  and 
William  Lambert,  right,  of  the  Portland  Oregonian.  Turner  also  won 
the  coveted  prize  In  1952. 


In  this  case,  an  employe  filed 
a  letter  of  resignation  from 
guild  membership  at  about  the 
time  the  guild  contract  was 
made  effective.  However  the 
member  paid  dues  for  a  month 
and,  under  guild  rules,  was 
therefore  in  good  standing  for 
an  additional  month. 

The  guild  voted  against  ac¬ 
ceptance  of  the  resignation  on 
the  ground  that  no  reason  was 
given.  When  the  member’s 
good  standing  ceased,  the  guild 
called  upon  the  employer  to 
execute  the  terms  of  the  agree¬ 
ment  calling  for  discharge. 

The  guild,  Mr.  Leuchter  said 
in  his  brief,  relies  upon  Section 
8  (a)  (3)  of  the  Taft-Hartley 
Act  which  expiessly  permits 
infringement  on  the  right  to 
join,  or  to  terminate  member¬ 
ship  in,  a  union,  by  agreement 
between  a  union  and  employer 
requiring  membership  as  a  con¬ 
dition  of  employment.” 

The  Marlin  Rockwell  decision 
of  NLRB  is  not  applicable,  the 
guild  contended,  since  that  in¬ 
volved  a  relationship  covered 
by  Section  8  (b)  (1). 


only  in  the  manner  prescribed. 

“We  do  not  perceive,”  said 
Mr.  Leuchter,  “why  the  right 
not  to  participate  in  concerted 
activity  is  more  sacred  than 
the  right  to  participate  in  con¬ 
certed  activity  .  .  .  The  right 
to  participate  is  in  many  re¬ 
spects  subject  to  limitation  and 
regulation  and  may  be  chan¬ 
neled  by  agreement;  why  should 
not  the  right  not  to  participate 
equally  be  subject  to  limitation, 
regulation  and  channeling  by 
agreement  ? 

“Perhaps  the  single  weigh¬ 
tiest  exception  to  concerted  ac¬ 
tivity  afforded  by  the  Act  is 
the  protection  accorded  to  a 
strike,  yet  that  protection  may 
be  lost  by  an  agreement  not  to 
strike.” 


Wire  Service 
Local  Voted 


Washington 


Wins  McQuaile  Award 

San  Francisco 


Donald  Canter,  whose  San 
Francisco  News  series  won 
jobs  for  100  Hungarian  refu¬ 
gees,  won  the  $5C0  McQuade 
Memorial  Award  of  the  As¬ 
sociation  of  Catholic  Newsmen 
here.  George  Murphy,  San 
Francisco  News;  Lou  Grant, 
Oakland  Tribune  cartoonist 
and  Frank  Purcell,  San  Fran¬ 
cisco  Examiner,  won  honorable 
mentions. 


Voluntarily  Agreed 
By  joining  the  guild  in  the 
first  place  the  brief  says,  the 
newspaper  employe  voluntarily 
agreed  to  abide  by  the  union’s 
constitution  and  hence  resign 


Record  Style  Show' 

Syracuse,  N.  Y. 


The  Post-Standard’s  spring 
fashion  show  with  a  Valentine 
Day  theme  attracted  an  audi¬ 
ence  of  15,000  persons,  in  two 
sessions  Feb.  12. 


The  International  Executive 
Board  of  the  American  News¬ 
paper  Guild  this  week  set  a 
target  date  of  March  1,  1958, 
for  establishment  of  a  separate 
Wire  Service  Local.  It  would 
have  a  membership  of  nearly 
1,800. 

In  an  8-7  vote  the  lEB  re¬ 
jected  a  minority  report  favor¬ 
ing  indefinite  postponement  of 
action  and  then  the  board,  by 
voice  vote,  approved  the  ma¬ 
jority  report  in  favor  of  grant¬ 
ing  a  charter  if  two  conditions 
are  met. 

Understood  to  be  mandatoiy 
for  fulfillment,  in  order  to  ob¬ 
tain  a  charter,  are  these  re- 
([uirements:  1.  The  National 
Wire  Service  Council  will  call 
a  constitutional  assembly  at 
least  GO  days  prior  to  March  1, 
1958,  with  16  members  (6  from 
AP,  6  from  UP  and  4  from 
INS)  selected  to  give  proper 
regional  representation.  2.  The 
Assembly  shall  adopt  by-laws, 
elect  officers,  approve  a  budget 
and  set  dues. 

In  a  referendum  last  Fall 
among  wire  service  members  of 
ANG,  a  separate  local  was 
favored  by  a  close  decision — 
675  to  576.  A  probable  increase 
in  dues  and  problems  in  hiring 
an  administrator  for  the  local 
have  been  factors  in  retarding 
charter  action. 


Washington 

William  Turner  and  William 
Lambert  of  the  Portland  Ore¬ 
gonian  are  the  winners  of  the 
1956  Hey  wood  Broun  Award 
for  journalistic  enterprise,  given 
annually  by  American  Newspa¬ 
per  Guild. 

The  $500  award  and  citation 
went  to  the  reporters  for  their 
exposure  of  attempted  hoodlum- 
ism,  allegedly  backed  by  some 
officials  of  the  Teamsters  Union, 
designed  to  control  law  en¬ 
forcement  and  make  Portland 
an  “open  city.”  (E&P,  Feb.  2, 
page  48.)  Mr.  Turner  was  a 
1952  award  winner. 

Announcement  was  made  of 
the  award  at  exercises  marking 
dedication  of  a  library  and 
reference  room  in  memory  of 
Mr.  Broun  at  the  Guild’s  inter¬ 
national  headquarters  here. 

Special  mention  was  given 
the  work  of  George  Thiem  of 
the  Chicago  Dailg  News  in  un¬ 
covering  scandal  in  the  Illinois 
auditor’s  office. 

Cited  for  honorable  mention 
were  L.  Edgar  Prina,  Washing¬ 
ton  (D.C.)  Star,  for  a  series 
which  cleared  a  government 
employe  who  had  been  suspend¬ 
ed  as  a  security  risk ;  Alvin 
Rosensweet,  Pittsburgh  (Pa.) 
Post-Gazette,  for  uncovering 
evidence  which  stayed  the  de¬ 
portation  of  a  man  falsely  ac¬ 
cused  of  being  a  communist; 
Martin  Millspaugh,  Baltimore 
(Md.)  Sun,  for  a  .series  on 
Baltimore  slums  which  led  to 
reforms. 

Messrs.  Turner  and  Lambert 
won  the  Broun  award  because 
they  rendered  a  “truly  national 
service,”  declared  Martin  Ag- 
ronsky,  chairman  of  the  com¬ 
mittee  that  made  the  award. 

The  Oregonian  reporters  won 
the  unanimous  judgment  of  the 
committee,  according  to  Mr. 
Agronsky,  because  of  the  ob¬ 
stacles  they  faced  in  developing 
the  story,  mainly: 

1.  There  were  veiled  threats 
against  them  personally,  which 
resulted  in  police  protection  for 
them  and  their  families. 

2.  They  had  the  problem  in 
developing  a  stoi-y  in  which  the 
district  attorney  and  local  law 
enforcement  officials  were  im¬ 
plicated. 

3.  Underworld  figures  w’ho 
had  tape  recordings,  from  which 
much  material  was  derived  for 
the  stories,  supplied  the  origi¬ 
nal  tip. 
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TV  Investing  $300  Million 
To  Keep  People  Tuning  In 


Millions  Go  to  Newspapers 
In  Big  Fight  for  Audiences 

By  Philip  N.  Schuyler 

TV  home  entertainment  is  rapidly  becoming  the  “world’s 
largest  advertiser”,  according  to  network  spokesmen. 

American  Broadcasting  Company,  Columbia  Broadcast¬ 
ing  System,  and  National  Broadcasting  Company  are  pro¬ 
moting  sponsored  programs  through  an  investment  that 
would  amount  to  more  than  $300,000,000,  if  all  actual  cash 
were  involved. 


Their  own  medium,  with  NBC  figures  $138,000,000 

rates  running  up  to  $5,000  for  total  value  for  na- 

10-second  daytime  spots  and  to  tional  audience  promotion, 

S18,000  for  20  seconds  at  night,  giving  this  breakdown: 
is  bearing  the  greatest  share  Average  yearly  value  of 

of  the  load — free.  Well  over  network  on-the-air  promo- 

50,000  spot  promotions  for  pro-  tion  .  .  .  $8.5,000,000. 
grams  are  put  on  the  air  each  Average  yearly  value  of 

year.  affiliate  newspaper  and  on- 

Second  to  this  obvious  promo-  Ihe-air  promotion  .  .  .  $44,- 

tional  favorite  in  the  fight  for  000,000. 

audiences  is  newspaper  space.  Average  yearly  value  of 

All  three  networks  for  the  1956-  special  on-the-air  promotion 

57  season  have  million  dollar  by  owned-and-operated  sta- 

or  better  cash  budgets  for  the  tions  .  .  .  $9,000,000. 
print  medium.  _ 

50  Sponsors  Plug  Shows  regular  newspaper  campaigns 
At  least  50  national  adver-  ABC  put  nine  of  its  spon- 
tisers — a  conservative  estimate  sors  in  this  same  category. 


—are  backing  their  broadcast 
investments  w'  i  t  h  “tune-in” 


$25,000  for  One-Shot 


newspaper  ads  that  also  give  ‘ 

.. _  ,  ,  . ,  ...  Cinderella  on  CBS  on  March 


them  product  identification. 
Among  the  biggest  “tune-in” 


31  will  cost  the  Pepsicola  Com- 


snace-users  is  the  Chrysler  $300,000.  An  addi- 

P  ...  .  ^  ,  tional  $25,000  has  been  budgeted 

lorporation,  with  copy  in  224  ,  ^  ’  .  .v  ^ 

newspapers  at  about  $10,000  a  newspaper  and  other  tune- 
week  to  boost  “Climax”.  promotion. 

This,  incidentally,  happens  to  The  three  major  networks’ 
be  one  reason  for  the  kind  of  newspaper  budgets  were  all  in- 
behind-scenes  fights  that  are  creased  for  this  season  over 
going  on  between  advertisers,  ^*st  and  the  advertising  direc- 
talent  and  networks  for  promo-  tors  involved  said  that  further 
tional  attention.  Jack  Webb,  increases  may  be  expected.  In 
*‘Dragnet”  producer,  put  up  a  nt  least  one  instance  (CBS)  the 
public  squawk  that  his  ratings  hope  was  expressed  that  news- 
were  going  down  because  of  lack  papers  will  “add  more  TV  pages 
of  newspaper  advertising.  A  'n  order  to  provide  a  proper 
long  letter  in  reply  went  to  framework  for  our  increased 
Jack  from  Richard  Pinkham,  tune-in  space.” 
vicepre.‘;ident  and  national  ad-  TV  Guide  stands  next  to 
'ertising  director  of  NBC,  but  newspapers  as  a  favored  net- 
the  contents  were  not  made  work  medium  for  building  audi- 
public.  Mr.  Pinkbam  did  say  ences.  As  far  as  the  networks 
that  Chrysler’s  promotion  was  are  concerned,  TV  Sunday  Sup- 
a  case  in  rebuttal.  plements  published  by  news- 

NBC  listed  2l  sponsors  that  papers  have  not  caught  on  in  a 
have  “discovered  that  print  ad-  big  way,  because  of  the  two 
vertising  campaigns  of  their  weeks’  closing  dates  generally 
own,  supplementing  the  net-  required  and  different  page 
work’s  activities,  have  contrib-  sizes. 

“ted  materially  to  audience  Mr.  Pinkham,  a  former  circu- 
bmlding  in  important  market  lation  director  of  the  New  York 
areas.”  CBS  listed  11  that  have  Herald  Tribune,  said: 
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“Newspaper  space  is  enor¬ 
mously  important  for  building 
TV  audiences  and  we  are  busy 
in  behalf  of  this  medium  in 
selling  clients  on  spending 
money  for  tune-in  advertising.” 

NBC,  putting  its  current  ad¬ 
vertising  investment  at  “well 
over  $100,000,000”,  counts  $83,- 
000,000  for  air  promotion”  on 
its  own  network.  A  recent 
check  showed  17,000  such  pro¬ 
motion  spots  placed  in  a  year, 
according  to  Edwin  T.  Vane, 
who  is  under  Mr.  Pinkham  as 
manager  of  audience  promotion. 
Balance  of  $17,000,000  comes 
from  paid-for  network  news¬ 
paper  budgets  and  local  station 
advertising  of  NBC  shows,  Mr. 
Vane  said. 

The  1956-57  NBC  newspaper 
budget,  which  went  into  effect 
last  November  to  continue 
through  to  this  Fall,  totals 
$1,300,000,  according  to  Mr. 
Vane.  It  was  up  20%  over  that 
of  the  year  before. 

Mats  for  Local  Use 

This  newspaper  advertising  is 
placed  for  NBC  through  Gray 
Advertising  Service,  Inc.  Serv¬ 
icing  the  account  are  LeRoy 
'Block,  vicepresident,  and  Ed¬ 
ward  A.  Peck,  account  super¬ 
visor,  Space  ordered  ranges 
from  200  to  1,000  lines. 

The  network  also  distributes 
advertising  mats  to  188  affili¬ 
ated  stations  for  local  place¬ 
ment.  Preference  indicated  by 
the  local  managers  was  for  70- 
line  ads. 

NBC’s  newspaper  campaign, 
as  also  with  slight  variations 
are  those  of  CBS  and  ABC,  is 
concentrated  in  22  markets,  in 
which  it  is  estimated  50%  of 
the  TV  sets  are  located. 

Just  what  program  is  adver¬ 
tised  and  when  is  determined  by 
N  B  C’s  promotion  committee 
that  meets  every  Monday.  Top 
four  on  this  committee  that  in¬ 
cludes  agency  repre.sentatives 
are  Kenneth  W.  Bilby,  vicepresi¬ 
dent  for  public  relations;  Mr. 
Pinkham;  John  Porter,  director 
of  advertising  and  sales  promo¬ 
tion,  and  Mr.  Vane. 

$17  Million  Ideal 

“Advertisers  are  aggressive  in 
seeking  what  they  think  should 
be  a  fair  share  of  the  promotion 
dollars  we  have  available  for 
newspaper  advertising,”  Mr. 
Pink^m  said. 

“It  would  be  impossible  to 


satisfy  all  wants.  It  would  cost 
us,  we  estimated  once,  $17,000,- 
000  in  newspaper  advertising. 
We  would  love  to  do  it,  but,  of 
course,  it  is  unrealistic.” 

Neither  ABC  or  CBS  has  a 
committee  corresponding  t  o 
N  B  C’s  promotion  committee. 
John  Eckstein,  advertising  man¬ 
ager  of  ABC,  said  his  newspaper 
budget  was  over  $1,000,()00. 
Copy,  runnir^g  from  200  to  400 
lines,  is  placed  by  Batten,  Bar¬ 
ton,  Durstine  &  Osborn.  Barry 
McCarthy,  vicepresident,  is 
group  head,  with  Miles  Sher¬ 
man,  account  supervisor.  The 
promotion  is  allocated  by  Mr. 
Eckstein  with  management  ap¬ 
proval  among  all  shows  on  the 
network,  and  placed  in  a  maxi¬ 
mum  of  17  markets,  using  35 
newspapers.  September  through 
January  is  the  heaviest  period 
of  ABC  newspaper  advertising. 

Mr.  Eckstein  said  programs 
are  given  about  20,000  promo¬ 
tion  spots  in  the  course  of  a 
year.  He  figured  the  value  at 
$53,000,000.  There  are  214  sta¬ 
tions  on  the  network,  and  all 
are  furnished  mats  for  local 
newspaper  promotion. 

Three-Fold  Budget  Raise 

A  three-fold  increase  of  the 
CBS  newspaper  budget  has 
taken  place  since  1951,  accord¬ 
ing  to  John  Cowden,  operations 
director,  sales  promotion  and 
advertising.  CBS  has  what 
practically  amounts  to  its  own 
advertising  agency  staff  at  head¬ 
quarters,  but  the  copy  is  placed 
by  McCann-Erickson.  At  CBS, 
William  Golden  is  the  creative 
director.  Art  Kemp  is  the 
agency  supervisor. 

There  are  191  stations  on  the 
CBS  network,  and  promotion 
spots  were  estimated  to  have  a 
value  of  over  $100,000,000  a 
year. 

Mr.  Cowden  would  not  disclose 
the  amount  CBS  was  spending 
in  newspaper  advertising,  but 
indicated  it  was  over  a  million 
dollars. 

At  the  start  of  the  Fall 
sea.son  in  1956  CBS  ran  a 
cooperative  campaign  in  300 
newspapers,  representing  3,000 
inserts  over  the  signatures  of 
90  stations. 

“No  TV  network  could  pos¬ 
sibly  do  a  really  complete  news¬ 
paper  advertising  job  for  all  i>.s 
programs,”  Mr.  Cowden  said. 
“We  have  92  shows  a  week.  We 
believe  in  getting  new  shows 
started,  and,  if  there  is  going 
to  be  further  advertising,  the 
sponsors  must  do  it  themselves.” 

He  said  Arthur  Godfrey  has 
15  participating  sponsors,  and 
,  “all  of  them  from  time  to  time 
place  tune-in  newspaper  adver¬ 
tising.” 
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Legislature  Is  Host 
For  Newspaper  Day 


By  Carl  Olson 


Bismarck,  N.  D. 

Newspapermen  brought  the 
story  on  freedom  of  information 
to  the  grass  roots  level  during 
Newspaper  Day  at  the  Capital 
here  Feb.  7. 

Full  facilities  of  the  Legis¬ 
lature  were  turned  over  to 
newspapermen  during  the  day. 
An  estimated  60  to  75  publish¬ 
ers,  editors  and  reporters,  rep¬ 
resenting  34  w'eeklies  and  nine 
of  the  state’s  10  dailies  were 
guests. 

High  point  of  the  day  came 
when  Mason  Walsh,  managing 
editor  of  the  Dallas  (Tex.) 
Times-Herald,  brought  a  re¬ 
porter’s  interpretation  of  free¬ 
dom  of  information  to  a  joint 
meeting  of  the  Senate  and 
House  of  Representatives. 


history  the  press  has  played 
an  important  part  in  the  lives 
of  American  citizens. 

“Newspapers  are  deserving  of 
the  highest  praise,”  he  said, 
“but  they  also  have  a  tremen¬ 
dous  responsibility  to  wisely  use 
their  freedom. 

“Newspapermen  in  North 
Dakota  have  used  this  freedom 
wisely.” 

Messrs.  Walsh  and  Paulson 
were  escorted  to  the  speaker’s 
rostrum  by  a  committee  com¬ 
posed  of  Sen.  Rosamond 
O’Brien,  Rep.  Ralph  Beede  and 
Rep.  Howard  F.  Doherty,  all 
publishers  of  weekly  news¬ 
papers. 

Success  Is  Hailed 


2  Sides  of  Freedom 


Mr.  Mason  told  his  audience 
that  “freedom  of  the  press  and 
freedom  of  information  are  not 


sjTionymous. 

Serving  his  second  year  as 
chairman  of  freedom  of  infor¬ 
mation  committee  of  the  Associ¬ 
ated  Press  Managing  Editors 
Association,  Mr.  Walsh  said 
freedom  of  information  is  the 
right  of  the  citizens  in  a  democ¬ 
racy  to  know  what  is  going  on 
in  the  governmental  process. 
Newspapers  exist,  he  continued, 
to  tell  the  people  the  truth 
about  what  goes  on  around 
them. 

“It  is  the  people’s  ‘right  to 
know’  with  which  newsmen  are 
concerned  when  they  work  for 
freedom  of  information,”  he 
said. 

He  commended  the  state’s 
lawmakers  for  their  progres¬ 
sive  attitude  on  freedom  of  in¬ 
formation. 

“North  Dakota  already  is  far 
ahead  of  many  other  states  in 
that  there  are  laws  in  effect 
here  that  specify  the  people’s 
right  to  know  about  the  proceed¬ 
ings  and  actions  of  certain  pub¬ 
lic  bodies,”  he  said.  “  I  under¬ 
stand  there  is  legislation  under 
consideration  to  extend  the 
coverage  of  those  statutes.” 


Success  of  Newspaper  Day 
was  pointed  up  by  Lt.  Gov. 
Clyde  Duffy  in  a  letter  to  the 
Fargo  Forum  following  the 
event.  Lt.  Gov.  Duffy  stated: 

“It  was  a  happy  thought  of 
Sigma  Delta  Chi  to  offer  its 
cooperation  to  the  Legislative 
Assembly  of  North  Dakota  in 
presenting  some  of  the  prob¬ 
lems  of  mutual  interest  to  the 
press  and  to  the  legislators. 

“I  trust  that  the  cooperation 
between  the  press  and  the  legis¬ 
lative  assembly  of  North  Dakota 
is  indicative  of  the  cooperation 
which  has  so  long  existed  and 
that  it  may  tend  for  the  ex¬ 
tension  of  that  cooperation 
throughout  the  nation. 

“North  Dakota  has  been  most 
fortunate  in  having  a  press  that 
was  both  honest  and  fearless  in 
presenting  the  facts  and  re¬ 
porting  the  proceedings  of  the 
legislative  assemblies. 

“We  appreciate  your  cooper¬ 
ation  in  the  cause  of  good 
government.” 


AN  ACT  OF  THE  LEGISLATURE— Mason  Walsh,  managing  adifof 
of  the  Dallas  (Tex.)  Times-Herald,  is  escorted  to  the  rostrum  by  Sen. 
Rosamond  O'Brien  for  Newspaper  Day  at  a  joint  session  of  the  North 
Dakota  House  and  Senate.  They  are  followed  by  John  D.  Paulson, 
editor  of  the  Fargo  Forum,  who  suggested  the  event. 


'^Intelligent 

Discontent’ 


Lawrence,  Kas. 


Praise  from  Governor 
Mr.  Walsh  was  introduced  by 
John  D.  Paulson,  editor  of  the 
Fargo  (N.D.)  Forum,  presi¬ 
dent  of  the  North  Dakota  chap¬ 
ter  of  Sigma  Delta  Chi. 

Mr.  Paulson  also  introduced 
Gov.  John  E.  Davis,  who  said 
that  throughout  United  States 


Expert  to  Conduct 
Guild  Pension  Parley 

A  nationwide  pension  semi¬ 
nar  will  be  conducted  by  the 
American  Newspaper  Guild 
March  15-16-17  in  Chicago’s 
Morrison  Hotel. 

Planning  and  conducting  the 
seminar  is  Joseph  H.  Daoust, 
of  the  Detroit  pension  consult¬ 
ant  firm  of  Joseph  H.  Daoust 
and  Associates.  He  is  working 
in  co-operation,  with  the  ANG 
research  and  information  de¬ 
partment  and  the  United  Auto¬ 
mobile  Workers  pension  depart¬ 
ment. 


The  ideal  editor  described  by 
Irving  Dilliard  of  the  St.  Louis 
(Mo.)  Post-Dispatch...  in  the 
eighth  annual  William  Allen 
White  lecture  Feb.  11  at  the 
University  of  Kansas  appreci¬ 
ates  every  facet  of  life,  but 
views  it  daily  with  an  “intelli¬ 
gent  discontent.” 

“One  of  the  needs  of  our 
world  is  what  William  Allen 
White  called  intelligent  discon¬ 
tent,”  Mr.  Dilliard  told  his  au¬ 
dience  of  Kansas  editors,  stu¬ 
dents  and  faculty.  “Surely 
there  is  no  better  place  to  be¬ 
gin  to  learn  it  than  in  college.” 

The  editorial  page  editor  of 
the  St.  Louis  newspaper  said 
the  editor  wants  reporters  who 
can  see  the  things  that  need 
changing  in  his  community,  edi¬ 
torial  writers  who  will  not  sit 
silent  when  irresponsible  dema¬ 
gogues  dismiss  with  a  reproach¬ 
ful  sneer  the  Fifth  Amendment 
with  its  guarantees  of  liberty, 
and  Washington  correspondents 
who  can  tell  when  congressional 
contempt  citations  violate  the 
Bill  of  Rights. 

A  strong  characteristic  of 
“the  editor  I  wish  I  were”  is  his 
curiosity,  Mr.  Dilliard  continued. 
“He  wants  to  know  the  ‘w’hy’ 
of  things  and  in  a  world  that 
is  full  of  new  developments  he 
is  always  asking  about  the 
‘how.’  ” 


Only  Foreigners 
On  Budapest  Beat 

Carl  Hartman,  staff  corre¬ 
spondent  for  the  Associated 
Press  in  Budapest,  reports  that 
Hungary’s  Communist  govern¬ 
ment  has  ruled  that  Hungarian 
citizens  must  not  represent 
western  news  agencies  as  cor¬ 
respondents. 

Mr.  Hartman,  formerly  of  the 
AP  Paris  staff,  took  over  in 
Budapest  after  Endre  Marton 
moved  to  the  AP  bureau  in 
Vienna.  Mr.  Marton  would  be 
barred  by  the  new  ruling  of  the 
Communists. 

The  government  ruled  Hun¬ 
garian  citizens  will  be  permitted 
only  to  act  as  interpreters  or 
secretaries  for  western  news¬ 
men.  News  agencies  must  have 
the  status  of  their  correspond¬ 
ents  carefully  scrutinized  by  the 
police. 

At  present  the  AP,  UP  and 
Reuters  are  represented  in  Bud¬ 
apest.  Individual  western  news¬ 
papers  are  not  represented. 


Daily  Acquires 
Weekly’s  Facilities 

McCook,  Nebr. 

The  Red  Willow  Reporter, 
begun  65  years  ago  at  India- 
nola  and  published  here  for  the 
last  10  years,  has  been  pur¬ 
chased  by  the  daily  .McCook 
Gazette.  Gazette  Publisher  Har¬ 
ry  D.  Strunk  said  the  Reporter  s 
facilities  will  be  used  for  publi¬ 
cation  of  the  Rancher  Farmer, 
a  weekly  which  has  been  a 
supplement  to  the  Gazette. 
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FAR  FROM  FINISHED 

Doyle,  Philadelphia  News 


EMANCIPATOR  NEEDED 


STOP  THAT  GUY! 


Emerson,  New  York  Mirror 


Buescher.  Cenfra'  Press  Association 


Joan  Didn’t  Expect  Rift 
Tale  to  Ripple  Ocean 

Itv  Bcthami  Probst  and  BramMell  Terrill 


London 

Joan  Graham  said  this  week 
she  never  expected  that  her 
story  of  a  rift  between  Queen 
Elizabeth  and  Prince  Philip 
would  get  “such  a  big  play.” 

“These  rumors  have  been  go¬ 
ing  on  for  months,”  she  said. 
“I  decided  to  write  it  now  (for 
the  Baltimore  Sun)  because  the 
talk  has  intensified  in  the  past 
two  weeks. 

“I  didn’t  say  in  my  story 
whether  the  rumors  were  true 
or  not  I  merely  did  my  job  as 
a  newspaperwoman  by  report¬ 
ing  that  these  rumors  exist.” 

Miss  Graham  said  she  had 
not  felt  any  personal  repercus¬ 
sions  as  a  result  of  her  story 
beyond  a  banged  telephone  re¬ 
ceiver. 

Commander  Richard  Colville, 
the  queen’s  press  advisor,  hung 
up  on  her  when  she  telephoned 
him  for  “certain  reassurances” 
after  her  first  story  bounced 
back  from  Baltimore.  In  all 
fairness,  Miss  Graham  added, 
he  did  say  “Good  night”  first. 

What  about  the  reaction  of 
her  British  colleagues? 

“They  mutter,  ‘Hmmmm, 
you’ve  caused  a  bit  of  a  stir.’  ” 
•  ♦  ♦ 

W'ho  Is  Joan  Graham? 

Baltimore 

Who  is  Joan  Graham? 

She’s  a  large  woman  who 
works  in  the  London  Bureau  of 
the  Sun. 

Beyond  that,  little  was  known 
I  generally  in  the  office  of  the 


paper  for  which  she  works 
until  she  became  the  by-line 
from  across  the  sea  whose  dis¬ 
patch  carried  at  the  bottom  of 
Page  1  started  a  furor. 

Joan  Graham  visited  America 
briefly  a  few  years  ago  and  did 
get  introduced  around  the  Sun- 
papers.  The  general  impression 
recalled  when  her  sensational 
story  reached  the  street  was: 
“She’s  a  large  woman  with  a 
very  British  accent.” 

The  Sunpaper  library  could 
do  little  more  than  supply  a 
couple  of  envelopes  of  her  clip¬ 
pings  in  response  to  the  ques¬ 
tion,  “Who  is  Joan  Graham?” 
The  office  of  Sun  Managing 
Editor  Charles  H.  Dorsey  Jr., 
reported  “not  a  thing  in  the 
building”  about  her.  Promotion 
Manager  C.  Bruce  Earnest,  edi¬ 
tor  of  the  Sunbeam,  company 
employe-relation  magazine, 
didn’t  have  a  picture;  not  a 
thing. 

A  phone  call  to  Rodney 
Crowther  in  the  Washinfjton 
Bureau,  former  chief  of  the 
Sun’s  London  Bureau,  brought 
the  reply:  “She’s  a  large 
woman;  about  6-foot-2.  An  ag¬ 
gressive  reporter;  not  the  re¬ 
write  specialist.” 

During  World  War  II  she 
was  in  the  British  Foreign 
Service  and  after  the  war  she 
spent  two  or  three  years  in 
Poland.  Her  father  is  an  execu¬ 
tive  of  the  Lions  Comer  House 
— one  of  the  biggest  chain  en¬ 
terprises  in  England  which  also 


does  the  catering  when  the 
Queen  has  parties  at  Bucking¬ 
ham  Palace. 

Another  man  in  the  Wash¬ 
ington  bureau,  more  recently  in 
London  than  Crowther,  was 
Bradford  Jacobs. 

“She’s  a  large  woman,”  he 
said.  “Intensively  interesting 
personality,  gay,  full  of  jokes; 
does  a  lot  of  dashing  around 
at  night.  Probably  could  call 
her  of  cafe  society  —  at  least 
close  enough  to  it  to  know  its 
goings  on. 

Her  husband,  Mr.  Jacobs 
said,  is  Joseph  Berman — a  name 
not  widely  known  in  England 
— who  is  a  racing  expert  under 
the  name  of  Gully-Gully.  Ber¬ 
man  knows  everyone,  yes  every¬ 
one,  in  racing  in  Britain. 

Who  is  Joan  Graham?  She’s 
a  big  woman  —  big  enough  to 
give  the  Commonwealth  the 
jitters  over  the  domestic  rela¬ 
tions  of  its  queen. 


The  British  press  unbuttoned 
its  stiff  upper  lip  three  days 
after  the  story  broke  in  Balti¬ 
more.  Five  of  the  10  national 
papers  then  informed  their  pub¬ 
lic  that  their  Royal  family  was 
making  headlines  abroad.  All 
emphasized  the  denial,  by  Com¬ 
mander  Colville  that  there  was 
any  truth  to  the  rumors. 

The  Sun  story  broke  on  Fri¬ 
day,  Feb.  8.  Over  the  weekend, 
there  was  a  gentlemen’s  agree¬ 
ment  among  at  least  some  of 
the  newspaper  proprietors  not 
to  touch  the  story. 

When  Commander  Colville 
called  the  papers  to  find  out 
what  they  intended  to  do,  he 
was  assured  they  intended  to 
do  nothing. 

Hugh  Cudlipp,  editorial  direc¬ 
tor  of  the  Mirror  papers,  said: 


“We  did  not  print  the  Sun  story 
on  Saturday  or  Sunday  because 
we  did  not  believe  it  to  be  true. 
We  felt  that  to  give  wide  pub¬ 
licity  to  this  irresponsible 
tittle-tattle  would  harm  the 
Royal  Family  and  the  country. 

“We  printed  the  story  Mon¬ 
day  because  I  knew  the  rumor 
was  being  widely  reprinted 
throughout  America  and  the 
Commonwealth. 

“I  do  not  believe  the  British 
public  should  be  kept  in  ignor¬ 
ance  of  a  rumor — even  though 
it  is  nonsense — which  the  rest 
of  the  world  is  talking  about. 

“Additionally,  by  Monday  I 
could  give  to  the  British  public 
the  denial  which  I  knew  would 
be  forthcoming.” 

A  Herald  editorial  referred  to 
“the  obviously  malicious  gossip 
now  sweeping  the  American 
newspapers”  but  added:  “Palace 
authorities  cannot  escape  all 
responsibility  for  the  storm 
ranging  round  the  fact  that, 
after  a  long  separation,  the 
Duke  remains  with  the  Fleet  at 
Gibraltar  and  his  reunion  with 
the  Queen  is  delayed  until  they 
meet  in  Portugal.” 

Lord  Beaverbrook’s  Daily  Ex¬ 
press  said  it  “does  not  propose 
to  reprint  in  its  variations  any 
aspect  of  the  story”  beyond 
Commander  Colville’s  denial  to 
AP. 

Manchester  Guardian  said: 
“One  would  hesitate  to  suggest 
that  the  American  press  had 
taken  leave  of  its  senses,  but 
something  of  the  kind  seems  to 
have  happened  over  the  week¬ 
end.” 

An  executive  at  Press  Asso¬ 
ciation,  the  domestic  arm  of 
Reuters,  told  E&P:  “It’s  not  in 
our  line.  We  only  distribute  in 
"Britain.” 
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TIMES  CHANGE — A  TV  dancer,  Cynthia  Scott,  does  the  honors  as 
"Miss  Advertising  Week"  as  Times  Square  (named  after  a  newspaper) 
is  converted  to  Advertising  Square  for  Feb.  10-16.  Helping  in  cere¬ 
mony  are  C.  James  Proud,  Advertising  Federation  of  America,  and 
Fred  J.  Haberle,  ad  manager  of  Bohack  food  chain. 


Calling  White 
Person  Negro 
Is  Actionable 

Columbia,  S.  C. 

South  Carolina  Supreme 
Court  has  ordered  back  to  trial 
a  $10,000  libel  suit  against 
Anderson  (S.  C.)  Daily  Mail 
and  reaffirmed  a  “long  estab¬ 
lished  rule”  said  it  may  be 
libelous  to  print  that  a  white 
person  is  a  Negro. 

The  court  rev'ersed  a  circuit 
court  decision  which  threw  out 
the  libel  suit. 

Mrs.  Maudie  Brown  brought 
suit  after  a  story  about  her  son, 
who  was  then  in  the  armed 
forces,  appeared  in  the  newspa¬ 
per’s  section  devoted  to  Negro 
news. 

Attorneys  for  the  Mail  con¬ 
tended  there  was  no  evidence 
“of  actual  malice  or  of  special 
damages”  in  the  article. 

The  Supreme  Court  justices 
ruled,  however,  that  although 
great  changes  have  taken  place 
in  the  legal  and  political  status 
of  the  colored  race,  there  “is 
still  to  be  considered  the  social 
distinction  existing  between  the 
races. 

The  justices  further  said  that 
“although  to  publish  in  a  news¬ 
paper  of  a  white  woman  that 
she  is  a  Negro  imputes  no 
mental,  moral  or  physical  fault 
for  which  she  may  justly  be 
held  accountable  to  public 
opinion,  yet  in  view  of  the  social 
habit  and  customs  deep-rooted 
in  this  state,  such  publication  is 
calculated  to  affect  her  standing 
in  society  and  to  injure  her  in 
the  estimation  of  her  friends. 


NEW  SECTION— The  Weekly  Il¬ 
lustrated  Food  Guide  of  20-24 
pages  will  become  a  Friday  pull¬ 
out  feature  of  the  Chicago  Trib¬ 
une  beginning  Feb.  22.  Contents 
include  photo-story  on  food  prep¬ 
aration,  a  "food  personality  of 
the  week",  column  for  men,  shop¬ 
ping  list  and  cook  book  story. 


Seek  Court  Order 
For  Poliee  Cards 

The  Xew  York  Enquirer,  a 
weekly  newspaper,  has  applied 
tc  the  Supreme  Court  of  the 
State  of  New  York,  New  York 
County,  for  an  order  directing 
Police  Commissioner  Stephen 
P.  Kennedy  and  Deputy  Com¬ 
missioner  Walter  Arm,  in 
charge  of  community  relations, 
to  issue  10  working  press  cards 
to  its  staff. 

The  petition,  signed  by  Dino 
M.  Gallo,  secretary-treasurer 
of  the  newspaper  company, 
stated  the  police  officials  is¬ 
sued  the  Enquirer  one  working 
press  card  and  one  reserve 
working  press  card,  instead  of 
the  10  cards  the  paper’s  staff 
had  in  19.')3,  19.54,  1955  and 
1956.  Upon  complaint  of  the 
newspaper,  three  additional 
reserve  cards,  making  five  in 
all,  were  issued. 

The  petition  charges  “there 
is  no  statutory  provision  or 
Police  Department  regulation 
authorizing  the  respondents  to 
refuse  to  issue  working  press 
cards  to  bona  fide  members  and 
representatives  of  recognized 
new.spaper  companies.”  The 
complaint  adds: 

“The  respondent.s*  refusal  to 
grant  the  full  amount  of  work¬ 
ing  press  cards  applied  for  is 
arbitrary  and  capricious,  dis¬ 
criminatory,  unlawful,  violative 
of  due  process  and  have  the 
result  of  restricting  freedom  of 
the  press;  that  the  respondents’ 
decisions  were  made  without 
reasonable  grounds  therefore, 
and  without  proper  hearing  be¬ 
ing  afforded  the  petitioner;  that 
said  decision  and  determina¬ 
tions  were  in  violation  of  the 
law  to  the  prejudice  of  the 
petitioner.” 


Printers’  Strike 
Is  Called  Off 

Clay  Littick,  publisher  of  the 
Zanesville  (Ohio)  Times-Re- 
corder  and  Signal,  told  Editor 
&  Publisher  this  week  that  the 
ITU  strike  in  effect  against 
those  papers  since  Nov.  30,  1955 
has  been  called  off. 

Fifty-three  members  of  the 
typographical  union  went  on 
strike  at  that  time  over  the 
publishers  refusal  to  grant  a 
“bogus”  or  “reproduction” 
clause.  Their  insistence  on  this 
clause  prevented  negotiations 
from  getting  to  other  issues. 
The  printers  had  worked  with¬ 
out  a  contract  from  Oct.  31, 
1954,  to  Nov.  30,  1955,  accord¬ 
ing  to  Mr.  Littick,  when  they 
issued  an  ultimatum  and  walked 
out  in  24  hours. 

Mr.  Littick  stated  that  all  but 
10  of  the  original  strikers  had 
obtained  jobs  elsewhere.  Those 
remaining  voted  on  Feb.  6  not 
only  to  call  off  the  strike  but 
also  to  declare  the  newspaper 
plant  an  “open  shop.”  Accord¬ 
ing  to  the  publisher,  this  means 
that  the  printers  can  work  in 
that  shop  without  losing  their 
union  cards.  Some  of  them  have 
applied  for  jobs  in  the  plant, 
it  was  reported. 

The  newspapers  never  missed 
an  issue  during  the  15  months 
of  the  strike. 

• 

N.  Y.  Papers  Si^i 
With  Stereotypers 

Publishers  Association  of  New 
York  City  on  Feb.  12  executed 
a  new  contract  with  the  stereo¬ 
typers’  union  calling  for  a  wage 
increase  package  of  $5  a  week 
the  first  year  and  $4  the  second, 
dating  from  Dec  8,  1956. 


ABC  Dazzles 
Admen  With 
No.  2  Claims 

Some  1,000  or  more  people 
from  the  world  of  advertising 
came  to  a  breakfast  of  coffee 
and  buns  at  the  Waldorf-As¬ 
toria  on  Feb.  13  and  stayed  for 
an  hour-long  feast  of  statistics 
on  the  growth  of  ABC-TV. 

No  flip-card  salesman  is 
Oliver  Treyz.  Only  dramatic 
showmanship  is  for  him.  He 
did  it  when  he  was  president  of 
the  Television  Bureau  of  Ad¬ 
vertising  (and  he  had  newspa¬ 
per  admen  screaming)  and  now 
he’s  done  it  again  in  his  new 
role  as  TV  president  of  .Ameri¬ 
can  Broadcasting  Company. 

The  big  screen  on  the  Wal¬ 
dorf  ballroom  stage  crackled 
with  challenging,  competitive 
claims  made  by  Mr.  Treyz  in 
support  of  the  theme  that  ABC 
has  displaced  NBC  in  many  re¬ 
spects  as  the  second  most  pop¬ 
ular  network. 

Full  credit  was  given  to  CBS 
for  running  far  out  in  front 
(“we’re  thinking  of  sending  the 
bill  for  this  presentation  to 
CBS,”  said  Mr.  Treyz),  but 
there  was  a  devilish  hint  that 
even  CBS  had  better  keep  its 
eye  on  ABC. 

News  given  to  the  largest 
assemblage  of  admen  ever  seen 
hereabouts  at  a  TV  sales  show 
included  word  that  ABC-TV  has 
lined  up  some  top  talent  for 
new  shows  and  has  entered  into 
an  agreement  with  Metro-Gold- 
wyn-Mayer  for  film  production. 
There’s  already  a  tieup  with 
Walt  Disney  and  Warner  Bros, 
and  ABC  four  years  ago  be¬ 
came  part  of  Paramount  Thea¬ 
tres,  Inc. 

Noted  among  those  present 
at  the  breakfast  seminar  were 
Charles  B.  McCabe,  publisher 
of  the  New  York  Mirror,  who 
looks  after  the  Hearst  broad¬ 
cast  interests;  Walter  Annen- 
berg,  publisher  of  the  Philadel¬ 
phia  Imjuirer  and  president  of 
Triangle  Publications,  Inc.; 
Bruce  Barton,  board  chairman 
of  Batten,  Barton,  Dur.stine  & 
Osborn. 

NBC  executives  were  reported 
to  be  preparing  a  complete 
rebuttal. 

• 

Atl  Agency  Biz 

Washington 

The  latest  census  of  adver¬ 
tising  agencies,  covering  1954 
calendar  year,  lists  5,063  agen¬ 
cies  and  totals  their  billings  for 


that  year  at  $3,190,724,000. 
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Section  Edited 

By  Robert  B.  McIntyre 


Why  Carstairs  Cares 
If  Dealer  Sees  Ads 

Hv  KoIhtI  B.  Mrinlyre 

Bfcauso  consumer  interest  and  acceptance  ripen  most 
qiiicklv  into  consumer  demand  in  the  licpior  store  where 
the  dealer  can  nurse  along  the  actual  consumer  demand 
created  by  national  advertising,  S.  Jesse  Robinson,  advertis¬ 
ing  and  sales  promotion  manager,  Carstairs  Division  of 
Calvert  Distillers  Co.,  definitely  cares  whether  or  not  his 


A  MAN  WHO  CARES — S.  Jesse  Robinson,  advertising  and  sales 
promotion  manager  of  Carstairs,  checks  "outstanding"  merchandising 
cooperation  extended  by  several  Massachusetts  dailies  to  boost  Car¬ 
stairs  holiday  sales. 


local  liquor  dealer  is  conscious 
of  Carstair’s  local  newspaper 
adverti.sing. 

"Merchandising,”  Mr.  Robin¬ 
son  told  EDITOR  &  PUBLISHER  this 
week,  “is  the  quickest  way  to 

MKUCHANDISINt; 

create  this  dealer-consciousness 
for  our  advertising  schedules 
currently  running  in  more  than 
130  newspapers  throughout  the 
U.S.” 

Mr.  Robin.son,  who  spends 
more  than  $1,000,000  annually 
in  large  -  space  insertions  to 
hammer  home  the  idea  that  Car¬ 
stairs  White  Seal  Whiskey  is 
“for  the  man  who  cares,”  cited 
“outstanding”  merchandising  co¬ 
operation  extended  by  several 
Massachusetts  newspapers  re¬ 
cently  to  boost  Carstairs  holiday 
sales. 

Integrated  P'ormat 

The  newspapers,  all  repre¬ 
sented  by  the  Boston  office  of 
Johnson,  Kent,  Gavin  &  Bind¬ 
ing,  Inc.,  were  the  Lynn  Daily 
Evening  Item,  the  Waltham 
l^eu's-Tribitne,  and  the  Fram¬ 
ingham  Xeu'8.  These  dailies 
integrated  the  merchandising 
format  to  the  extent  that  all 
local  liquor  dealers  in  these 
markets  received  a  series  of  five 
sales  letters  and  a  proof  of  each 
1,750-line  Carstairs  ad  (see  cut) 
in  the  morning  mail  the  day  on 
yhich  the  ad  was  to  be  inserted 
m  the  paper’s  evening  edition. 

The  letters  were  typed  on  the 
letter  head  of  each  participat¬ 
ing  newspaper  and  were  signed 
W  either  the  publisher  or  the 
advertising  manager.  The  letters 
were  prepared  for  all  three  pa¬ 
pers  by  Johnson,  Kent,  Gavin 
&  Binding,  Inc. 

This  step  in  the  merchandis¬ 
ing  program  was  important  in 
t^t  it  followed  the  thinking  of 
Ine  Newspaper  Advertising  Ex- 
®mitives  Association  which  has 
pointed  out  that  advertisers  who 
supply  newspapers  with  advance 


information  on  their  campaigns 
as  well  as  ideas  and  materials 
for  local  promotion  are  the  ones 
who  receive  maximum  coopera¬ 
tion. 

To  which  Mr.  Robinson,  after 
seeing  this  theory  work  first¬ 
hand,  echoes  an  enthusiastic 
“Amen.” 

First  letter  in  the  series  sent 
out  by  the  three  Massachusett.s 
dailies  went  like  this  in  part: 
“Dear  Mr.  Retailer: 

“The  attached  Carstairs 
proof,  in  addition  to  its  nor¬ 
mal  reader  appeal  through 
the  choice  of  subject — foot¬ 
ball  (see  cut),  should  be  of 
particular  interest  to  you  as 
a  retailer  .  .  . 

“This  Carstairs  advertise¬ 
ment  has  local  impact  which 
reaches  every  one  of  your 
prospects. 

“We  urge  that  you  coop¬ 
erate  with  Carstairs  by  mak¬ 
ing  sure  the  brand  is  dis¬ 
played  prominently  in  your 


COULDN’T  MISS— Proof  of  Car¬ 
stairs  ads  were  sent  to  liquor 
dealers  with  covering  letter  so 
that  dealer  couldn't  miss  seeing 
local  ad  support. 


window  ...  is  placed  on  your 
counter  ...  is  given  the  be.st 
possible  shelf  display. 

“We  are  more  than  de¬ 
lighted  with  the  big  schedule 
Carstairs  is  placing  in  our 
paper,  and  we  think  you  will 
be,  too.  If  you  want  more  of 
this  local  help,  do  a  little 
for  the  brands  that  pay  for 
it  .  .  .  brands  like  Carstairs!” 


the  suggestion  that  the  local 
newspapers  send  advance  proofs 
of  the  Carstairs  ads,  along  with 
a  series  of  covering  letters,  was 
executed  by  John  C.  Dowd,  pres¬ 
ident,  Dowd,  Redfield  &  John¬ 
stone,  Inc.,  Carstairs’  ad  agency. 

“At  the  time  we  were  lining 
up  the  three  newspapers  in¬ 
volved,”  Mr.  Robinson  told  E&P, 
“we  told  them  that  unless  they 
were  willing  to  send  a  minimum 
of  three  ads  and  three  letters, 
we’d  prefer  that  they  did  noth¬ 
ing. 

“You  see,  by  doing  it  at  least 
three  times  you  make  quite  an 
impression  on  the  retailer.  Any¬ 
thing  less  is  just  a  waste  of 
time,  money  and  effort.  Any¬ 
thing  above  three  times  is  just 
that  much  more  impressive.” 

The  Theory 

The  theory  behind  this  three¬ 
time  minimum,  Mr.  Robinson 
told  E&P  is  that  when  the  re¬ 
tailer  gets  the  first  ad  proof 
and  covering  letter  he  looks  at 


it  casually  and  throws  it  in  the 
basket,  mumbling,  “Oh,  another 
one  of  those  things.”  The  second 
mailing  he  receives  prompts  the 
reaction,  “What?  They’ve  done 
it  again?”  The  third  mailing 
results  in  the  retailer  enthusi¬ 
astically  telling  himself,  “Say, 
these  people  are  really  doing  a 
big-time  promotion  on  Car¬ 
stairs.” 

This,  then,  was  Carstairs’ 
thinking  behind  each  of  the  five 


read : 

“Dear  Mr.  Retailer. 

“The  Carstairs  proof  is  an¬ 
other  one  of  their  series  of 
interesting  sports  advertise¬ 
ments — boxing.  Take  a  look 
at  the  size  of  this  ad,  which 
is  placed  in  your  local  paper 
and  reaches  practically  every 
one  of  your  local  prospects. 

“Carstairs  is  doing  a  lot 
for  our  community.  Won’t 
you  help  by  doing  just  a  little 
more  for  (iarstairs?  Display 
the  brand  prominently  in 
your  window,  on  your  coun¬ 
ter,  and  in  the  best  shelf 
positions.” 

Remaining  letters  in  the  series 
followed  much  of  the  same  tack. 

Representative’s  Role 

Mr.  Robinson  said  that  the 
fact  that  the  letters  were  pre- 
(Continued  on  page  .30) 


Three-Time  Minimum 

According  to  Mr.  Robinson,  mailings  sent  to  liquor  dealers 

in  the  three  Massachusetts  mar¬ 
kets. 

Second  letter  in  the  series 
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igency  Media  Man  Urges 
Dailies  Grant  Discounts 


Madison 

The  coverage  and  complete 
readership  provided  by  full- 
page,  full-color  newspaper  ad¬ 
vertising  has  tremendous  impact 
in  establishing  a  brand  in  an 
individual  market,  according  to 
Edward  M.  Stem,  manager  of 
the  media  department  of  Foote, 
Cone  &  Belding,  Chicago. 

Mr.  Stern  spoke  at  an  adver¬ 
tising  seminar  of  the  annual 
Journalism  Institute  at  the 
University  of  Wisconsin  here 
before  advertising  and  business 
managers  of  midwest  newspa¬ 
pers. 

Critical  of  Merchandising 

While  acknowledging  newspa¬ 
pers’  continued  effectiveness  for 
national  advertisers,  particular¬ 
ly  when  they  provide  four-color 
ROP  facilities,  Mr.  Stern  was 
critical  of  newspapers  in  three 
areas — merchandising,  research 
and  the  matter  of  discounts. 

“For  too  many  years,  the 
merchandising  provided  by 
newspapers  with  retail  outlets 
has  droned  along  the  usual  line 
of  ‘a  letter  to  the  trade,’ — pretty 
conventional,  and  pretty  sure  to 
be  quickly  discarded  into  the 
wastebasket,”  (see  story  page 
17)  said  Mr.  Stem. 

“.Although  creative  trade 
mailings  are  helpful,  there  are 
other  important  merchandising 
aids  that  you  can  provide  for 
national  advertisers.  Currently 
there  is  a  great  decentralization 
movement  going  on  among  the 
major  food  chains.  More  and 
more,  important  decisions  are 
new  being  made  by  local  branch 
and  district  offices.  At  this 
local  level,  your  opportunity  of 
securing  tie-ins  wdth  retail  ads 
and  special  promotional  in-store 
displays  is  much  greater. 

“However,  to  do  the  best  job, 
there  must  be  real  cooperation 
between  your  national  and  local 
staffs.  I  am  sure  that  your  re¬ 
tail  salesmen  have  good  trade 
contacts — but  they  should  con¬ 
stantly  be  aware  of  the  prob¬ 
lems  and  objectives  of  adver¬ 
tisers,  so  your  contribution  can 
be  most  effective. 

Research  Often  Poor 

“Now,  what  about  the  quality 
of  audience  research  being  pro¬ 
vided  by  newspapers — particu¬ 
larly  in  multiple-paper  cities 
where  we  have  a  choice  of 
selection?  I  don’t  believe  that 
more  than  a  few  represented 
here  are  faced  with  a  competi¬ 
tive  situation.  But  across  the 
country,  we  still  have  about  50 


major  markets  where  there  are 
two  or  more  competing  papers. 
And,  although  there  are  excep¬ 
tions,  I  must  tell  you  that  most 
research  projects  we  see  that 
relate  to  coverage,  duplication 
or  audience  profile,  fail  to  meet 
our  standards  by  a  wide  margin. 
Even  in  monopoly  markets, 
where  a  combination  buy  is 
mandatory,  we  would  like  to 
get  better  unduplicated  family 
coverage  data  than  is  now  be¬ 
ing  previewed. 

“Since  a  great  deal  of  money 
and  effort  is  thereby  being 
v.asted  (at  least  on  us),  we 
urge  that  newspapers  planning 
future  studies  allow  the  Tech¬ 
nical  Committee  of  the  .4dver- 
tising  Research  Foundation  to 
offer  suggestions  and  comments 
on  the  techniques  involved.  I 
might  simply  mention  that  most 
research  done  by  any  medium 
that  has  ARF  blessing,  gets 
used  by  our  media  people.” 

Mr.  Stern  said,  “One  of  the 
most  valuable  aids  that  newspa- 
papers  can  provide  is  supplying 
us  with  marketing  data  for  im¬ 
portant  advertised  products, 
such  as  foods,  drugs,  and 
others.  Let  us  know  how  good 
a  market  you  have  for  autos 
and  refrigerators,  for  soap, 
frozen  foods  and  beer.  Try  to 
express  this  in  terms  of  per 
capita  use,  or  per  thousand 
families,  or  some  other  com¬ 
parable  denominator.  Also  tell 
us  who  the  leaders  are — how 
large  a  share  of  market  they 
possess — what  trends  can  be 
seen  when  a  new  cake  mix  is 
introduced,  etc. 

Urges  Discounts 

“We  in  media  planning  are 
interested  in  the  subject  of  dis¬ 
counts,  due  to  their  relationship 
to  actual  cost  and  frequency  of 
media  use.  Many  of  us  are 
mystified  at  the  double-standard 
policy  that  seems  to  be  the 
pattern  for  the  great  majority 
of  newspapers.  Almost  without 
exception,  newspapers  allow 
sizeable  discounts  on  large  vol¬ 
ume  ROP  space  contracts  placed 
by  local  advertisers. 

“But,  bow  about  the  national 
advertiser  who  places  ROP 
schedules?  For  the  most  part, 
he  can’t  earn  a  nickel’s  dis¬ 
count,  no  matter  how  large  his 
ads  are  or  how  frequently  they 
appear.  Out  of  about  1600  news¬ 
papers,  there  are  only  about  50 
or  so  that  offer  any  kind  of 
ROP  black  and  white  discount. 

“Most  papers  with  Sunday 


magazine  or  comic  supplements 
allow  discounts  for  these  sec¬ 
tions.  Recently,  at  the  instiga¬ 
tion  of  one  large  food  adver¬ 
tiser,  some  papers  began  offer¬ 
ing  frequency  discounts  for 
ROP  4-color  pages.  But  ROP 
B&W  space  basically  remains 
at  one  flat  rate  to  all. 

Cites  .Magazine  Policy 

“This  doesn’t  seem  to  be 
equitable,  nor  good  business, 
since  newspapers  are  competing 
with  other  media  that  provide 
substantial  discounts  for  fre¬ 
quency  and  volume.  In  the 
magazine  field,  for  example, 
these  discounts  are  being  en¬ 
larged  all  the  time.  Look  now 
offers  30%  discount  for  3  pages 
in  each  issue  for  26  consecutive 
issues.  American  Weekly  allows 
30%  discount  for  91  pages  used 
within  a  year,  and  This  Week 
gives  21%  discount  for  104 
pages  a  year. 

“Often  I  hear  newspapers 
complain  that  some  blue  chip 
advertisers  use  them  today  only 
for  new  product  introductions 
and  one-shot  promotions.  Why 
not  offer  some  incentive  to  ad¬ 
vertisers  that  would  encourage 
them  to  run  regular  year-round 
sustaining  campaigns? 

“Why  not  provide  really 
worth-while  discounts,  based  on 
weekly  or  bi-weekly  frequency 
over  a  year’s  time,  with  further 
reductions  for  larger  space 
units  ? 

“Surely,  the  steady  even  use 
of  newspaper  space  by  many 
additional  national  advertisers 
would  result  in  stabilizing  a 
publisher’s  profit  picture,  and 
woudd  allow  him  to  offer  sub¬ 
stantial  discounts,  on  the  same 
basis  that  justifies  large  dis¬ 
counts  to  local  advertisers. 


Nieman  Fellowship 
Selectors  Appointed 

Cambridge,  Mass. 

Harvard  University  an¬ 
nounces  the  appointment  of 
three  newspapermen  to  serve 
on  the  Selecting  Committee  for 
Nieman  Fellowships  for  1957- 
58.  They  are  Barry  Bingham, 
editor  of  the  Louisville  Courier- 
Journal;  Alfred  Friendly,  man¬ 
aging  editor  of  the  Washington 
Post  and  Times  Herald;  and 
John  M.  Harrison,  editorial 
writer  on  the  Toledo  Blade. 

They  will  serve  with  two 
members  of  the  University: 
William  M.  Pinkerton,  director 
of  the  Harvard  News  Office; 
and  Louis  M.  Lyons,  curator  of 
the  Nieman  Fellowships. 

The  deadline  for  applications 
to  the  Nieman  Foundation  is 
April  15. 


Bees  Now  Use 
Discount  Plan 

San  Francis(ii 

Volume  and  frequency  dis- 
counts  have  been  extended  to 
national  advertisers  by  Me- 
Clatchy  Newspapers,  it  was 
stated  during  daily  round  table 
discussions  of  the  California 
Newspaper  Publishers  Associa¬ 
tion. 

The  application  of  discounts 
to  general  advertising  extenis 
to  all  three  Bee  newspapers— 
Sacramento  Bee,  F resno  Bet 
and  Modesto  Bee,  Raymond  H 
Rhodes,  assistant  business  man¬ 
ager,  Sacramento  Bee  said. 

Frequency  discounts  are  of¬ 
fered  users  of  200  to  l.lOO  lines 
per  week  over  10,  20  and  3n 
week  periods  and  for  40  weeks 
within  12  months.  Mr.  Rhodes 
said. 

Full  Page  Users 

The  McClatchy  plan  also  ap¬ 
plies  to  full  page  copy  users 
The  minimum  discount  is  for 
10  pages  yearly,  with  gradua¬ 
tion  by  groups  to  40  full  page- 
yearly.  The  applications  are  to 
color  premiums  as  well  as  to 
space  charges. 

No  other  newspaper  reported 
discounts  for  general  advertis¬ 
ing.  Paul  West  Jr.,  of  West 
Holliday  Co.,  said  that  a  groo; 
of  Oregon  and  Washington 
newspapers  tried  such  a  dis¬ 
count  some  five  years  ago  and 
subsequently  abandoned  the 
plan. 


Beatrice  Foodt^  Sets 
Newspaper  Schedules 

Newspapers  will  be  the  major 
media  of  Beatrice  Foods  Co.  in 
its  nationwide  1957  advertising 
program,  it  was  announced  by 
Roy  Ricksham,  a.jector  of  sales 
and  advertising. 

The  total  number  of  ads  in 
newspapers  will  be  the  largest 
in  the  firm’s  history,  covering 
all  areas  where  the  company’s 
Meadow  Gold  products  are  sold. 
Ads  are  planned  for  about  241' 
newspapers  in  more  than  20'^ 
cities,  according  to  Mr.  Rick¬ 
sham. 

He  said  full  page  and  one- 
third  page  ads  in  four  colors 
will  be  used.  So  will  two-color 
and  black-and-white  ads.  Each 
will  be  directed  to  the  local 
level. 

The  complete  advertising  pr<^ 
gram  (via  Foote,  Cone  and 
Belding)  will  include  television, 
radio  and  both  trade  and  gen¬ 
eral  magazines. 
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Some  folks  get  a 

*BIGGER  HALF 
than  other  folks 


*//7  Cleveland  ij 2  the  people  buy  3/ 4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


The  Cleveland  PLAIN  DEALER 
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AI)  CAMPAIGNS 


Major  ROP  Color 
Push  Offers  Prises 

A  major  newspaper  color  vertising  manager,  and  Daniel 
campaign  is  running  for  Stoke-  Shea,  agency  account  executive. 
ly-Van  Camp,  Inc.,  Indianapolis  A.  C.  DePierro,  L&N’s  media 
food  concern.  director,  told  the  representa- 


The  list  covers  70  markets.  Unique  angle  of  the  campaign 
based  on  the  client’s  sales  and  is  a  prize  contest  among  those 
merchandising  objectives,  Mr.  who  handle  merchandising  for 
DePierro  said.  Copy  of  1200  newspapers  on  the  schedule, 
lines  will  have  as  high  as  once-  Those  giving  best  merchandis- 
a-week  frequency  in  some  mar-  ing  support  to  the  drive  will 
kets.  Mr.  DePierro  expressed  share  prizes  totalling  $1,000, 
his  belief  success  of  the  cam-  with  a  first  prize  of  $.')0().  The 
paign  would  mean  a  great  deal  campaign  continues  until  the 
for  the  future  of  HOP  color  in  end  of  Stokely-Van  Camp’s 
general.  fiscal  year,  May  1. 

Markets  picked  for  sales  L&N  described  the  five-month 
campaigns  planned  by  L.  J.  power  drive  in  ROP  color  as 


It  was  the  first  big  gun  fired 
for  this  client  by  Lennon  & 
Newell,  Inc.,  which  took  over 
the  account  from  Calkins  & 
Holden  last  July.  The  agency 
gave  it  a  dress  parade  send-off 
at  a  special  meeting  where 
newspaper  representatives  met 
Ralph  Watts,  the  company’s  ad- 


tives  that  choice  of  newspapers 
and  ROP  color  was  based  on 
the  firm  conviction  a  real  sales 
job  could  be  done  for  the  client 
through  this  medium.  Previ¬ 
ously  the  company’s  advertis¬ 
ing  budget  had  been  split  three 
ways,  but  would  now  be  largely 
concentrated  in  ROP  color,  he 
said. 


Noonan,  vicepresident  and  di¬ 
rector  of  sales  and  advertising 
for  Stokely-Van  Camp,  include: 
Chicago,  Evansville,  Lexington, 
Louisville,  Detroit,  Grand 
Rapids,  Cincinnati,  Columbus, 
Dayton,  St.  Louis,  New  Orleans, 
Oklahoma  City,  Dallas,  Hous¬ 
ton,  Indianapolis,  Minneapolis 
and  St.  Paul. 


“one  of  the  largest  investment* 
ever  placed  in  a  corresponding 
period.”  The  agency  also  han¬ 
dles  ROP  color  for  National 
Distillers  and  Old  Gold. 

Borden  Is  Testing 

Product  in  Papers 

Borden  Company  is  testing 


(Tljr  Siin  Difjio  Union 

AND 

Evening  Tribune 


1936  Population  Estimate 
for  San  Diego  County:  864,600 
Greater  than  12  States! 


San  Diego  —  Young  Giant  Market  of  the  West 
—  looms  large  on  the  national  sales  horizon.  With 
a  1956  population  of  864,600  —  as  estimated  by 
the  State  Director  of  Finance — San  Diego  County 
ranks  higher  in  population  than  12  of  the  48 
states!  And  this  Giant  Market  is  still  growing  . . . 
in  population  ...  in  buying  power  ...  in  quality. 

It  takes  a  Giant  to  sell  a  Giant.  It  takes  an  ad¬ 
vertising  medium  of  broad  scope,  strong  influence, 
towering  stature.  To  sell  this  Young  Giant  Market 
of  the  West,  at  the  lowest  cost  per  sale,  advertise 
in  the  San  Diego  Union  and  Evening  Tribune. 


SCHROEDCR 


15  "Hometown"  Newspapers  covering  Son  Diego, 
Californio  — Northern  Illinois  —  Springfield,  Illinois -and 
Greater  Los  Angeles  . . .  Served  by  the 
COPLEY  Washington  Bureau  and  the  COPLEY  News  Service 
REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


Instant  Dutch  Chocolate  Mix. 
a  new  product,  in  newspapers 
in  Syracuse,  N.  Y.,  Cincinnati, 
Ohio,  Portland,  Ore.,  and  New 
Orleans,  La.  Lennen  and  New¬ 
ell,  Inc.,  is  the  agency;  L.  E. 
Miller,  account  executive. 

The  test  will  continue  for  a 
year,  according  to  Harold 
Catherwood,  Borden’s  advertis¬ 
ing  manager.  Mr.  Catherwood 
said  he  was  obtaining  merchan¬ 
dising  cooperation  from  all  t(‘.*t 
newspapers. 

Steel  Institute 
Back  in  392  Papers 

For  the  second  year,  Ameri¬ 
can  Iron  and  Steel  Institute  is 
using  newspapers  to  make  re¬ 
port  of  jrrogress  in  its  expan¬ 
sion  program  and  to  cement 
community  relations  in  steel 
plant  communities.  This  year 
there  will  be  six  l,()00-line  in¬ 
sertions  in  .T92  newspapers.  Ac¬ 
count  is  placed  bj’  Hill  and 
Knowlton,  Inc.,  New  York. 

• 

Moseley  To  Handle 
GF’s  Speeial  Projeels 

Seth  H.  Moseley  II,  this  week 
resigned  his  post  as  manager  of 
corporate  press  relations  for 
General  Foods  Corp.,  White 
Plains,  N.  Y.,  to  handle  public 
relations  aspects  of  special  pro¬ 
jects  for  GF. 

He  has  been  succeeded  by 
John  Schell  who  was  editor  and 
executive  vicepresident  of  North 
American  Newspaper  .Alliance 
prior  to  joining  GF  about  a 
year  ago. 

• 

Boo!<tin^  Ad  Ratej^ 

Advertising  rates  of  the 
Seattle  (Wash.)  Times  will  be 
increased  May  1.  National 
rates  will  be  raised  4  cents  a 
line;  classified  3  cents  a  line; 
and  retail  30  cents  an  inch. 
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Shop  Center 
Move  Studied 
In  S.  F.  Region 

San  Francisco 
Shoppinjf  center  developers 
who  have  extended  a  mushroom 
over  the  San  Francisco  Bay  area 
already  have  projected  plans  for 
a  50%  expansion,  a  study  here 
reveals. 

These  new  strides  are  in  the 
face  of  developments  which  have 
provided  8,234,000  square  feet  of 
shopping  center  space  and  an¬ 
nual  sales  of  approximately  a 
half-billion  dollars. 

The  unique  study  in  depth  of 
tlu  shopping  center  has  been 
prepared  by  the  San  Francinco 
K-ramhur.  Behind  the  detailed 
reports  contained  in  a  167-page 
booklet  is  work  that  extended 
over  two  years. 

Tlie  results  pinpoint  the  blos¬ 
soming  of  the  modern  concept 
of  the  shopping  center,  a  con¬ 
cept  which  began  only  in  1945, 
points  out  George  S.  Brumback, 
advertising  director  of  the  Ex¬ 
aminer. 

Quick  Development 
The  study  shows  that  103 
shopping  centers  have  been  cre¬ 
ated  in  the  nine-county  San 
Francisco  Bay  market.  Most  of 
them  have  been  developed  within 


the  last  seven  or  eight  years, 
and  all  have  emerged  since 
war’s  close. 

Fifty-one  more  are  now  under 
construction  or  are  in  planning 
stages,  the  Examiner  research 
shows.  Simultaneously  the  news¬ 
paper  has  defined  the  complete, 
up-to-date  picture  of  the  centers 
in  its  study  entitled  “New  Shop¬ 
ping  Areas-San  Francisco  Bay 
Area  Market.” 

The  analysis  is  believed  to  be 
a  first  of  its  kind  for  a  major 
market,  advises  Arnold  Horo¬ 
witz,  director  of  marketing. 
Problems  included  definitions  of 
the  various  types  of  centers  as 
in  the  era  when  supermarkets 
developed  and  had  to  be  classi¬ 
fied  by  newly  established  yard¬ 
sticks. 

3  Classifications 

The  Examiner’s  decision  was 
to  study  the  market,  learn  the 
pattern,  and  then  let  the  classi¬ 
fications  adjust  themselves.  The 
natural  divisions  found  here 
were  regional  centers,  commu¬ 
nity  center  and  shopping  cen¬ 
ters. 

The  components  here  were: 
regional,  with  more  than  500 
auto  parking  spaces  and  serving 
100,000  or  more  persons;  com¬ 
munity,  400  to  500  auto  park 
spaces  and  serving  25,000  to 
100,000  persons,  and  neighbor¬ 
hood,  with  from  40  to  400  auto 
park  spaces  and  serving  3,000 


“"Sure,  Bigelotv  makes  it.  You’d  be  surprised  how 

many  we  sell  here  on  Madison  Avenue.” 


The  Cincinnati  Daily  Enquirer  is  solid 
No.  1  right  down  the  line.  Including  a 
21 ,000  edge  in  City  Zone  circulation  . .  . 
a  healthy  lead  in  Retail  Display  Linage. 
Get  full  story  from  Moloney,  Regan  & 
Schmitt,  Inc. 


to  25,000  persons. 

As  a  further  definition,  the  re¬ 
gional  center  contains  at  least 
one  department  store  and  a 
supermarket.  The  pattern  may 
prove  entirely  different  in  an¬ 
other  metropolitan  center,  Mr. 
Horowitz  said. 

Compressed  Results 
The  Bay  Area  findings  com¬ 
pressed  themselves  into  this 
structure  of  growth  and  pro¬ 
jected  expansion: 


Type  of  Center 

In  Under 

Opera- Construe-  Pro- 
tion  tion  posed 

Total 

Regional 

5 

1  6 

12 

Community 

18 

—  12 

30 

Neighborhooil 

80 

3  2!) 

112 

Total 

103 

4  47 

154 

The  survey  carefully  avoided 
projections  of  findings,  but  the 
percentages  of  expansion,  if 
applied  generally  from  this  ex¬ 
ample,  would  mean  a  growth  of 
140  per  cent  in  regional,  66  per 
cent  in  community  and  40  per 
cent  in  neighborhood  centers. 

In  its  study,  the  Examiner 
dug  up  considerable  original 
data  on  the  area.  For  example, 
one  struggling  center  of  the 
community  type  has  been  boom¬ 
ing  since  the  establishment  of 
a  regional  center  one  mile  dis¬ 
tant. 

Contrasting  Areas 

For  the  North  Bay  area  which 
in  1956  had  an  estimated  pop¬ 
ulation  of  121,000,  there  are  17 
centers  on  the  planning  boards. 

■  Two  of  these  are  regional  cen- 
I  ters  which  must  rely  on  100,000 
i  population  apiece,  for  successful 
j  operation. 

On  the  other  hand,  a  regional 
center  now  under  construction 
will  serve  an  area  with  275,000 
population.  The  study  also  shows 
that  some  15  of  the  17  largest 
retail  advertising  organizations 
of  San  Francisco  have  already 
established  44  branch  units  — 
and  planned  five  more. 

In  its  analysis  of  the  market, 
the  Examiner  gives  area  and 
county  breakdowns.  It  is  able 
to  point  out  that  many  of  the 
centers  are  within  the  newspa¬ 
per’s  ABC  retail  zone,  and  all 
are  within  its  ABC  trading  area. 

Within  each  center,  type  and 
number  of  outlets  are  provided. 
Total  square  footage  of  .sales 
area  for  each  unit  or  store  is 
included. 

• 

George  Westrioh  Dies 

Racine,  Wis. 

George  Westrich,  44,  classified 
advertising  manager  of  the  Ra¬ 
cine  Journal-Times  and  secre¬ 
tary  of  the  Mississippi  Valley 
Classified  Advertising  Managers 
Association  for  the  last  10 
years,  died  of  a  heart  attack 
Feb.  9. 


Argentine 
Chain  Readied 
For  Auction 

Buenos  Aire.s 

The  new  supervisor  of  the 
Official  Newspaper  Chain,  Gen. 
Luis  R.  Gonzalez,  hopes  to  get 
the  newspapers  in  shape  to  be 
auctioned  to  private  owners 
within  several  months. 

ONC,  inherited  from  the  Pe- 
ronist  regime  and  maintained 
by  the  provisional  government, 
represents  five  daily  newspapers 
in  the  federal  capital,  with  a 
total  circulation  of  about  400,- 
000,  and  some  papers  in  the  in¬ 
terior. 

The  five  newspapers  involved 
are  Critica,  Notidas  Graficas, 
and  La  Epoca  in  the  afternoon 
field,  and  Democracia  and  El 
Lahorutta  in  the  morning  field. 

These  are  the  newspapers  of 
the  “Alea”  group.  The  liquidat¬ 
ing  commission  is  decentraliz¬ 
ing  the  “Alea”  plant  in  such  a 
way  that  Noticias  Graficas, 
Democracia,  and  La  Epoca  will 
have  separate  equipment.  The 
situation  of  El  Laborista,  which 
was  organ  of  the  labor  i)arty, 
is  uncertain.  Critica  has  its 
own  plant. 

• 

Magazine  Devoted 
Entirely  to  Boating 

Portland,  Ore. 

The  Portland  boat  show, 
Feb.  22  to  March  3,  under  the 
sponsorship  of  the  Oregonian 
for  the  third  straight  year,  will 
be  considerably  larger  than  last 
year’s  show  with  more  boats 
and  more  allied  attractions,  ac¬ 
cording  to  Ed  Niederkorn,  pro¬ 
motion  manager. 

The  Oregonian’s  Northwest 
rotogravure  magazine  for  Feb. 
24  will  be  devoted  entirely  to 
pleasure  boating  in  the  Port¬ 
land  area,  with  48  pages  of  fea¬ 
ture  articles,  stories  and  pic¬ 
tures. 

• 

GF’s  Mortimer  Gels 
Annual  Ad  Award 

Charles  G.  Mortimer,  presi¬ 
dent,  General  Foods  Corp.,  this 
week  received  the  1956  Printers' 
Ink  Advertising  Award  which 
annually  goes  to  “the  individual 
in  advertising  who  has  increas¬ 
ingly  assumed  public-service  re¬ 
sponsibilities  as  he  gained  sta¬ 
ture  in  business.” 

Mr.  Mortimer,  formerly  GF’s 
advertising  vicepresident,  was 
selected  by  a  jury  headed  by 
Walter  C.  Kurz,  advertising 
manager,  Chicago  Tribune. 
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what's  in  it  for  me? 


No  matter  who  asks  the  question,  the  answer  is  “Plenty!”  —  as  far  as 
newspapers  are  concerned. 

It  could  hardly  be  otherwise.  The  daily  newspaper  covers  a  galaxy  of  sub¬ 
jects.  They  fall  into  every  conceivable  category.  They  reflect  the  myriad 
interests  of  the  individual . . .  the  family  . . .  the  community. 

And  the  reader  knows  it.  That’s  why  he  goes  through  his  paper,  page  by 
page,  to  see  “what’s  in  it  for  me.” 

This  kind  of  “selfish”  reader-interest  develops  wide  exposure  for  the 
advertising  on  every  page.  It  helps  explain  why  newspapers  continue  to 
serve  as  a  basic  medium  for  all  advertisers. 


The  Agencyf  Inc-  Newspaper  Division 

NATIONAL  ADVERTISING  REPRESENTATIVES 

eSTABLI^HED  1000 


477  MADISON  AVE  .  NEW  YORK  22.  N.  Y.  -  CHICAGO  •  LOS  ANGELES  •  SAN  FRANCISCO  ■  ATLANTA  •  DALLAS  •  KANSAS  CITY  •  DETROIT 
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700  Newspapers  Plan 
To  Use  Shoe  Sections 


Requests  foi-  “Sprinfi  Fash¬ 
ions  Afoot.”  eight-pafte  news¬ 
paper  supplement  prepared  by 
I^eather  Industries  of  America, 
New  York,  have  already  been 
received  from  more  than  TOO 
newspapers,  indicatin>f  that  re¬ 
tail  shoe  promotions  will  reach 
a  new  hiph  this  sprinp;,  it  was 
reported  this  week  by  LIA. 

With  atlditional  newspaper 
requests  comin>?  daily,  LIA  es¬ 
timates  that  there  will  he  ex¬ 
tensive  pre-Easter  shoe  fashion 
promotions  by  more  than  50% 
of  the  nation’s  press. 

The  supplement  (E&P,  Jan. 
12,  pape  20) — which  gives  com¬ 
plete  editorial  and  pictorial 
coverage  of  women’s,  men’s  and 
children’s  quality  shoes  for 
spring  and  summer — is  designed 
to  stimulate  local  newspaper  ef¬ 
forts  to  sell  more  shoes  through 
both  retail  advertising  and  the 
paper’s  own  editorial  coverage. 

Advertising  departments  of 
daily  newspapers  are  planning 
to  use  the  supplement  as  a 
special  section  of  the  paper 


with  tied-in  advertising  by  local 
retailers. 

In  addition,  many  requests 
have  come  from  fashion  editors 
of  newspapers  who  wish  to  use 
the  supplement  as  the  basis  of 
features  in  their  department.  In 
anticipation  of  these  requests, 
the  supplement  was  planned  so 
that  it  could  be  used  as  an 
entire  section  or  so  that  special 
features  could  be  developed 
from  it. 

The  cover  of  the  supplement 
had  been  designed  to  serve  also 
as  a  window  and  counter  dis¬ 
play.  Other  suggestions  are 
being  offered  retailers  as  to  how 
to  use  this  design  and  group¬ 
ings  of  illustrations  throughout 
the  supplement  to  coordinate 
their  newspaper  advertising  and 
their  window  and  counter  dis¬ 
plays  with  their  local  newspa¬ 
per’s  editorial  coverage  of 
spring  shoe  fashions. 

This  coordination  is  planned 
to  increase  the  total  visual  im¬ 
pact  upon  the  shopper  and  to 
make  sure  that  he  or  she  is 


ELIZABETH 

CITY  ZONE 


POPULATION 

254,526 

SOURCE;  AUDIT  BUREAU  OF  CIRCULATIONS 

Third  Largest  in  New  Jersey 
COVERED  BY 

ELIZABETH  DAILY  JOURNAL 

NOW  CIRCULATING  DAILY 

50,000  COPIES 

Represented  Nationally  by  Ward-CrilUlh  Co.,  Inc. 


aware  that  the  shoes  on  sale  by  stores;  better  parking  condi- 
participating  retailers  are  those  tions;  better  transit;  better 
they  have  read  about  in  their  traffic  conditions;  and  the 
newspaper.  knowledge  that  downtown  is 


In  order  to  facilitate  this 
coordination,  special  copies  of 
the  supplement  are  being  mailed 
to  several  thousand  key  retail¬ 
ers  throughout  the  country. 

Buying  Group  Toughens 
Sales  To  Super  Market 

It’s  going  to  be  harder  to 
sell  new  pi'oducts  to  super 
markets  than  ever  before.  One 
big  reason  is  the  “buying  com¬ 
mittee,”  new  super  screening 
group,  which  according  to  a 
nationwide  survey  of  super 
markets,  control  90%  of  final 
decisions. 

A  survey  of  20!)  super 
market  companies,  operating 
7,241  markets,  just  completed 
by  Suiter  Market  Merchaudising 
reveals  the  full  extent  and  scope 
of  the  “buying  committee.”  The 
individual  buyer  is  losing  his 
power  to  this  group  of  execu¬ 
tives  who  have  life-and-death 
pow'er  over  new  products,  new 
protnotiotu't,  new  .'tales  plans. 

A  typical  buying  committee 
is  generally  made  up  of  one  or 
two  buyers,  a  merchandising 
manager  and  advertisng  man¬ 
ager,  and  possibly  a  sales  man¬ 
ager  and/or  a  branch  head.  It 
meets  once  a  week  to  make 
decisions  on  new  food  products, 
new  non-food  products,  new 
dairy  products  and  new  drug 
products.  It  selects  promotions, 
decides  on  store  displays  and 
special  sales. 

Study  Sees  ^Doivutoirir 
Staging  A  Comeback 

Downtown,  U.S.A.,  is  begin¬ 
ning  to  show  signs  of  a  come¬ 
back  in  its  traditional  role  as 
the  dominant  retailing  center 
for  the  nation’s  shoppers.  The 
problems  are  complex  and  high¬ 
ly  individual,  reports  Chain 
Store  Age,  but  definite  pro¬ 
gress  in  being  made  to  halt  the 
downward  trend  in  sales  in  the 
central  business  districts. 

There  are  .still  enough  trou¬ 
bles  at  present  and  in  the  near 
future  in  the  nation’s  downtown 
areas  to  give  merchants  plenty 
of  headaches,  but  the  problems 
are  by  no  means  insoluble.  On 
the  contrary,  enough  case  his¬ 
tories  are  now  available  to  indi¬ 
cate  that  solutions  found  in 
some  cities  will  work  equally 
well  in  others. 

Growth  of  suburban  shopping 
centers  is  not  the  cause  of  the 
downtrend  of  downtown  but  is 
a  result  of  the  new  population 
shifts  and  demands,  the  report 
demonstrates. 

Changes  that  bring  the  shop¬ 
per  back  are  these;  modernized 

EDITOR  dc  PUB 


still  in  business.  Private  sur¬ 
veys  compiled  for  chambers  of 
commerce  and  other  merchant 
groups  show  that  the  shoppper 
has  a  definitely  established 
habit  that  will  draw  her  hack 
downtown  if  it  is  awakened. 

Stolpe  Updating  Study 
Of  Retail  Developments 

Bert  Stolpe,  promotion  man¬ 
ager,  Ites  Moine.'i  (Iowa)  Regis- 
ter  and  Tribune,  has  launched 
his  third  national  study  of 
downtown  retailing  develop¬ 
ments.  Copies  of  a  six-page 
questionnaire  were  mailed  this 
week. 

Mr.  Stolpe  plans  to  assemble 
the  material  for  a  jnesentation 
he  will  make  this  spring  in  New 
Orleans  at  the  National  News¬ 
paper  Promotion  Association 
convention. 

^Cotton  Week"*  Book 

A  retailers’  plan  book  for 
participating  in  National  Cotton 
Week,  May  20-25,  will  be  mailed 
this  month  to  20,000  department 
and  specialty  stores,  wholesalers 
and  other  groups.  The  book 
describes  posters,  streamers, 
card  toppers  and  other  official 
display  pieces.  It  reproduces  ad¬ 
vertising  mats  which  will  be 
made  available  by  local  news¬ 
papers. 

Fight  Annual  Tax 

Boise,  Idaho 
The  Idaho  Press  Association 
at  annual  convention  here  went 
on  record  opposing  the  $<?  a 
year  tax  on  wholesale  and  retail 
establishments  as  it  affects 
newspapers.  The  association 
said  it  did  not  oppose  the  tax 
OP  job  printing,  stationery  sales 
and  other  business  activities  of 
newspajiers. 

Guii^hen  to  Retire 
From  (^pp€*r  Staff 

Topeka,  Kas. 
Frank  X.  Gaughen,  Chicago 
territory  manager  for  Capper 
Publications,  Inc.,  since  1941, 
will  retire  March  31.  .\nnouce- 
ment  was  made  by  Kenneth  H. 
Constant,  director  of  advertis¬ 
ing  for  Capper  Publications. 
Mr.  Gaughen,  6(),  will  move  to 
Florida  after  his  retirement. 

Richard  Whiteman,  member 
of  the  advertising  sales  staff  in 
the  Capper  New  York  office, 
will  succeed  him  in  Chicago. 
Fred  Johnson  of  the  Chicago 
staff  has  been  transferred  to 
the  home  plant  here,  to  join  the 
staff  of  Household  Magazine. 
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Enrico  Fermi  atomic  power  plant  is  under  tvay  near  Detroit  through  the  joint  efforts  of  18  electric  companies. 
A  group  of  equipment  manufacturers  and  the  Atomic  Energy  Commission  are  also  associated  in  the  project. 


siiiiaiij'i 


Dresden,  Illinois,  plant  is  being  developed  by  7  elec¬ 
tric  light  and  power  coitipanies,  their  equipment 
manufacturers,  and  with  the  co-operation  of  theAEC. 


Yankee  atomic-electric  plant  is  being  developed  by  12 
New  England  electric  companies.  A  number  of  equip¬ 
ment  manufacturers  and  the  AEC  are  participating. 


What  will  atomic-electric  power  plants  look  like? 


Among  the  atomic-electric  power 
plants  now  under  way,  three  will 
look  like  the  drawings  above  when 
completed. 

Although  they  appear  somewhat 
alike,  each  involves  different  meth¬ 
ods,  different  materials,  a  different 
type  of  atomic  reactor  or  ‘“furnace.” 
That’s  because  the  electric  com¬ 


panies.  the  equipment  manufactur¬ 
ers  and  the  U.  S.  Atomic  Energy 
Commission  — who  are  all  partici¬ 
pating  in  atomic  development  — are 
searching  for  the  best  ways  to  pro¬ 
duce  electricity,  using  atomic 
energy  as  fuel. 

The  development  of  atomic- 
powered  electric  plants  is  the  latest 


stage  in  bringing  plentiful  elec¬ 
tricity  to  America.  You  can  be 
sure  that  electric  company  skills 
and  experience,  acquired  in  75 
years  of  service,  are  being  applied 
to  this  great  new  job. 

Non-tachnical  booklet,  “Electric  1‘on  rr  from 
the  Atom.'”  pivr,*  .'t2-pa}'P  !>iirvpy  of  alomir- 
clrctric  devplopment.  Write  for  a  free  copy 
to  Atom.  Box  4()0,  New  York  19.  N.  Y. 


America's  Independent  Electric  Light  and  Power  Companies* 

*Compav}/  nameft  on  rrquent  throuffh  thin  marjozin^ 
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Auction  Prices 
Given  in  ROP 
2-Color  Ad 

Clearwater,  Fla. 

A  new  kind  of  retail  merchan¬ 
dising  is  illustrated  by  a  five- 
column-16  inch,  two  color  ad 
which  appears  every  Wednes¬ 
day  in  the  St.  Petersburg  Times. 

An  auction  house  operated 
here  by  Howard  Ewing  and 
known  as  Howard,  The  Trader, 
inserts  the  ad  to  announce  the 
l)rices  that  were  established 
during  his  Monday  night  TV 
auction  sale.  The  ad  also  pro¬ 
vides  a  handy  mail  order  check¬ 
list. 

On  the  live  TV  auctions,  Mr. 
Ewing  sells  a  variety  of  mer¬ 
chandise  —  perfumes,  fishing 
tackle,  fruit  cakes,  refrigera¬ 
tors,  living  room  sets,  etc. 

.\uctions  are  held  three  times 
daily,  except  Sunday,  and  for 
more  than  a  year  Mr.  Ewing 
has  been  buying  an  hour’s  time 
every  Monday  night  on  WFLA- 
TV,  Tampa,  to  televise  an  auc¬ 
tion.  Viewers  are  invited  to 
order  by  mail  or  phone.  Mr. 
Ewing  tells  his  viewers  that  the 
l)rices  established  at  the  TV 
auction  will  stand  until  the 


next  TV  auction  or  until  sup¬ 
ply  is  exhausted. 

Eyeglass  Price 
Ban  Is  Attacked 

Louisville 
Kentucky  Press  Association 
has  called  for  repeal  of  a  state 
law  that  forbids  price  adver¬ 
tising  of  eyeglasses. 

At  its  convention  here  re¬ 
cently,  the  KPA  charged  in  a 
resolution  that  the  1956  law 
“tends  to  protect  manufacturers 
and  companies  charging  high 
prices  and  to  penalize  those 
seeking  by  volume  manufacture 
to  offer  merchandise  at  reason¬ 
able  prices  ...” 

The  law  has  been  upheld  in 
Circuit  Court.  Several  firms 
are  appealing  to  Kentucky’s 
highest  court. 


.4diiiuii  to  Teach 

E.  Lansing,  Mich. 

John  W.  Crawford,  former 
vicepresident  and  copy  super¬ 
visor  of  Kenyon  &  Eckhardt  ad¬ 
vertising  agency  in  Chicago,  has 
joined  the  faculty  of  Michigan 
State  University  School  of  Jour¬ 
nalism.  He  was  an  honors 
graduate  in  English  Literature 
from  Northwestern  University. 


^Operation  Snowflake’ 
Helped  Most  Weeklies 

The  American  Press  has 
just  completed  a  survey  of 
531  weekly  newspapers  which 
received  mats  and  promotion 
material  on  U.S.  Steel  Co.’s 
“Operation  Snowflake”  last 
fall. 

Bigg^est  “success  story” 
turned  up  by  the  survey 
came  from  the  Napoleon 
(Ohio)  Henry  County  Signal, 
a  weekly  with  less  than  4,000 
circulation  and  located  in  a 
town  of  5,000  population. 
This  paper  sold  14,'750  lines 
of  advertising  with  the  ma¬ 
terial  provided. 

Forty  one  percent  of  the 
weeklies  reporting  said  the 
material  did  not  produce  any 
sales.  A  total  of  76%  said 
they  would  recommend  great¬ 
er  use  of  these  promotion 
campaigns  by  other  weekly 
publishers. 


Boat  Show  Linage 

Chicago 

The  Chicago  Sun-Times  pub¬ 
lished  an  8-page  boat  section 
Feb.  10,  the  first  Sunday  of  the 
Chicago  National  Boat  Show.  It 
contained  6,500  lines  of  adver¬ 
tising. 


Detroit  News  Names 
Giles  To  Ad  Post 

1  *ETR0IT 

Appointment  of  Manford  K. 
Giles  as  general  advertising 
manager  of  the  Detroit  Nev* 
was  announced 
this  week  by 
Max  J.  Gerst- 
man,  adverti>- 
ing  director. 

Mr.  Giles,  a 
News  employe 
since  1934,  has 
been  acting 
general  adver¬ 
tising  manager. 
He  succeeds 
Reginald  Bro- 
phy,  who  resigned  recently. 

A  1928  graduate  of  the  Uni¬ 
versity  of  Michigan,  Mr.  Giles 
came  to  the  News  after  six 
years  with  the  Michigan  Street 
Car  Advertising  Co. 


Giles 


Freeman  Joins  Kiidiier 

Siler  Freedman  has  joined 
Kudner  Agency,  Inc.,  public  il¬ 
lations  staff,  in  the  Detroit  of¬ 
fice.  Mr.  Freeman  was  indu.s- 
trial  editor  of  the  Crowell-Col- 
lier  magazines,  and  previously 
was  Detroit  editor  of  Motor 
magazine,  and  auto  editor  of 
the  Hearst  newspapers. 


J 


Above  text  set  in 

8  Pt.  Imperial  No.  I B  TIS  with  Bold . . . 
the  tile  new  used  by  these  Tucson  newspapers 
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Now  Remember,  Boy 
Just  Like  Granddad” 


This  is  Ray  Heady  at  work.  Ray  holds  two  "-njl 
Star  jobs.  As  makeup  editor  of  the  evening  .  .JR 
edition,  at  a  battle  station  high  in  the  clangor-  jy 
ous  composing  room,  Ray  struggles  grimly  with 
deadlines,  editors,  makeup  men,  typesetters,  . 
late  heads,  and  ever-shifting  news  tides  which 
require  constant  page  makeover.  At  day’s  end 
and  on  weekends  or  regular  assignment,  in  his  ^  - 
capacity  as  assistant  to  Frank  Alexander  of  Rod 
&  Gun,  Ray  ranges  field  and  fen  with  some  of  *  - 
the  top  hunters,  fishermen  and  game  dogs  of 
the  Kansas  City  area. 

In  recent  months  Ray’s  forays  afield  have  ^  \ 
provided  stories  and  picture  layouts  of  out-  f 
standing  artistry  and  appeal.  Star  readers  will 
recall  his  midnight  frog  hunt  and  ’coon  chase,  ^  ' 

his  still-hunt  for  squirrels,  an  Ozark  float  trip 
on  the  White  river,  and  quail,  duck,  goose  and  ^ 
dove  shoots. 

Ray  has  the  true  feel  of  the  outdoors.  The 
ghostly  gleam  of  white  sycamores  on  a  frosty 
November  night,  the  music  of  belling  hounds, 
the  mystery  of  water  and  its  unseen  denizens, 
a  setter  frozen  on  point,  the  explosive  excite^ 
ment  of  game  birds  in  startled  flight,  these  and 
other  experiences  are  communicated  to  readers 
in  language  that  stirs  the  pulse  and  imagination. 

The  reporter  who  writes  of  a  baseball  game 
or  golf  match  mines  in  a  comfortable  vein.  The 
words  and  phrases  come  readily;  the  situations 
are  familiar.  But  the  man  who  goes  night  frog- 
ging  in  snake-haunted  sloughs  with  flashlight 
and  sack,  or  crouches  to  “sweat  out’’  a  wary 
gray  squirrel  hidden  in  an  oak,  is  pretty  much 
on  his  own,  so  far  as  descriptive  writing  is  con¬ 
cerned.  He  .needs  to  be  philosopher  and  poet, 
with  a  touch  of  pioneer.  Ray  Heady  is  some  of 
all  three. 

Ray,  born  in  Pittsburg,  Kansas,  started  fish¬ 
ing  for  bass  and  crappie  in  abandoned  strip 
mines  at  age  6.  Under  the  tutelage  of  his  father, 
a  great  hunter,  he  was  soon  knocking  over  rab¬ 
bits  with  a  .22  rifle  and  dropping  an  occasional 
bob  white  with  No.  8’s.  Ray  edited  his  high 
school  paper,  went  to  Kansas  State  Teachers 
college  in  Pittsburg,  where  he  also  edited  the 
college  publication;  taught  high  school  journal¬ 
ism  at  Pittsburg,  Junction  City  and  Wyan¬ 
dotte,  and  at  K.  U.  and  O.  U.  In  ’43  he  started 
on  The  Star’s  telegraph  desk,  then  left  for  war¬ 
time  navy  duty.  On  his  return  he  did  some  fea¬ 
ture  writing  for  the  Sunday  desk,  then  was  as¬ 
signed  as  makeup  editor  with  part-time  Rod 
&  Gun  activity. 

YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  CITY  STAR 


Rur  PIMI-  kf  Uwmr4  (■•,)  DowMI 

Ray  Heady  and  Beau  Essig  Rex.  grandson  of  Mississippi  Zev, 
last  English  setter  to  win  the  national  open  field  trials. 


Boofciels  containing  the  40  personality  tketchet  in  volume  1  of  this  series  are  available  without  charge. 
Address:  PROFILES,  The  Kansas  City  Star,  Kansas  City,  Mo. 

(Advertisement) 
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JMewspapers  Urged 
To  Adopt  PR  Plan 


There  is  a  close  relationship 
between  newspapering  and  pub¬ 
lic  relations — but  not  in  the  way 
many  ne\vspapermen  believe, 
William  Kostka,  head  of  Wm. 
Kostka  and  Associates,  Inc., 
told  a  recent  meeting  of  the 
Wyoming  Press  Association  in 
Cheyenne, 

In  a  talk  in  which  he  “skele¬ 
tonized”  the  needs  of  good  pub¬ 
lic  relations  for  newspapers,  Mr. 
Kostka  said  that  many  news¬ 
papermen  look  upon  public  rela¬ 
tions  as  a  synonym  for  publicity 
and  added  that  public  relations 
also  has  been  described  as  pro¬ 
motion,  advertising,  lobbying. 

“Now  all  of  these  are  tools  of 
public  relations,  but  never  any 
one  of  them  alone,”  he  said. 

Mr.  Kostka  said  there  are 
times  when  newspapermen  often 
make  good  PR  men  and  there 
are  times  when  newspapermen 
do  not  make  good  PR  men. 
Commenting  on  why  they  don’t, 
Mr.  Kostka  said: 


“The  reason  is  that  they  can¬ 
not  become  interested  in  the 
little  problems  that  are  behind 
the  major  problems.  They  are 
always  looking  for  that  big 
story;  they  are  always  looking 
to  land  that  big  advertising 
schedule,  and,  not  finding  it, 
they  are  bored.” 

He  said  that  very  few  news¬ 
papers  have  an  adequate  public 
relations  program.  “Many  have 
promotion  programs  that  prob¬ 
ably  are  classified  as  public  re¬ 
lations,”  he  said.  “Whether  you 
want  it  or  not,  public  relations 
is  something  every  newspaper 
has.  Your  only  choice  is  whether 
you  have  good  or  bad  public 
relations.  You  can’t  dismiss  the 
problem  by  saying  that  you  are 
too  small,  that  you  have  no 
opposition  or  even  that  you  are 
on  top  of  the  heap.” 

Mr.  Kostka  pointed  out  that 
while  less  than  lOO  newspapers 
employ  outside  PR  counsel, 
“practically  every  magazine  does 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFfICIENCY 


.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSSnS  •  CHARLOTTE,  NORTH  CAROLINA 


SO  and  every  radio-TV  chain  and  tion.  Prior  to  his  work  on  the 
station  either  employs  outside  staff  of  the  Daily  News,  he  was 
counsel  or  attempts  to  have  a  a  reporter  for  the  City  News 
built-in  public  relations  depart-  Bureau  of  Chicago, 
ment.  Your  competitors  for  the  Mr.  Roepken  is  a  former  state 
ad  dollar  are  aware  of  PR,”  he  editor  with  Publishers’  Auxil- 
warned.  iari/. 

“Certainly  none  will  deny  that  He  is  a  member  of  the  Chi- 


the  Denver  (Colo.)  Post  has  cago  Newspaper  Reporters  As- 
played  a  major  role  in  Denver’s  sociation  and  is  an  alumni  of 
growth  by  its  policy  of  support  the  Medill  School  of  Journalism, 
for  worthwhile  civic  and  indus-  Northwestern  University,  Ev- 
trial  improvement.  Certainly  anston.  Ill. 


none  will  deny  that  the  Post  has 
been  well  repaid  for  this  policy. 
The  records  of  all  those  news¬ 
papers  that  survived  the  lean 
years,  the  mergers,  the  suspen¬ 
sions,  were  those  that  recognized 


Course  in  Education 
PR  Will  Be  Offered 

Bo.ston 

In  a  reorganization  of  Boston 


that  merely  publi.shing  a  good  University’s  administrative  pro¬ 


newspaper  was  not  enough. 


gram,  Mrs.  Edward  R.  Collier, 


The  public  relations  man  left  University  director  of  publicity 
his  listeners  with  the  following  for  28  years,  has  assumed  new 


six-point  program:  duties. 

“1)  You  must  publish  the  best  Named  to  the  faculty  of  the 
newspaper  possible  with  School  of  Public  Relations  and 
complete  news  coverage.  Communications,  as  well  as  to  a 
You  must  make  vour  pa-  of  special  writer  and 

per  a  constructive  critic  ‘‘“’^^tor  of  student  publications, 
of  your  communitv;  al-  Collier  vvill  introduce  a 

wavs  readv  to  point  with 

pride  and  also  to  view  the  study  of  public 

with  alarm,  but  always  relations  for  higher  education. 

with  careful  consideration  also  will  teach  m  the  jour- 

. _ .  ,  „  nalism  division  of  the  school. 


of  your  community;  al¬ 
ways  ready  to  point  with 
pride  and  also  to  view 


of  the  impact  of  your 
expressions. 

“3)  You  must  provide  two- 
way  communications  be- 


Billhoard  A8i»ooiatioii 


tween  your  newspaper  pj 

and  its  advertiser,  com-  ^ 


munity  groups,  leaders 
and  employees. 


Washington 
Harley  B.  Markham,  chair- 


“4)  Publishers  and  editors  man.  Outdoor  Advertising  As- 
must  be  available  to  par-  sedation  of  America,  Inc., 
ticipate  actively  in  all  charged  this  week  that  pro- 
civic  endeavors,  making  posed  federal  action  to  bar  bill- 
your  leadership  felt  not  boards  on  the  nation’s  inter- 
only  by  your  printed  -state  highways  was  not  only 
word,  but  by  your  living  economically  unsound  and  an 
actions.  invasion  of  state’s  rights  but 

“5)  You  must  always  remem-  ^ 

her  that  pubic  relations  federal  funds  to  create  a  federal 
is  the  philosophv  of  man-  ^^onopoiy  of  the  right  to  do 
agement- your*  manage-  business  along  the  highways. 
D^ent.  Mr.  Markham’s  statement 

IT  .  1  ..  i  was  made  to  Commerce  Secre- 

“0)  You  must  make  sure  that  ^  o-  i  •  i 

...  tary  Sinclair  Weeks  and  other 
your  services  to  readers,  ,  ^  ,  j  ...ui.  fi,o 

...  j  iu  key  officials  concerned  with  the 

ad^■^rtlsers  and  others  are  ^ 

reaHy  services  designed  »  ^  „p. 

to  do  more  than  increase  ^ 

nrculation  and  advertis-  busines.se.s,  they  “freely 

ing  linage.  concede”  the  right  of  state  and 

Ex'J\ eii'sinan  jedns  local  governments  to  pass  legis- 

i  nn  lation  affecting  such  businesses. 

Agency  #  K  Deill,  and  “we  do  and  will  support’ 


Henry  T.  Roepken,  a  Chicago  planning  and  zoning  and  rea- 
newspaperman  for  several  years,  sonable  regulations  of  outdoor 
has  joined  the  public  relations  advertising  at  local  levels, 
department  of  Vaughan,  Thain 
and  Spencer,  Inc.,  Chicago  ad  * 

Tormerly  a  Reneral  assiga-  linage  Correction 
ments  reporter  for  the  Chicago  Grand  Rapids,  Mic 

Dailtf  News,  he  will  handle  much  December  1956  1955 

of  the  agency’s  publicity  opera-  Press-e  2,080,355  2,266,588 
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DOESN'T  DO  A  DARNED 
THING  FOR  TOUR  READERS 
EXCEPT  MAKE  'EM  LAUGH/ 


a^&L  Not <7/^^-  s 


medicdl 


Uf:  If  ^ 


*£QfHjS0in" 

c/osi  HOT^^^/ar/s^of: 

incurdble 
4i|r<^  Sseases 


\oye\orx\ 


leqdl 

ddvice 


m 


unbearable 

hearfeiche 

insoluble 
®Lo''^  crimes 


NOTE-LONG  SAM  DOESN'T  DO  A  DARNED 
THING  ON  TOUR  COMICS  PAGE  BUT  TRV 
TO  MAKE  READERS  LAFF,  AND  HAPPILY 
WONDER  WHAT  NEW  TWIST  THE  COMEDY 
IS  GOING  TO  TAKE  TOMORROW... 

SHE  DOES  IT  DAILY  IN  NEARLY  TWO 
HUNDRED  LEAPING  NEWSPAPERS  THE 
BEST  WAY  BOB  LUBBERS  (WHO  DRAWS  IT) 
AND  AL  CAPP  (WHO  WRITES  IT  ) 
KNOW  HOW. 

WRITE  TODAY  FOR  ADVANCE 
PROOFS. ..YOU'LL  SEE  WHY  "LONG 
SAM"  IS  THE  NEW  APPEAL  IN  THE 
COMICS  FIELD. 


^  I  0  .  feature  syndicate 

220  EAST  42»<>.STREET,  NEW  YORK  17;  N.Y. 


editor  &  PUBLISHER  for  February  16,  1957 


f 


Carstairs 

(Continued  from  page  17) 

pared  for  the  newspaper  by 
their  representative  points  up 
in  some  measure  the  importance 
of  the  newspaper  representative 
in  a  merchandising  program. 

He  also  emphasized  that  his 
use  of  the  three  suburban  news¬ 
papers  was  not  a  substitute  for 
metropolitan  Boston  dailies  but 
rather  a  supplement. 

“Most  retailers,”  he  said, 
“want  a  manufacturer’s  adver¬ 
tising  handled  so  that  it  is 
placed  right,  timed  right.  He 
wants  to  be  made  an  integral 
part  of  the  campaign,  not  an 
afterthought. 

“The  obvious  answer  is  to 
merchandise  the  consumer  ad¬ 
vertising  to  and  through  the 
trade.” 

Mr.  Robinson  continued:  “The 
manufacturer  must  excite  the 
retailer  over  the  promotional 
possibilities  of  his  advertising; 
supply  retailers  with  clever 
ideas  and  themes  around  which 
the  retailer  may  stage  his  tie- 
ups  and  supply  the  retailer  with 
much  of  the  material  he  needs 
to  carry  through  his  tie-ups. 

“An  ordinary  window  display 
and  a  few  mats  does  only  part 
of  the  job,”  he  said. 


New  M-A-N  plate  casting 
machine  from  HOE  offers: 


Ncw 

THAT  IMPROVE 
BOTH  EFFICIENCY 
AND  QUAIITY 

Hoe  presents  a  new  plate  casting^ 
machine  to  America.  It’s  more 
efficient  yet  requires  less  attention 
—and  turns  out  work  of  far  higher 
quality  as  well.  It  can  easily  handle 
the  greater  mechanical  demands 
imposed  by  more  and  more  color 
printing,  high  press  speeds,  and 
production  economy  require¬ 
ments.  An  entirely  new  engineer¬ 
ing  approach  in  the  M.A.N.  semi- 
and  full-automatic  stereotype  plate 
casting  machines  has  resulted  in  a 
new  and  exclusive  pressure  casting 
technique.  It  permits  casting  tem¬ 
peratures  up  to  50  degrees  below 
comparable  operations,  and  it  re¬ 
duces  the  amount  of  stereo  metal 
required  per  plate  by  almost  half. 
Only  Hoe  distributes  the  M.A.N, 
machine  in  this  country.  For 
stronger,  more  accurate  printing 
plates  — and  economy  — call  Hoe. 


^  CO../A/C. 

910  East  138th  St..  New.  York  54.  N  Y. 
8RANCHES  8OST0N  •  CHICAGO 
SAN  FRANCISCO  •  BIRMINGHAM 
RORTtAND  ORE. 


‘Attack’  Medium 

Carstairs  has  always  relied  on 
newspaper  advertising  as  its 
“primary  attack”  medium  be¬ 
cause  of  the  flexibility  of  the 
medium.  Car  cards,  outdoor 
posters  and  national  magazines 
are  used  to  bolster  the  newspa¬ 
per  ads  in  local  markets  and  to 
fill  in  markets  not  othemise 
blanketed  by  its  newspaper 
schedule. 

Bulk  of  Carstairs’  ad  budget 
is  in  newspapers,  Mr.  Robinson 
said,  “because  newspaper  adver¬ 
tising  sells  Carstairs.” 

“Because  we  are  limited  in  our 
promotional  efforts  by  all  sorts 
of  legal  restrictions,”  he  said, 
“we  make  our  big  advertising 
impression  through  large-size 
insertions  in  newspapers.  As  far 
as  we  are  concerned,  all  our 
eggs  are  in  the  newspaper  bas¬ 
ket.” 

Mr.  Robinson  told  E&P  that 
the  ad  strategy  currently  em¬ 
ployed  by  Carstairs  enables  it 
to  dominate  its  markets  with 
full-page  and  half-page  inser¬ 
tions  on  sports  pages  or  rop 
positions,  preferably  on  Thurs¬ 
day  and  Friday. 

“In  most  markets  in  which 
we  advertise,”  he  said,  “you’ll 
find  that  Carstairs  is  either  the 
first  or  second  biggest  alcohol 
beverage  advertiser  in  newspa¬ 
pers.” 

Expands  Merchandising 

Mr.  Robinson  said  that  news¬ 
papers  generally  could  capital¬ 
ize  on  the  success  of  Carstairs’ 
merchandising  program  in  the 
three  Massachusetts  dailies.  He 
revealed  that  beginning  this 
week,  three  upper  new  York 
State  newspapers — the  Albany 
Times-Union,  the  Schenectady 
Gazette,  and  the  Troy  Record — 
will  begin  mailings  to  liquor 
dealers  in  their  respective  mar¬ 
kets  calling  attention  to  Car¬ 
stairs’  advertising. 

In  addition,  the  Boston 
(Mass.)  Globe  and  three  dailes 
in  Maine  will  start  mailings 


Adman  Says  TV  Election 
Role  Was  Exaggerated 


EYERYTHIN6  IN 
BALTIMORE 
REVOLVES  AROONO 
THE  SUH 


Madison 

Walter  O’Meara,  creative  ad¬ 
vertising  specialist  who  headed 
media  promotion  for  the  Steven- 
son-Kefauver  ticket  in  the  1956 
presidential  campaign,  said 
here  that  the  roles  of  television 
and  of  Madison  Avenue  admen 
in  the  campaign  have  been  ex¬ 
aggerated. 

Speaking  before  more  than 
100  persons  at  the  1957  Wis¬ 
consin  Journailsm  Institutes  at 
the  University  of  Wisconsin,  he 
said  television  “was  by  no 
means  critical  in  the  outcome 
of  the  election.” 

TV  Competes  with  Itself 

“If  neither  side  had  used  TV, 
I  doubt  that  the  results  would 
have  been  different,”  he  said. 
“As  a  matter  of  fact,  I  doubt 
that  anything  could  have  made 
it  different!” 

The  veteran  advertising  man 
said  that  as  a  mass  medium  in 
politics,  “TV  loses  a  lot  of  its 
force  because,  as  you  might  say, 
it  is  always  competing  with  it¬ 
self. 

“It  may  not  reflect  well  on 
the  intelligence  and  political 
maturity  of  the  American 
people  to  say  that  millions 
resent  it  when  a  Jack  Benny  or 
Groucho  Marx  is  pushed  off  the 
air  for  a  presidential  candidate. 
But  that  is  exactly  what  hap¬ 
pened.” 

Praises  Newspaper  Coverage 

Mr.  O’Meara  said  that  in 

next  week.  The  three  Maine 
papers  are  the  Waterville  Sen¬ 
tinel,  the  Kennebec  Journal  and 
the  Portland  Press-Herald. 

“A  newspaper’s  obligation  to 
a  national  advertiser  goes  be¬ 
yond  just  printing  his  advertise¬ 
ment,”  Mr.  Robinson  said. 

He  contends  that  it  is  the  ob¬ 
ligation  of  newspapers,  in  both 
large  and  small  market  areas, 
to  furnish  national  advertisers 
with  detailed  information  con¬ 
cerning  consumer  markets  for 
their  products,  since  “these  data 
are  not  available  elsewhere.” 

“Too  many  manufacturers  just 
high-spot  their  marketing  areas 
in  their  newspaper  advertising 
and  consequently  are  dissatisfied 
with  results  secured,”  Mr.  Rob¬ 
inson  said. 

“Merchandising  our  Carstairs 
advertising  to  the  retailers 
stimulates  their  interest  in  that 
advertising  and  spells  stronger 
results  at  the  point-of-sale.” 


some  ways,  it  seemed  to  him, 
“radio  was  more  effective  in  its 
day  than  TV  was  in  the  last 
campaign.” 

“Actually,  it  seemed  to  me 
that  the  newspaper  coverage 
of  the  candidates’  talks  was 
more  effective  than  the  TV  talks 
themselves,”  he  continued.  “I 
am  sure — despite  the  TV  rat. 
ings — that  the  newspaper  re¬ 
porter  reached  more  people. 
And  perhaps  more  forcefully 

“There  is  an  impact,  an  ex¬ 
citement  and  an  importance 
about  newspaper  headlines  that 
you  just  don’t  get  on  TV.” 

As  for  Madison  Avenue’s  role 
in  the  campaign,  Mr.  O’Meara 
said  “a  lot  of  nonsense,  most  of 
it  by  our  own  candidates,  was 
written  and  spoken  about  that 
during  the  campaign.”  He  said 
he  and  the  other  men  “in  gray 
flannel  suits”  served  as  tech¬ 
nicians —  buying  time,  writing 
scripts,  and  putting  out  what 
they  were  told  to  say — but  not 
making  policy. 

Mr.  O’Meara  said  his  biggest 
personal  satisfaction  was  help¬ 
ing  make  the  five-minute  films 
of  Stevenson  at  the  former 
Illinois  governor’s  Libertyville 
farm.  This  “Man  from  Liberty¬ 
ville”  series,  he  said,  “was  de¬ 
signed  for  a  specific  purpose:  to 
erase  the  image  of  Adlai  Steven¬ 
son  as  a  rather  chilly  intellec¬ 
tual,  an  egghead,  a  quipster, 
and  to  show  him  as  an  ordinarx- 
citizen,  relaxed  and  natural— 
with  a  hole  in  his  shoe.” 

Hotpoint  Dealers 
Get  Ad  Mat  Book 

Chicago 

A  new  retail  advertising  book, 
planned  and  prepared  by  the 
refrigeration  department,  Hot¬ 
point  Co.,  offers  dealers  a  variety 
of  sizes,  artwork  and  logotypes 
for  their  local  newspaper  ads, 
covering  refrigerators,  food 
freezers  and  air  conditioners. 

In  addition  to  the  variety  of 
ads,  there  are  newspaper  lay¬ 
out  sheets  for  both  standard  and 
tabloid  papers,  suggested  ban¬ 
ner  headlines  and  an  index.  All 
artwork,  ads  and  illustrations 
are  available  in  mat  form  to 
dealers  at  a  nominal  mat  charge- 
Ads  are  printed  on  special  pa¬ 
per  which  will  permit  dealers 
to  cut  out  ad  illustrations  and 
artwork  and  paste  them  to¬ 
gether,  and  have  the  newspaper 
make  a  mat  or  plate  from  them 
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first  in  circulation  by  popular  choice! 


Yessir,  the  friendly  Free  Press  has  more  readers 
than  any  other  daily  newspaper  in  Detroit  or 
Michigan! 

The  Free  Press  ranks  first  in  editorial  recognition, 
too — has  won  the  valued  Pulitzer  Prize  four  times, 
and  many  other  awards  and  citations  for  editorial 
excellence  and  community  service. 

New  readers  choose  the  morning  Free  Press  nearly 


FIRST  IN 
CIRCULATION 


456,768 


NiiitMi  RHrMMriativt:  Story.  Brooks  t  Finloy  •  RotaH  RoprotoaUUvt:  Kont  Hanson, 
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15  to  1  over  the  only  other  Detroit  paper  that’s 
growing.  That  makes  the  Free  Press  the  fastest- 
growing  paper! 

And  the  Free  Press  is  the  only  Detroit  paper  that’s 
more  popular  today  than  ever  before  in  its  history. 

No  doubt  about  it— today’s  bright-’n’-sprightly 
Free  Press  is  Michigan’s  most  popular  newspaper! 

Petroit  ^vte 

*Daily  circulation.  Publisher’s  Statement  9/30/56, 
as  filed  with  the  Audit  Bureau  of  Circulations 
New  York  •  toatlMni  Roetrt  Ropreeoirtative:  Hal  Winter  Company,  Miami  BoKh 
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CLASSIFIED  CLINIC 


Sectional  Automotive 


Ad  Plan  Described 

By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Arthur  Rozene,  CA^I,  Chi¬ 
cago  (111.)  Tribune,  sends  a 
report  on  the  results  of  sec- 
tionalizing  automotive  classi¬ 
fied  every  Thursday  over  a 
period  of  two  years.  The  device 
accounted  for  more  than  700,000 
lines  of  classified  since  the  pro¬ 
ject  was  conceived. 

It  is  a  well  known  fact  that 
certain  classifications  of  want 
ads  are  being  priced  out  of 
metropolitan  newspapers  be¬ 
cause  they  reeiuire  only  localized 
readership  and  their  sales  tick¬ 
ets  are  too  low  to  justify  a 
major  newspaper’s  total  circula¬ 
tion  rate.  The  Chicago  Tribune’s 
experience  becomes  highly  im¬ 
portant  in  the  light  of  this 
situation. 

Origin  of  Plan 

Mr.  Rozene  explains  how  the 
plan  came  about: 

“The  Display  Advertising  De- 


ANOTHER 

Copi- 
Counter 


PRODUCT 


JUST  ROLL  IT  OVER  YOUR  COPY, 
—it  counts  while  it  rolls! 

This  little  double-dial  indicator, 
graduated  in  inches  and  picas  on  one 
side  and  inches  and  agates  on  the 
other  side,  is  the  new  time  saving 
instrument  for  rapid  counting  of 
typed  manuscript  lines,  measuring 
columns  of  type,  galley  cuts  or  other 
dimensions  of  type.  In  operation,  the 
wheel  is  run  up  the  pages  or 
columns  and  the  length  in  inches  or 
total  number  of  typed  lines  is  indi¬ 
cated  on  the  dial.  A  time-saver  for 
typesetting,  by  quickly  eliminating 
the  total  character  count,  from 
which  the  number  of  typed  lines  can 
be  determined. 


Postpaid  $4.95 


Write  on  yoor  letter- 
heod  for  200'Poge  coto- 
log  of  ort  supplies.  “An  / 
Encyclopedia  of  Artists 
Materials' ' 
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partment  has  a  zoned  circula¬ 
tion  plan  which  permits  the 
zoning  of  our  city  and  suburban 
circulation  on  Sundays  in  five 
zones  and  Thursdays  in  three. 
These  units  are  named  ‘neigh¬ 
borhood  sections.’ 

“It  came  to  my  attention  in 
the  fall  of  1954  that  our  press 
run  on  Thursdays  was  being 
made  with  a  press  alignment 
which  used  separate  press  units 
to  print  a  complete  paper,  in¬ 
cluding  a  neighborhood  section 
for  each  of  the  three  circula¬ 
tion  zones. 

“This  procedure  enables  us 
to  add  a  page  or  more  to  the 
day’s  run,  but  it  must  balance 
through  the  entire  city  and  sub¬ 
urban  run.  This  means  that  it 
is  possible  to  add  to  normal 
city  and  suburban  classified 
section  a  page  which  is  sold  on 
the  basis  of  the  three  circula¬ 
tion  zones.  In  other  words,  it 
is  possible  to  have  a  separate 
page  from  a  dealer  in  each  zone. 
The  space  allotment  must  al¬ 
ways  l)e  on  the  basis  of  a  full 
page,  but  our  plan  permits  the 
selling  of  a  page  to  as  many 
as  nine  dealers  in  each  zone, 
in  as  far  as  the  smallest  unit 
of  space  sold  is  a  full  column.’’ 


15%  Discount 

Rates  for  each  of  the  three 
neighborhood  sections  are  ap¬ 
proximately  one-third  lower 
than  the  best  contract  rates 
available  in  full  run.  While  con¬ 
tract  linage  credit  is  not  given 
for  part  run  ads,  a  13-time 
order  earns  a  discount  of  ap¬ 
proximately  15%. 


CHARLESTON,  S.  C. 
THE  STATE! 


POPULATION:  .  .  .  198.800 
Biggest  Metropolitan  Area  in 
S.C.  3rd  ranking  area  in  the 
TWO  CarolinasI 

SPENDABLE  INCOME  .  .  . 
S267.932.000 
Biggest  in  S.C.! 

(SRDS  Consumer  Markets, 
Dec.  1956) 


Boy!  ...  By  Thune 


"Wow,  stop  the  pressesi  Tear  out  page  onel  Here's  another  prize¬ 
winning  news  story  concerning  the  scandalous  escapades  of  the  PTA 
and  the  mysterious  activities  of  the  junior  chamber  of  commerce!" 


“The  classified  zone  plan,” 
adds  Mr.  Rozene,  “is  operating 
in  only  one  classification,  auto¬ 
motive.  It,  of  course,  permits 
us  to  interest  automobile  deal¬ 
ers  to  be  represented  on  a  fair¬ 
ly  large  space  basis  one  day  a 
week,  and  we  have  been  success¬ 
ful  to  a  degree.  The  linage  for 
the  two  years,  1955  and  1956, 
amounts  to  more  than  700,000. 
Our  operation  may  have  turned 
some  budgets  from  smaller  local 
papers  into  the  Tribune  but, 
until  we  find  a  way  to  extend 
it  to  all  classifications,  I  would 
say  that  we  are  not  hurting  the 
so-called  neighborhood  papers.” 

Incidentally,  automobile  deal¬ 
ers,  builders,  real  estate  brok¬ 
ers,  employment  agencies  and 
other  firms  using  Tribune  class¬ 
ified  on  a  regular  basis  this 
week  received  their  first  copies 
of  a  new  monthly  publication, 
“IT’anf  Ad  Advertiser,”  a  four- 
page  magazine  that  summarizes 
business  news,  market  facts  and 
other  information. 

Editor  is  Fred  J.  Harris,  Jr., 
assistant  sales  manager  for  the 
classified  street  sales  division. 

♦  ♦  ♦ 

Too  late  to  classify :  Add  slick 
promotion  piece:  The  Philadel¬ 
phia  (Pa.)  Inquirer  has  just 
sent  forth  a  dilly  of  a  promotion 
piece  featuring  its  magazine 
mail  order  section.  It’s  called  a 
“Rhapsody  in  Results”  and  is 
in  the  form  of  a  long-playing 
record.  On  the  face  of  it  is  the 


legend — “long  (52  weeks)  play.” 
The  piece  was  conceived  by 
Vicky  Staret  .  .  .  “Need  A  Sec¬ 
ond  Car?  Buy  One  Now!”  That’s 
the  theme  CAM  George  Putz, 
Oregon  Journal,  is  sounding  in 
streamer  headings  over  his 
want  ads. 


Osman  Hooper  Show 
Awartls  Aiiiioiiiieetl 

COLU.MBl’S,  Ohio 

The  Yellow  Spring  News  won 
first  place  in  community  serv¬ 
ice  in  the  Osman  C.  Hooper 
Newspaper  Show  held  annually 
as  part  of  the  Ohio  Newspaper 
Association. 

Other  winners :  Makeu]) — Scio 
Herald,  Westerville  Public 
Opinion  and  Oberlin  Seres- 
Tribune;  news  coverage  — 
Georgetown  Seres  -  [terrrocrat, 
Oxford  Press  and  Wadsworth 
Servs  -  Banner ;  advertising  — 
Holmes  County  Farmer  -  Hub, 
Eaton  Register  -  Herald  and 
Western  Hills  Press;  editorials 
— Bamesville  Enter-prise;  local 
art — Wadsworth  Seres-Banner: 
sports  —  Jefferson  Gazette, 
Eaton  Register  -  Herald  and 
Wadsworth  News-Bantter;  wom¬ 
en’s  news — Hudson  Times.  Ox¬ 
ford  Press  and  Wadsreorth 
Sews-Banrrer;  special  editions 
—  Eaton  Register  -  Herald; 
original  columns — Western  Re¬ 
serve  Democr-at;  local  features 
— Oxford  Press. 
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1  INSURANCE  1 

Local  Feature 
Columns  Sold 
To  ‘Sponsors’ 

By  George  VI  aylonis 

Du  Bois,  Pa. 

The  DuBois  Courier-Express, 
circ.  8,600,  is  presenting  unique 
local  features  because  General 
Manager  Marv  Bloom  has 
proved  that  “if  radio  gets  paid 
for  it,  so  can  a  newspaper.” 

Four  years  ago  he  originated 
a  “School  Newsreel”  page.  He 
organized  student  reportorial 
units,  held  teacher  meetings, 
staff  conferences  to  guide  stu¬ 


dent  reporting,  then  personally 
called  on  advertisers  and  sold 
them  the  idea  to  “list  their 
names  as  sponsors.” 

The  Courier-Express  prides 
itself  in  this  page  as  one  of  its 
strongest  features,  and  it’s  a 
strictly  “local,  paid  feature.” 

Six  months  ago  Mr.  Bloom 
called  his  advertising  staff  (of 
two)  into  a  meeting  and  told 
them  “let’s  turn  some  of  these 
feature  columns  into  money; 
if  radio  can  get  paid  for  spon¬ 
sorship,  so  can  we.” 

His  admen  replied  “it  can’t 
be  done  because  newspapers 
must  present  these  features  as 
public  service.” 

Weekly  News  Digest 
Mr.  Bloom  promptly  turned  a 


Sun  Life,  Canada,  Reports 
Record  in  Poiicy  Payments 

'56  new  insurance  an  all-time  high;  $7  billion  now 
in  force;  United  States  business  up  substantially. 


Another  all-time  record  in  the 
sixty-two  year  United  States  his-  ! 
tory  of  the  Sun  Life  Assurance 
Company  of  Canada,  and  a  new 
and  increased  dividend  scale  that 
will  further  reduce  the  cost  of 
insurance  to  policyholders,  have  | 
been  announced  by  George  W. 
Bourke,  President,  at  the  Com¬ 
pany’s  Annual  Meeting.  Total 
new  life  insurance  sold  in  1956 
amounted  to  $854  million,  largest 
amount  ever  sold  by  Sun  Life 
and  an  increase  of  $93  million 
over  the  preceding  year.  A  sub¬ 
stantia]  proportion  of  the  new 
busine.ss  originated  in  the  United 
States,  where  the  Sun  Life  has 
37%  of  its  insurance  in  force, 
included  in  the  1956  figure  was 
$259  million  of  group  insurance, 
or  30%  of  the  total.  Sun  Life’s 
insurance  in  force  has  now  pass¬ 
ed  the  $7  billion  mark,  also  a 
new  high.  Policyholders’  divi¬ 
dends  are  again  being  increased, 
and  in  1957  the  Company  will 
pay  policy  dividends  amounting 
to  $31  million,  more  than  in  any 
previous  year  and  $2,700,000 
more  than  the  amount  paid  in 
1956. 

The  Sun  Life  Report  also  re¬ 
veals  that  $137  million  was  paid 
to  policyholders  and  beneficiaries 
during  1956.  the  largest  amount 
ever  distributed  by  the  Company 
in  one  year.  Of  the  total,  $94 


million  was  paid  to  living  policy¬ 
holders  and  annuitants. 

Mr.  Bourke  pointed  out  that 
during  1956,  even  though  tighter 
credit  conditions  existed  in  the 
United  States  and  Canada,  the 
Sun  Life  advanced  some  $89  mil¬ 
lion  in  new  mortgage  loans  in 
the  two  countries.  Thus  the  Com¬ 
pany  provided  once  again  a  very 
substantial  amount  of  money  for 
construction  of  new  homes  and 
for  expansion  of  various  types 
of  business  enterprises.  Sun 
Life’s  mortgage  loan  account 
now  stands  at  $460  million. 

In  his  Report  to  the  holders  of 
the  Company’s  two  million  poli¬ 
cies  and  group  certificates,  Mr. 
Bourke  expressed  the  belief  that, 
with  the  prospect  of  continued 
expaii'iun.  the  ruliime  iif  new- 
life  insurance  will  continue  to 
grow  and  that  Sun  Life’s  out¬ 
look  for  the  future  is  an  opti¬ 
mistic  one.  “In  the  highly  com¬ 
petitive  atmosphere  in  which  we 
operate,”  he  said,  “the  Sun  Life 
will  continue  to  be  responsive  to 
public  needs,  and  anxious  at  all 
times  to  improve  the  service  we 
have  to  offer.” 

A  copy  of  Sun  Life’s  complete 
1956  Annual  Report,  including 
the  President’s  review  of  the 
year,  is  being  sent  to  each  policy¬ 
holder.  There  are  100  Sun  Life 
branches  to  serve  you  through¬ 
out  North  America. 


(  j1  dvrrl  isemeni) 


sports  feature  column  into  a 
“paid  ad.”  He  prepared  the  copy 
called  “Sportstrait”  and  sold 
the  feature  to  the  local  Chevro¬ 
let  dealer,  who  has  just  ac¬ 
cepted  a  new  year’s  contract. 

Then  Mr.  Bloom  prepared  a 
“news  of  the  week  digest”  col¬ 
umn,  and  obtained  paid  spon¬ 
sorship  upon  a  weekly  basis, 
from  a  dairy  firm. 

Mr.  Bloom,  who  graduated 
from  Temple  University  School 
of  Journalism  in  1932,  served  as 
Courier-Express  sports  editor 
for  14  years.  Later  he  was  ad¬ 
vertising  manager,  then  general 
manager,  since  November,  195.5. 

He  plans  “converting  into 
cash”  a  town-chatter  column, 
a  “Baby  Talk”  column  which 
is  actually  “new  arrivals,”  and 
several  other  minor  features 
which  fit  into  his  thinking  that 
“if  radio  can  get  paid  for  it, 
so  can  we.” 

Weekly  Newspaper  Has 
2  Extras  in  1  Week 

Erwin,  Tenn. 

Two  extra  editions  of  the 
Erivin  Record,  normally  a  once- 
a-week  newspaper,  were  issued 
the  week  ending  Feb.  2.  One 
extra  announced  the  sudden  de¬ 
cision  to  close  Southern  Pot¬ 
teries,  Inc.,  one  of  the  city’s 
largest  industries.  The  extra 
was  two  pages,  front  and  back. 
The  second  extra  recorded  the 
story  of  a  housewife  who  shot 
and  killed  a  city  fireman  and 
police  radio  operator  who  en¬ 
tered  her  house. 

The  pottery  closing  extra 
sold  more  than  500  copies  and 
the  murder  extra  more  than  800 
copies.  Circulation  of  the  Rec¬ 
ord  is  2,300  with  street  sale 
normally  500.  The  Record,  of 
which  Jay  M.  Steinberg  is  editor 
and  publisher,  produced  three 
extras  la.«t  year.  Each  extra 
required  only  about  two  hours 
pr^uction  time. 

• 

Sonora  Weekly  Set 
For  5-Day  Schedule 

Sonora,  Calif. 

The  weekly  l-nion  J>emoeraf 
will  become  a  Monday-Friday 
afternoon  daily  March  1.  The 
Democrat  is  103  years  old.  A 
Goss  Comet  press  was  recently 
installed  in  an  enlarged  plant. 

Announcement  of  the  change 
was  made  by  Paul  Snider,  di¬ 
rector  of  operations  for  the 
Union  Democrat  and  for  the 
weekly  Benicia  Herald  and  for 
the  Travis  AFB  Global  Ranker. 

State  Senator  Luther  E.  Gib- 
•son  owns  the  three  papers  as 
well  as  the  Vallejo  Times-Her- 
ald  and  News-Chronicle. 

EDITOR  a:  PUB 


Small’s  2  Sons 
Will  Run  Paper 

Kankakee,  Ill. 

The  election  of  Len  H.  Small 
and  Burrell  L.  Small  as  co¬ 
editors  and  co-publishers  of  the 
Kankakee  Daily  Journal  took 
place  Jan.  31  in  a  meeting  of 
the  directors  of  Kankakee  Daily 
Journal  Co. 

They  succeed  their  father, 
Leslie  C.  Small,  former  presi¬ 
dent  of  the  company,  also  edi¬ 
tor  and  publisher  of  the  Jour¬ 
nal,  who  died  Jan.  11  after 
directing  the  newspaper  for 
almost  44  years. 

Burrell  L.  Small  was  made 
president  of  the  company  and 
Len  H.  Small  chairman  of  the 
board.  Mrs.  Leslie  Small  was 
elected  vicepresident  and 
Arthur  L.  Beckman  was  re¬ 
elected  secretary-treasurer. 

The  directors  also  made  pro¬ 
motions  in  the  Journal’s  staff 
as  follows:  Bruce  Brown,  from 
assistant  managing  editor  to 
general  manager;  August  G. 
Janssen,  from  auditor  to  audi¬ 
tor  and  business  manager,  and 
Edgar  A.  Shipley,  from  news 
editor  to  managing  editor. 

• 

Staff  Protiuues  Film 
For  Promotion  Use 

Covington,  Va. 

The  Covinyton  Viryinian,  af¬ 
ternoon  daily,  had  the  premiere 
showing  of  the  moving  picture, 
“The  Covington  Virginian 
Story”  at  the  recent  meeting  of 
the  Virginia  Press  .Association, 
in  Richmond. 

The  moving  picture  was  pro¬ 
duced  by  members  of  the  staff 
of  the  newspaper,  with  the  help 
of  a  local  photographer,  using 
a  16MM  camera. 

Richard  F.  Beirne  III,  gen¬ 
eral  manager  of  the  paper,  said 
this  promotion  has  received  en¬ 
thusiastic  response  from  civic 
clubs  and  other  organizations. 
Re<iuests  to  have  the  picture 
shown  hav«'  booked  the  film 
through  May. 

• 

HI)  Prir<‘  Rui»^e<l 

San  Francisco 

.Announcements  of  25c  month¬ 
ly  price  increases  in  the  home 
delivery  charges  for  both  San 
Francisco  morning  newspaper.' 
—  Examiner  and  Chronicle  — 
were  made  Jan.  31.  These 
brought  the  price  to  $2.25  for 
daily  and  Sunday.  This  price 
already  prevailed  for  deliveries 
outside  a  50-mile  perimeter. 
The  $2  price  had  prevailed 
since  May,  1948. 
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(News-Press  Staff  Photo 
by  Phyllis  J.  Jackson— 
o  news  gol,  not  o  pro¬ 
fessional  photographer) 


1955  NEA  Award  for 
"Best  Use  of 
Photographs." 

News-Press  also 
placed  honorable 
mention,  third  and 
second  (twice)  for 
general  excellence; 
honorable  mention, 
third  and  second  for 
best  front  page;  sec¬ 
ond  for  best  news 
picture,  in  CNPA  con¬ 
tests  in  the  post  four 
years. 


'How  we  trained  to 
win  the  NEA  Award 
...and  doubled 
our  circulation 
doing  it!" 


by  William  A.  Moses,  Editor, 

The  Newport  Harbor  (Calif.)  News-Press 


“Picture  policy  became  a  part  of  News-Press  philosophy  the  day 
owiicr-piihlishcr  Bco  Reddick  moved  in  eleven  years  ago.  As 
an  (‘x-reixirter-pliotoprapher  for  a  Los  .Angeles  daily,  Ben  wasn’t 
fully  dressed  ’til  he’d  picked  up  his  press  camera.  He  insisted  that 
all  editorial  personnel  adopt  the  same  attitude.  He  wasn’t  after 
the  NE.A  .Award  then  —  he  was  after  bigger  circulation,  and 
leadership  over  the  thirty-five-year-old  competing  paper.  Both 
goals  have  been  achieved. 

“BfKjsting  News-Press  circulation  demonstrates  .something 
c\  (T)'  newspaper  man  already  knows  —  pictures  build  readership. 
Rut,  winning  the  NE.A  .Award  proves  something  that  is  not  gen¬ 
erally  realized  —  a  little  imagination,  a  little  training  and  a  couple 
of  cameras;  and  the  staff  of  even  a  small  paper  can  turn  in  dra¬ 
matic  results.  .And  they  can  do  it  with  .social  functions,  local  sports, 
industrial  subjects,  hobbies  and  other  material  that  exists  in  every 
community  in  .America.  Of  course,  a  valuable  part  of  our  plan 
included  the  leasing  of  a  Scan- A -Graver  to  provide  more  piebu’es 
for  r'*aders  at  low  cost” 


W.  A.  Moms,  Editor  (I)  and  Bon  Roddick,  Pub- 
tishor,  discuss  picturo  layout  for  ono  of  thoir 
wookly  full  pogo  picturo  troatmonts.  ThoM  aro 
usually  foaturo-thomod  —  with  occasional 
"Nows  in  Picturos"  pagos  to  chongo  tho  paco. 

•  For  tho  comploto  story  on  this  and  othor  circulation  building 
tochniquos  with  Scon-A-Gravor,  write  for  free  copy  of  "Impres¬ 
sions"  —  tho  magazine  that  reports  now  and  successful  ideas  for 
using  local  picturos.  Address  Fairchild  Graphic  Equipment,  Inc., 
88-06  Van  Wyck  Expressway,  Jamaica,  New  York,  Dept.  100-34 A. 
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A  Boeing  B-47  Stratojet  medium  bomber  gels  a  take'oiT  assist  from  30  I’billips  l*ctroleum  (’.ompany  iMlS  JATOs. 


THIS  IS  NATIONAL  STEEL 


This  air  lift  doesn’t  fool  around ! 

But  it  took  rocket  fuel  cylinders  of  a  special 
kind  of  steel  for  this  JATO  rocket 


JATO  rockets  boost  heavy  laden 
planes  into  the  air,  permitting  greater 
in-flight  payloads  and  operation  from 
shorter  runways.  A  new  JATO  devel¬ 
oped  by  Phillips  Petroleum  Company 
required  a  case  that  would  endure 
a  temperature  of  2,700  degrees  Fahr¬ 
enheit  at  1,000  poimds  per  square 
inch,  yet  be  light  in  weight,  easily 
fabricated,  and  economical.  Steel — 
National  Steel’s  n-a-x  high-tensile 
— did  the  job. 

Manufacturers  of  other  types  of  fuel 
containers  had  been  getting  excellent 


results  with  n-a-x  high-tensile,  a 
low-alloy,  high-strength  steel  first 
produced  for  industry  in  1939  by 
Great  Lakes  Steel  Corporation  and 
Weirton  Steel  Company,  divisions  of 
National  Steel. 

Passed  with  flying  colors 

When  Phillipis  Petroleum  began 
looking  for  a  minimum  cost,  light¬ 
weight  case  for  their  new  relatively 
smokeless  JATO,  they  tested  this 
National  Steel  product.  In  1954,  100 


JATO  cases  of  n-a-x  high-tensile 
were  put  through  exhaustive  tests  at 
Air  Force  Plant  66  near  McGregor, 
Texas,  where  Phillips  Petroleum  is 
contractor-oprerator. 

Result;  The  n-a-x  high-tensile 
case  passed  every  test  with  flym? 
colors.  It  surpassed  the  required 
standards  for  strength  by  as  much  as 
20  piercent. 

n-a-x  high-tensile  economy 
It  was  found  that  these  cases  were 


lighter  in  weight  than  other  types. 
This  means  less  deadweight  in  take¬ 
offs,  added  c*onveniences  of  handling, 
and  a  big  plus  in  shipping  economy. 
They  were  demonstrably  easier  to 
fabricate  and  more  readily  welded. 
Above  all,  they  cost  less. 

Once  the  JATO  propellant  is  ignited 
for  take-offs,  it  burns  for  16  seconds 
and  develops  a  thrust  of  1,000  pounds. 
This  imjjoses  high  stresses  in  the 
JATO  case — which  n-a-x  high- 
tensile  has  proved,  over  and  over, 
it  can  readily  withstand.  In  tests 
at  McGregor,  Phillips  Petroleum  uses 
the  cases  again  and  again. 

Future  commercial  uses  of  this  new 
and  comparatively  economical  JATO 
are  very  feasible.  By  boosting  heavy 
planes  from  small  fields  hitherto  un- 
[isable,  it  can  be  most  advantageous 
•n  transporting  personnel  and  freight 
to  and  from  oil  fields,  mining  projects 
and  other  isolated  enterprises  previ¬ 
ously  denied  an  air  lift. 


National  steel 

GRANT  BUILDING 


t  CORPORATION 

PITTSBURGH,  PA. 


Indicative  of  N-A-X  HIGH-TENSILE’S  excellent 
formability  is  this  operation:  sheath¬ 
ing  the  reinforcing  ring  of  the  JATO 
cylinder,  which  supports  the  forward  head. 


A  Douglas  KB-66B  is  readied  for  take-off 
with  twelve  Phillips  .M1.S  JATOs.  Six  of 
these  16-second,  l.IMMI-pound  thrust  rockets 
are  mounted  on  each  side  of  the  plane. 


National's  role 

The  high-strength  characteristics  that 
make  n-a-x  high-tensile  a  better 
steel  for  JATO  fuel  containers  also 
make  it  better  for  many  other  types 
of  containers  that  must  withstand 
severe  interior  pressures  and  handling 
abuses  .  .  .  and  for  such  products  as 
truck  and  trailer  frames,  wheels  and 
bumpers,  railroad  and  earth-moving 
equipment,  shipping  containers,  pipe, 
etc.  In  fact,  its  applications  are  limited 
only  by  man’s  imagination. 

N-A-X  HIGH-TENSILE  is,  of  COUTSe, 

just  one  of  many  steels  made  by  the 
divisions  of  National  Steel.  Oiur  re¬ 
search  and  production  men  work 
closely  with  customers  in  many  fields 
to  make  better  steel  for  better  products. 

It  is  our  constant  goal  to  produce 
still  better  and  better  steel — Ameri¬ 
ca’s  great  bargain  metal — of  the 
quality  and  in  the  quantity  wanted, 
at  the  lowest  possible  cost  to  our 
customers. 


Cylinders  within  cylinders.  For  smooth  fab¬ 
rication,  a  set  of  rolls  known  as  “sizing 
plugs'’  give  the  JATO  cylinder  a  pressure 
rolling  to  guarantee  its  perfect  roundness. 


For  technical  information  on  N-A-X 
low-alloy  steels,  write  National  Steel  Cor¬ 
poration,  Grant  Bldg.,  Pittsburgh,  Pa. 


N-A-X  HIGH-TENSILE  is  readily  welded.  Here, 
Itefore  welding,  a  worker  sizes  the  con¬ 
tainer’s  aft  head,  which  is  drawn  by  a 
250-ton  press.  Bottom  forging  is  locked  in. 


NATIONAL 
.  STEEL  j 


GREAT  LAKES  STEEL  CORPORATION 
WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPORATION 
THE  HANNA  FURNACE  CORPORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORPORATION 
NATIONAL  STEEL  PRODUCTS  COMPANY 


Copley  Posts 
28  College 
Scholarships 

San  Diego,  Calif. 

Youths  of  the  San  Diego  area 
will  be  eligible  to  compete  for 
28  college  scholarships  set  up 
by  Union-Tribune  Cliarities. 

Establishment  of  the  scholar¬ 
ships  was  announced  by  James 
S.  Copley,  president  of  the 
Union-Tribune  Publishing  Co. 

I  and  of  Union-Tribune  Charities, 
!  in  letters  to  president  of  San 
Diego  State  College,  University 
of  San  Diego,  California  West¬ 
ern  University  —  all  in  San 
Diego  —  and  Pomona  College, 
i  Claremont,  Calif, 
i  Graduates  of  four  other  area 
educational  institutions  receive 
consideration  under  the  San 
Diego  State  scholarships.  Two 
graduates  each  from  San  Diego 
City  Junior  College,  Palomar 
College,  Oceanside-Carlsbad 
I  Junior  College  and  Imperial 
Valley  College  at  El  Centro  are 
eligible  for  special  San  Diego 
State  grants. 

’  San  Diego  State  scholarships 
will  go  to  six  juniors  and  six 


seniors,  each  specializing  in  one 
of  six  fields  of  study — editorial, 
advertising,  business,  electron¬ 
ics,  engineering  and  general  ex¬ 
ecutive  training.  Seniors  will 
receive  a  grant  of  $200  each  and 
juniors  $100  each. 

In  addition,  there  will  be  $100 
scholarships  each  for  the  most 
deserving  San  Diego  State  jun¬ 
iors  who  are  graduates  of  the 
four  junior  colleges,  and  $200 
scholarships  for  one  senior  each 
who  graduated  from  the  same 
colleges. 

Two  scholarships  each  are  set 
up  at  California  Western  Uni¬ 
versity  and  the  University  of 
San  Diego.  One  is  for  $100  for 
the  most  deserving  junior  and 
one  for  $200  is  for  the  most  de¬ 
serving  senior  in  any  of  the 
same  six  fields  mentioned  above. 

The  four  Pomona  College 
scholarships  will  give  prefer¬ 
ence  to  students  from  San  Diego 
County  interested  in  journalism. 

Mr.  Copley  previously  an¬ 
nounced  foundation  of  a  jour¬ 
nalism  scholarship  at  Stanford 
University. 

In  addition  to  the  scholarships 
established  in  the  colleges.  The 
San  Diego  Union  ami  Evening 
Tribune  maintain  editorial 
training  courses  for  young  men 
and  women  within  the  publish¬ 
ing  company. 


Students  Compile 
Study  of  Campaign 

Unu'ersity,  Miss. 

Graduate  students  in  journal¬ 
ism  at  the  University  of  Mis¬ 
sissippi  are  compiling  a  study 
on  the  coverage  of  the  Presi¬ 
dential  campaign  by  the  Ameri¬ 
can  press. 

Several  students  began  the 
project  during  the  first  se¬ 
mester  from  over  200  American 
newspapers  in  all  48  states  and 
the  District  of  Columbia. 

Dr.  Sam  S.  Talbert,  chairman 
of  the  department  of  journal¬ 
ism,  said  that  the  study  of  the 
papers  will  take  two  or  three 
years  to  complete. 

• 

Editorial  Preview 
Is  Radio  Feature 

Seattle,  Wash. 

Previews  of  the  next  day’s 
editorial  page  of  the  Seattle 
Poet-Intelligencer  are  being 
broadcast  by  Nard  Jones,  chief 
editorial  writer,  six  times  a  day 
on  radio  station  KXA. 

All  of  the  editorial  material 
comes  from  the  newspaper’s 
copy  for  the  next  day.  Editorial 
quotes  are  interspersed  with 
Mr.  Jones’  own  observations. 


7th  Day  Paper  ^ 
Planned  in  Cuba 

Havana 

The  Havana  Post  will  shortly 
become  the  only  paper  here  dis¬ 
tributing  issues  seven  times  s 
week,  according  to  Publisher 
Clara  Park  Pessino. 

Under  Cuban  law,  news¬ 
papermen  must  get  one  day  a 
week  off,  and  this  requirement  j 
is  met  by  having  all  papers  | 
publish  only  six  days.  Most  pa¬ 
pers,  including  the  Post,  do  not 
come  out  on  Mondays. 

Mrs.  Pessino  announced,  how¬ 
ever,  that  a  recently-formed 
cooperative  of  journalists  and 
mechanical  workers  will  publish 
a  weekly,  the  Courier,  to  be  dis¬ 
tributed  on  Monday  to  Post  sub¬ 
scribers. 

Mrs.  Pessino  announced  also 
that  the  Post  will  soon  begin 
publication  of  a  Sunday  supple¬ 
ment. 

The  Post  is  the  only  English-  : 
language  daily  published  in  | 
Havana.  A  new  twice-weekly,  | 
English  -  language  tabloid  is  I 
planned  by  Clarence  Moore,  who  ' 
publishes  the  Cuba  Petroleum  i 
News  Digest  (a  trade  paper),  i 
and  the  editor  is  to  be  Milt 
Guss,  who  recently  resigned 
from  the  Post. 
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cold,  this  and  other  printers  could  go 
on  losing  money  this  way  for  years. 

Blotchford’s  service  policy  is 
founded  on  protecting  your  profits 

Blatchford  Metal  salesmen  know 
printing  and  printers’  metal  prob¬ 
lems  .  .  .  and  are  quick  to  note  and 
advi.se  of  w’asteful  metal  practice 
anywhere  along  the  line.  Call  in  a 
Blatchford  man— his  savvy  can  save 
you  money. 


Blatchford  Metal  salesman 

makes  like  economist 


plugs  profit  leak 
for  legal  forws  pnnter 


“With  the  customers  1  have,"  roars 
Charlie,  "who  could  get  a  thin  dime 
more  per  thousand  ?  And  my  costs  are 
sky  rocketing.  Take  type  metal .  .  ." 

“Go  ahead,  Charlie!’’  I  say,  "Take 
type  metal.  Take  this  wet  dross  I  just 
picked  out  of  your  dross  drum.  Look 
at  this  chunk!  It’s  loaded  with  good 
metal.  That’s  money  out  of  your 
pocket!” 

“Matter  of  fact  that’s  why  I’m 
here,”  I  went  on,  “maybe  we  can 
plug  the  leak.” 

Charlie  and  I  pinpointed  the 
trouble  in  a  jiffy.  I  dunked  my  metal 
thermometer  in  the  remelt  pot  and 
it  read  close  to  900".  That  was  the 
tip-off.  Charlie’s  new  remelt  man  was 
pouring  in  too  much  heat. 

Simple  ?  Sure !  But  without  Blatch- 
ford’s  periodic  tests  of  metal,  hot  or 


NEW!  Blatchford 


POTSTIK 


MI1AL  VPOtSTIK’ 


.  .  .  the  improved  lubricant  and 
dross  reducer.  Helps  keep  machine’s 
hot  metal  system  working  smoothly. 
Helps  cut  dross  loss  in  re-melt  op¬ 
eration.  Ask  the  Blatchford  man  to 
sho\v  you  how  the  “Potstik”  saves 
time,  trouble,  money. 

E.  ir.  HUitfhfnrd  Drpt..  National  Lead  Comi’ANY  — 
Atlanta,  Baltimore,  Chirago,  Cincinnati,  Cleveland, 
Dallas,  Philadelphia,  PitUburgh,  St,  Louis;  New 
York:  E.  W.  Blatchford  Co.;  New  England:  Na¬ 
tional  I.ead  Co.  of  Mass..  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles,  Emery¬ 
ville  tCalif.),  Portland,  Seattle,  Phoenix, 

Salt  faike  City;  Canada:  Canada  Metal 
r  o.,  I.  id. .Toronto,  Montreal,  Winnipeg, 

Vancouver.  I.r  Y. 


Customers . . .  by  the  billions 


No  commodity  has  a  wider  sale  or  greater  impact  on  every 
phase  of  life  than  the  daily  newspaper.  It  sets  the  pace  of 
social,  political  and  business  thought  to  a  greater  extent 
than  any  other  medium  of  communication.  Herein  lies  its 
potentifiJ  for  the  future. 

Well  over  half  the  world  lives  in  the  primary  stage  of 
economic  and  social  development.  A  demand  for  newspapers, 
and  a  greatly  expanded  market  for  newsprint,  will  inevitably 
follow  its  change  and  growth.  In  highly  developed  North 


America,  too,  the  market  for  newsprint  shows  every  sign  of 
expanding,  with  a  natural  increase  in  |K)i)ulatiun  of  some 
three  million  a  year. 

Current  requirements,  and  the  expanding  future  of  the 
world  market  for  newsprint,  are  reasons  why  Bowaters  have 
recently  added  a  third  great  new  paper-making  machine  to 
Bowaters  Southern  Paper  Corporation  at  Calhoun, 
Tennessee,  making  it  one  of  the  largest  and  most  modem 
mills  in  the  United  States. 


Mills  at:  Corner  Brook,  Newfoundland  •  Liverpool,  Nova  Scotia  •  Calhoun,  Tennessee 
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■pi  II  *1  paper  industry,”  Mr.  Goodall 

1  SYCllOlOfflC9.1  suggested.  This  will  take  time 

J  O  and  activities  in  several  places, 

expressing  hope 

I1JLLILIIC&  J.  that  the  move  will  expand  in 

j  y-,  ,  the  newspaper  field  beyond  the 

f^ew  Employes  .a,es.e, 

Yakima,  Wash,  began  three  years  ago.  Tests 
Aptitude  tests  are  being  given  "7  u^er  way  in  the  news 
new  employes  in  all  divisions  department  The  results  are 
of  the  Republic  Publishing  Co.,  Placed  under  analysis  of  the 
publishers  of  the  Yakimu  Mom-  Psychologist  in  the  move  to  find 
ing  Herald  and  Yakima  Daily  in’P^oved  measurements  for 
Republic.  departments. 

The  tests  presently  are  used  “Repubco,”  as  the  newspaper 
only  to  provide  a  general  idea  organization  terms  its  combined 
of  the  newcomer’s  psychological  activities,  now  uses  basic  apti- 
background,  and  the  results  are  tude  t^ts,  the  Otis  employment 
confidential.  In  addition,  a  de-  the  Tlmrston  temperament 

partment-wide  test  has  been  scale  and  the  Ruder  preference 
completed  and  another  is  under  record, 
way.  Physicals  for  All 

Multiple  psychological  studies  New  employes  also  face  physi- 
are  included  in  the  series  of  examinations  as  a  prerequi- 
tests  and  the  company  hopes  T^ese  are  essential  under 

futurely  to  learn  specific  pat-  the  company’s  health  plan  for 
terns  needed  to  provide  needed  employes.  The  health  insurance 
potentials  in  every  type  of  jg  ^ j.gg  gj  charge  for  some  200 
newspaper  activity.  employes.  Families  may  join  for 

Series  of  Innovations  a  nominal  cost. 

A  qualified  local  psychologist  Full  information  about  work- 
conducts  the  program.  The  tests  ^ug  conditions  is  contained  in 
provide  a  dramatic  example  of  u  “Welcome  to  Repubco”  book- 
a  series  of  innovations  in  the  The  contents  range  from  a 
sub-metropolitan  field  which  statement  of  ideals  to  taboos, 
have  been  installed  here  under  It  includes  a  welcome  from  Mr. 
the  direction  of  W.  H.  “Ted”  Robertson,  policies  on  hours  and 
Robertson,  publisher.  habits,  and  a  description  of 

Don  A.  Goodall,  personnel  benefits, 
manager,  readily  admits  that  “Fringe”  benefits  that  are  in 
many  persons  believe  a  nose  for  addition  to  salary  total  $106,000 
nows  or  the  ability  to  sell  are  yearly,  the  company  reports.  Of 
sufficient  qualifications  for  re-  this,  $26,000  is  for  employe 
porter  or  advertising  salesman,  benefits  provided  by  law — un- 
“But  there  are  those  in  other  employment  compensation,  old 
fields  who  have  maintained  age  retirement,  widows  and 
their  industry  is  ‘different’  only  orphans  insurance  and  work- 
to  find  jobs  in  their  field  can  men’s  compensation, 
be  measured  successfully,”  he  Where  $80,000  Goes 

explained.  balance,  more  than 

Hopes  for  New  Key  $80,000,  is  for  paid  vacations. 


'THIS  ONE'S  MINEI' — Basketball  action  picture  made  by  Pete  LIddtII 
of  Houston  Post  won  first  prize  in  Texas  AP  Managing  Editor's 
contest. 


Better . . .  Easier  Routing 


it  Fingertip  Controls 
it  Accessible  A  Convenient 
it  Feather-Touch  Action 
it  PosHivo  Drive 
it  Shadowiest  Lighting 
ir  Few  Moving  Parts 


PRINTING  PRESS  CO 


THE  GOSS 
560iX.W.  aut  Strouf 


Cut  Lnecasring  Costs  with 

Mechankol  AUTOMATION 
by  TElETYPESmER 


DOUBLES  OUTPUT  of  type.  One  TTS  quipped  linecasting 
machine  will  give  the  same  production  as  two  manually 
operated  machines,  and  with  only  one  linecasting 
machine  upkeep. 


SOLVES  PROBLEM  of  finding  experienced  operators. 
With  a  TTS  system  a  good  touch-typist  sets  copy  in 
.  tape  form. 


Teittypesetter  Perforator 


CUTS  OVERTIME.  Typist  can  punch  tape  at  a  rate  of 
a  galley  or  more  type  per  hour  after  just  two 
weeks  practice.  After  six  months,  most  operators 
can  produce  400  or  more  lines  per  hour. 


VERSATILE  COMPOSITION.  With  TTS  you  can 

easily  set  run  arounds,  box  scores,  centered  or 
flush  left  subheads,  and  tabular  matter  in  any 
column  width  up  to  30  picas. 


TO  OPERATE  MANUALLY.  TTS  equipped  line¬ 
casting  machines  can  be  operated  manually 
by  merely  turning  the  control  lever  to  the 
“OFF”  position. 


Linotype  machine 
installed  with  TTS 
Operatin{  Unit 


INSTRUCTIONS.  No  charge  for  installation, 
instruction  of  operators,  or  the  training 
of  maintenance  personnel  on  original 
installation. 


SIMPLE  TO  MAINTAIN.  Any  machinist  of 
average  mechanical  ability  can  easily 
maintain  TTS  equipment. 


PROVED  IN  USE.  Teletypesetter  has 
been  providing  mechanical  auto¬ 
mation  to  daily  and  weekly  news¬ 
papers  since  1932. 


Intertype  machine 
installed  with  TTS 
Operating  Unit 


••••  •  •  • 

••••  •  •• 

JELETyPESETTER  CORR 

••  •  •  •  • 

2752  North  Clyboum  Avm., 

•  •  •• 

•  •  •••  •  •  •• 

Chicago  14,  Illinois 
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NOW!  Dodge  construction  contract 


•  Dodge  construction  contract  statistics  have  gone  national;  hereafter 
monthly  statistical  summaries  will  be  issued  to  the  press  on  the  basis 

of  48-state  coverage. 

•  The  program  for  adding  western  states  statistics  to  coverage  of  37  states 
east  of  the  Rocky  Mountains  has  been  the  result  of  intensive  study  and 
development  for  two  years. 

•  Monthly  national  figures  for  the  year  1 956  have  already  been 
accumulated;  as  new  monthly  figures  become  available  through  1 957, 
progress  comparisons  with  last  year  will  be  possible.  Regional  news  stories 
on  construction  activity  in  the  1 1  western  states  will  be  issued. 


Thus  is  perfected  a  business  news  serv¬ 
ice  which  grew  from  a  seed  planted  by 
Frederick  VV.  Dodge  in  Boston  sixty-six 
years  ago.  At  that  time  the  Dodge  con¬ 
struction  news  organization  was  formed 
to  issue  each  day  individual  construction 
project  news  reports  as  a  marketing  serv¬ 
ice  to  businesses  operating  in  the  con¬ 
struction  field.  Statistical  compilations 
based  upon  the  daily  project  reports 
gathered  by  the  field  organization  were 
developed  in  1919.  For  the  present,  the 
expansion  program  includes  only  statisti¬ 
cal  coverage  for  the  11  western  states, 
exclusive  of  individual  project  news. 

The  value  of  reliable  construction  sta- 
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statistics  include  all  48  states! 


tistics  as  gauges  of  the  nation’s  business 
health  is  widely  recognized  by  the  daily 
and  trade  press,  by  the  business  and 
financial  world,  by  government,  and  by 
the  nation’s  leading  economists  and  mar¬ 
keting  experts.  Use  of  contract  statistics 
as  forecasters  of  material  purchases  and 
eonstruction  employment  is  widespread 
in  industry. 

F.  W.  Dodge  Corporation  is  happy  to 
dedicate  gratis  to  the  public,  through  the 
daily  and  trade  press,  summarized  vital 
news  of  construction  industry  progress 
horn  month  to  month,  supplementing 
the  information  and  marketing  services  it 
renders  to  industry  factors  on  a  fee  basis. 
editor  &  PUBLISHER  for  Fabruary 
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DODGE  PUBLICATIONS  and  SERVICES 


CONSTRUCTION  NEWS  SERVICES- 
Dodge  Reports,  Dodge  Bulletin  Service, 
Dodge  Reports  Direct  Mail  Service,  Dodge 
Statistical  Research  Service. 

NEWSPAPERS - 

Chicago  Construction  News,  Daily  Pacific 
Builder  (San  Francisco),  The  Daily  Journal 
(Denver). 


OOOGE  BOOKS- 

F.W.  DODGE  I 

ri 


MAGAZINES- 

Architectural  Record.  College  and  University 
Business,  The  Modern  Hospital,  The  Nation’s 
Schools,  Real  Estate  Record  and  Builders 
Guide. 

SWEET'S  CATALOG  SERVICE - 

Design,  Production  and  Distribution  of  Pre- 

Filed  Manufacturers’  Catalogs. 

HOSPITAL  PURCHASING  FILE- 
REAL  ESTATE  OIRECTORY- 


F.  W.  Dodge  Corporation 

CONSTRUCTION  NEWS  AND  MARKETING  SERVICES 

119  West  40th  St.,  New  York  18,  N.  Y. 
and  85  principal  cities 


CORPORATION 
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BK&M’s 

Experienced 

Personnel 

Selling  has  been  our  business 
for  over  50  years.  We  dedi¬ 
cate  ourselves  to  continue  sell¬ 
ing  newspapers  exclusively. 

New  York  Office 

S.  P.  Mahoney 
C.  W.  Seller 
W.  J.  Osmond 

F.  P.  Ball,  Jr. 

G.  A.  MacDonnell 
John  Reardon 
John  Norris 
Raymond  Meehan 
Helen  Anderson 
Florence  Archer 
Phylit  Berger 
Mary  Berner 
Virginia  Cloud 
Olga  Floresta 
Cynthia  Kollbrunner 
Loretta  McKenna 
Jana  Morris 
Norma  Tereis  Sancho 
Rosemarie  Stewart 
Ann  Strisko 

Lucille  Viotti 

Chicago  Office 

C.  A.  G.  Kuipers 
R.  W.  Kuipers 
R.  R.  Kelly 
R.  D.  McIntosh 
Irene  J.  Larsen 
Rosetta  Van  Buren 

Dallas  Office 
A.  W.  Howe 

J.  J.  Paige 
Ann  Hale 

Atlanta  Office 

T.  M.  Hurley 
Mary  Bix 

Charlotte  Office 

A.  C.  Toomer 
Evelyn  Renfrew 

Detroit  Office 

R.  M.  Patterson 
Nancy  Cody 

Kansas  City  Office 

C.  M.  Lintecum 
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Oklahoma  City  Office 
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Carrol  Harris 

San  Francisco  Office 
Richard  Railton 
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Thomaii  Promoted 
To  Assistant  CAM 


Cincinnati 


Robert  J,  Thoman  has  been 
named  assistant  classified  ad¬ 
vertising  manager  of  the  En¬ 
quirer,  succeeding  Thomas  R, 
Gormley,  who  resigned  to  be¬ 
come  an  executive  of  the  W’as/t- 
ington  Court  House  (Ohio) 
Reco  rd-Herald. 

Mr.  Thoman  began  with  that 
paper  15  years  ago  in  the  count¬ 
ing  room  and  later  worked  in 
classified,  display  and  roto¬ 
gravure  departments. 

Mr.  Gormley  came  to  the 
Enquirer  in  1936,  later  had 
four  years  in  the  Navy  and 
from  1950  to  the  Spring  of  1956 
he  was  classified  advertising 
manager  of  the  Lima  (Ohio) 
iVeu>«. 


Veteran  Retires 


personal 


Cleveland 
Arthur  McAnally,  superin¬ 
tendent  of  the  mailing  room  of 
the  Cleveland  Press  since  1920 
and  a  veteran  of  43  years  on 
the  paper,  is  retiring.  Replacing 
him  will  be  Roy  £.  Seitz,  as 
foreman,  and  Jack  O’Hare,  as 
assistant  foreman. 


Milton  Huntington,  recent 
journalism  student  at  the  Uni¬ 
versity  of  Miami — to  the  news 
staff  of  the  Daily  Kennebec 
Journal  at  Augusta,  Me.  Bruce 
Nett — to  the  Journal  staff  as 
photographer. 


Marion  M.  Davis,  chief 
proofreader  for  the  Portland 
(Me.)  Evening  Express  —  re¬ 
tired.  She  has  been  with  the 
paper  for  over  46  years. 


CRIME  REPORTERS  —  Among  those  working  on  the  mystery  of  the 
Grimes  Sisters’  deaths  in  Chicago  are:  Left  to  right — Jack  Lavin,  Chi¬ 
cago  Daily  News;  Roman  Puchinski,  Chicago  Sun-Times;  Earl  Aykroid, 
AP,  and  Philip  McGuire,  City  News  Bureau.  They're  standing  near  an 
Illinois  Bell  Telephone  Co.  trailer  at  Summitt,  III. 


Loye  W.  Miller,  editor  of  the 
Knoxville  (Tenn.)  Sews-Senti- 
nel — appointed  to  Tennessee 
National  Park  and  Forest  De¬ 
velopment  Committee. 


Rollin’  Monson,  with  the 
Portland  Oregon  Journal  for 
17  years — promoted  from  coun¬ 
try  circulation  manager  to  cir¬ 
culation  director,  replacing 
Clayton  Beaver — resigned. 


J.  W.  Heffernan,  formerly 
Reuters  chief  correspondent  at 
U.  N. — appointed  chief  of 
Reuters’  Washington  bureau. 
J.  S.  Bates,  former  Reuters’ 
New  York  news  editor — to  chief 
U.  N.  correspondent. 


David  P.  Glazer,  recently 
resigned  as  managing  editor  of 
the  Portsmouth  (Va.)  Tinu^ 
to  Moe  H.  Glazer  Associates  ad¬ 
vertising  agency.  He  was  for¬ 
merly  managing  editor  of  the 
Portsmouth  (Va.)  Ledger-^tar. 


Norman  E.  Bell,  manager 
of  the  San  Diego,  Calif.,  AP 
bureau  —  completed  25  years’ 
service  with  the  organization. 


W ILLIAM  Goligoski  —  named 
managing  editor  of  the  Superior 
(Wis.)  Evening  Telegram. 


Elmer,  M.  Jackson  Jr.,  gen¬ 
eral  manager  and  managing 
editor  of  the  Annapolis  (Md.) 
Evening  Capital  and  four  Mary¬ 
land  weeklies — the  U.  S.  Naval 
Academy’s  first  “Good  Neigh¬ 
bor  Award.” 


Richard  P.  Hunt,  reporter 
for  the  New  York  Times — as¬ 
signed  to  Johannesburg,  South 
Africa. 


Howard  O.  Welty,  former 
assistant  executive  news  editor, 
San  Diego  (Calif.)  Evening 
Tribune — to  chief  of  editorial 
section,  Convair  -  Astronautics 
Div.,  General  Dynamics  Corp. 


Don  McDowell— to  local  ad¬ 
vertising  manager  of  the  Rapid 
City  (S.  D.)  Daily  Journal. 
Charles  Davis,  classified  ad¬ 
vertising  manager — to  national 
advertising  manager.  Richard 
Kahler,  local  advertising  soli¬ 
citor — to  CAM. 


James  Carberry,  city  hall 
reporter  for  the  Des  .Moitus 
(la.)  Register — resigned  to  join 
the  news  staff  of  the  Washing¬ 
ton  (D.  C.)  Post  and  Times 
Herald. 


Blair  Justice,  Fort  Worth 
(Tex.)  Star-Telegram  medical 
writer — won  the  first  Anson 
Jones  Award  for  his  stories  on 
medicine. 


Wilbur  Bishop,  former  re¬ 
porter  for  the  old  Eugene 
(Ore.)  Daily  News  and  Sher¬ 
wood  (Ore.)  Valley  News — copy 
chief  of  Arcady  Press  in  Port¬ 
land,  Ore. 


Henry  Parkinson  —  to  the 
staff  of  the  Wichita  (Kas.) 
Beacon  as  general  assignment 
reporter. 


Paul  Welch,  C  incinnati 
(Ohio)  Post  political  reporter— 
to  the  Chicago  staff  of  Life 
magazine. 


Vivian  Deaton — new  report¬ 
er  for  the  Cave  Junction  (Ore.) 
Illinois  Valley  News. 


Louis  Silver,  reporter  for 
the  Memphis  (Tenn.)  Commer¬ 
cial  Appeal — elected  president 
of  Local  91,  American  News¬ 
paper  Guild. 


Jack  Donnell — to  advertis¬ 
ing  manager  of  the  Camden 
(Ark.)  News,  succeeding  Clark 
Aten,  resigned.  Mr.  Donnell  has 
been  with  the  News  for  three 
years. 


EDITOR  ft  PUBLISHER  for  February  16,  1957 


mention 


2  More  Executives 

7.  -T  \T  *  associate  editor  of  the  San  couiume  •  • 

For  I>ew  Venture  (Calif.)  Union— to  nevf\y  I'ave  responsibility  for  direct- 

Bryan,  Tex.  created  post  of  executive  editor.  auditing  work.  01  ||IVCI  ■  ■  ■  ■  ■ 

JAiUTTu  **♦  Mr.  Hibbard  joined  the  Bu- 

Addition  of  Arthur  J.  Johan-  »  »  *  ,  c  u  i  >.  j 

son,  former  chief  accountant  of  Alvin  J.  McGown,  former  i *  u  *1.  j  xi,  a-  ^  dofl  t  need  anyone 

the  Sew  York  Post,  and  TA.  C.  reporter  for  the  San  Diego  enrerea  me  Army  Air  help ,  sell  my  newspa- 

Elder  from  the  DaUas  rimes  (Calif  )  Evening  rriftw^x-  fg/s^wien  hf’re5mS*'to’'the  P^r.  I  can  do  it  myself ^ 
Herald  as  department  heads  of  ecutive  director  of  the  Old  -  , ,  h_  •  > 

the  Twin-City  Star,  was  an-  Spanish  Trail  Highway  Associ-  j  »  Sometimes  ive  get  that 


Hibbard  Appointed  'ThP  RPPI 
Asst.  Chief  Auditor  HCQI 

Charles  B.  Hibbard  became  Function  of 

assistant  chief  auditor  of  the  ■  ai  <*»*e*^ 

Herbert  G.  Klein,  former  Audit  Bureau  of  Circulations  II  NPWCn3n0f 
ssociate  editor  of  the  San  continue  r  “ 

iego  (Calif.)  finion— to  newly  have  responsibility  for  direct-  n|,f.l,Qp 
eated  nost  of  executive  editor.  *ag  the  field  auditing  work.  Dl  UIVCI  ■  ■  ■  ■  ■ 


'Z  don’t  need  anyone 


Sometimes  we  get  that 


nounced  this  week  by  Paschal  ation  for  California. 

n-  e-r,  *  *  *  ecutive  staff  in  1947  as  manager 

T..OMAS  3'.^ 

will  begin  publ'cation  in  March,  managing  editor  of  B»>-  p<,i„ted  chM  field  Auditor. 

Mr.  Johanson  will  serve  as  bank  (Calif.)  Review — to  the 
business  manager.  Mr.  Elder  San  Diego  (Calif.)  Union  copy  • 

comes  to  the  Star  as  circulation  desk.  u  i  r* _ 

manager  after  five  years  in  ♦  ♦  •  Heads  Committee 

Pallas.  Russell  Hyatt,  former  owner  Washington 


appointed  to  the  Bureau’s  ex-  ±  s  i 

ecutive  staff  in  1947  as  manaeer  Comment  from  a  puh- 


ecutive  staff  in  1947  as  manager  J  >  ^  P^; 

of  zones  and  market  research.  Usher ^  we  Wish  him  luck 
In  January  1956,  he  was  ap-  and  fortune,  hut  we  go 
pointed  chief  field  auditor.  quietly  along  OUr  Way, 

•  bringing  buyers  and  sell- 

Heads  Committee  crs  together. 

Washington  Sure,  newspapers 


*  *  *  of  Hyatt  Publishing  Co.,  Dorothy  E.  Williams,  corres-  change  hands  witho  u  t 

Dick  Osterholm,  formerly  'Vichita,  Kas.-to  the  Wichita  pondent  for  Flo^^^^^  benefit  of  brokers.  Was 

with  the  (ilenwnnri  lie  1  (Kas.)  Beocon  as  state  editor,  western  newspapers,  was  elected  ^  4  a ^  w 

ion  Tribune— to  the  editoHal  ^^®  h>3  publishing  company  chairman  of  the  Standing  Com-  the  best  price  obtained? 

staff  of  the  oLaha  1  to  Don  Landes,  of  Great  Bend,  mittee  of  Correspondents  this  TFo5  the  buyer  the  best 

Worid^LrM  S'  Sidney,  qualified  publisher?  Was 

reporter.  ‘  Thor  M.  Smith,  vicepresident  ^^^TcretarTThrcom  f^e  deal  the  best  one  from 

*  *  *  Amcncon  Weefcli/— recuper-  Dance,  is  secreta^.  The  com-  ctnndnoint  of  ultimate 

ating  at  Greenwich  (Conn.)  "iittee  controls  the  Congres-  the  Stanapoint  OJ  Ullimaie 

Paul  King,  member  of  the  Hnsnital  after  heart  ailment  sional  Press  Galleries.  benefit  tO  botn  partiese 

Peoria  (Ill.)  Journal  Star  since  ^  *  ♦  •  ’  *  ♦  •  Only  experienced  newspa- 

1940— to  assistant  sports  edi-  James  F.  Clement  —  ap-  Sheldon  A.  Keitel,  on  the  pgr  negotiators  can  re- 
tor,  replacing  Bill  Conver.  pointed  advertising  diirector  of  copy  desk  of  the  Cincinnati  fhnap  nup<ttion<i 

•  *  *  the  Buffalo  (N.Y.)  Courier  Ex-  (Ohio)  Enquirer— to  day  assist-  ®  questions. 

Daniel  M.  Upham,  city  edi-  press.  An  advertising  depart-  ant  city  editor.  He  entered  We  never  circulate 

tor  of  the  Minneapolis  (Minn.)  ment  member  for  26  years,  Mr.  newspaper  work  with  the  Ctn-  Qf  newspapers. 

Star  and  Tribune-to  executive  Clement  has  been  retail  adver-  Good  properties  command 

assistant  of  the  news  depart-  tising  manager.  He  succeeds  Campbell  zanders,  with  the  ,  j-  i.  n  . 

ments.  Robert  T  Smith  as-  Harold  A.  Rosenfield,  who  Enquirer  since  September  1956  immediate  buyers.  Uui 

sitant  city  editor  since  1954—  died  Jan.  28.  —named  night  assistant  city  job  is  primarily  negotiat- 

to  city  editor.  •  *  ♦  editor.  involves  fitting  a 

•  •  •  ot”'he's.Tm?‘'(A“'.rK^'.-  Edith  H.  CoooLEg  _  i»!ier  to  the  available 

John  E,  Fablev— from  staff  Journal,  has  received  an  Air  "“Diod  woman’s  editor  of  the  property  by  baokyromil 

of  the  Passaic-Clifton  (N.  J.)  Force  certificate  for  helping  to  Atlanta  (Ga.)  Journal,  re-  and  common  interests.  It 

Herald-News  to  press  secretary  cement  good  relations  between  placing  L.  D.  McAlister — to  means  matching  financial 
for  Gov.  Robert  B.  Meyner,  at  the  community  and  Craig  Air  editor,  succeeding  James  Yggources  to  a  property 

110,000  a  year.  Force  Base.  _  romtortahh,  nnAoLdll 


staff  of  the  Omaha  (Neb.) 
World-Herald  as  western  Iowa 
reporter. 


Peoria  (Ill.)  Journal  Star  since 
1945 — to  assistant  sports  edi¬ 
tor,  replacing  Bill  Conver. 


irep  K&^e  C.  Belloivs,  who  has  joined  the  ^±11  7  jt 

•  •  •  editorial  staff  of  the  Detroit  comfortably  and  soundly. 

Chris  MacGill,  for  the  past  (Mich.)  Free  Press.  We  know  where  the  right 

years  a  reporter  with  the  AP  •  *  ♦  buyers  are,  and  where  an 

illahassee,  Fla.,  bureau  —  to  Arthur  Brooks,  feature  copy  owner  would  sell  under 


,  ...  V/HKis  mAuuiiLL,  lor  xne  pasi 

John  Koshar  formerly  with  years  a  reporter  with  the  AP 
the  J/asaiHon  (Ohio)  /ndepen-  Tallahassee,  Fla.,  bureau -to 


the  C!evdlnd  (OhtT7lali  circumstances. 

\juKveiana  iwnio;  riain  pjacej  by  Paul  WILLS,  with  the  Courier-Express  and  former 

eaer.  ^  ^  ^  Miami  bureau  for  the  last  two  reporter  for  the  Erie  (Pa.)  That’s  OUr  function, 

years  and  prior  to  that  a  re-  Dispatch-Herald  and  Waterbury  Q^fg  pfoud  of  OUr 

Betty  Dow  former  repoiter,  porter  for  UP  in  Montgomery,  (Conn.)  Reymblican-Armrica^  reputation  in  this  service. 
Yreka  (Calif.)  Siskiyou  Daily  Ala.  to  the  Dunlop  Tire  &  Rubber 

News— to  reporter,  Klamath  *  *  *  Co.  as  editor  of  a  company  pub- 

Falls  (Ore.)  Herald  and  News  Don  Meiklejohn,  Tallahas-  Dcation.  ||  ¥  11  mi  IT  lliniin 

in  the  Montague,  Calif.,  area.  «ee  (Fla.)  Democrat  reporter  •  ♦  •  /I  I  1 1 1  lii  1  K  /I  1  11  |li  || 

*  *  *  to  head  new  State  Capitol  bu-  Dick  Buyer,  formerly  a  re-  ■iniliFUIl 

Don  Carter,  city  editor  of  porter  for  the  Vtneland  (NJ.)  ||||||  f(ai|n||[V 

AMI)  lUMFAiu 

cbBpmr  of  Sigm.  DC,,.  Chi.  -’,.("7";;.  -  •  •  WasMnyton 

*  •  *  Democrat  reporter  —  photogra-  E.  J.  Slayman,  formerly  on  ®y®  National  8-1990 

Tracy  Stallings,  former  pher  —  new  (Capitol  correspond-  the  San  Antonio  (Tex.)  Light  f^gig  York 

member  of  the  Carroll  County  ent  for  Tampa  television  sta-  city  staff — returned  to  the  San  0q  g  42^^  St_  Murray  Hill  7-4242 

Georgian  in  Carrollton,  Ga. — to  tion  WTVT.  He  is  replaced  by  Antonio  (Tex.)  Express-News 

^itorial  assistant  of  the  At-  Ronald  Hamm,  formerly  of  the  staff.  Chicago 

lanta  (Ga.)  Journal.  Franklin  (Ind.)  Star.  {Continued  on  page  AQ)  35  E.  Wacker  Dr.  Randolph  6-3688 
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Joe  Rickenbacker,  former 
member  of  the  news  staff  of  the 
Atlanta  (Ga.)  Constitution  and 
more  recently  city  editor  of  the 
Moultrie  (Ga.)  Observer  —  to 
state  news  editor  of  the  Atlanta 
(Ga.)  Jounial. 

*  *  ♦ 

Walter  Osborne,  contribut¬ 
ing  editor  of  the  White  Plains 
(N.Y.)  Westchester  Xeu's — to 
director  of  the  New  York  State 
Commerce  Department’s  bureau 
of  business  publicity,  an  $8,820 
a  year  post. 

*  »  * 

Do.v  Tuch.man  of  the  Albany 
(N.Y.)  Times  Union's  sports 
staff,  formerly  of  the  Herkimer 
(N.Y.)  Telegram — to  the  Xew- 
ark  (N.J.)  Evening  News  copy 
desk. 

*  *  * 

J.  Philip  Holman,  formerly 
with  the  Lincoln  (Neb.)  Jour¬ 
nal — appointed  assistant  agri¬ 
cultural  editor  with  the  Univer¬ 
sity  of  Nebraska’s  Information 
Service. 

*  *  * 

Beverly  Deepe — to  the  edi¬ 
torial  staff  of  the  Lincoln 
(Neb.)  Journal. 

♦  »  ♦ 

Jack  Holm,  city  circulation 
manager  of  the  Davenport  (la.) 
Times  and  Daily  Democrat  — 
to  the  promotion  department  of 
the  Chicago  (Ill.)  Daily  Xews. 

^  * 

James  N.  Row  ten,  formerly 
with  the  Carroll  (la.)  Daily 
Times — to  the  advertising  de¬ 
partment  of  the  Oklahoma  City 
(Okla.)  Oklahoman  and  Times. 
«  «  ♦ 

Albert  W.  Spindler,  formerly 
a  reporter  of  the  Syracuse 
(N.Y.)  Herald- Journal  and 
Tonawanda  (N.Y.)  Evening- 
Xews —  to  the  general  assign¬ 
ment  staff  of  the  Buffalo 
(N.Y.)  Courier-Express. 


Stern  Tells 
Hope  for  Daily 
In  New  Jersey 

Philadelphia 

David  Stern,  new  publisher 
of  the  Philadelphia  Daily  Netvs, 
said  Feb.  7  he  is  interested  in 
establishing  a  newspaper  in  the 
Camden-South  Jersey  area. 

He  revealed  this  at  a  lunch¬ 
eon  meeting  of  the  Philadelphia 
Guild  of  Advertising  Men. 

It  had  been  rumored  thai  Mr. 
Stern,  w’ho  is  also  president  and 
publisher  of  \ew  Orleans  (La.) 
Item,  was  contemplating  a  pub¬ 
lishing  venture  in  South  Jersey. 

Mr.  Stern  spoke  briefly  about 
his  plans  for  a  Jersey  publish¬ 
ing  venture,  as  the  result  of  a 
few  questions  from  his  audience. 
He  called  attention  to  the  fact 
that  for  a  number  of  years  he 
has  been  associated  with  a  cor¬ 
poration  in  Pennsauken,  N.  J., 
which  was  established  for  that 
purpose. 

“I  hope  to  do  something  about 
it  in  the  future,”  he  said. 
“South  Jersey  has  one  of  the 
greatest  potentials  in  the  coun¬ 
try  for  another  newspaper.” 

The  Stern  interests,  includ¬ 
ing  J.  David  Stern,  father  of 
David,  sold  the  Philadelphia 
Record  and  the  Camden  Cour¬ 
ier-Post  in  1947  to  the  Philadel¬ 
phia  Bulletin. 

It  turned  out  that  the  Bulle¬ 
tin  was  principally  interested 
in  the  Sunday  Record.  The 
Courier-Post  was  at  first  leased 
to  the  late  Harold  A.  Stretch, 
who  had  been  advertising  man¬ 
ager  of  the  Philadelphia  In¬ 
quirer.  Mr.  Stretch  and  his  fam¬ 
ily  eventually  assumed  full  con¬ 
trol  of  the  Courier-Post. 

It  is  now  operated  by  his 
widow,  two  sons,  Harold  Jr., 
and  William,  and  a  daughter, 
Jane. 


When  you  “hire”  NEWS  TIPS,  you  put  a  highly 
successful  newspaper  editor  and  his  associates  to 
work  for  you — and  for  a  mere  fraction  of  what 
you  pay  your  lowest-paid  copy  boy.  It  is  a  great 
time-saver  for  busy  editors.  Write  or  wire  today 
for  details  about  this  unique  weekly  service. 


The  V  itrUi'%  I.eadtn/i  IruiepetiHrnt  .S>ru/u'afr 

GENERAL  FEATURES  CORP. 
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Weekly’s  Canipuigii 
Aids  Tax  Collector 

Albion,  Neb. 

Collection  of  more  than  $23,- 
000  in  delinquent  personal  taxes 
has  followed  a  campaign  by  the 
weekly  .Albion  News  against 
“laxity  in  tax  payments,”  ac¬ 
cording  to  Boone  County  Treas¬ 
urer  Irving  Hare. 

The  newspaper  instigated 
petitions  calling  for  a  grand 
jury  investigation  into  the  col¬ 
lection  of  the  back  taxes.  Fol¬ 
lowing  the  editorial  campaign, 
the  county  hired  an  additional 
deputy  sheriff  to  assist  in  the 
tax  collections. 

Jack  Lough  is  editor  and  ytub- 
lisher  of  the  Albion  News. 


lOc  for  W^eekly 

Putman,  Conn. 

The  Putman  Patriot,  a  week¬ 
ly,  will  increase  its  price  per 
copy  from  7c  to  lOc  on  March 
1. 


Gruenther  to  Speak 
At  Inland  Meeting 

Chicago 

Panel  and  round-table  dis- 
cusssion  sessions  are  empha¬ 
sized  in  the  program  announced 
for  the  Feb.  24-2C  meeting  of 
the  Inland  Daily  Press  Associ¬ 
ation  by  President  Lester  A. 
Walker,  publisher,  Fremont 
(Nebr.)  Guide  and  Tribune. 

Question  periods  on  farm  and 
foreign  problems  will  follow  the 
luncheon  talks  by  Gen.  .Alfred 
M.  Gruenther,  recently  retired 
NATO  commander  who  is  presi¬ 
dent  of  the  American  Red 
Cross,  and  Charles  B.  Shuman, 
president  of  the  American  Farm 
Bureau  Federation. 

A  “for  background  only” 
briefing  session  on  the  Middle 
East  will  fellow  Gen.  Gruen- 
ther’s  address.  Edwin  Kretz- 
mann,  public  affairs  adviser  to 
the  State  Department,  will 
answer  que.stions  during  this 
session,  on  the  afternoon  of  the 
2r.th. 


(@bttuarg 

Hector  McLean,  38,  reporter 
for  the  Washington  (D.  C.) 
Evening  Star,  of  a  heart  at¬ 
tack.  He  had  worked  for  the 
Milwaukee  (Wis.)  Sentinel,  Chi¬ 
cago  (Ill.)  Herald  Examiner 
and  Washington  (D.C.)  Times- 
Herald;  Feb.  7. 

*  *  * 

Edward  V.  Keefe,  65,  retired 
sales  promotion  manager  of  the 
Buffalo  (N.  Y.)  Courier-Ex¬ 
press;  Feb.  4. 

^  * 

Walker  Wood,  83,  former 
president  of  the  Mississippi 
Press  .Association  and  former 
owner  of  weekly  newspapers  at 
Senatobia  and  Winona,  Miss.; 
Feb.  3. 

«  *  * 

Clyde  W.  Winn,  82,  retired 
editor  and  publisher  of  the 
weekly  Brandon  (Miss.)  News; 
Feb.  3. 

*  *  ♦ 

Otto  J.  Berger,  48,  camera¬ 
man  for  International  News 
Photos  in  Chicago  and  a  Veteran 
of  30  years  with  INP;  Feb.  8. 

*  *  * 

A.  E.  Long,  75,  retired  re¬ 
porter.  He  served  on  the  news 
staffs  of  the  Omaha  (Neb.) 
World-Herald,  Omaha  (Neb.) 
Daily  News,  Omaha  (Neb.)  Bee 
and  the  Lincoln  (Neb.)  Jour¬ 
nal;  Feb.  2. 

*  *  * 

JasEPH  O.  Boyter,  50,  former 
Akron  (Ohio)  Beacon  Journal 
photographer,  after  a  lengthy 
illness;  Feb.  1. 
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Harmon  O.  Chidester,  90, 
former  editor  of  the  Windsor 
(N.Y.)  Standa)d;  Feb.  6. 

*  *  * 

Grant  Shower.man,  64,  for¬ 
mer  drama  editor  of  the  Port¬ 
land  (Ore.)  Oregonian  and  later 
Northwest  news  editor  of  the 
Portland  Oregon  Journal  until 

his  retirement  in  1944;  Feb.  2. 

*  «  * 

Walter  F.  Heineman,  62, 
nows  editor  of  the  Wisconsin 
Jewish  Chronicle,  of  a  heart  at¬ 
tack;  Jan.  31. 

*  *  * 

Hugh  Savage,  73,  with  the 
Cowichan  (B.C.)  Leader  for  43 
years  and  a  major  figure  among 
Canada’s  weekly  newspaper 
publishers,  of  a  heart  attack; 
Feb.  7. 

*  *  * 

Ray  S.  Vance,  67,  44  years 
with  AP,  after  an  illness  of 
six  weeks;  Feb.  8. 

*  *  * 

David  N.  Graha.m,  50,  former 
city  editor  and  executive  editor 
of  the  Trenton  (N.J.)  Tren- 
tonian  and  one-time  Philadel¬ 
phia  (Pa.)  Inquirer  staffer,  of 
pneumonia. 

»  ♦  * 

Meyer  Mael,  40,  staff  artist 
of  the  Hollywood  (Calif.)  Citi¬ 
zen-News  for  the  past  10  years; 
Feb.  5. 

*  *  * 

James  E.  Pow’Ell,  55  copy 
editor  on  the  racing  desk  of 
the  Morning  Telegraph,  after 
a  brief  illness.  He  worked  for 
the  Atlanta  (Ga.)  Constitution, 
Palm  Beach  (Fla.)  Times  and 
the  American  Racing  Record; 
Feb.  8. 
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ONE  OF  A  NUMBER 
OF  DEEPLY-APPRECIATED 
EDITORIAL  EXPRESSIONS  IN  THE 
NATION'S  PRESS  CONCERNING 
‘'THE  TEN  COMMANDMENTS." 


lO$  ANCCIBS  BVENING 


Thursdoy,  Oct  25, 1956  M  David  W,  Hearst,  Publisher 


A  Great  Bible  Film 


Tremendously  inspiring  are  the 
great  stories  of  the  Holy  Bible 
when  they  are  brought  close  to 
reality  by  the  Hollywood  motion 
picture  industry. 

It  is  a  wonderful  thing  to  bring 
people  closer  to  God  by  attendance 
at  church,  by  prayer  in  church  and 
at  home,  in  reading  the  Bible. 

We  feel  that  Cecil  B.  DeMille’s 
superlative  “The  Ten  Command¬ 
ments,”  a  tremendous  motion  pic¬ 
ture  portraying  the  life  of  Moses, 
is  one  which  everyone,  the  whole 
family,  should  see. 

It  brings  to  life  what  we  learned 
at  our  parents’  knees  when  we 
were  children,  and  what  we  have 
read  much  about  in  later  life. 

It  teaches  the  power  of  God 
and  of  the  struggle  of  the  children 
of  Israel  for  freedom,  a  struggle 
which  seems  to  go  on  forever 
among  mankind  in  various  parts 
of  the  world. 

Paramount’s  ^eat  film  classic 
in  color  brings  vividly  to  us  Moses 
in  the  bullrushes,  his  later  life  as 
gleaned  from  the  writings  of  an¬ 
cient  historians  in  the  period  of 
approximately  30  years  missing 
from  the  Bible  when  he  became  a 
great  prince  of  Egypt. 


It  portrays  his  kindness  to  the 
Children  of  Israel  in  bondage,  his 
discovery  that  he  is  a  Hebrew,  his 
meeting  with  God  so  well  known 
as  Moses  and  the  burning  bush,  his 
sacrifices  and  struggles  and  hard¬ 
ship  with  the  help  of  God  to  lead 
his  people  to  freedom. 

Reaching  the  climax,  there  is, 
of  course,  the  tremendous  spec¬ 
tacle  of  the  Israelites  escaping 
destruction  by  the  Egyptian  char¬ 
ioteers  through  the  parting  of  the 
waters  of  the  Red  Sea,  and  Moses 
receiving  from  God  the  Ten  Com¬ 
mandments  of  tablets  of  stone. 

It  is  interesting  to  note  that 
Mr.  DeMille  credits  the  idea  for 
“The  Ten  Commandments”  from 
the  time  when  “my  father  and 
mother  every  night  read  us  chil¬ 
dren  a  chapter  from  the  Old 
Testament,  a  chapter  from  the 
New  Testament  and  a  chapter 
from  history.” 

And  to  that  he  adds: 

“The  nation  lost  a  good  deal 
when  the  Bible  was  taken  out  of 
the  schools.  It  used  to  be  read  in 
schools  when  I  was  a  boy,  and  I 
think  it  still  should  be.” 
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f  Adrartiaemtnt) 


PHOTOGRAPHY 


Tips  on  Shooting 
Man  s  Best  Friend 


CELEBRITY  ROUNDUP — ^Th»  21st  annual  Dappar  Dan  dinner  broughf 
together  some  of  the  brightest  names  in  the  sports  world  to  salute 
the  Pittsburgh  Post-Gazette's  sports  editor,  Al  Abrams,  and  his  record 
of  raising  $300,000  for  charity.  Pictured  here:  Left  to  right — Dale 
Long,  Pirate  first  baseman,  winner  of  the  Dapper  Dan  Award  for 
1956;  Forest  Evashevski,  Iowa  coach;  Paul  Hornung,  Notre  Dame 
quarterback;  Rocky  Marciano,  retired  heavyweight  champion;  Larry 
"Yogi"  Berra,  Yankee  Catcher;  and  Mr.  Abrams. 


An  Aid — ACB  actually  promotes  newspapers 
as  an  advertising  medium  because  its  service 
makes  it  easier  for  an  agency  and  advertiser  to 
use  newspaper  advertising.  ACB  Checking  Proof 
Service  helps  agencies  to  bill  their  clients 
promptly  and  pay  each  publisher’s  bill  within 
the  discount  date  with  less  effort  and  expense. 


•  NEW  YORK  •CHICAGO  •COLUMBUS 

•  MEMPHIS  •SAN  FRANCISCO 


Service  Offices 
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Prices  subject  to  change  without  notice. 


EASTMAN  KODAK  COMPANY  •  Rochester  4,  N.  Y. 
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Your  darkroom  paraphernalia  either  works  for  you  or  against  you. 

Good  trays  and  graduates  pour  neatly.  Good  film  hangers  load 
easily,  drain  fast,  don’t  corrode.  An  apron  needs  a  drip  cuff  to 
keep  driblets  off  your  shoes. 

Obvious?  Not  necessarily.  Such  functional  niceties  of  design 
come  only  from  manufacturers  who  understand  photography.  So 
it’s  not  surprising  that  Kodak  darkroom  items  are  popular  with 
professionals. 


The  same  usefulness  and  quality  you  get  in  Kodak  films 
and  papers  come  with  Kodak  darkroom  accessories, 
such  as  . . . 

1  . . .  Easy-reading  Kodak  Darkroom  Oroduotos  that  pOur 
the  way  they  should;  three  sizes:  8  oz.  $.50,  16  oz.  $.75, 
32  oz.  $1.25. 

2  .  .  .  The  Kodak  Adjuttoblo  Sofolight  Lamp  that  swivels 
around  to  shine  where  you  want  it;  mounts  on  wall,  bench 
or  shelf;  costs  just  $9.50. 

3  . . .  Kodak  Darkroom  Apron* — with  drip  cuff — for  $2.75 
(medium),  $3.50  (large). 

♦  . . .  Clean-pouring  Kodak  Enamolod  Trayi;  steel  heavily 
coated  with  white  porcelain  enamel;  in  eight  sizes,  8  x  10 
($2.15)  to  23  X  28  ($20.00). 


5  . . .  The  highly  accurate  (within  degn-ee)  Kodak  Proc*** 
Thormomotor  SO  necessary  for  color  processing,  $9.50. 

6  . . .  Kodak  Hard  Rubbor  Tank*  for  4  X  5  negatives  On  hang¬ 
ers,  $3.25  in  M-gal.  size;  with  floating  lid  to  retard  oxida¬ 
tion  ($1.25  extra). 

7  .  .  .  Channel-type  Kodak  Film  and  Plato  Hangar*,  No.  4A, 
perforated  to  drain  quickly,  let  your  film  develop  uni¬ 
formly;  in  nine  sizes,  $1.60  to  $1.95  each. 

t  . . .  The  durable  Kodak  Tray  Siphon  that  keeps  prints 
moving  and  separated;  fits  any  tray,  $4.95. 

9  . . .  The  accurate,  easy-to-read  Kodak  Timor  that  starts 
or  stops  with  a  flick  of  a  lever,  $9.75. 

Your  Kodak  dealer  has  these  functional  darkroom  aids,  and 
many  others. 


“Did  you  see  in  the  paper  where  one  out  of 
every  four  Americans  belongs  to  Blue  Cross 


Millions  of  people  have  benefited 
personally  from  their  membership 
in  Blue  Cross.  But,  too  few  fully  realize 
the  scope  of  this  great  movement  of 
which  they  are  a  part. 

There  is  a  never-ending  story  in  the 
continuing  accomplishments  of  Blue 
Cross  Plans  as  they  bring  this  voluntary 
program  of  hospital  care  prepayment  to 
millions  more  with  each  passing  year.  In 


1956  membership  reached  a  total  of  53 
million.  Right  in  your  own  community 
Blue  Cross  helps  thousands  of  families 
to  pay  for  the  hospital  care  they  need  to 
enjoy  healthier,  happier  lives. 

Nationwide  facts  and  figures  on  Blue 
Cross  progress  are  summed  up  in  the 
Blue  Cross  Press  Kit.  To  get  one,  write 
Blue  Cross  Commission,  Dept.  923,  425 
North  Michigan,  Chicago  11.  Illinois. 


HELPS  PAY  HOSPITAL  BILLS 

y*  Blu«>  Crrwii  and  aynihol  by 

Th^  American  ilonpital 


V) 
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“I  was  amazed  to  read  how  much  Blue  Shield 
paid  out  for  doctor  bills  last  y earl” 


Four  hundred  milhon  dollars  in  surgi¬ 
cal.  medical  and  matemitv  benefits 


Plans.  Their  efforts  in  developing  Blue 
Shield  have  made  possible  a  program 
that  is  helping  more  than  38  million 
members  pay  toward  the  cost  of  medi¬ 
cal  and  surgical  care. 

To  help  you  round  out  the  story  of 
Blue  Shield  progress  in  your  community, 
get  the  Blue  Shield  National  Press  Kit. 
Write  to  Blue  Shield  Commission,  Dept. 
923, 425 North  Michigan,  Chicago  11,  III. 


J-  cal,  medical  and  maternity  benefits 
is  an  impressive  figure.  But  there  is 
more  to  the  Blue  Shield  story  than  just 
dollars  and  cents. 

Never  before  has  there  been  such  a 
dramatic  example  of  how  a  free  society 
can  work  for  the  welfare  of  all.  Thou¬ 
sands  of  doctors  throughout  the  country 
cooperate  volvmtarily  with  Blue  Shield 


HELPS  PAY  DOCTOR  BILLS 
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proper  authority  to  order  the  elusive  showing  is  made,  has  the  o 

action  sought  by  the  commu-  power  to  order  the  California  ^  ^UmurS 

nity.  Water  Service  Co.  to  fluoridate 

Beginnings  the  water  of  Oroville. 

“That  court  is  the  California  Columbus,  Ohio 

Public  Utilities  Commission,”  Named  best  out  of  Ohio’s 
the  editorial  explained.  Mean-  .50,000  newpaper  boys  for  19.56, 
while  the  city  council  voted  4  Edward  F.  Schmidt  of  Hamilton 
to  1  to  ask  the  water  company  and  Donald  W.  Miller  of  Go¬ 
to  fluoridate  the  water.  lumbus  were  announced  as  the 

Survey  Obtained  Senior  and  Junior  Award  win- 

The  community  next  obtained  ^^^^h  annual  Glenn 

a  State  Health  Department  sur-  Newspaperboy  Achieve- 

gave  the  ^ey  to  determine  the  extent  of  Award  competition,  spon- 

tooth  decay  in  local  schools.  The  ^ired  by  the  Ohio  Newspaper 
results  of  this  were  used  in  the  Association  and  the  Ohio  Circu- 
presentation  which  won  support  Managers  Association, 

from  the  county  supervisors.  Checks  for  $100  will  be  pre- 

When  the  move  went  before  «®"ted  to  each  young  man  by 
the  PULC,  publicity  was  drop-  circulation  directors  of  the 
ped  on  the  theory’  the  matter  newspapers  which  they  deliver 
was  then  before  a  quasi-ju-  Hamilton  Jouriial-Sews 

dicial  body.  Yet  in  the  three  ^nd  Columbus  Dispatch. 
years  a  partial  clip  book  record  .  Young  Miller  started  carry- 
was  built  up  to  8.3  columns  of  ^  ®  ”  August 

stories,  editorials  and  pictures  with  47  daily  and  51  Sun- 

concerning  fluoridation.  subsciibers  and  has  since 

Dan  Beebe  began  his  new.s-  route  up  to  68  daily- 

paper  career  with  the  Indiana-  ®nd  73  Sunday,  without  missing 
polls  (Ind.)  News.  He  covered  ^  newspaper  or  having  a  corn- 
top  Pacific  Coast  stories  for  Plnint  in  delivering  more  than 
United  Press  and  rose  to  a  UP  newspapers, 

bureau  managership.  He  is  a  He  has  an  A  average  in 
past  president  of  the  California  ^  grade  of  Wester\*ille 

Newspaper  Publishers  Associ-  School,  e.xcusing  him  from 

ation  and  a  veteran  fighter  for  taxing  final  examinations,  and 
improved  editorial  and  adver-  $800  in  the  bank. 

Using  practices.  .  Schmidt,  17  years  old, 


The  issue,  developed  from  a 
t’ III  J  Q  4-1  ^1^  series  of  Mercury  news  stories 

J.  ILlUl  ILldLlLrll  in  1953  advocating  the  addition 

Oroville,  Calif,  of  fluoride  to  the  water  sup- 
A  determined  editor’s  sus-  P>y-  The  campaign  lagged  until 
tained  fight  over  a  three-year  Oroville  Business  and  Pro¬ 
period  has  won  a  California  fessional  Women  s  Club  adopted 
Public  Utilities  Commission  ^  resolution  making  fluoridation 
order  providing  fluoridated  ®  project  for  the  year, 

water  for  his  community.  The  club  s  move 

Moreover,  the  battle  was  won  Mercury  an  anchor  and  its  re- 
through  an  unusual  approach  POits  were  stepped  up  until  25 
and  by  a  means  which  may  well  clubs,  school-parent  organ  iza- 
pave  the  way  for  similar  sue-  ‘"dges  and  labor  unions 

cesses  in  other  cities  throughout  endorsed  the  movement, 
the  nation.  Under  this  added  impetus. 

The  continued  efforts  and  the  move  went  before  the  city 
dramatic  results  are  typical  of  council  and  the  Butte  County 
Dan  L.  Beebe,  editor  and  pub-  board  of  supervisors.  Then  the 
lisher  of  the  Oroville  Mercury  private  water  company  serving 
for  30  years.  He  himself  re-  the  area  advised  the  council  it 
gards  this  as  his  “best  achieve-  “felt  morally  bound  to  require 
ment”  in  47  years  of  news-  an  election’  before  proceeding 
papering  fluoride  activities. 

The  rebuff  sent  the  editor 
Stands  on  Results  publisher  to  San 

Aside  from  that  admission.  Francisco  on  a  reporting  trip. 
Mr.  Beebe  prefers  to  let  the  re-  He  visited  PUC  and  State 
suits  stand  in  proof  of  the  Health  offices.  He  found  a  way, 
campaign’s  merit.  The  Mercury  although  Dr.  Richards  recalls 
account  of  the  victory  is  de-  that  he  was  a  bit  reluctant  to 
voted  to  these  results  and  to  endorse  Mr.  Beebe’s  plan.  He 
the  parts  played  by  various  saw  that  a  defeat  could  pro¬ 
individuals  and  groups.  vide  a  disastrous  setback  for 

Significance  of  the  action  fluoridation, 
comes  from  Dr.  Lloyd  F.  Rich-  « 

ards,  chief  of  the  division  of  orial  epor 

dental  health  of  the  California  His  reporting  trip  concluded. 
State  Department  of  Health,  Mr.  Beebe  returned  to  Oroville 
who  pointed  to  the  difficulties  and  pounded  out  a  February  19, 
Mr.  Beebe  encountered  and  ob-  1954  editorial  that  called  on  the 
sei-ved:  city  to  “carry  the  matter 

“I  am  thankful  for  the  promptly  to  the  one  judicial 

strength  of  Dan  Beebe’s  convic-  body  in  California  empowered  to 
tions.  This  ruling  helps  not  only  act.” 

California,  but  the  entire  coun-  In  the  editorial,  Mr.  Beebe 
try.”  said  an  election  should  not  be 

Dr.  Richards  was  a  partici-  necessary.  Fluoridation  is  a 
pant  in  the  move  for  fluoridat-  technical  matter,  and  should  be 
ing  the  Oroville  water  supply  referred  to  a  judge  rather  than 
from  its  first  rebuff.  He  was  to  a  jury,  he  suggested, 
asked  by  Mr.  Beebe  if  the  “There  is  a  court  that  can 
utilities  commission  was  not  try  this  case  and,  if  a  con- 


new  plants  modernixaf ions  extensions 


ENGINEERS -ARCHITECTS 

Boston  IB,  Mom.  Now  York  \7,  N.  Y,  Sportanborg,  S.  C. 

31B  Stuart  Stroot  ,  41  E«t*t  42iHl  Stroot  Mootgomory  Bidg. 

Brochw  araHabl0  on  roguost  \ 


warren  Buell 


His  child— like  yours— came  into  the  world  owing  $1,625 


You  know  how  you  always  want  your 
children  to  have  it  a  little  better  than 
you  did?  It’s  a  normal  and  natural  desire. 

“Yet  I  wonder,  sometimes,  if  we  aren't 
short-changing  the  generations  coming 
up  when  I  see  how  we’re  running  the 
national  ‘store.’ 

“Back  in  1915  our  national  debt 
amounted  to  SI  1.84  per  person.  Today 
vour  child  comes  into  the  world  owing 
Sl,625. 

“Private  debt  is  ballooning,  too — from 
154  to  nearly  450  billions  since  1945. 

“What  about  inflation?  Measured  by 
what  a  dollar  bought  in  1945,  a  1956 
dollar  was  worth  only  67  cents. 


“Our  annual  tax  bill  is  something,  too. 
Today,  one  out  of  every  four  days  you 
work  goes  for  taxes. 

“Sure  we  have  to  pay  for  wars  we’ve 
fought.  And  America’s  responsibilities 
as  a  world  citizen  are  very  expensive. 

“And  in  spite  of  all  I’ve  said,  we’re  all 
living  better  than  ever. 

“But  part  of  this  increased  standard  of 
living  is  being  bought  on  the  installment 
plan.  The  average  .\merican  family  to¬ 
day  owes  1 3.6%  of  its  annual  income  for 
things  it  has  bought  on  credit — com¬ 
pared  to  6.8%  in  1948. 

“So  it  seems  to  me  that  all  of  us  might 
be  doing  those  future  generations  a  real 


service  by  taking  a  long  and  careful 
look  down  the  road  we’re  traveling.” 

*  *  * 

Warren  Buell’s  concern  for  the  future 
begins  at  home:  he  has  two  daughters. 

As  a  United  States  citizen  and  a  Sujx'r- 
visor  of  Economics  for  Union  Oil,  he  has 
a  right  to  be  concerned  about  the  future. 

For  each  of  us  has  the  resixmsibility  to 
do  what  he  can  to  safeguard  the  princi¬ 
ples  that  have  made  this  country  pros¬ 
perous  and  free. 

YOUR  COMMENTS  ARE  INVITED.  Write: 
The  Chairman  of  the  Board,  Union  Oil  Co., 
Union  Oil  Bldg.,  Los  Angeles  17,  Cali/. 


Union  Oil  Company  OF  C.VLIFORNIA 

MANUFACTURERS  OF  ROYAL  TRITON,  THE  AMAZING  PURPLE  .MOTOR  OIL 
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Schools  Find 


J-Job  Offers 
On  Increase 


Iowa  City,  la. 

There  are  many  more  jobs 
open  in  journalism  than  there 
are  graduates  to  fill  them  this 
spring,  according  to  Mui-vin  H. 
Perry,  head  of  placement  for 
the  School  of  Journalism  at  the 
State  University  of  Iowa. 

Positions  open  in  some  jour¬ 
nalism  fields  outnumber  availa¬ 
ble  graduates  by  three  or  four 
to  one,  Mr.  Perry  said.  This  is 
true  even  though  salaries  have 
increased  during  the  last  two 
or  three  years. 

Greatest  demand  is  for  re- 
l)orters,  copyreaders,  news  and 
wii’e  editors. 


The  shortages  are  caused  by 
three  major  factors,  according 
to  Mr.  Perry:  “Starting  salar¬ 
ies  in  journalism  have  been 
generally  lower  than  in  some 
other  fields.  Representatives  of 
some  professions  have  carried 
on  extensive  recuiting  activities 
in  the  high  schools  and  colleges, 
and  the  growth  of  television 
and  public  relations  has  created 
an  increased  demand  for  per¬ 
sons  experienced  in  news  han¬ 
dling.” 

“The  picture  is  getting  brigh¬ 
ter,”  he  said.  “Particularly  for 
graduates  of  professional-type 
journalism  schools.  Many  of  the 
larger  newspapers  are  now  of¬ 
fering  starting  salaries  up  to 
S22  a  week  more  for  graduates 
of  accredited  schools  of  jour¬ 
nalism  than  for  general  liberal 
arts  college  graduates.” 

Contracts  recently  negotiated 
in  several  large  cities  have  es- 


Including  Metro's  ideo- 
pocked  PLUS  BUSINESS,  which 
comes  -with  every  edition.  Write 
us  or  ask  our  represontotive  to 
show  you  these  ether  proven 
linoge  building  services: 

•  Metro  Deportment  Store  Service 

•  Fothion  leview  Service 

•  Greoter  Soles  Service 

•  Metro  Jewelry  Service 

•  Metre's  Book  of  Heodings 

.  .  And  mony  other  supplementary 
services  thot  meon  INCREASED 
LINAGE  for  your  newspaperl 


METRO 


80  Madison  Ave. 
New  York  16.  N.  Y. 


tablished  reporter’s  salaries  at 
approximately  $80  per  week  for 
beginners  and  $125  to  $140  for 
men  with  five  year’s  experience. 

20%  Increase  in  Calls 
Urbana-Champaign,  Ill. 

Calls  for  graduates  from  the 
University  of  Illinois  School  of 
Journalism  and  Communica¬ 
tions  are  increasing  nearly 
twice  as  fast  as  the  number  of 
graduates.  Director  Fredrick  S. 
Siebert  reports. 

A  tally  just  made  of  1956 
placement  activities  shows  380 
job  calls,  a  20%  increase  over 
1955,  and  114  graduates,  a  12% 
increase. 

While  in  the  past  calls  to  the 
Illinois  school  came  largely 
from  within  the  state,  now  they 
are  being  received  from  all  over 
the  country,  Mr.  Siebert  said. 
.Another  new  trend  is  an  in¬ 
creased  number  of  employers 
sending  representatives  to  the 
campus  to  interview  graduates. 

Small  town  weeklies  offer  as 
high  as  $5,000  a  year.  Several 
newspapers  are  launching  train¬ 
ing  programs,  placing  above- 
average  personnel  at  above- 
average  salaries.  Other  papers 
give  as  much  as  two  years’  ex¬ 
perience  rating  in  setting  pay 
for  journalism  school  graduates. 
• 

Sleeper  Writes 
City  Hall  Coliiniii 

The  New  York  Jownal-Ainer- 
ican  on  Feb.  2  began  publishing 
a  new  City  Hall  column  by  Mar¬ 
vin  Sleeper,  a  veteran  of  17 
years’  service  with  the  news¬ 
paper  and  now  City  Hall  re¬ 
porter.  The  column,  which  will 
appear  each  Saturday,  is  called 
“City  Hall  Sleeper.” 

Mr.  Sleeper,  who  won  a  Page 
One  Award  in  1954,  is  an  asso¬ 
ciate  in  journalism  on  the 
teaching  staff  of  the  Graduate 
School  of  Journalism  of  Colum¬ 
bia  University.  During  World 
War  II,  he  was  a  foreign  cor¬ 
respondent  for  Yank  magazine 
and  a  foreign  news  editor  for 
the  Office  of  War  Information. 


Atteitiol! 

MABAZINE  PUBLISHERS 

We  offer  you  foil  facilities 
plus  centralized  location  for 
printing,  binding  and  mailing 
your  periodical  publication, 
either  sheet-fed  multi-color 
letterpress,  offset  or  web-fed 
offset.  Ample  paper  supplies 
available. 

For  detailed  information, 
write  M.F.A.  Publishing  De¬ 
partment,  203  South  7th, 
Columbia.  MiaaoorL 


GOOD  LIKENESS— Glen  W.  Per¬ 
rins,  news  editor  of  the  Ogden 
(Utah)  Standard-Examiner,  can't 
help  but  admire  the  portrait  of 
himself  done  by  Hans  Grander. 
The  painting  was  a  "thank-you” 
gift  from  McKesson  &  Robbins 
Co. 

No  Elkins  Interest 
In  the  Oregonian 

Name  confusion  has  created 
inaccuracies  in  the  Portland 
Oregonian  report,  page  48, 
Editor  &  Publisher,  Feb.  2. 

There  is  no  such  person  as 
Thornton  Elkins,  nor  has  it 
ever  been  suggested  that  James 
Elkins  has  any  interest,  finan¬ 
cial  or  otherwise,  in  the  Ore¬ 
gonian,  a  recheck  shows. 

In  correction,  Robert  C.  Not- 
son,  Oregonian  managing  edi¬ 
tor,  advises  that  Robert  Y. 
Thornton,  Oregon  attorney 
general,  is  conducting  the  in¬ 
vestigation  and  prosecution 
against  Clyde  Crosby,  Mul- 
tonomah  County  District  At¬ 
torney  William  Langley  and 
others. 

James  Elkins  broke  wtih  the 
politico-vice  syndicate  and  ob¬ 
tained  recorded  conversations. 
These  conversations  were  dis¬ 
covered  by  Oregonian  investi¬ 
gators.  They  were  used  in  the 
newspaper’s  expose  and  also  by 
the  grand  jury. 

“No  one  has  charged  or 
suggested  that  Elkins  has  any 
interest  financial  or  otherwise 
in  the  Oregonian,”  Mr.  Notson 
added.  “District  Attorney 
Langley  alleged  in  his  $2,000,- 
000  suit  that  the  Oregonian 
conspired  with  Attorney  Gen¬ 
eral  Thornton  and  Elkins  to 
deny  him  his  civil  rights.  We 
consider  the  suit  diversionary 
and  without  merit.” 


Paper  Features  |! 

Home  of  Month  | 

Completing  the  third  year  of  1 

an  unusual  collaboration  be¬ 
tween  a  newspaper  and  archi¬ 
tects,  Benjamin  F.  McAdoo, 
A.I.A.,  was  honored  last  week 
as  designer  of  the  winning  en¬ 
try  in  the  A.1.A.-Seattle  Times 
Home  of  the  Month  Competition 
for  1956. 

James  J.  Chiarelli,  president 
of  Washington  State  Chapter 
of  the  American  Institute  of 
Architects,  awarded  Mr.  Me-  ^ 

Adoo  a  relief  sculpture  in  four 
woods,  symbolic  of  the  rela¬ 
tionship  of  the  home  to  the 
family,  by  Artist  George 
Tsutakawa. 

Owners  of  the  winning  home, 

Mr.  and  Mrs.  George  H.  Hage, 
were  awarded  a  check  for  $500 
from  the  Seattle  Times,  by  Ad¬ 
vertising  Manager  Russell  W. 
Young.  Seattle  Contractor 
Michael  Leder,  who  built  the 
house,  was  also  honored,  as 
were  architects,  clients  and 
contractors  of  each  of  the 
year’s  other  11  entries. 

The  Hage  House  is  one  of  12 
custom  houses  built  in  the  area 
which  were  selected  as  entries 
in  this  program.  Each  month 
the  Sunday  Seattle  Times  fea¬ 
tures  a  Home  of  the  Month 
with  photographs,  floor  plan, 
and  accompanying  article  by 
the  paper’s  architectural  writer, 
Mrs.  Margery  Phillips.  That 
same  day,  in  a  stage  just  previ¬ 
ous  to  occupancy  but  just  prior 
to  completion,  the  house  is 
open  to  the  public. 

• 

Publisher-Mayor 
Creates  a  Problem 

Garland,  Tex. 

W.  H.  (Bill)  Bradfield,  Gar¬ 
land’s  new  mayor,  is  also  pub¬ 
lisher  of  the  Garland  Daily 
News — and  thereby  the  city  is 
in  trouble. 

The  city  has  no  place  to  pub¬ 
lish  legal  notices,  since  state 
law  forbids  a  municipality  pay¬ 
ing  its  own  officials  for  goods 
or  services.  So,  a  bill  has  been 
introduced  in  the  Legislature 
permitting  cities  and  counties 
to  deal  with  their  own  officials 
when  they  are  the  only  available 
source. 

• 

Cite  Editorialist 

Philadelphia 

The  International  Relations 
Club  of  LaSalle  College  has 
presented  its  first  award  to 
Melvin  K.  Whiteleather,  edi¬ 
torial  writer  and  columnist  of 
the  Philadelphia  Bulletin. 
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now  available  in  12  major  cities 


American  Airline's  famous  Mercury  service,  formerly  available 
only  on  New  York*Los  Angeles  nonstop  flights,  is  now  extended  to  include 
all  the  cities  listed  above.  Mercury  luxury  means  red  carpet  service 
at  shipside,  reserved  seats,  superb  cuisine— all  on  the  DC  *7, 
world's  fastest  airliner— and  all  at  no  extra  fare. 
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ClUriLATION 


Carrier  Contracting 
V ital  Step — Ca  rritliers 


Bv  Georjif  A.  Brandeiihiirf' 


Carrier  contracting  and  creat-  possibility  of  future  misunder- 
ing  competition  among  carriers  standing  is  eliminated.  The 
for  increased  sales  were  two  parents  should  understand  the 
topics  of  special  interest  to  cir-  carrier’s  duties  and  how  and 
culation  managers  attending  the  when  they  should  be  performed 
Circulation  Seminar  at  the  Uni-  and  the  customary  bad  habits 


boy  who  consistently  ends  up  .  ™ 

in  the  ‘nothing’  section  of  these  Imagine^  i  ea 
contests  will  decide  the  news-  Without  Pictl 
paper  business  is  not  for  him 
and  will  give  up  his  route. 

“The  final  i)lan  that  we  have  The  nullenn 

used  for  the  past  8  vears  is  ,  ^ 

iu-  Fills  and  Socie 

j  j  o-  Dowell  of  Ihe 

Carriers  are  awarded  2o  Herald 

points  for  paying  their  bill  in  l.-  ’  •  j 

full  on  Saturday  by  one  o’clock,  ^’omebody 

there  is  an  added  bonus  of  10 
points  if  there  happens  to  be  These  deliv 


parents  should  understand  the  less  than  one  dollar  in  change 
carrier’s  duties  and  how  and  turned  in,  another  10  points  is 
when  they  should  be  performed  awarded  if  there  were  no  com- 
and  the  customary  bad  habits  plaints  on  delivery  for  a  week. 


Circulation  Seminar  at  the  Uni-  and  the  customary  bad  habits  plaints  on  delivery  for  a  week, 
versity  of  Wisconsin,  Feb.  8-!).  of  carriers  should  be  talked  over  There  is  the  added  opportunity 
K.  W.  Carrithers,  Peoria  so  they  are  forewarned  concern-  of  gaining  points  through  a  net 
(111.)  Joiii~nal  Star,  discussed  ing  the  right  and  wrong  way  to  increase,  securing  a  subscriber 
the  importance  of  the  contract-  operate  a  newspaper  route.”  (not  a  transfer)  on  another 
ing  interview  with  both  parents  Mr.  Carrithers,  who  presented  route,  selling  a  mail  subscrip- 
and  prospective  carrier  on  the  a  “model”  contracting  interview,  ^ion  or  securing  a  carrier  ap- 
part  of  the  district  rejiresenta-  said  carrier  contracting  by  the  plication. 

tive.  Herb  Gilmore,  Miclii(/un  district  manager  is  primarily  a  “A  fellow  circulator  came 


City  (Ind.)  Neivs-Dispatch,  ex-  selling  job  and  requires  a  full 
plained  how  he  lets  “competi-  knowledge  of  the  subject. 


tion”  work  for  the  paper  by 
keeping  carriers  on  their  toes 


Requires  Enthusiasm 


“A  fellow  circulator  came 
through  with  an  idea  that 
helped.  Taking  advantage  of 
the  apparent  desire  of  the  aver¬ 
age  American,  both  youth  and 


“It  takes  enthusiasm,  patience  — 

through  contests  and  a  merit  u  ui  ,  j  f  . .  ,  adult,  to  gamble  on  something, 


Without  Picture! 

Dallas,  Tex. 

The  millennium  has  come 
for  Women's  Edilor  Cail 
Fills  and  Soriely  Edilor  Doris 
Dowell  of  ihe  Dallas  Times 
Herald, 

Somebody  has  found  a 
way  lo  eliminate  pirliires  of 
women  pouring  tea. 

These  deliverers  are  five 
“ghoslesses,”  members  of  the 
1\'onien's  Auxiliary  lo  (iood 
will  Industries.  They  seni 
out  invitations  lo  a  “phantom 
lea” — “The  most  delightful 
benefit  you  never  will  attend. 
Fur  you  don't  have  lo  come: 
it's  money  you  si-nd.” 

The  “phantom  lea”  re- 
place's  an  annual  silver  tea 
which  has  been  the  auxiliary's 
one  money-raising  event  of 
tin-  year. 

Miss  Fitts  and  Mrs.  Dowell 
happily  carried  the  story  .  .  . 
no  picture. 


Value  of  Interview 


and  probably  a  degree  of  ideal¬ 
ism  on  the  part  of  the  district 
representative,”  he  continued. 


we  offered  the  opportunity  of  games.  Cinerama,  ice  shows, 
four  boys  winning  an  extra  stock  car  races,  museums  and  on 
show  pass  each  Saturday  if  many  occasions  we  have  thrown 


“Aq  fallf  Vi  F  11  U*  oiivw  paoa  caiJii  oatuiua^  11  iiiaiijr  vccaisiviia  wc  iiavc 

Mr.  Carrithers  said  there  are  ne  laiK.s  ne  must  sell  mm-  noon  in  an  all-you-can-eat  chicken 

three  basic  reasons  why  carrier  seii.  i  ne  taiK  is  ot  an  inspira-  and  they  were  also  lucky  enough  dinner— other  times  the  boys 


contracting  should  be  under¬ 
taken  with  thoroughness:  (1) 


tional  character,  designed  to 
make  the  parents  and  the  boy 


the  newspaperboy  is  the  only  determined  that  the  boy  will  be 

personal  contact  between  the  successful.’ 

newspaper  and  the  subscriber;  As  viewed  by  Mr.  Carrithers 


to  have  their  route  number 
drawn.  It  smoothed  out  our  of¬ 
fice  collections. 


are  given  money  for  a  lunch. 
By  the  way,  we  publicize  these 
trips  as  ALL  EXPENSE  PAID 


“On  the  loss  side  of  the  ledg-  deals,  the  only  money  the  boy 
er,  a  boy  would  automatically  would  have  to  spend  would  be 


. — , — - ,  ^^4..  i.‘  •  J.  .  1  ,  -  Cl,  a  UUV  WUUlll  dUtUlIlcttlCclll  V  WV/MISJ  v»vv**x*  ww 

(2)  it  is  important  to  the  cir-  contiactmg  interview  should  ^0  points  for  perfect  for  that  fourth  or  fifth  hot  dog 

1 -  - „ii  take  at  least  two  hours  and  •  .  .  ..  ...  - 


culation  total  because 


-  -  -  _  -  service  if  he  had  a  complaint  at  the  ball  game  or  - 

trained  boy  will  add  five  to  10  possib4-  another  hour  at  service  (a  missed  or  impos-  souvenir  to  decorate  his  room 

T.ar,oi-=  v,i=  vr,„to  in  n  short  some  later  date — perhaps  after  ......  z.  , _ .  .  .  ^  _ _ ♦ _ e  u:„  » 


papers  to  his  route  in  a  short 


-perhaps  after 


time,  while  a  poorly-trained  boy  carrier  s  first  week’s  collec- 
may  lose  that  many  or  more;  Lons. 


sible  to  find  paper)  plus  5  points  as  a  memento  of  his  trip.’ 
for  each  complaint,  5  points  per 

day  for  any  unpaid  balances.  Price  Increased, 
and  misconduct  could  cut  into 

thcli-  total  points.  Urculatum  (,am 

^  ,  For  the  first  time 

G€tS  Results  x.rxQw. 


<3)  the  well-trained  boy  will  not 
only  do  a  better  selling  job,  but 
will  handle  deliveries  and  col¬ 
lections  in  a  business-like  man- 


“An  interview  of  this  type, 
and  where  it  is  followed  up 
intelligently,  will  make  a  not¬ 
able  improvement  in  the  aver¬ 
age  carrier  organization,”  he 


eir  S  points  Circidution  Gains 

For  the  first  time  in  its  80- 
Gets  Results  yggj.  history,  the  Chester  (Pa.) 

“We  always  retain  the  privi-  Times  net  paid  circulation  has 


“Good  carrier  contracting  is  dcdni'ed.  “A  well  trained  canier  lege  of  flexibility  in  this  point  exceeded  40,000. 
also  vitally  important  to  new  organization  is  the  answer  to  system:  there  are  times  when  When  the  paper  increased  its 
carriers  and  their  parents,”  he  |^ny  circulation  department  as  we  need  route  lists,  non-sub-  price  from  5c  to  7c  in  December, 
added.  “The  job  should  be  ex-  ^nt  down  operating  ex-  scriber  lists  and  the  like.  The  1955,  its  circulation  dropped 

plained  in  detail  so  that  the  because  you  will  not  need  carriers  are  given  ample  warn-  about  1,000.  However,  in  the 


as  many  promotions  to  get  new  ing  and  things  get  done. 


subscribers.  “Right  now  I  think  is  the  that  number  and  an  additional 

Tells  of  ‘Fringe’  Benefits  time  to  mention  the  benefits  we  2,000. 

Mr.  Gilmore  presented  the  received  from  our  pro-  Publisher  Robert  S.  Howard 

other  side  of  the  coin  in  telling  gram:  Unpaid  carrier  balances  said  the  gains  have  been  made 

how  carrier  promotions,  involv-  virtually  unheard  of,  our  in  all  sections  of  the  trading 

ing  free  trips  to  amusement  bank  deposits  are  9.5%  bills,  area.  He  attributed  the  increase 
parks,  vacation  stops  and  to  average  no  more  than  2  or  to  the  paper’s  “emphasis  on 
sports  events,  are  looked  upon  ^  delivery  complaints  out  of  improved  news  coverage.  The 
by  carriers  as  “fringe”  benefits  subscribers  in  the  city,  paper  has  added  about  10  nnore 

to  the  money  they  earn,  thereby  and  the  boys  are  clammering  at  columns  per  day  for  news  since 

attracting  a  better  class  of  oar  doors  for  routes.  Nothing  the  price  raise  went  into  effect, 

boys.  circulation  is  Utopia  but  this  and  has  added  correspondents 

“In  recent  years  we  have  had  condition  approaches  it.  in  several  areas  of  the  countj- 

the  carriers  vote,  in  November  “For  the  past  four  years  our  Growth  of  the  Times  since 


last  year  it  has  gained  back 
that  number  and  an  additional 
2,000. 

Publisher  Robert  S.  Howard 
said  the  gains  have  been  made 


“In  recent  years  we  have  had  condition  approaches  it.  in  several  areas  of  the  countj- 

the  carriers  vote,  in  November  “For  the  past  four  years  our  Growth  of  the  Times  since 
around  election  time,  on  their  average  weekly  cost  on  these  1950  has  been  an  impressive 
choice  of  contests  to  compete  contests  has  been  about  $16  25%.  Since  the  beginning  o 
for  in  the  following  year,”  he  per  week — and  for  this  kind  of  World  War  II,  circulation  has 


explained.  “Thus  settles  any  money  we  have  taken  in  one  increased  two-thirds.  The  P*' 

arguments  from  minority  year  175  members  of  our  carrier  per’s  ABC  circulation  in  19^ 

groups,  such  as  red-hot  baseball  organization  to  such  things  as  was  38,117  and  for  19.)6  was 

fans.  We  have  found  that  any  .Ull-Star  and  Pro  Football  37,209. 
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TIME  TO  CHOP  IT  DOWN 


for  the  ASSOCIATION  OF  AMERICAN  RAILROADS 
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Brotherhood  Week  195' 


That  People  Shall  Live  As  One  Family  Of  Man 


TOO  GOOD  TO 
KEEP  UNDER 
OUR  HAT! 


2/16/57 
EDITOR  &  PUBLISHER 
Classified  Dept. 

"You  bet  we  got 
a  great  number  of 
replies  to  our 
E&P  ad  for  a  re¬ 
porter.  41  to 
be  exact. 

We  wanted  a  good 
reporter.  We 
hired  TWO. 

From  past  experi¬ 
ence,  we  know 
E&P  is  our  best 
bet  for  finding 
the  man  we  want 
for  a  particular 
spot. 

On  an  ad  we  ran 
some  time  ago  we 
scored  royally 
with  more  than 
100  replies  I  If 
we  don't  get  what 
we  want,  it's 
pretty  safe  to 
say  it's  our 
own  fault". 

Very  truly  yours, 
Harold  W.  Helfrich,  Jr. 
State  Editor 
NEW  HAVEN  REGISTER 
New  Haven,  Conn. 


served  Feb.  17-24  under  the  “Brotherhood  for  Peace  and 
sponsorship  of  the  National  Freedom  ,  .  .  That  People  Shall 
Conference  of  Christians  and  j^jve  As  One  Family  Of  Man." 
Jews  provides  an  appropriate  ^  ^ 

time  for  many  newspapers  to  ^  ^riment  in  freedom  and 
start  doing.  Some  10,000  com-  brotherhood  by  the  tiny  band 
munities  in  every  section  of  the  ^bo  ostab- 

COLUM.„»,  Ohio  S‘2hru'’a\rX‘^t.“h“efr  r'‘‘w  vS. 

“o-NeThTT'™";  synagogues  labor  /Governor  'Willta 

im  u  jNeiii,  nas  set  up  a  press  and  management  groups,  frater-  p  .  j  j. 

ception  room  as  part  of  his  pal,  civic  and  youth  organiza-  • 

Fices  in  the  State  House  here,  tions.  Our  newspapers  can  open  “Thus  out  of  small  legin- 

The  room,  which  has  tele-  their  news  columns  liberally  to  nings  greater  things  have  b«n 
lone  booths,  is  in  addition  to  tUp  artivities  nlanopd  bv  these  produced  by  His  hand  that  made 
e  large  central  press  room  at  communUrgroC  By  pktu^^^^  all  things  of  nothing  .  .  .  and 
e  State  House,  where  Ohio’s  features  they  can  report  a.s  one  small  candle  may  light 

gislative  correspondents  work.  (,p  the  interesting  variety  of  a  thousand  so  the  light  here 
The  governor  was  asked  by  programs  which  express  the  kindled  hath  shone  unto  many: 
ire  service  men  to  name  a  community’s  striving  for  the  yea,  in  some  sort  to  our  whole 

brotherhood  of  man.  nation. 

It  is  an  ideal  deeply  imbed-  We  like  to  believe  that  toda\ 
ded  in  American  principles,  the  light  of  our  nation  .shmeb 
Our  Judaeo-Christian  religious  to  the  whole  world  that  peope 
tradition  provides  one  base  in  shall  live  as  one  family  of  man. 
its  injunction  to  “love  thy  neigh-  We  can  if  we  live  as  brothers, 
bor.’’  Our  Constitution  gives 
another  in  its  statement  of  self-  • 

evident  truths:  “That  all  men  itt*  d 

are  created  equal,  that  they  are  New  UP  Bureau 
endowed  by  their  Creator  with  Boston 

certain  unalienable  rights;  that  Opening  of  a  United  Press 

among  these  are  life,  liberty,  bureau  at  Springfield,  Mass., 
and  the  pursuit  of  happiness.”  pgb.  13,  was  announced  by 
George  Washington  added  an-  Dale  M.  Johns,  Northeastern 
other  when  he  wrote  “to  bigotry  Division  Manager  of  UP.  James 
no  sanction,  to  persecution  no  W.  Ryan,  a  member  of  the 
assistance.”  Still  another  in  Boston  staff  for  the  past  year. 
Lincoln’s  phrase  “with  malice  was  named  manager  of  the  ne« 
toward  none,  with  charity  to-  bureau,  located  in  the  Bowie? 
ward  all.”  And  in  our  own  day.  Building. 

President  Eisenhower:  “With-  • 

out  tolerance,  without  under¬ 
standing  of  each  other  or  with-  HD  to  42c,  Copy  7c 
out  a  spirit  of  brotherhood,  we  Danbury,  Conn 

would  soon  cease  to  exist  as  a  r.  i  ritiut 

»»  The  Danbury  Neus-liwf 

great  nation. 

this  city  s  only  newspaper,  na 
Thus  Brotherhood  Week  increased  its  home  deliverec 
lends  itself  to  interpretation  price  from  36c  to  42c  per  week 
for  the  editorial  page  and  in  and  its  single  copy  price  f»® 
special  articles.  The  history  of  5c  to  7c. 
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Suburban  Machines 

Middletown,  Conn. 

The  Middletown  Press  is  in¬ 
stalling  vending  machines  in 
suburban  locations.  The  paper 
sells  at  5c. 


II  yoa  have  latwiiafleiMl  bwlawi 
InHretH  auoeteted  with  publithinQ, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Ileeland,  read  Newspaper  Newt, 
the  netional  monthly  busineu  newt- 

Eeper  devoted  to  those  closely  ro- 
ited  interests  of  "Down  Under.” 


'Down  Under.' 


If  Hcmiiltan  St.,  Sydney  Australia 
Aamal  Snbacription  to  U.  S.  IS.30, 
Writ*  for  tamplo  copy. 


e  sure  knows  his  business,  doesn’t  he? 


And  lie  should,  for  it’s  the  job  of  an  expert—  indejieiulent  local  agents  and  brokers  in  business 
your  local  agent  — to  determine  the  insurance  for  themselves,  to  serve  you. 
protection  you  should  have.  His  knowledge  of  Your  l(K:al  agent  is  nearby.  He’s  handy  when 
insurance,  his  experience  and  his  personal  you  need  him  fast.  You  can  talk  to  him  any 
interest  enable  him  to  give  you  sound  advice,  time.  He  will  see  that  you  have  the  right  kind 
It  is  the  business  of  a  ('.apital  Stock  Company  of  insurance  and  the  right  amount,  whether 
agent  or  broker  to  see  that  you  get  the  proper  it’s  lire  or  any  other  insurance.  So,  for  quality 
insurance  coverage  and  to  help  you  if  you  have  insurance  service,  see  your  independent  local 
a  claim  under  vour  policy.  He  is  one  of  200,000  Capital  Stock  Com|)any  agent. 


NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 


A  Service  Organization  Maintained  by  220  Capital  Stock  Fire  Insurance  Companies 
85  John  St.,  Ncu  York  38,  N.  Y.  •  222  \V.  .Adams  St.,  Chicago  6,  III.  •  |fi',  Calirornia  St.,  San  Francisco  4.  Calif. 


For  quality,  look  jor  this  sym¬ 
bol.  Only  an  independent 
Capital  Stork  Company  agent 
or  broker  may  display  it. 
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Costs  Spiral 
Runs  With 
2-Year  Pacts 

Tacoma,  Wash. 

The  question  of  how  news¬ 
papers  can  continue  to  pass  on 
cost  advances  to  advertisers 
was  posed  by  M.  J.  Frey,  presi¬ 
dent  of  Pacific  Northwest 
Newspaper  Association,  at  ses¬ 
sions  here  recently. 

This  rising:  spiral  of  costs  to¬ 
day  is  at  a  point  where  it  con¬ 
cerns  all  businesses  and  also  the 
federal  government,  Mr.  Frey, 
who  is  publisher  of  the  Portland 
Oregovian,  observed. 

The  problem  is  heightened  by 
the  fact  that  many  newspaper 
labor  agreements  today  provide 
for  deferred  wage  increa.ses  to 
become  effective  one  or  two 
years  hence,  rejiorted  A.  G.  Lle¬ 
wellyn,  association  secretary. 

A  survey  of  the  30  largest 
cities  in  the  United  States  indi¬ 
cated  their  typographical  union 
conti'acts  are  for  a  period  of 
two  years  or  more  in  27  of  the 
cities.  These  contracts  include 
automatic  defended  increases 
besides  improved  fringe  benefits, 
bo  advised.  Thus  the  trend 
shows  a  perpetuation  of  two 
and  three-year  contract  at  in¬ 
creasing  dollar  costs,  Mr.  T.le- 
wellyn  observed. 

PNNA.  a  .37-year-old  labor 
relations  organization  compris¬ 
ing  daily  newspaper  members 
from  Washington,  Oregon, 
Idaho,  Utah,  Montana  and 
British  Columbia,  has  head¬ 
quarters  in  Portland. 

Mr.  Frey,  William  W.  Knight, 
Oregon  Journal,  and  A.  L.  Al¬ 
ford,  Leu'hton  (Idaho)  Moil¬ 
ing  Tribune,  were  appointed  to 
the  executive  committee. 

Holdover  members  of  the  ex¬ 
ecutive  committee  are:  W.  H. 
Cowles,  Spokane  (Wash.) 
Spokesman-Review ;  L.  B.  Tack¬ 
ett,  Provo  (Utah)  Herald; 
Beecher  Cushman,  Great  Falls 
(Mont.)  Tribune;  H.  H.  Cahill, 
Seattle  (Wash.)  Times;  A.  F. 
Ottovaere,  Bremerton  (Wash.) 
Sun,  and  R.  R.  Cronise,  Albany 
(Ore.)  Democrat-Herald . 
m 

Cuts  Back  to  Weekly 

Bend,  O'-e. 

The  Bend  Mid-Statesman  has 
dropped  its  Monday  edition  and 
is  now  published  on  Thursday 
only.  The  paper  started  after 
the  typographical  union  strike 
two  years  ago  at  the  Bend  Bul¬ 
letin.  The  Bulletin  has  con¬ 
tinued  daily  publication  behind 
a  picket  line. 


Stars  and  Stripes 
In  Spelling  Bee 

The  National  Spelling  Bee 
will  take  on  an  inteimational 
flavor  this  year  as  more  than 
30, 000  American  youngsters 
living  in  Europe,  North  Africa 
and  the  Middle  East  participate 
in  the  event  for  the  first  time. 

The  overseas  Bee  will  be  con¬ 
ducted  by  Stars  and  Stripes 
among  the  children  of  .4rmy, 
Navy,  Air  Force  and  State  De- 
pai-tment  personnel  attending 
148  American  schools  scattered 
from  Norway  to  North  Africa 
and  from  Germany  and  France 
to  Turkey. 

The  eliminations  contest  will 
be  held  in  Frankfurt  early  in 
May.  The  winner  will  be  flown 
to  Washington  to  compete 
against  the  spelling  champions 
from  Go  U.S.  cities  in  the  Na¬ 
tional  Spelling  Bee  finals  on 
June  7. 

The  nationwide  competition 
is  sponsored  by  the  Scripps- 
Howard  Newspapers  in  18  cities 
and  by  47  other  newspapers. 

• 

‘Operation  Santa’ 

Nets  $3,600  Rewar<l 

Elizabeth,  N.J. 

Eighteen  mailers  and  drivers 
of  the  Elizabeth  Daily  Journal 
were  declared  winners  of  the 
paper’s  annual  .4 ward  of  Merit 
for  the  participation  in  “Oper¬ 
ation  Santa  Claus”. 

Robert  C.  Crane,  editor  and 
publisher,  said  the  men  will 
.share  equally  in  $3,G00  cash.  He 
noted  that  on  Christmas  Eve 
they  visited  orphanages,  hos¬ 
pitals  and  other  places  and 
left  gifts  of  candy  and  toys.  A 
float  they  made  was  in  the 
form  of  a  small  house  mounted 
on  a  Journal  delivery  truck 
which  pulled  a  platform  car¬ 
rying  Santa  Claus  in  a  sled. 

• 

3  Top  Prizes  Won 
By  Colniiiiiiu  Reroril 

Columbia,  S.C. 

Columbia  Record  writers 
swept  all  three  fir.st  jdaces  in 
the  reporting  categories  of  the 
South  Carolina  Press  Associ¬ 
ation’s  lO.jfi  contest.  First  place 
in  photography  was  won  by  the 
the  Charleston  \ews  and  Cour¬ 
ier-Evening  Post. 

Winners  are: 

Feature  writing  —  Courtenay 
Car.son,  city  editor  of  the  Co¬ 
lumbia  Record. 

Sports — Don  Barton  (sports 
editor  of  the  Record). 

Spot  reporting — David  E. 
Abecl,  Columbia  Record. 

Photography  —  Gene  Gibbs, 
Charleston  News  and  Courier- 
Evening  Post. 


HEALTH-WEALTH — Ida  Clemens' 
regular  beat  for  the  Memphis 
(Tenn.)  Commercial  Appeal  is 
fashions,  but  a  series  she  did  on 
the  need  for  improvement  of 
nursing  homes  won  her  a  $300 
prize  from  the  Tennessee  State 
Medical  Association. 

High  Turnover 
In  California 

San  I-'rancisco 
The  heavy  turnover  in  Cali¬ 
fornia  newspaper  properties  is 
reflected  by  :>8  member  publish¬ 
er  changes  during  the  year, 
John  B.  Long,  general  manager, 
said  in  his  annual  report  to  the 
California  Newspaper  Publish¬ 
ers  ,4ssociation  here  Feb.  7-10. 

Association  membership  now 
totals  .'>82,  including  ll.">  active 
daily  and  292  active  weekly 
members.  Student  membership 
has  gone  from  eight  to  18. 

Mr.  Long  reported  with  re¬ 
gret  the  curtailment  of  the 
CNPA  Advertising  Recognition 
Committee  activities.  The  ac¬ 
tion  was  on  the  advice  of  the 
legal  committee. 

“This  activity  over  the  years 
saved  member  newspapers  un¬ 
told  thousands  of  dollars  in 
lost  revenue  from  fly-by-night 
and  eager,  young,  advertising 
agencies,  whose  financial  stabil¬ 
ity  could  not  carry  them 
thi'ough,”  he  advised. 

• 

Half-Million  Assets 

Des  Moines,  la. 
The  Register  and  Tribune 
Employes’  Credit  Union  has  de¬ 
clared  a  412%  dividend  for 
the  last  half  of  19")fi.  Assets  of 
the  credit  union.  Office  Man¬ 
ager  J.  Patrick  Downey  reports, 
now  total  $.').'38,20fi  compared 
with  $462,260  a  year  ago.  The 
credit  union  has  1,0.51  members. 


Canada  Bar 
Assails  Trial 
By  Headlines 

Niagara  Falls,  Ont. 

Members  of  the  Canadian  Bar 
Association,  in  convention  here 
Feb.  2,  suggested  that  newspa¬ 
per  editors  should  be  charged 
with  contempt  of  court,  and 
even  jailed,  for  subjecting  per¬ 
sons  accused  of  serious  crimes 
to  trial  by  headlines. 

The  association  passed  a  reso¬ 
lution  condemning  “the  conduct 
of  the  pi-ess  in  prejudicing  the 
right  of  an  accused  to  a  fair 
and  legal  trial  by  improper 
publicity  prior  to  the  trial.” 
They  also  criticized  police  offi¬ 
cials  for  gianting  interviews  to 
reporters  seeking  information 
on  incomplete  cases  and  claimed 
police  officials  who  do  this 
“have  not  been  properly  in¬ 
structed  as  to  their  duties  and 
as  to  the  rights  of  the  accused." 

The  resolution  urged  Ontario 
Attorney-General  .4.  Kelso  Rob¬ 
erts  to  “exercise  his  powers  to 
bring  an  end  to  these  practices” 
by  press  and  police,  which  vio¬ 
late  the  law  and  “shock  the 
sensibilities.” 

Reference  was  made  to  some 
British  editors  who  had  been 
jailed  and  their  newspapers 
fined  for  printing  stories  that 
amount  to  flagrant  contempt  of 
court. 

Chief  Justice  of  Ontario  J.  C. 
.McRuer  said  it  is  the  respon¬ 
sibility  of  counsel  to  move  for 
contempt  action  against  a  news¬ 
paper  if  it  is  felt  a  client’s  case 
is  prejudiced  by  improper  pub¬ 
licity. 

• 

$289,746  Raiseil 
For  Children’s  Hospital 

PlTTSBl  RGII.  Pa 

The  Press  Old  Newsboys  col¬ 
lected  $289,746  in  a  two-month 
period  this  year,  bringing  to 
$2,545,000  the  amount  they’ve 
collected  in  23  years  for  Chil¬ 
dren’s  Hospital. 

The  Press  Old  Newsboy- 
are  an  organization  of  former 
newspaperboys  who  carrieii 
the  Press  (Scripps-Howardl 

One  of  the  biggest  helper’s  b 
the  Wilkens  Amateur  Hour  tele¬ 
vision  show.  This  year  the  prO" 
gram  drew  pledges  of  $73,101' 
actual  collections  of  $115,415. 

Directors  of  the  Press 
Newsboys  campaign  are  t'* 
Kasum,  Press  general  promo¬ 
tion  manager,  and  Joe  William; 
Press  promotion  editor. 
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18  CALORIES! 

Surprise  you  that  there  are  onfy  IH  calories  in  a 
level  teaspoonful  of  sugar?  {Some  people  u  e 
asked  guessed  as  high  as  60(1,)  Every  7*2 


THE  BIG  NEWS 
IN  DIETING  TODAY 
IS  SUGAR 


The  new  concept  in  weight  control  says 
sugar  can  help  to  control  weight 

Prominent  nutritionists  support  the  new  thinking 


In  the  wake  of  the  multitude  of  weird,  one¬ 
sided  diets  with  which  the  American  public 
has  recently  been  beleaguered  comes  this  re¬ 
assurance. 

Prominent  nutritionists  today  advocate  eat¬ 
ing  the  foods  you  have  been  accustomed  to 
having  on  your  table:  ”Cut  the  portions  down, 
but  don’t  cut  them  out.” 

The  big  news  today  is  not  artificial  sweet¬ 
eners,  it  is  sugar.  Because,  in  connection  with 
this  new  and  sensible  thinking  about  dieting, 
sugar  has  been  established  as  a  positive  help 
in  taking  off  weight. 

There  are  three  excellent  reasons  why  it  is. 
First,  sugar  can  be  a  big  help  in  avoiding  that 
“always  hungry”  feeling  .  .  .  sugar  satisfies  the 
appetite  faster  than  any  other  food,  helps 
people  stay  satisfied  on  less  food. 

Second,  sugar,  and  foods  and  beverages  made 
with  sugar  add  interest  to  the  diet,  make  it 


easier  to  stay  with  it. 

And  third,  because  ounce  for  ounce  no  other 
food  supplies  so  much  energy  so  fast  with  so 
few  calories,  sugar  helps  people  overcome  the 
often-heard  “lack  of  energy”  while  they  are 
dieting. 

An  authoritative  study  (3  years  in  length) 
of  overweight  people  reveals  that  those  who 
gave  up  sugar  entirely  and  used  artificial 
sweeteners  lost  no  more  weight  than  those  who 
used  sugar  regularly  in  their  diets. 

This  study— copies  available  upon  request 
— comes  from  a  leading  university  in  coopera¬ 
tion  with  the  dietary  department  of  one  of 
America’s  foremost  teaching  hospitals. 

As  an  important  postscript  to  this  report, 
there  was  this  revealing  statement:  most  of 
the  people  who  tried  artificial  sweeteners  just 
couldn’t  learn  to  like  them  even  after  three 
years  of  use. 


SUGAR  INFORMATION,  INC.,  NEW  YORK  5,  NEW  YORK 

All  statements  in  this  message  apply  to  both  cane  and  beet  sugar. 
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Free  Press  Waits  Call 
Again  in  Hungary 


By  Kornel  Iluvos 


The  Hungarian  people  yearn 
for  a  free  press  and  will  con-  (This  authentic 
tinue  their  fieht  till  the  final  story  was  written  ex-  it  published  sometimes  feature  to  some  extent  to  the  outbreak 

®  ol  nwTD  _ •*_ _ j  _ it—  _ i  i-t_  *  _ i.-xi _ 


behind-the 


for  the  “intelligentsia”,  the  the  other  members  of  the  pool 
Magyar  Semzet  (Hungarian  read  the  articles  one  after  an- 
Xation).  other. 

Of  course,  this  non-party  pa-  Undoubtedly,  the  relatively 
per,  published,  as  all  the  Hun-  frank  criticism  published  by  the 
garian  papers  in  this  period,  on  Literary  Gazette  about  the  en- 
four  pages  only,  was  strictly  croachments  of  the  political. 
Communist,  too,  and  was,  as  all  economical  and  cultural  leader- 
the  others,  subject  to  a  very  ship  of  the  Stalinists  and  the 
severe  censorship.  scandalous  behavior  of  Secret 

The  only  difference  was  that  Police  officers  have  contributed 


victory. 

My  people 
have  enjoyed 
only  a  few  days 
of  uncensored 
press  since  the 
Russians  gained 
complete  con¬ 
trol  of  my  home¬ 
land  in  1948. 

These  few  days 
were  during  the 
revolt  against 

the  Reds,  which  started  in  Oc¬ 
tober,  1956  and  ended  a  few 
weeks  later. 


pressly  for  EDITOR  &  PUB-  stories  and  usually  announced  of  the  revolution 
LISHER  by  Mr.  Huvos,  an  ex-  important  party  resolutions  one 
iled  Hungarian  journalist  who  day  after  Szabad  Nep  (a  very 
is  working  on  the  staff  of  the  clumsy  way  of  showing  the  “in- 
Cincinnati  Times-Star.)  dependent  character”  of  a  news- 

I  I  ;  paper). 

In  the  beginning — that  is  to  Summing  up  the  situation 
say  in  the  period  when  the  after  1948,  we  can  say  this 


Censorship  Abolished 
And  then  came  October.  As 
soon  as  street-fighting  started 
the  Communist  press  vanished 
from  Budapest  newsstands. 
Three  days  later,  the  former 


Huvos 


political  monopoly  of  the  Com-  after  all  the  non-Communist  coalition  parties  resumed  their 

munists  was  not  yet  definitive  parties  had  vanished  and  all  the  activities  and  started  at  once 

—one  could  call  the  Hungarian  open  forces  of  national  resist-  publishing  their  papers, 

press  a  free  press,  insofar  a.s  ance  had  been  crushed,  every  Meantime,  many  other  non- 
every  party  could  express  freely  organ  of  the  Hungarian  press  Party  papers  were  published; 
its  ow'n  opinion.  worked  under  the  strictest  Com-  instance,  the  new  na- 

Of  course,  this  freedom  was  rnunist  control.  tional  army  had  its  own  daily 

relative:  the  presence  of  Rus-  Naturally,  in  the  meantime,  paper.  Censorship  was  abolish- 

4  Titoist  weeklv  vvhir*b  hp-  Occupation  forces  and  the  meant  also  that  the  Hun-  ®*1- 

the  mouthnie'ce  of  Hun  menacing  neighborhood  of  the  garian  press  was  entirely  under  ‘ 
naTonal  ComLnism  Union  meant  that  every-  the  control  of  Moscow. 

thing  could  not  be  said  about  This  situation  remained  un- 
Russian  policy  and  Communism,  changed  until  the  speech  by 
So,  in  this  regard,  freedom  of  which  Krushchev  announced  the 


garian 

after  the  Stalin  purge  by  the 
Twenty  Party  Congress,  un¬ 
doubtedly  contributed  to  some  j 

extent  to  the  outbreak  of  tbe  a 

As  time  went  by  and 


revolt. 


Helped  in  the  Revolt 


Of  course,  as  the  fight  was 
still  going  on,  the  staffs  didn’t 
have  time  to  build  up  a  well 
balanced  apparatus. 

Nevertheless,  the  Hungarians 
era  of  de-Stalinization.  How-  were  happy.  At  last,  they  could 
the  pver,  reactions  of  the  Hun-  read  in  the  papers  the  free  ex- 
Soviet  grip  on  Hungary  tight-  garian  press  to  these  events  pression  of  their  thought.  No 

ened,  the  situation  changed  were  of  an  internal  rather  than  doubt,  this  new  free  press  has 

Free  newspapers  which  gradually.  By  the  end  of  1948  external  character.  contributed  to  a  tremendous  ex- 

sprang  up  overnight  when  the  — th®  Year  of  the  Turn,  as  large  group  of  Communist  tant  to  the  historical  and  tragic 

revolt  started  also  helped  a  Hungarian  Communists  call  it  journalists  belonging  to  the  -successes  of  the  freedom-fight- 

great  deal  in  what  success  the  — fbe  position  was  this:  all  non-  staff  of  Szabad  Nep,  the  official  ®rs- 

Hungarians  had  against  the  Communist  newspaper  had  dis-  paj.ty  organ,  asked  more  com-  But,  unfortunately,  this  w»s 

Russians.  appeared.  plete  information  about  inter-  uot  to  last  more  than  a  few 

But  after  the  revolt  was  put  '^^®  ®uiy  papers  left  were  the  national  political  events  and  days. 

Szabad  Nep  (Free  People),  of¬ 
ficial  organ  of  the  Communist 
Party,  the  Nejiszava  (Voice  of 
the  People),  organ  of  the 
Trade-Unions,  and  the  Esti 

as  the  Nazi  army  had  been  Pndapest  (Budapest-Evening),  leaders  of  The  group  gically  ephemeral  free  press  had 

forced  to  withdraw  from  less  u  Communist-owned  afternoon  were  dismissed.  vanished.  What  happened  after 

than  two  thirds  of  Hungary,  PupeJ**  .  ..  _ i  i  ix-  1 1  js  easy  to  imagine. 

a  coalition  government  was  ®  obvious  that  this  system  1  p  lar  L  t  rary  eekly  Though  the  Communist  Party 

formed  under  the  Allied  Control  was  an  almost  compile  replica  Here,  we  must  leave  for  a  did  not  think  it  advisable  to 

Commission.  This  cabinet  in-  ^ue  Moscow  press.  There,  tne  while  the  sphere  of  the  daily  publish  again  a  paper  called 

eluded  repre.sentatives  of  the  Comrnunist  ”urty  publishes  pj-ggg  about  a  Hun-  Free  People — this  would  have 

Smallholder  Party  (a  party  of  j  j  ^  garian  weekly  paper,  the  Irod-  been  a  bitter  sarcasm  after 

peasants  and  intellectuals  which  daily  called  Titea,  and  the  Mos-  Ujsag  (Literary  Gazette),  crushing  Hungarian  liberty— it 

won  a  majority  at  the  first  Committee  of  the  party  an  weekly  had  been  started  published  a  new  daily  called 

elections  held  after  the  war),  afternoon  paper  called  Veclier-  g^gj.  ^943  and  was  entirely  de-  Nepszabadsag  (People’s  Frtf- 

the  Social-Democrat  Party  (non-  AiO.sfcra.  (In  the  ca^  of  yQ^gjj  purely  literary  prob-  dom — as  a  result  of  the  inver- 

revolutionary  Marxists),  the  Budapest-Evening,  the  Hun-  jg^^g  gj^jj  gf  ^j.jg  ^^g  words  used 


down,  free  papers  were  sup¬ 
pressed  and  the  Communist 
press  again  appeared  under  dif¬ 
ferent  names. 

In  the  spring  of  1945,  as  soon 


more  truthful  handling  of  mat-  A  Switch  in  Names 

ters  of  domestic  policy.  The  fact  is  that  when  the 

The  demands  were  flatly  re-  great  battle  was  over  and  the 
jected  by  the  Stalinist  leader-  new  puppet  -  premier  Janos 
ship  of  the  party-organization  Kadar  was  installed,  the  tra- 


National  Peasant  Party  (a  Communist  government  ggygj.jji  months,  till  the  previously).  This  paper  is  again 

smaller  group  of  leftist  agrari-  didn  t  even  care  for  changing  gutbreak  of  the  revolution,  this  under  full  Communist  control. 


an  Socialists),  and  the  Com-  substantially  the  name  of  the  ijtgj.^ry  weekly  exerted  a’ deep  The  Trade-Unions,  too,  re- 
_ -  T?iiQQian  TYiAflpI  •  SIS  S4  ms^rtpr  nf  .  —  .  r««t  _ i- 


rnunist  Party- 

While  battle  was  still  raging 
in  some  parts  of  the  Hungarian 
capital  city,  the  first  free  news¬ 
paper  was  published  under  the 


Russian  model .  as  a  matter  of  influence  on  Hungarian  readers  published  their  paper.  The  only 
fact,  Vechernaya  Moskva  means  difference  is  that  it’s  called  this 

the  most  popular  political  pa-  time,  instead  of  Nep.«w^* 

per.  (Voice  of  the  People), 

The  circulation  being  insuf-  karat  (Will  of  the  People) 


Moscow-Evening.) 

‘Non-Party’  Paper 

.  .  .  The  only  two  differences  as  ^  _ 

auspices  of  the  coalition  parties,  compared  to  Russia  were  that  ficient  —  the  government  not  This  paper,  as  all  the  othet 
But  soon,  others  were  also  pub-  the  Hungarian  government,  wanting  to  allot  more  news-  dailies  of  the  Kadar  regime,  !<• 
lished.  Every  party  of  the  gov-  underlining  thus  the  omnipo-  print — the  readers  had  to  form  fleet  the  ideology  of  the  Mos- 
ernment  coalition  had  a  paper  tence  of  the  party,  didn’t  pub-  pools  of  10  to  15  people.  cow-inspired  Hungarian  Com- 

of  its  own,  and  there  was  even  lish  its  own  paper — the  Soviet  One  of  these  was  in  charge  rnunist  Party,  But  the  Hun- 
a  rather  popular  afternoon  government  publishes  Jzvestia,  of  buying  the  paper  at  an  early  garian  people  will  never  forg*’ 
paper  published  by  a  non-coali-  and  that  in  Hungary,  there  was  hour  of  every  Wedne.sday — the  its  free  press:  it  will  fight  on 
tion  party.  a  so-called  “non-party”  paper  day  of  publication — and  then  till  final  victory  and  liberty. 
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The  never-ending  search  for  oil  takes  men  to 
strange  places — even  to  ocean  floors. 

Here  Mobil  scientists,  the  first  company  team  of 
research  geologists  trained  as  skin  divers,  probe 
the  bottom  of  the  Gulf  of  Mexico. 

From  their  findings  have  come  clues  which  may 
lead  to  the  location  of  new  oil  reserves  to  strength¬ 
en  the  Free  World — to  guarantee  you  a  continu¬ 
ous  and  abundant  flow  of  the  thousands  of 
products  made  from  petroleum  toenrich  your  life. 

Training  geologists  as  skin  divers  is  but  one  of 
Mobil's  pioneering  methods  of  exploring  new 
petroleum  frontiers  in  a  world  where  oil  is 
ever  more  difficult  and  expensive  to  find. 

This  progressive  policy  resulted  in  the  first  tap¬ 
ping  of  off-shore  oil  reserves  out  of  sight  of  land 
—another  example  of  Mobil's  master  touch  in  oil. 

For  more  information  about  skin  diving  for  oil, 
write  to  Room  2400,  Socony  Mobil  Oil  Co.  Inc., 
150  East  42nd  Street,  New  York  17,  N.  Y. 
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Graham  Gaining  Favor 
For  Vote  Fund  Idea 


Hv  James  J.  Butler 


change  without  the  impetus  of  ambitious  for  appointments, 
a  Presidential  election.  which  amount  to  “outright  sale 

Except  for  newspaper  edito-  of  positions  of  public  trust.” 
rial  and  news  support  no  Between  Jan.  1  and  Oct.  21 
activity  is  planned  until  mid-  last  year,  both  major  parties 
1958.  That  will  permit  one  and  reported  expenditures  of  $11.6 
one-half  years  of  planning  and  million.  The  Senate  Subcommit- 
implementing  the  Advertising  tee  on  Privileges  and  Elections, 
Council  program,  Mr.  Graham  ba.sing  its  estimate  on  a  10% 


\V/VSHlNGTON  over.spends,  the  people  will  explained.  increase  over  1952,  thinks  the 

The  patient  determination  of  punish  him.”  2  Bills  in  Senate  final  national,  state  and  local 

Publisher  Philip  L.  Graham,  Referring  to  figures  prepared  r  m  actually  will  be 

(Watihington  Post  and  Times-  by  Prof.  Alexander  Heard  of  ^  around  $155  million. 

Herald)  is  moving  closer  to  the  University  of  North  Caro-  ‘  ‘  jnHivulnal  Gallup  reported  last  Septem- 

realization  a  new  national  policy  ^na,  Mr.  Graham  fixed  cam-  i  ’ .  •  fontrihntinns  ami  no-  35%  of  those  questioned 

on  election  campaign  expendi-  paign  spending  in  the  1952  .  „nninaiirn  avnondi  answered  “\es”  when  queried: 

tures.  national  election  at  $1  per  cap-  party  campaign  expendi- 

Mr  Graham  has  stirred  Con-  ita  which,  he  said,  is  less  than  tures.  He  has  another  which  contribute  $5  to  the  campaign 
cressional  Interest  in  the  prin.  "  ae  spent  per  capita  by  Thomas  T  b;  »' 

ciple  of  a  "people-,  election."  Jefferson  when  he  campalene,!  ,VaXd  as  Liurtihle  Income 
financed  bv  contributions  from  stagecoach.  *•  r  c  a.  -r.  .  • 

the  mass  of  the  electorate  Mass  Interest  Election  reform  was  first  pro-  Tested  in  Minnesota 

rather  than  funded  bv  a  relative  i>  n  h  •  i  i  •  i  4V,«  Byron  Allen,  Minnesota  State 

handful  of  large  contributors.  University  of  Chicago  School  of  Commissioner  of  Agriculture, 

inviting  the  inferences  that  fol-  P“^l>®her  and  others  associated  Business  June  1  19.,5  Graham’s  sug- 

low.  with  him  have  in  mind,  IS  per-  The  way  to  solve  the  perren-  ggstion,  set  up  the  “Citizens 

Important,  too,  is  the  fact  the  mass  of  voters  that  nial  problem  of  campaign  fund  March  for  Good  Government” 

that  the  publisher  has  the  in-  s'lould  have  a  financial  raising,  he  said,  is  to  broaden  which  was  held  last  May  in  Min- 

terest  of  the  Advertising  Coun-  '"Merest  in  the  campaign  as  a  the  contribution  base,  encourage  nesota’s  Douglas  County.  The 
cil  in  his  project.  By  the  time  .f  ^^eeping  corruption  millions  of  citizens  to  foot  the  county  was  chosen  because  its 

the  next  national  balloting  rolls  °  '  ',•  •  f  necessity  for  Republican  and  Democratic  vot- 

around,  millions  of  dollars  worth  .  Re-^Po^iding  to  Quenes  from  politicians  to  accept  money  from  ing  has  traditionally  been  about 


the  next  national  balloting  rolls 
around,  millions  of  dollars  worth 


Senators,  Mr.  Graham  saitl  <|uestionable  sources. 


,  j  'll  1.  aenaiors,  ^ur.  ciiuiiaiii  saui 

been"de"ot:d  to  SL^lhe  pX  "tf"!?ttal  i^'  Per  Family 

lie  the  vv  isdoin  of  a  multi-con-  dXuon  for  cam-  He  proposed  that  contrihu-  ^^f^'lcia  unlv^^^^^^^^ 

tributors  election.  contributions  up  to  $100  tions  of  $5  per  family,  coming  V  b. 

The  Council  was  prepared  to  jmlividual,  and  that  radio  from  citizens  interested  only  in 

back  a  similar  campaign  this  television  should  have  the  Rood  government,  could  raise  ^ 

year  with  pledges  of  $10  million  ,  enough  untainle.l  money  to  per-  ^  Collection  teams  leported  only 

worth  of  advertising  but  too  ^  r,-  i  mie  nniifiVi'an,:  mn  Cr,,.  «<rino  ^w®  refusals  for  each  I.t  to 

lot.  ..  '"ajor  party  political  programs  mit  politicians  to  lun  foi  office 


equal. 

.4fter  only  two  weeks  of  bi¬ 
partisan  doorbell  ringing  in  .41- 


worth  of  advertising  but  too  party  political  programs  mit  politicians  to  run  for  office 

late  a  start  was  made  to  give  ^^.j^hout  having  to  grant  equal  “without  becoming  obligated  to 
reasonable  assurance  of  results,  .a.^apt  or  selfish  forces.” 

Ceiling  Ineffective  Graham  was  commended  The  publisher  suggested  that 


corrupt  or  selfish  forces.” 

The  publisher  suggested  that 


Collection  teams  reported  only 
two  refusals  for  each  1.5  to 
Ifi  homes  visited.  Contributions 
varied  from  the  10  cents  of  t 
widow  with  two  children  to  the 


Ceiling  Ineffective  ,  ......  ^ 

for  his  suggestions  by  Senator  the  clean-politics  message  be  ^  n  ..  j 

Mr.  Graham  said  he  rejects  John  L.  .McClellan,  Arkansas  carried  to  the  country  by  a  co-  .J*]!,® 
the  idea  that  the  current  evils  Democrat,  and  Senator  'Barry  ordinated  advertising  campaign  1'  nnH  fon- 

of  political  campaign  financing  Goldw’ater,  Arizona  Republican,  conducted  by  the  Advertising  .  ’  ,  r»-  *  ■  * 

can  be  put  dowm  by  a  statutory  Mr.  Graham  said  he  appeared  Council.  It  was  estimated  that  ^^’essiona  is  ric  p  ^ 

limit  on  the  amount  a  candidate  before  the  committee  because  the  Council  might  encourage  in 

may  spend.  He  leans  to  the  he  was  interested  in  the  subject  free  use  of  ,$10  million  worth  ®.  ®  ^ 

theory  that,  given  enough  rope,  and  familiar  with  the  work  of  of  time  and  space  to  get  the  '  ’’ 


an  offending  politician  will  hang  jhe  Senators,  but  that  a  great  message  in  radio,  TV”,  and  print 

himself.  Any  one  who  spends  many  editors  feel  it  is  their  media. 

himself  into  voter  suspicion  primary  duy  to  “report  and  The  proposal  called  for  pri- 

w’ill  be  taken  care  of  by  the  criticize,”  and  not  to  testify.  vate  contributions  of  from  $60,- 

000  to  .$80,000  to  prepare  ma- 


essage  in  r.adio,  iv,  ana  print  Political  Inaction 

,  11  1  f  •  Leonard  Hall,  as  Republican 

The  proposal  called  for  pri-  Committee  chairman. 


voters,  eventually,  said  Mr. 
Graham  who  ventured: 

“M’hatever  ceiling  you  may 


Test  Suggested  for  ’.58 


at  first  endorsed  the  Advertis¬ 
ing  Council’s  bipartisan  cam- 


‘  ^  terial  for  newspaper  and  maga-  ®  i-  *  i,.. 

Mr.  Graham  does  not  suggest  members  of  PaiRn  solicitation.  But  he  pulled 


ocratic  Chairman  Paul  Butler 
accused  the  Republicans  of  be¬ 
ing  “fat  cast”  who  were  “salxv 
tageing”  the  plan  because  it 
promised  to  raise  money  fw 


Currently,  Mr.  Graham  re-  Democrats  which  they  miebt 


fix  will  be  ineffective.  There  al-  originality  in  the  idea  but  he  '  ^  noiifipai  n^rtv  were  to  January  1956,  after  Dem- 

.vay,.  Will  be  enough  clever  was  the  first  to  „r„e  and  obtain,  ”  proTert  Coso.^.  Fon^^  ocratic  ^ai^an  Panl  Buto 

lawyers  to  get  around  it.”  Advertising  Council  support,  to  be  collected  on  a  bi- 

Publisher  Graham  has  carried  He  began  working  on  the  move-  partisan  basis 
his  story  to  the  Senate  Com-  ment  in  1955.  '  '  tageing”  the  plan  because  n 

mittee  on  Privileges  and  Elec-  In  addition  to  his  presenta-  3  Sources  of  Funds  promised  to  raise  money  fw 

tions.  He  told  the  Senators  the  tion  before  the  Senate  Commit-  Currently,  Mr.  Graham  re-  Democrats  which  they  migW 
present  ceiling  of  $3  million  on  tee,  the  publisher  went  to  the  ported,  contributions  come  from  otherwise  not  be  able  to  raise- 
national  committee  spending.  House  side  of  the  Capitol  to  tell  three  main  sources:  (1)  the  un-  I^ast  year  in  the  Senate,  M»- 
and  $5,000  for  an  individual  the  Davis  Committee  (also  in-  derworld  —  where  sums  raised  jority  I^eader  Lyndon  B.  Johnson 
donation  make  politicians  and  vestigating  campaign  expendi-  by  gangsters  are  much  larger  (D-Tex.)  and  Minority  Leader 
their  committee  hypocrites.  A  tures)  what  he  considers  to  be  than  anyone  imagines;  (2)  -spe-  William  F.  Knowland  (R-Calif-' 
$30  million  limit  wouldn’t  involved  in  the  project  and  to  cial  interest  groups — individuals  got  83  other  Senators  to  jo® 

change  the  situation,  except,  he  explain  why  it  was  not  tried  in  and  corporations  “who  have  them  in  co-sponsoring  an  el«' 

said,  that  it  would  end  appoint-  the  1956  election.  something  direct  to  gain  from  tion  reform  bill  based,  in  par**- 

ment  of  side  committees  to  aid  It  was  suggested  there  that  government,”  and  a  few  foreign  on  Mr.  Graham’s  proposal.  Bii* 
parties  and  candidates,  each  the  idea  be  given  a  test  in  the  governments  “who  are  depend-  the  bill,  overblessed  w’ith  spoS’ 
having  its  own  fund.  by-year  election,  in  1958.  Mr.  ent  upon  us  for  monetary  or  sors  who  had  clause-hy-claus 

But  the  witness  preferred  no  Graham  said  he  doubts  the  wis-  political  assistance”;  and  (3)  reservations,  never  came  to  » 

fixed  limit:  ”If  a  fellow  wildly  dom  of  attempting  so  great  a  the  so-called  “hopefuls”  who  are  vote. 
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LOW  HAULING  COSTS  COME  RIGHT 
FROM  THE  “HEART”  OF  A  ’57  CHEVY 


Many  of  the  things  that  make  a 
Chevrolet  truck  more  economical  to  run  are 
seldom  seen  by  the  owner.  They’re 
hidden  features,  deep  in  the  truck’s  design. 

Here  are  just  a  few  of  them,  to 
prove  a  Chevy’s  engineered  better  and  built 
better  for  bigger  savings! 


1.  Forged  steel  crankshaft — It’s  extra  sturdy,  precision  ma¬ 
chined  and  balanced,  the  foundation  for  dependable,  long- 
lasiing  power! 

2.  Aldipped  exhaust  valves* — Special  aluminum  treatment  on 
valve  surface  protects  valves  against  pitting;  engine  wears 
less,  costs  you  less  to  run! 

3.  Hydraulic  valve  lifters — for  longer  valve  life  in  VS’s, 
fewer  engine  repair  jobs. 

4.  Chevy  V8  piston — Thanks  to  short-stroke  V8  engine  design, 
this  piston  travels  a  shorter  distance,  wears  less.  Short-stroke 
efficiency  aids  fuel  economy,  too! 


5.  Oil-hath  air  cleaner — standard  on  all  (Chevrolet  truck 
engines  for  added  protection  against  dust  and  foreign  matter 
that  shorten  engine  life. 

6.  High-capacity  oil  filters** — They  remove  dirt  particles 
from  Chevy  engine  oil  to  cut  engine  wear  and  maintenance. 

7.  Easy-adjust  distributor  points — You  can  adju.st  this  new 
Chevy  V8  distributor  with  the  engine  running’,  it’s  added 
insurance  against  co.stly  down  time. 

8.  Multiple  fuel  filters — For  clean  fuel,  all  Chevy  engines 
have  fuel  filters  in  the  carburetor  and  fuel  tank;  in  addition, 
V8’s  provide  an  extra  filter  at  the  carburetor. 

9.  Ball-Gear  steering  mechanism  —  Inside  this  .steering  gear 
scores  of  polished  steel  balls  virtually  eliminate  friction. 
I.«ss  friction  means  less  wear,  less  maintenance! 

10.  Rugged  manual  transmission — Synchro- Mr'sh  design 
eliminates  the  need  for  double-clutching,  reduces  costly 
wear.  Gears  are  shot-peened  for  extra  strength. 

11.  12-volt  battery — provides  sure  starting,  good  ignition, 
long  battery  life  in  all  Chevrolet  trucks. 

And  there  are  many  more!  See  your  (Chevrolet  dealer  for  all 
the  dollar-.saving  facts.  .  .  .  Chevrolet  Division  of  General 
Motors,  Detroit  2,  Michigan. 

♦On  Thriftmaster  6,  Tradcmastrr  Vft. 

**Standard  on  VS’s  and  Jobmaster,  optional  on  Thriftmaster  6. 


1957  CHEVROLET  TASK  FORCE  TRUCKS 


PROVED  ON  THE  ALCAN  HIGHWAY 


CHAMPS  OF  EVERY  WEIGHT  CLASS! 
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President’s 
Pi  •ess  Parley 
Panel  Urged 


topics,  Newsday  asserted. 

“There  was  no  opportunity — 
and  there  rarely  is  at  a  Presi¬ 
dential  press  conference — for 
the  orderly  pursuit  of  a  point 
that  has  been  raised  but  not 
answered,”  the  editorial  stated. 


COMMUNITY  PROPELLER — The  second  Air  Force  Scroll  of  Appre¬ 
ciation  ever  awarded  a  newsman  is  presented  by  Brig.  Gen.  Alfred 
R.  Maxwell  to  Fritx  S.  Updike,  general  manager  of  the  Rome  (N.Y.) 
Daily  Sentinel,  on  the  15th  anniversary  of  Griffiss  Air  Force  Base. 
Mr.  Updike  was  cited  for  keeping  the  community  propertly  informed 
about  the  base. 


3  Awards  Won 
By  Palo  Alto 


But,  as  for  a  panel:  No!”  San  Francisco 

Carlton  Kent,  Chicago  (Ill.)  First  place  honors  in  the  com- 
Sll'a-Tttncs  l  **One  of  the  most  mimitv  ^erviee  iveTievjil  pyppI- 
glaring  faults  with  Presidential  lence  and  editorial  divisions  of 
press  conferences  is  the  lack  of  California  Newspaper  Publish- 
follow-through  on  questions,  ers  Association  competition 
There’s  too  much  hopping  went  to  the  Palo  Alto  Times. 
around  without  completing  ex-  The  San  Jose  Mercury-News 
ploration  of  any  inquiry.  That  organization  also  captured  three 
isn’t  the  fault  of  the  system,  first  places.  The  News  won  the 
It’s  the  fault  of  the  questioners,  sports  page  trophy,  the  Mercu- 
However,  a  panel  would  be  even  ry  the  photo  contest  and  the 
less  productive.”  Sunday  Mercury -News  took 

Theodore  Koop,  CBS  Wash-  women’s  section  laurels, 
ington  news  chief:  “What  kind  Hanford  Sentinel  was  a 

of  free  press  or  free  broadcast 

would  you  get  by  substituting  7^00 -  circulation  classification, 
a  panel  system?  Who  would  announced  at  annual 

select  the  panelists,  and  on  what 

basis?  Youd  have  all  the  pres-  ^^.ellence 

ent  problems  with  some  added,  trophy  in  its  class. 

No,^yhat  isn  t  the  answer  at  Double  awards  in  weekly  con- 

test  went  to  the  Costa  Mesa 
Robert  W.  Richards,  Copley  Globe-Herald,  the  Hemet  News 
Newspapers:  “The  idea  is  and  the  Menlo  Park  Recorder. 

ridiculous.  The  President  would  The  general  excellence  trophy 
never  stand  for  it  and  certainly  went  to  the  Globe-Herald. 

Jim  Hagerty  won’t  buy  the  The  competitions  drew  nearly 
notion  of  giving  the  regulars  .'lOO  entries  from  140  news- 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand — thoroughly! 

Name  . 

Address  . 

City . Zone . State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

f6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


Ed  Mowery 

*'  Mr.  Mowery,  who  was  born  in 

I  In  IVp'WnnilQn  I-ancaster,  Ohio,  in  1906,  re- 
v^ll  i  1  O  W  llvJ  LloO  ceived  his  education  at  Notre 

T-j  •  C^L  PC  Oame  and  Ohio  State  universi- 

^Lr^Tr  At  23  he  was  editor  of 

O  the  LancaMtr  (O.)  Eagle-Ga- 

Edward  J.  Moweiy,  a  Pulitzer  zettc. 

Prize  winner,  has  joined  the  Coming  to  New  York  in  1937, 
Newhouse  Newspapers  as  a  he  served  as  a  staff  writer  for 
roving  reporter.  King  Features  Syndicate,  finan- 

This  is  the  second  step  in  de-  cial  editor  of  the  Newark  Star- 
veloping  a  staff  of  by-liners  for  Ledger  and  on  the  staffs  of  the 
the  Newhouse  group,  it  was  an-  New  York  Post,  World-Tele- 
nounced  by  Philip  Hochstein,  gram  tC-  Sun  and  the  Herald- 
senior  editor.  Tribune. 

Mr.  Hochstein  took  the  first  His  most  celebrated  journal- 
step  in  his  program  recently  istic  achievement  culminated  in 
when  he  assigned  Justin  Fah-  19.53  with  the  release  of  Louis 
erty,  Sunday  editor  of  the  St.  Hoffner,  who  had  been  falsely 
Louis  Globe-Democrat,  to  de-  convicted  of  murder.  Mr.  Mow- 
velop  “blockbusters”  for  the  cry  received  a  Pulitzer  Prize. 
Newhouse  newspapers.  He  has  won  several  other  jour- 

Mr.  Mowery  also  will  make  nalistic  honors. 


W.  A.  Bailey 
Retires;  New 
Editor  Named 


Kansas  City,  Kas. 
W.  A.  Bailey,  editor  and  man¬ 
ager  of  the  Kansas  Citg  Kan¬ 
san,  retired  Feb.  4  after  36 
years  of  service  with  the  paper. 
He  will  be  76  years  old  March  6. 

A  legatee  under  the  will  of 
the  late  Sen.  Arthur  Capper, 
Mr.  Bailey  sold  his  interest  in 
Capper  Publications  to  Oscar 
Stauffer,  president  of  Stauffer 
Publications. 

The  new  editor  is  John  Stauf¬ 
fer,  former  editor  of  the  New¬ 
ton  Kansan,  son  of  Oscar  S. 
Stauffer,  and  a  director  and 
treasurer  of  Stauffer  Publica¬ 
tions. 

New  editor  of  the  Newton 
paper  is  C.  W.  Kirton,  former 
farm  editor. 

Mr.  Bailey  had  left  the  role 
of  school  principal  and  was  an 
assistant  bank  cashier  when 
Senator  Capper  in  1921  asked 
him  to  take  charge  of  the 
Kansan,  which  had  just  been 
started. 

As  president  of  the  Kansas 
City  Chamber  of  Commerce,  Mr. 
Bailey  had  led  the  campaign  for 
community  support  of  a  daily 
newspaper  here. 

After  a  year  of  learning  the 
newspaper  business  from  key 
Capper  personnel,  Mr.  Bailey 
was  on  his  own. 

“I  quickly  learned  to  love  the 
newspaper  business,”  he  said. 
“It  offers  an  opportunity  for 
service  and  at  the  same  time  it’s 
a  business. 

“No  newspaper  can  make  a 
success  that  doesn’t  serve  its 
community.  I  often  found  that 
sometimes  I  had  to  disregard 
friendship  ties.  I  always  felt 
the  interest  of  the  community 
and  the  people  at  large  were 
paramount. 

“Mrs.  Bailey  and  I  have  been 
looking  forward  to  retirement 
for  some  time,”  the  editor  said. 
“We  have  planned  our  home, 
traveling,  memberships  and  fi¬ 
nances  toward  this  end.” 

In  the  immediate  future  is  a 
trip  to  Europe  during  which  he 
^11  attend  the  Rotary  conven¬ 
tion  at  Lucerne,  Switzerland. 


INDIANAPOLIS 


incredible,  but  true 


Our  plant!  produce  Millions  of  raiKCTION  ^  Roll  and 
Folded  Paper  Products  annually.  The  combined  yard- 
oge  in  various  widths  would  make  an  endless  strip 
that  could  reach  from  the  Earth  to  the  Moon  and  back 
more  thon  5  times. 


‘fcientilic  laboratory  control  and  skilled  craftsmen  with  many 
years  of  technical  experience  combine  to  produce  PERFECTI0||A 
Paper  Roll  Products  that  serve  the  modern  day  needs  of  AuW^ 
motion  and  Communication  Systems  everywhere.  Wherever  you 
go  you  will  find  PERFECTION  speeding  the  transmission  of  vital 
information  in  business  and  industry. 


PERFECTION  FOLDED  "PERFORATOR 
dispensns  directly  from  carton 


No  rewinding  to  get  at  start  of  message.  Just  FLIP  TAPE  OVER 
3, 000'  to  9, 000*  lengths  give  31  to  63  hours  of  UNINTERRUPTED  service. 
Faster,  easier  filling.  No  need  to  crimp,  and  crease. 

19"  between  folds.  11/16"  and  7  8"  standard  widths. 

Special  widths  on  order 


Nph  Employe  Paper 

Chicago 

A  new  employe  publication 
nRs  made  it.s  debut  at  the  Chi- 
American,  Lynn  Pierce  is 
foe  editor,  working  under  the 
•'ipervision  of  George  Frank, 

*<iTertising  promotion  manager. 
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Copley  Press 
Reports  Old, 
New  Assets 

Sax  Kieuo,  Calif. 

“Abraham  Lincoln  and  Charl¬ 
es  Lindbergh  share  this  .  .  , 
their  early  steps  toward  fame 
were  reported  first  by  two  of 
the  home  town  Copley  1‘ress 
newspajiers.” 

From  that  springboard  the 
Copley  organization  proceeds  to 
report  its  past  service,  growth 
and  future  promise  in  a  bro¬ 
chure.  Carefully  selected  art, 
color  charts  and  tightly  com¬ 
pressed  reports  on  15  newspa¬ 
pers  and  their  communities  are 
presented. 

The  keynote  is  based  on  Lin¬ 
coln’s  18;>2  statement  to  the  edi¬ 
tor  of  the  Spriiu/fic'd  (Ill.)  Illi¬ 
nois  State  Jounia'  and  the  1927 
San  Diepo  I'nion  coverage  of 
Lindbergh’s  test  flight  prepara¬ 
tory  to  his  trans-.4tlantic 
journey. 

The  King  of  Truth’ 

“The  historic  role  of  the 
newspaper  which  has  at  heart 
the  interests  of  its  community 
is  expressed  in  the  symbol  of 
the  Copley  Press:  The  Ring  of 
Truth,”  the  report  stresses. 

James  S.  Copley,  chairman, 
attributes  the  steady  growth  of 
prestige  of  the  Copley  newspa¬ 
pers  to  the  creed  that  “the  news¬ 
paper  is  the  bulwark  against 
regimented  thinking.  One  of  its 
duties  is  to  enhance  tlie  integ¬ 
rity  of  the  individual,  which  is 
the  core  of  American  great¬ 
ness.” 

“Each  city  in  which  we  pub¬ 
lish  is  a  city  of  distinctive  per¬ 
sonality.  Each  newspaper  must 
must  be  a  distinctive  newspaper 
reflecting  the  life  of  each  home 
town. 

“No  one  can  think  for  the 
American  people.  We  believe  it 
is  our  responsibility  to  ring  out 
the  truth  loud  and  clear,  and  to 
stimulate  thought  at  the  close 
personal  level  of  the  individual 
and  the  community.” 

15  Newspapers 

From  this  brief  explanation 
of  philosophy  the  report  pro- 
ceeils  to  descriptions  of  the  15 
newspaper  communities,  after 
first  noting  the  group  benefits 
to  the  Copley  Press  members. 
These  include  a  full-time  re¬ 
search  staff  at  San  Diego,  Cop¬ 
ley  News  Service,  to  provide 
worldwide  news  coverage,  and 
a  Washington  bureau. 

The  San  Diego  Union  and 
Evening  Tribune  serve  a  mar- 


BIRD'S  EYE  view  of  100  cities, 
towns,  villages  and  hamlets  in 
Southwestern  Ontario  is  given  in 
the  "Year-End  Review"  of  the 
London  Free  Press  due  to  the  skill 
of  veteran  photographer  (he's 
80)  Arthur  A.  Gleason.  He  flew 
more  than  3,000  miles  to  make 
the  aerial  shots. 

ket  of  786,300  persons  that  has 
grown  from  1940’s  289,348  and 
is  heading  toward  an  estimated 
936,134  by  1960. 

Scenes  typical  of  four  areas 
served  by  the  five  Copley  Press 
dailies  in  Illinois  tell  of  .4urora, 
with  a  new  .$4,500,0C0  high 
school;  Elgin,  “best  known  for 
its  watches;”  Joliet,  a  city  of 
“industrial  mu.«clc”  and  Spring- 
field,  with  the  state’s  oldest 
daily  newspaper  and  its  affili¬ 
ated  afternoon  Illinois  State 
Register. 

89-Photo  Composite 

A  map  of  an  area  38  by  47 
miles  represents  a  composite  of 
89  separate  aerial  photos  to 
show  the  eight  Southein  Cali¬ 
fornia  dailies.  The  locations  in¬ 
clude  Alhambra,  eight  miles 
from  the  Los  Angeles  City  Hall; 
Burbank,  where  aircraft  domi¬ 
nate;  Culver  City,  film  studio 
center. 

Also,  Glendale,  basically  resi¬ 
dential;  Monrovia,  where  plants 
are  replacing  orange  groves; 
the  beach  cities  of  South  Santa 
Monica  Bay;  San  Pedro,  “the 
port  for  over  5(»  passenger 
steamship  lines  and  over  120 
freight  lines”  and  Venice,  with 
beaches  nearest  the  heart  of  Los 
Angeles. 

Credit  lines  go  to  Neil  Mor¬ 
gan,  design  and  writing;  Irvine 
Reynolds,  research;  Bill  Noonan 
of  Barnes  Chase  Co.,  art;  Ted 
Jacobs,  a  painting;  Mike  Haze- 
lip,  photos,  and  to  the  San  Die¬ 
go  U&T  staff,  the  “City  Alive” 
report. 


lo-^ear-ow  Daily  Officials’  Oustcr 

(iets  a  Rotary  Press  _ 

GAINE.VIUE,  Ga  Climaxes  Expose* 

The  Itailjf  Times,  observing  St.  Jo.sepu,  Mo. 

its  tenth  anniversary  last  week;  The  serving  of  a  court  oustcr 
honored  eight  “founding  team  ’  order  against  Presiding  Judge 
members  for  a  decade  of  serv-  q  Madget  of  county  court 

ic«  and  announced  the  installa-  “finis”  to  a  St.  ‘Joseph 

tion  of  a  rotary  press.  Scivs  -  Press  expo.se  which 

Publisher  Charles  Smithgall,  started  almost  two  years  ago. 
who  began  publication  of  tbe  Editorials  and  news  stories 
daily  after  purchasing  a  week-  activities  of  two  members 

ly,  paid  tribute  to  Sylvan  Meyer,  court,  an  administrative 

editor;  A.  B.  Carter,  production  ^ot  a  judicial  body,  resulted 
manager;  Freeman  Carlisle,  ^  Giand  Jurj- 

l)ress-stereo  foreman;  John  F.  May,  1955.  On  instruction  of 
Stone  Jr.,  composing  foreman;  jury.  Prosecuting  Attorney 
Pauline  Smith,  operator;  pj-ank  Connett  filed  the  ouster 
Eugene  Byrd  and  H.  L.  Hark-  action  on  June  11,  1955.  Circuit 
ins,  pressroom.  Mesrs.  Harkins  jydge  James  D.  Clemens,  as 
and  Byrd  were  carirers  when  special  Commissioner,  recom- 
the  Daily'  Times  began  publi-  blended  the  ouster  of  the  two 
cation.  judges.  District  Judge  Walt 

A  flatbed  operation  for  its  ^nd  Presiding  Judge 

first  10  years,  the  Daily  Times  is  Madget. 


erecting  32-page,  two-unit  Goss 
in  a  building  adjacent  to  its 


On  Dec.  10  the  state  supreme 


111  <X  UUllUlllK  1  t  x1  *  * 

present  plant.  The  plant  was  ^‘^‘^^P^ed  the  commiss.on- 

1  li  •  rru  «  „  ...  „  er  s  recommendation  and  or- 


built  in  1952.  The  press  was 
formerly  used  by  the  Columbia 
(S.C.)  State. 


dered  the  two  officials  ousted. 
The  two  judges  filed  a  motion 
for  a  new  trial.  Judge  Smith’s 
term  of  office  expired  on  Dec. 
31  and  on  Jan.  14  the  high  court 
denied  the  motion  for  a  new 
trial. 


TiiU  i  St-ition  Ton8 

denied  the  motion  for  a  new 

111  AP  Cooperation  trial. 

The  Associated  Press  Radio  * 

and  Television  Association  has  Se,„lg  Hartman 

announced  top  honors  in  the 

first  annual  awards  for  mem-  To  Binlapest  Office 

ber  cooperation  in  n^wsgather-  ^arl  Hartman  of  the  Associ- 
mg  went  to  station  KRMG  of 

lulsa,  Okla.  appointed  correspondent  in 

A  silver  plaque  mounted  on  Budapest,  Hungary.  He  origi- 
ebony  was  awarded  KRMG  “for  ^.g^t  to  Hungary  at  the 

outstanding  exchange  of  news  time  of  the  recent  revolt, 
through  the  AP”  by  supplying  Hartman,  40,  is  a  native 

410  stories  for  general  use.  Morristown,  N.  J..  a  Phi 

WTMJ  of  Milwaukee  won  the  peta  Kappa  graduate  of  Prince- 
second  place  plaque,  a  bronze  ton  and  a  graduate  of  Columbia 
plate  mounted  on  ebony,  and  University  Graduate  School  of 
WHLS  of  Port  Huron,  Mich.,  Journalism, 
was  awarded  the  third  place 
plaque,  bronze  on  mahogany. 

*  and  Overseas  News  Agency  in 

Washington,  before  joining  .4P 

1  uesoii  ami  i  unia  j()44_ 

Papers  Are  Cited  • 

Tucson,  Ariz.  Spiliiian  Acquires 
The  Tucson  DaUij  Citizen  won  Keiilucky  Properly 
honors  for  general  excellence  Glasgow,  Ky. 

and  community  service  in  the  .  .  „ 

Arizona  Newspapers  Associa-  Waynesboro  Publishing  or 
tion  1956  contest.  The  Arizona  poration,  Waynesboro,  \  a.,  has 
Republic  and  Phoenix  Gazette  purchased  all  .stock  in  the  Was* 
tied  for  second  place  in  the  sow  Journal  Printing  Company. 
over-10,000  class.  The  Ytima  Louis  Spilman  is  president  of 
Daily  Sun  was  first  among  the  Waynesboro  company,  which 
dailies  under  10,000  circulation,  publishes  the  News-V irginian 
In  second  place  was  the  Arizona  there.  The  Journal  company 
Daily  Sun  (Flagstaff),  which  publishes  the  Glasgow  Times  & 
also  took  the  community  serv-  Journal,  a  five-day  evening  P*’ 
ice  award  in  this  category.  The  per  with  circulation  of  about 
Bisbee  Daily  Review  won  third  4,000.  George  J.  Ellis  Jr.  has 
prize.  been  president  of  the  firm. 
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in  Canada . . .  ^  retail  sales  B/s 


in  our  markets  are  greater 
than  those  of 


San  Francisco, 


Denver 


and  Colorado  Springs 
combined! 


Over  2  BILLION,  248  MILLION  dollars  in  retail  sales  were 
recorded  in  1955  in  the  communities  served  by  the  8 
Southam  Newspapers.  That’s  a  retail  sales  figure  greater 
than  that  recorded  in  the  same  year  in  San  Francisco,  Denver 
and  Colorado  Springs  combined! 

If  you  are  interested  in  reaching  and  influencing  more  than 
1,550,000  loyal  readers  daily  in  this  prosperous  market— reaching 
them  as  no  other  media  can— you  need  all  8  Southam  Newspapers. 


YOU  GET  ACTION  WHEN  YOU  ADVERTISE  IN 

THE  SOUTHAM  NEWSPAPERS 


OTTAWA  •  HAMILTON  •  NORTH  BAY  •  WINNIPEG  UNITED  STATES  REPRESENTATIVE 

Citizen  Spectator  Nugget  Tribune  Crezmer  4  Woodword  Ine.  <Co«.  Div.) 

CALGARY  .  MEDICINE  HAT  •  EDMONTON  •  VANCOUVER  Atlanta 

Herald  News  Journal  Province 


1957 
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SYNDICATES 


Wondie'  Goes  Daily 
Color  on  Feb.  18 


By  James  L.  (Pollings 

“Blondie”  in  daily  color  — 
that’s  the  latest  from  King 
features  Syndicate. 

The  innovation  begins  Feb. 
18.  Dailies  now  subscribing  to 
the  comic  have  the  opportunity 
from  that  date  on  either  to  run 
it  in  back  and  white  or  black 
and  one  color. 

Sylvan  Byck,  comics  editor, 
explained  the  two  plates  used 
in  the  process — a  red  one  and 
a  black  one  —  give  the  illusion 
of  more  than  two  colors  in¬ 
volved. 

“We  felt,”  he  said,  “that  this 
is  something  that  should  be 
pushed,  and  we  decided  we 
might  as  well  do  it  now.  We 
figured  in  time  most  of  the 
comics  will  be  in  color  anyway. 
As  a  matter  of  fact,  many 
newspapers  right  now  are  look¬ 
ing  for  editorial  material  that 
can  be  used  in  color.  What’s  a 
better  comic  to  start  with  than 
'Blondie’?” 

Syl  said  Chic  Young’s  prod¬ 
uct  was  chosen  for  the  kickolf 
because  it  is  “the  top  comic” 
and  it  has  so  many  papers 
(1200  daily  and  Sunday,  he  esti¬ 
mates.) 

“There  are  several  ways  a 
paper  can  use  the  strip  in 
color,”  he  said. 

“It  can  spark  the  whole 
comics  page  or  it  can  be  taken 


off  the  comics  page  and  spotted 
regularly  on  a  page  where 
colored  advertising  appears.  In 
that  way,  the  advertiser  gets 
additional  reader  traffic. 

“Furthermore,  a  paper  can 
use  the  black  plate  on  days 
when  no  color  runs,  thus  cut¬ 
ting  costs.  And  I  want  to  add 
this  is  not  a  crude  color  block. 
Solids  and  Ben  Day  in  both  red 
and  black  plates  have  been  care¬ 
fully  planned.” 

Papers  taking  “Blondie”  in 
color  will  receive  two  mats  — 
one  for  the  red,  the  other  for 
the  black. 

Poll  Toll 

Hall  Syndicate  has  had  its 
fun  with  the  polls  and  come  up 
with  the  conclusion  that  “it 
isn’t  the  poll — it’s  the  pull!” 

The  fun — which  seemed  funny 
as  a  funeral  at  the  time — be¬ 
gan  when  the  Vancouver 
(B.  C.)  Sun  decided  to  drop 
Wat  Kelly’s  “Pogo”  and  re¬ 
place  it  with  “Dick  Tracy”  be¬ 
cause  a  poll  showed  “Pogo” 
was  the  least  popular  of  the 
paper’s  20  comics. 

This  move  didn’t  set  well  with 
the  pro-“Pogo”  minority,  ac¬ 
cording  to  City  Editor  Earl 
Smith,  who  wired  the  syndicate 
“we  underestimated  (their)  loy¬ 
alty  and  solidarity”  and  asked 


for  help  in  the  form  of  a  special 
panel  from  Mr.  Kelly  “an¬ 
nouncing  ‘Pogo’s’  triumphant 
return  for  probable  page-one 
use  to  placate  the  Pogostick- 
lers.” 

Hall  made  the  most  of  its 
near-tragedy  by  running  off  a 
humorous  promotion  piece 
which  ended  with  the  line:  “It 
isn’t  the  poll — it’s  the  pull!” 

“Someday,”  the  syndicate 
said,  “someone  will  discover 
how  to  measure  intensity  of 
readership.  Then  the  true  value 
of  features  will  be  ever  so  much 
easier  to  ascertain.” 

Serialized  Humor 

William  Brinkley’s  “Don’t  Go 
Near  the  Water,”  best-selling 
humor  novel  about  naval  offi¬ 
cers  on  a  tropical  island  during 
the  last  war,  is  being  offered 
in  a  14-part  condensation  by 
Random  House.  The  book  firm 
said  the  special  condensation 
“eliminates  the  racy  dialogue 
and  lusty  episodes  that  occur 
in  parts  of  the  book.” 

Soccer  Series 

Soccer  Associates  of  New 
York  reports  that  Milt  Miller, 
soccer  expert,  leaves  next  month 
for  a  3-5  weeEs  trip  to  Europe 
to  get  material  on  the  U.  S. 
Armed  Forces  soccer  program 
overseas.  His  findings  will  ap¬ 
pear  in  his  semi- weekly  “Soccer 
Shots”  column. 

Farrell  Columns 

James  T.  Farrell,  novelist,  has 
started  a  column  which  will  be 
handled  by  the  Album  Bureau 
of  Minneapolis.  The  author  of 
“Studs  Lonigan”  and  “Danny 
O’Neill”  has  carte  blanche  on 
i  subject  matter  for  his  twice- 
weekly  output.  He’ll  write  about 
anything  from  baseball  to  cen¬ 
sorship  to  world  personalities. 

Subject  Sanity 

The  Register  and  Tribune 
Syndicate  has  available  another 
Howard  Whitman  special  — 
“Keeping  Our  Sanity,”  in  12 
instalments,  revealing  new  psy¬ 
chiatric  theories  and  practices 
and  touching  on  jellyfish  par¬ 
ents,  neurotic  husbands  and 
wives,  pills  that  change  our 
moods,  the  things  that  drive  us 
crazy  and  the  chemical  warfare 
against  mental  ills. 

• 

Artist  Stricken 

Cincinnati 

Bernard  Segal,  creator  of 
the  “Ellsworth”  comic  strip  for 
New  York  Herald  Tribune 
Syndicate,  is  a  patient  at  Jew¬ 
ish  Hospital  here,  suffering 
from  a  coronary  attack.  He  is 
a  son  of  Alfred  Segal,  Cindn- 
nati  Post  columnist. 


Beauty  is  more  than..* 

From  head  to  toes,  every  gal  is  wrapped  in  two  yards 
of  fine  fabric— her  skin.  An  aid  to  charm,  it  merits 
constant  care.  But  beauty  is  deeper  than  the  epidermis! 

To  look  her  loveliest,  the  smart  woman  also  needs 
the  secrets  of  hair  grooming,  poise  and  personality, 
the  art  of  applying  makeup,  skill  with  scents . . , 

Antoinette  Donnellr 

is  one  of  the  world’s  foremost  authorities  on  beauty  aids,  helps 
the  reader  point  up  her  best  points!  Sbe  never  recommends  a 
beauty  treatment  or  exercise  unless  medical  experts  agree  it  is 
good  for  the  health.  Practical,  informative,  her  advice  has  lifted 
the  standards  of  attractiveness  for  millions!  Her  column  is  a 
must  for  all  ages— and  is  a  proven  circulation  builder!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

ChictMffa  Trihune"]\»w  York  JYews 

Wmmm*  Xfurs  BuUdInti,  Xvir '%orh 
i^ffnatcatem  mnCm  Trlhunf  Tou-tr,  CMt-attn 


Russ  Stewart 
Will  Manage  i 
S-T  Syndicate 

Chicago 

Russ  Stewart,  vicepresident 
and  general  manager  of  the 
Chicago  Sun-Times,  takes  on 
the  added  re¬ 
sponsibilities  of 
general  man¬ 
ager  of  the  syn¬ 
dicate  division 
of  Field  En¬ 
terprises,  Inc., 
Feb.  18. 

Mr.  Stewart 
will  fill  the 

vacancy  caused 
by  the  death 
of  Harry  B. 

Baker,  former  general  manager 
of  the  Chicago  Sun-Times  Syn¬ 
dicate,  (E&P,  Dec.  15,  page  66.) 

Larry  Fanning,  who  has  been 
editor  of  the  syndicate  for  two 
years,  has  been  appointed  as¬ 
sistant  executive  editor  of  the 
Sun-Times,  it  was  announced 
by  Milburn  P.  Akers,  executive 
editor.  Tom  F.  Reynolds  con¬ 
tinues  as  managing  editor. 

Mr.  Fanning  was  managing 
editor  of  the  San  Franeiseo 
(Calif.)  Chronicle  for  12  years 

prior  to  joining  the  S-T  or¬ 

ganization. 

Mr.  Akers  was  recently  ap¬ 
pointed  to  the  management 
board  of  the  newspapers  divi¬ 
sion  of  Field  Enterprises.  Also 
named  to  the  board  were 
Laurence  T.  Knott,  advertising 
director;  Gabe  Joseph,  adver¬ 
tising  manager;  Louis  L.  Spear, 
circulation  director;  and  Hy 
Shannon,  production  manager. 

Other  members  of  the  board 
are  Marshall  Field  Jr.,  presi¬ 
dent  of  Field  Enterprises  and 
editor  and  publisher  of  the 
Sun-Times;  Carl  J.  Weitzel,  ex¬ 
ecutive  vicepresident  of  Field 
Enterprises;  George  B.  Young, 
vicepresident  and  secretary; 
Russ  Stewart,  general  man¬ 
ager;  Wilbur  C.  Munnecke, 
business  manager;  and  Leo  K. 
Newcombe,  controller. 

Mr.  Stewart,  in  taking  over 
the  direction  of  the  syndicate, 
stated : 

“We  are  in  the  process  of 
working  out  some  long-range 
plans  for  an  expansion  of  our 
syndicate  operations. 

Mr.  Stewart,  while  serving 
promotion  manager  of  the  Chi¬ 
cago  Times,  organized  the  Chi¬ 
cago  Times  Syndicate  in  193- 
and  served  as  its  manager  un¬ 
til  the  merger  with  the  Chicago 
Sun  Syndicate  in  1947. 


Stewart 
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PERFORMANCE 


counts  most 


in  cars . . . 


. . .  and  in 


syndicated  features 


When  you  buy  a  new  car,  you  select  a 
Brand  Name  that  you  know  will  assure 

consistently  satisfactory  performance. 

When  you  take  on  a  new  feature, 

be  sure  it  was  created  by  a  syndicate 
that  has  proved  its  ability  to  turn  out 

successful  features  year  after  year. 


The  Most  Trusted  Brand  Name  in  Features  is 


King 
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Public  Service  Award 


Hearst  Gives  $2,500 


Prize  to  10  on  Staff 


Omaha  Nebr. 

William  Randolph  Hearst  Jr. 
received  the  Mutual  of  Omaha 
Public  Service  Award  in  recog¬ 
nition  of  “the  great  role  of 
newspapers  in  contributing  to 
the  security  of  the  American 
way  of  life.” 

The  award,  consisting  of  a 
scroll  and  $2,500,  was  presented 
to  the  editor-in-chief  of  the 
Hearst  Newspapers  by  V.  J. 
Skutt,  president  of  Mutual  of 
Omaha,  and  Dr.  Charles  W. 
Mayo  of  Rochester,  Minn.,  of 
the  Mayo  Qinic,  chairman  of  the 
Awards  Committee  of  Mutual’s 
board  of  directors,  at  the  annual 
directors’  and  officers’  dinner  at 
the  Omaha  Club,  Feb.  8. 

Sharing  in  the  citation  were 
Mr.  Heai'st’s  associates,  J.  Kings¬ 
bury  Smith,  general  manager  of 
International  News  Service,  and 
Frank  Conniff,  editorial  assist¬ 
ant. 

“We  cite  Mr.  Hearst  as  sym¬ 
bolic  of  the  dynamic  American 
press,”  Mr.  Skutt  said.  “We 
hope  Americans  will  always  be 
conscious  and  appreciative  of 
the  rewards  of  a  free  press.” 

Contributed  to  Security 

The  scroll  reads: 

“In  recognition  and  apprecia¬ 
tion  of  the  profound  efforts  of 
Mr.  Hearst  and  his  thousands  of 
fine,  loyal  associates  of  the 
Hearst  Newspapers,  in  contrib¬ 
uting  to  the  security  of  this 
nation,  as  evidenced. 

“ — Internationally,  by  coura¬ 
geous  initiative,  with  associates 
J.  Kingsbury  Smith  and  Frank 
Conniff,  in  searching  out  facts 
from  behind  the  Iron  Curtain; 

“ — Nationally,  by  pei’sistent 
recommendations  of  new  and 
safer  cross-country  highways, 
culminating  in  full  Congressional 
approval  of  the  vast  national 
highway  building  program; 

“ — Regionally,  by  the  New 
York  Journal  Anwrican's  lead¬ 
ing  role  in  the  apprehension  of 
the  ‘mad  bomber’  who  wrought 
terror  and  injury  for  16  years. 

“Sensitive  to  public  needs 
and  public  welfare,  uncommon 
in  vision,  American  newspaper¬ 
men  the  nation  over  merit  the 
thoughtful  gratitude  of  all  who 
cherish  security.” 

10  to  Share  Prize 

Mr.  Hearst  said  10  of  his  as¬ 
sociates  will  share  in  the  $2,500 
cash  award.  They  are: 


( Russian  Interviews) 

J.  Kingsbury  Smith,  Frank 
Conniff,  Charles  Klensch,  chief 
of  the  INS  bureau,  Moscow. 

(Road-building  program) 
William  Lampe,  editor  of  the 
Pittsburgh  Sun  Telegram  and 
editor-in-chief  of  the  Better 
Roads  Campaign;  and  John 
O’Brien,  Detroit  Times. 

(Apprehension  of  Mad  Bomber) 
Sam  Day,  managing  editor  of 
the  New  York  Journal  Ameri¬ 
can;  Paul  Schoenstein,  assistant 
managing  editor;  Edward  A. 
Mahar,  city  editor;  Guy  Rich¬ 
ards  reporter;  and  John  Hop¬ 
kins,  photographer. 

Mr.  Hearst  noted  that  Sey¬ 
mour  Berkson,  publisher  of  the 
Journal  American,  personally 
directed  the  coverage. 

Messrs.  Hearst  and  Conniff 
and  Bob  Considine  came  here 
for  the  award.  During  their 
Omaha  stay,  they  inspected 
Mutual  of  Omaha’s  705  Elec¬ 
tronic  Brain,  the  second  largest 
such  installation  in  the  world. 
They  also  were  briefed  on  op¬ 
erations  at  Strategic  Air  Com¬ 
mand  headquarters. 


Meaiiy  with  Sport 

Tom  Meany,  last  sports  editor 
for  Collier's  magazine,  will 
serve  as  contributing  editor  for 
Sport  magazine.  Mr.  Meany 
was  a  New  York  World  Tele¬ 
gram  columnist  prior  to  joining 
Collier’s. 


HEARST  ENTERPRISE  is  cited  in 
pany  plaque,  accepted  here  by 
from  Dr.  Charles  W 


a  Mutual  of  Omaha  Insurance  Com- 
William  Randolph  Hearst  Jr.,  left, 
,  Mayo  and  V.  J.  Skutt. 


Efl  Sullivan  Gets 
Press  Gluh  Honor 

Chicago 

Moi-e  than  700  persons  at¬ 
tended  the  Chicago  Press  Club 
Presidents’  Dinner  here  Feb.  7 
when  Ed  Sullivan,  Neio  York 
Dailg  News  columnist  and  CBS 
television  star,  received  the 
“Man  of  the  Award”  for  1956. 

The  citation,  presented  to  Mr. 
Sullivan  by  George  Tagge,  Chi¬ 
cago  Tnbune  political  editor 
and  retiring  club  president, 
stated:  “For  pioneering  and 
maintaining  highest  entertain¬ 
ment  standards  in  television, 
thus  helping  to  create  a  whole¬ 
some  medium  that  has  become 
firmly  established  American 
life.  And  for  honor  brought  to 
the  newspaper  profession  as  a 
member  of  the  working  press.” 

The  dinner  also  honored  Mr. 
Tagge,  who  was  club  president 
during  1956.  Frank  P.  Smith, 
reporter  and  former  war  cor¬ 
respondent  for  the  Chicago 
Sun-Times,  was  installed  as 
president. 


McCarthy 


’SMILEY’  Ed  Sullivan,  New  York  Daily  News  columnist  and  poker-face 
TV  star,  beams  as  he  accepts  "Man  of  the  Year"  award  from  Chicago 
Press  Club  officers.  Left  to  right:  Gov.  G.  Stratton  of  Illinois;  George 
H.  Tagge,  Chicago  Tribune  political  editor,  and  Frank  P.  Smith,  Chi¬ 
cago  Sun-Times  reporter,  1957  president. 


Eel  McCarthy  Proiiiotctl 
To  ME  of  This  Week 

As  part  of  several  moves  de¬ 
signed  to  expand  and  strengthen 
the  magazine’s  editorial  echelon, 
Stewart  Beach, 
executive  editor 
of  This  B’ecfc, 
has  announced 
the  promotion 
of  Ed  McCarthy 
to  managing  ed¬ 
itor. 

This  appoint¬ 
ment  follows  a 
p  r  e  V  i  o  u  s  an¬ 
nouncement  that 
R.  S.  Dod.-^onJr. 
formerly  managing  editor,  has 
been  named  to  a  new  post  as 
director  of  special  editorial  pi'O- 
jects. 

Mr.  McCarthy  has  been  af¬ 
filiated  with  This  Week’s  edi¬ 
torial  department  for  eight 
years,  most  recently  as  assist¬ 
ant  executive  editor. 

• 

Former  ME  Directs 
Training  Program 

San  Diego,  Calif. 

Expansion  of  the  San  Diego 
Union-Tribune’s  “editorial  in- 
terneship”  program  will  be  di¬ 
rected  by  Howard  Taylor,  for¬ 
mer  managing  editor  of  the 
Union.  He  has  been  ajipointed 
director  of  training. 

For  the  past  eight  months, 
eight  trainees — some  recently 
out  of  military  service,  others 
graduates  from  journalism 
schools — have  been  serving  an 
“interneship”  to  learn  all  pha.-^s 
of  editorial  production. 

During  one  year’s  duty  as  a 
trainee,  at  $75  a  week,  the 
young  men  and  women  am  ro¬ 
tated  in  the  paper’s  various 
beats,  perform  general  assign¬ 
ment  tasks,  do  copy  reading  and 
editorial  writing. 
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when  newspaper  people  get  their  FHEADS^  TOGETHER 
something  happens. . . 


...and  advertising  people  listen ! 

XowspaiM*!-  history  will  be  iiiacle  in  tlio  Waldorf  during  the  American  News¬ 
paper  I’nhlishers  Association  Convention,  Aj^ril  22-2").  The  assembled  execu¬ 
tives  of  the  nation’s  leading  newsj)apers  will  set  the  patterns  that  will  affect 
the  entire  industry  for  the  comin"  year.  And  the  important  buyers  of  newspaper 
space,  spending  millions  of  dollars,  will  be  watching  for  the  decisions  that  are 
reached,  the  policies  that  are  established  at  this  conclave  of  the  most  imjiortant 
of  media.  Editor  &  Publisher  provides  these  observers  with  a  re.served  seat  for 
the  entire  procc'edings,  with  ixco  hxg  ftjxeciol  ASPA  Convention  Issnea. 

Pre-Convention  Issue  —  April  20 

.  .  .  will  be  distributed  to  all  Convention  delegates — contains  the  complete 
program  of  events,  calendar  of  meetings  and  social  events,  names  and  hotel 
addresses  of  everybody  in  attendance.  Advertisers  and  agency  men  find  it 
MUST  reading.  It’s  the  ideal  medium  for  your  advertising  aimed  at  this  audi¬ 
ence.  Forms  close  April  8. 

Convention  Issue  —  April  27 

(with  special  bulldog  edition,  distributed  on  Thursday,  April  25,  at  the  Conven¬ 
tion) — reports  the  complete  proceedings,  with  comprehensive  coverage  of 
sessions,  texts  of  speeches,  committee  reports.  It  tells  of  developments  and 
decisions,  highlights  and  social  sidelights,  personalities,  in  words  and  pictures. 
It’s  read  thoroughly  along  Madison  Avenue  and  Michigan  Boulevard,  and  by 
the  advertisers  and  agencies  that  are  your  best  customers  and  prospects.  And 
it  provides  you  with  an  opportunity  to  tell  your  newspaper  story  in  a  climate 
of  newspaper  news,  fresh  and  up-to-date.  Forms  close  April  15. 

Tell  your  newspaper  story  in  the  ANPA  Convention  Issues  of 

Editor  &  Publisher 

1475  BROADWAY  •  NEW  YORK  36,  N.  Y. 

Plan  to  advertise  in  both  Convention  Issued.  Write,  wire  or  phone  pour  reservationd 
now.  Rated:  Full  page,  $510;  half-page,  $290;  qxiarter-page,  $165;  eighth-page,  $105; 
or  your  contract  rates  apply. 
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Dally  Draws 
Action  to  End 


Unions’  Feud 


Akron,  0. 
When  the  AFL-CIO  executive 
committee  decided  at  its  recent 
meeting  last  week  to  send  an 
arbitration  committee  to  in¬ 
vestigate  a  union  jurisdictional 
squabble  that  was  squeezing 
the  life  out  of  an  Akron  com¬ 
pany,  the  Akron  Beacon  Journal 
felt  that  its  w'eeks  of  tireless 
work  were  beginning  to  pay 
off. 

AFL-CIO  President  George 
Meany  said  the  committee  is 
“empowered  to  make  a  decision 
for  the  council  itself.” 

The  company  involved  is  Burt 
Manufacturing  Co.  which 
makes  industrial  ventilating 
equipment.  For  many  years  the 
company  has  had  a  contract 
with  the  CIO’s  United  Steel 
Workers.  But  the  AFL  Sheet 
Metal  Workers’  International 
Union  refuses  to  recognize  the 
steel  workers  in  the  sheet  metal 
field. 

As  a  result,  the  sheet  metal 
workers  threw  a  boycott  at  the 
Burt  company,  refusing  to 
provide  laborers  to  install  Burt 
equipment. 

The  company  claimed  the 
boycott  had  cost  it  a  million 
dollars. 

Stories  and  Editorials 
The  Beacon  Journal,  a  Knight 
newspaper,  began  its  own  in¬ 
vestigation  last  September. 
James  S.  Jackson,  associate  edi¬ 
tor  and  a  former  labor  reporter, 
turned  out  a  series  of  stories 
late  in  October.  He  was  assisted 
by  Robert  E.  Hoyt  of  the  Wash¬ 
ington  staff. 

The  newspaper  contracted 
labor  chiefs  throughout  the 
country  but  they  did  not  want 
to  talk. 

All  stories  of  the  boycott 
were  Page  1  while  the  editorial 
page  interpreted  the  situation. 

When  the  AFL-CIO  council 
met  in  Miami,  Mr.  Hoyt  was 
sent  to  cover  the  Burt  case.  He 
reported  that  he  felt  Mr.  Meany 
would  have  preferred  to  forget 
the  whole  jurisdictional  mess. 
But  after  the  Beacon  Journal 
had  made  its  revelations  may 
publications  throughout  the 
country  became  interested. 

Burt  had  become  a  symbol 
and  Mr.  Meany  decided  to  sepa¬ 
rate  it  from  the  other  jurisdic¬ 
tional  scraps.  If  the  company  is 
saved,  the  200  workers  and  the 
city  will  owe  their  jobs  and  the 
plant  to  the  hard-hitting  labor 
reporting  of  the  newspaper. 


Killer’s  Notes 
To  Newsmen 


In  Fol  Row 


Oklahoma  Cm 
Oklahoma  newspapers  chalk¬ 
ed  up  another  victory  in  a 
freedom  of  information  fight 
this  week  then  an  executed  mur¬ 
derer’s  letters  were  released  for 
publication.  The  letters  were 
addressed  to  newsmen. 

The  suppression  of  the  let¬ 
ters,  which  were  full  of  hatred 
MARSHALL  FIELD  AWARD  presentation  at  Chicago  Sun-Times:  Left  fgj.  public  officials,  lasted  three 
to  right — Tom  F.  Reynolds,  managing  editor;  Mrs.  Fletcher  Wilson,  (Jgyg 
Mr.  Wilson,  the  winner,  and  Milburn  P.  Akers,  executive  editor. 


Wilson  Wins 
Field  Award 


Stepping  into  the  fight  the 
first  day  was  Wallace  Kidd, 
publisher  of  the  Anadarko 
(Okla.)  Daili/  Xews,  president 
of  the  Oklahoma  professional 


Chicago 

Fletcher  Wilson  received  the 


Newsman’s  Tragedy 
A  Safely  Crusade 

Portland,  Me.  chapter  of  Sigma  Delta  Chi. 
The  death  of  an  Associated  “These  are  not  official  pa- 
Press  staffer’s  daughter  after  a  he  contended.  “The  pub- 

traffic  accident  has  spurred  a  entitled  to  know  the  con- 

Marshall  Field  award  for  out-  speedup  in  teen-age  safety  as-  tents  of  the  letters, 
standing  editorial  contributions  semblies  in  Maine  high  schools.  Robert  Hendricks  wa.s  exe- 
to  the  Suti-Times  in  1956.  Rose  Langzettel,  daughter  of  ®uted  in  the  electric  chair  for 

The  award,  which  includes  a  William  Langzettel,  for  more  slaying  of  a  cattle  buyer. 
$500  cash  prize,  is  the  top  recog-  than  25  years  an  AP  man  here,  before  his  execution  he 

nition  given  annually  by  the  died  Jan.  5  after  63  days  in  a  handed  several  letters  to  the 
Sun-Times  to  a  member  of  the  coma.  The  15-year-old  girl  was  chaplain  who  handed  them  to 
staff.  injured  when  a  car  in  which  McLeod,  warden  of  the 

A  citation  given  Mr.  Wilson  ^he  was  riding  with  seven  other 
mentioned  particularly  his  cov-  f®®tt-ag®rs  crashed  on  a  curve 


erage  on  transportation  —  the 
Chicago  Transit  Authority,  the 
St.  Lawrence  Waterway,  and 
Calumet-Sag  harbor  develop¬ 
ments. 


Newsmen  were  denied  the  op- 
in  South  Portland.  portunity  to  learn  the  contents 

Otis  C.  Williams  Jr.,  Port-  ot  the  letters.  After  a  telephone 

land  Pre.ss  Herald  reporter,  told  conference  with  Governor  Ray- 

the  details  of  the  tragedy  in  a  iMond  Gary,  Mr.  McLeod  con¬ 
front  page  story  Dec.  5.  tinned  denial  of  the  letters  for 

„  ,,  ..  ..  . .  On  Jan.  20,  Brian  M.  Jewett,  publication. 

Moreoxer,  the  citation  said,  phj^ij.n^an  of  Gov.  Edmund  S.  He  defended  his  actions  by 
his  close  coverage  of  the  Illi-  ^uskie’s  Highway  Safety  Com-  saying  “They  contained  only 

nois  Toll  road  situation,  with  his  „,ittee,  announced  that  reprints  the  ravings  of  a  condemned 

of  the  story  had  been  mailed  to  man.” 

educators  throughout  the  state  One  letter  dealt  with  general- 
with  the  request  that  they  be  ities  about  some  of  the  Green- 

posted  on  school  bulletin  boards,  lease  kidnap  ransom  money. 

The  distribution  costs  were  paid 


had  been  made  for  a  connection 
between  the  Illinois  and  Indiana 
toll  systems,  provided  this  news¬ 
paper  with  exclusive  news  which 
was  of  substantial  benefit  to  brih^PresT  Herari 
the  entire  public. 

Mr.  Wilson  came  to  Chicago 
from  Minneapolis  in  November, 

1941,  to  become  one  of  the 
original  staff  members  of  the  Long  Association 
Chicago  Sun,  which  began  pub¬ 
lication  on  Dec.  4,  1941.  He  has 


UP  Cites  Mainichi’s 


Chikao  Honda,  president  of 


served  continuously  with  the  ^he  Mainichi  Newspapers,  has  printed  the  full  text. 


Sun  and  the  present  Sun-Times 


Strozier  in  Hospital 


The  heat  from  all  newspap«rs 
became  pretty  hot  and  the  war¬ 
den  released  the  letters,  afte; 
conferring  with  Governor  Gary. 
The  victory  was  rather  hollo* 
in  that  the  letters  were  not  of 
great  value.  Only  portions  of 
Tokyo  them  were  printed  in  mos- 
papers.  The  Tidsa  World  re 
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been  presented  a  special  certifi¬ 
cate  marking  the  long  associa-  w  .. 
tion  between  his  papers  and  the  S' 

United  Press.  Andre  Luotto,  former  public 

Earnest  Hoberecht,  UP  vice-  official,  television  producer  anii 
Fred  L.  Strozier,  48,  South  president  and  general  manager  Italian-language  newspaper  edi- 
American  manager  of  the  Asso-  for  Asia,  presented  the  certifi-  tor,  has  joined  Emil 
dated  Press  has  been  hospital-  cate  to  Mr.  Honda  on  behalf  of  Company,  Inc.,  advertising 
ized  in  Rio  de  Janeiro  following  UP  President  Frank  H.  Bar-  agency,  as  director  of  its  foreip 
a  heart  attack.  tholomew.  language  department.  Mr.  Luot- 

Mr.  Strozier,  who  had  been  The  certificate  states  that  the  to  was  city  editor  of 
chief  of  bureau  for  the  AP  at  Mainichi  Newspapers  have  been  d' America,  New  York 
Buenos  Aires  for  eight  years,  a  part  of  the  world-wide  news  and  managing  editor  of 
was  appointed  South  American  distribution  system  of  the  United  Guardia  Publishing  Comp*  •• 
manager  in  1955.  Press  since  May  30,  1921.  during  the  1920s. 
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OjtismiiorL  fiuhlhJhsiM! 

THIS  MIGHT  BE  THE  OPPORTUNITY  YOU’VE  BEEN  WAITING  FOR 
TO  RE-EQUIP  OR  EXPAND  YOUR  PRESSROOM! 

For  Sale — at  Exceptional  Bargain  Price! 

USED  PRESSES 

•  16  GOSS  ARCHTYPE  UNITS  -  4  GOSS  FOLDERS 

(May  be  divided  into  as  many  as  four  separate  presses — we’li  sell  all  or  any  part  of  this  equipment) 

We  advise  early  inspection  of  these  fine  used  presses!  Com¬ 
plete  equipment  includes  16  Goss  Archtype  Units  and  4  folders 
(3  with  upper  formers),  23  9/16"  cut-off,  with  Cline  reels,  ten¬ 
sions,  and  4  drives. 

•  NOW  SET  FOR  60  INCH  PAPER 

Presses  were  re-built  in  1952  with  chain  drive  ink  motion,  new  bearings,  cylinders 

metalized  and  reground. 

Rubber  Rollers  and  Many  Spare  Parts  Included 

•  ONE  OF  THE  PRESSES  EQUIPPED  FOR  FOUR  FULL  COLOR 

Presses  are  now  in  operation  and  may  be  seen  printing  the 
Daily  and  Sunday  Pittsburgh  Press. 

Delivery  to  Your  Plant  Mity  Start  in  February 

For  Complete  Details  and  Price 
Phone  H.  J.  MINTUN,  Production  Manager 


The  Pittsburgh  Press 

COurt  1-7200 

>*•0.  BOX  566  PITTSBURGH  30,  PA. 
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Canadian  ME’s 

(Continued  from  page  11) 


his  fellow  citizens  that  he  will  room,  J.  P.  Gore,  London  Free  q  rTl  « 

drink  and  drive  is  deserving  of  Preas;  F.  W.  Doyle,  Halifax  J  OTOntO 
no  consideration.”  Herald;  Christopher  Young, 

“I  think  the  cause  of  sobriety  Hamilton  Spectator;  and  Wil-  T^ljari 

has  been  greatly  aided  by  our  Ham  Metcalfe,  Winnipeg  Free  J--' dll It/O  i  Idll 


handle  requests  for  photos  from  policy,”  said  William  Metcalfe,  Press,  showed  how  changes  in  ^  j 

other  newspapers,  magazines  Winnipeg  Free  Press.  “When  their  newsroom  layout  had  im-  1  SSI  IPS 

and  the  general  public.  Some  motorists  attempt  to  have  their  proved  operations  in  the  past  * 

papers  reported  that,  in  order  names  deleted  from  such  re-  year.  Each  described  (with  dia-  Toronto 

to  cut  competition  with  commer-  ports  on  the  ground  that  they  grams)  advantages  of  his  sys-  ^11  three  Toronto  daily  news- 
cial  photographers,  .staff  photog-  will  lose  their  job  because  of  tern,  which  in  each  case  were  papers,  morning  Globe  &  Mail, 

raphers  were  not  permitted  to  the  publicity,  the  city  editor  different,  ranging  from  the  met-  evening  Toronto  Telegram  and 

do  other  than  the  paper’s  own  tells  them  he  will  lose  his  job  ropolitan  semi-circular  desk  evening  Toronto  Dailii  Star, 

work.  Photo  sales  were  handled  if  he  doesn’t  print  the  report.”  system  to  that  using  depart-  pjan  to  publish  Sunday  editions 

entirely  by  the  newspaper  on  More  foreign  interpretive  mentalized  desk  system  with  all  gome  time  this  year, 
some  papers,  with  photogra-  news  and  better  coverage  of  copy  flowing  direct  to  the  com-  Canadian 

phers  receiving  half  the  pro-  foreign  news  was  reported  for  posing  room  and  front  page  Sunday  editions 

ceeds.  On  other  papers  photog-  the  past  year.  But  most  editors  make-up  being  determined  at  a  ^lo^treal  (Que  )  La  Patrie  and 
raphers  were  left  to  do  such  felt  that  only  about  a  tenth  of  department  conference  each  yj^oria  (B.C.)  Colonist.’ 
work  as  they  pleased  in  their  their  readers  were  interested  morning.  The  Toronto  diilip<«  h-iv  A 

own  time  and  with  their  own  in  greater  amounts  of  foreign  Bob  Farquharson,  founder  of 

materials  and  facilities.  One  news.  Surveys  taken  recently  the  Canadian  Managing  Editors’  ^  .  their  nlan<!  hut  it  i« 

paper  in  a  small  town  reported  showed  that  provincial  news-  Conference  when  he  was  man-  1® 

an  arrangement  wth  a  nearby  papers  carried  more  foreign  aging  editor  of  the  Toronto  ...  k  •  a  * 

Hriio-  store  whieh  handled  all  j  *u  •  i  /-.i  u  o  -i  that  surveys  are  being  made  85 

aiug  store  wnicn  nanaiea  an  news  and  their  readers  were  Globe  &  Mail  11  years  ago,  re-  .  advertisino-  would  Ke 

photo  printing  requests  from  better  informed  on  NATO  and  ported  on  Canadian  embassv  m 

negatives  supplied  by  the  news-  other  problems  troubling  the  information  services  at  Wash-  and  how  to  overcome 

nnner  i  j  ii.  j  r  •  ^  ,  i.  ■  the  legal  problems  in  connection 

world  than  readers  of  compa-  ington,  where  he  is  now  press  ...  Ti,  V  d’  n  4  t  h'  k 

Ottawa  papers  reported  that  rable  daily  newspapers  in  the  counsellor,  after  a  term  as  chief  ,  *  i  ^ 

each  had  arrangements  with  United  States,  Great  Britain,  press  officer  at  NATO  at  Paris.  ,  ®  largely  been  responsible  for 

commercial  press  photographers  France  and  Holland.  He  .said  there  is  more  Cana-  Canada^ 

to  hand  e  all  photographs  at  Loss  of  Confidence  dian  news  being  used  in  U.S.  .  ?!h  newspapers  feel 

$4  a  picture  used.  This  was  a  vumiue  ut-  np\v«r>nnpr«  anrf  hp  iirtrpi  thp  Commercials  on 

great  saving  to  the  papers  and  Grow-th  of  secret  meetings  by  I  rhom  radio  and  television,  the  opening 

had  worked  well  for  several  municipal  and  other  elected  dpvplnnmp^^^^  Sunday  sports,  and  other 

years,  it  was  reported.  bodies  was  discussed  in  some  i  developments,  give  the  papers 

detail,  with  the  consensus  that  pomted  out  that  the  in-  an,„ie*Lrounds  on  which  to  cVm- 

Women’s  Page  Premium  this  must  be  continually  fought,  "easing  interest  in  Canadian  ^  obstacles. 

Discussion  on  how'  many  sec-  and  was  in  part  due  to  elected  could  be  improved  with 

tions  a  newspaper  should  have,  local  bodies  losing  confidence  in  Canadian  news  acquiring  an  It  is  understood  that  the  Tele- 

and  where  departmentalized  reporters  covering  their  activi-  •‘American  accent.  ave  a  vance  a 

news  should  be  placed,  followed,  ties.  Sensationalism  was  blamed  H®  urged  Canadian  editors  to  orma  o  paper 

There  was  no  set  rule  as  to  to  some  extent  in  this  loss  of  visit  Washington  or  send  re-  coverage  lined  up. 

what  sections  should  be  used  confidence.  porters  there  for  permanent  or  to  be  operated  as  a  separat 

and  how  many,  but  a  number  Some  papers  reported  that  a  -  permanent  assignments,  company,  buying  its  material  in 

of  papers  reported  that  the  threat  of  publicity  will  make  Visits  by  Canadian  editors  to  a  l^ge  part  from  the  Tele^M 

request  for  advertising  space  on  elected  bodies  back  down  from  Washington  would  help  them  leaturing  me  weess 

women’s  pages  became  so  great  holding  closed  meetings.  Most  better  to  understand  U.S.  think- 

that  the  papers  were  top  heavy  papers  reported  little  trouble  in  and  with  such  improved  Telegram  in  its  Saturday  ed 

with  women’s  news.  This  was  attending  all  council,  township  background  knowledge  to  better  has  a  magazine  section  and  color 

overcome  by  charging  premium  and  board  of  education  meet-  make  assignments  for  staff  re-  comics  section.  This  will  no 

rates  for  women’s  pages  adver-  ings.  One  editor  reported  that  porters.  be  turned  over  to  the  Sunday 

tising  space.  he  broke  the  closed  meeting  Women’s  Pages  ^ 

As  most  of  the  managing  edi-  problem  by  getting  himself  rru  o  4^  ^  Globe  &  Mail  come.®  on 

tors  represented  smalltown  dai-  elected  to  the  board  of  educa-  .  f  the  street  at  about  9  P.M.  Sun- 

lies,  the  problem  of  how  to  tion.  devoted  to  development  day  with  a  Monday  dateline. 

handle  reports  and  charges  of  In  an  illustrated  talk  on  the  T^nnv  opposition 

impaired  and  drunk  driving  has  changes  which  have  been  made  Lords  Alh*"'*' 

been  an  increasing  worry.  Jo-  in  front  page  make-up  and  ’  ^  a  r  •  newspapers  feel  th> 

seph  Collins,  cjelph  (Ont.)  headlines  over  the  past  three  l^Than  'two 

.Mercury,  reported  on  a  ques-  decades,  E.  C.  Phelan,  assistant  InH  tV.P  Str  metropolitan  Toronto 

tionnaire  sent  to  newspapers  managing  editor  of  the  Toronto  jj:  „  ^pnortp  i  tVio  lo««  which  now  has  a  population  o 
on  this  subject.  All  the  editors  Globe  &•  .Mail,  said  the  “ele-  <snaep  it  vpopivps  All  nir.  •'''most  1,.')00,000. 

tiueried  stated  they  printed  the  mental  requirement  of  a  good  ^  ^  j  i,  a  t  tl  *  Toronto  the  government- 

names  of  all  persons  charged  headline  is  that  it  tell  the  each' whfch  ha°  cut  owned  television  station  carrie5 

m  such  cases  Many  of  the  truth  ^  ,  down  the  demand  for  picture  advertising  on  Sundays, 

motorists  involved  complained  It  should  invite  or  even  de-  „„„„„  • 

about  the  adverse  publicity,  but  mand  the  attention  of  the  ^  ‘ 

editors  reported  such  news  ben-  reader  but  it  shouldn’t  cheat  „ >ac  ,  one  o  ^  o 

efits  the  public.  him,”  Mr.  Phelan  said.  “Sub-  Canadian  reporters  at  the  U.N.,  N  Y. 

Pnhlipitv  Thpn  Pinp  J^ot  to  this  basic  control,  the  leported  on  the  problems  of  cov-  ^ 

Publicity  Mor.se  Than  Fine  headlines  work  better  if  sessions,  and  urged  more  Robert  P  Schron  has  resided 

One  editor  stated  that  “our  ^hev  employ  the  most  active  Permanent  Canadian  c  o  r  r  e-  as  editor  of  the  Saugertres  lim 

stand  is  that  publicity  is  as  ^ords  at  our  pomm-md  verbs  spondents  be  assigned  to  the  Post  to  seek  employment  in  puP- 

much  and  probably  a  greater  adjectives  and  nouns  ”  '  '  C.N.  He  pointed  out  that  12  lie  relations.  A  former  sports- 

deterrent  than  the  meagre  fine  '  _  came  during  the  Suez  crisis,  but  writer  for  the  Norfolk 

which  is  handed  out.  We  feel  Newsroom  Diagrams  it  was  better,  he  thought,  to  Ledger -Star  and  Virgin^* 

that  the  person  who  has  so  At  the  Saturday  morning  ses-  have  correspondents  more  regu-  Pilot,  he  joined  the  Post  Feb- 

little  regard  for  the  lives  of  sion  on  organizing  the  news-  larly  assigned.  13,  1956. 
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be  turned  over  to  the  Sunday 
edition. 

The  Globe  &  Mail  come.®  on 


advertising  on  Sundays. 


Saugerties,  N.  Y 
Robert  P.  Schron  has  resigned 
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CNPA  Stand  Backs 
Court  Photographs 

Kv  ('ainphell  Watson 

San  Francisco  Santa  Munica  Outlook,  advised. 
Full  weinht  of  the  California  “But  we’ll  probably  again  see 
Newspaper  Publishers  Associ-  »  shortage  before  many  years 
ation  was  thrown  behind  state  passed,  so  long  range  plan- 

legislative  measures  to  author-  ning  is  always  in  order,”  Mr. 
ize  courtroom  photographs.  Funk  added  in  his  report  as 
The  stand  was  taken  by  chairman  of  the  newsprint  corn- 
unanimous  adoption  of  a  reso-  niittee. 

lution  in  annual  sessions  here,  “Before  the  year  is  over 
Feb  7-10.  newsprint  production  w’ill  prob- 

The  measures  were  proposed  ably  be  running  at  95%  of  ca- 
in  a  move  to  overcome  the  use  pucity  and  profit  margins  will 
of  legal  Canons  to  justify  a  ban  be  narrow.  So  they  (producers) 
on  the  use  of  courtroom  photo-  know  they  need  a  higher  rate 
graphs,  explained  John  B.  Long,  to  compensate  for  the  produc- 
gcneral  manager  of  CNPA.  tion  rate  and  yet  they  know  it 
“It  will  be  a  tough  battle,”  is  hard  to  increase  the  price 
said  the  veteran  association  of  newsprint  when  there  is  no 
manager  who  is  now  beginning  shortage. 


his  30th  CNP.4  year. 


‘So  the  price  goes  up  while 


Bishop  Elected 


treasurer. 


forces  in  opposition  to  the  bills  supply  still  is  not  excessive,  in 
are  strong.  anticipation  of  the  time  when 

there  will  be  plenty  of  paper 
Bishop  Elected  available.  It  has  the  same  fi- 

Eugene  C.  Bishop,  general  nancial  effect  as  increasing  cir- 
manager.  Peninsula  Newspapers  culation  prices  if  circulation  has 
Incorporated,  became  the  new  dropped  in  order  to  get  revenue, 
president  of  CNPA.  He  succeeds  “Only,  newspapers  have  to  keep 
Seymour  Sterling,  Sanger  Her-  buying  newsprint  and  no  one 
aid.  has  yet  figured  out  how  to  tie 

Mr.  Bishop’s  election  was  an-  subscribers  up  on  a  10-year 
nounced  at  a  luncheon  attended  contract  at  whatever  price  you 
by  two  former  CNPA  presidents  "  unt  to  charge.” 

from  the  PNI  organization.  Building  Study  Urged 

They  were  George  Morrell, 

1937,  and  E.  Ray  Lovett,  1945.  Revival  of  a  move  for  the 
The  first  vicepresidency  went  purchase  or  construction  of  a 
to  Bert  J.  Abraham,  Bellflower  CNPA  building  in  Los  Angeles 
Herald-Ente)'prise,  with  Carroll  was  urged  in  the  report  of 
W.  Parcher,  Glendale  News-  President  Sterling. 

Press,  elevated  from  director  to  CNPA  Services,  Inc.,  organ- 
second  vicepresident.  A.  W.  ized  as  a  separate  corporation 
Bramwell,  Chico  Enterprise-  for  the  servicing  and  selling  of 
Record,  was  renamed  secretary-  advertiisng  for  newspapers  in 


general,  enjoyed  success  in  its 


The  same  officers  were  elected  first  full  year  of  operation,  .Mr. 
by  CNPA  Services,  Inc.  Only  Sterling  reported. 

15  of  the  34-member  board  CNP.4  Services  placed  11,000 
of  directors  were  retained,  but  advertising  space  orders,  with 
the  entire  list  chosen  by  the  billings  that  totalled  approxi- 
nominating  committee  was  se-  mately  $.‘>fi0,()00.  Gross  profit  of 
lected  with  one  exception.  War-  some  $37,000  produced  a  pre- 
ren  Brown  Jr.,  Richmond  Inde-  tax  profit  of  $7,372  and  a  net 
pendent,  was  elected  when  Wil-  profit  of  $5,145. 
liam  B.  O’Shea,  Modesto  Bee,  Weekly  Newspaper  Repre- 
declined  to  run  in  accord  with  sentatives,  aided  and  assisted 
the  McClatchy  Newspapers’  by  CNPA,  staffed  and  opened  a 
policy  that  its  executives  shun  We.st  Coast  selling  office  in  Los 
all  organization  offices.  Angeles  late  in  195(5,  Mr.  Ster- 

Bay  Spangler,  Redwood  City  ling  reported. 

Tribune  and  credentials  chair- 

•'lan,  reported  a  total  registra-  Second  Office  Seen 

tion  of  722.  As  soon  as  initial  costs  of 

»•  .  ....  .  establishing  this  office  have 

e  sprin  epor  been  absorbed,  CNP.4  has  been 

The  newsprint  shortage  assured  that  a  second  Coast 

should  ease  this  year  and  a  com-  office  will  be  established  either 
Parative  plentiful  supply  should  in  San  Francisco  or  in  the  Pa- 
be  available  until  “perhaps  cific  Northwest, 
through  19.59,”  J.  D.  Funk,  Establishment  of  a  publisher- 
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FIFTH  National  Newspaper  Week 
promotion  award  goes  to  the  San 
Diego  Union-Tribune  in  presenta¬ 
tion  by  John  B.  Long,  at  right,  to 
Ale>  DeBakesy,  in  ceremonies  at 
California  Newspaper  Publishers 
Association  convention. 

owned  workmen’s  compensation 
insurance  company  is  progress¬ 
ing  and  two  of  the  three  basic 
requirements  already  met,  J. 
Cowell  Davis  reported. 

60%  Signup 

The  membership  goal  was 
100  publishers,  and  142  publish¬ 
ers  or  60%  of  the  CNPA  mem¬ 
bership,  has  signed  up  for  par¬ 
ticipation.  The  present  “pay¬ 
roll  exposure”  is  $7,000,000,  he 
said. 

The  final  $70,000  of  a  $300,- 
000  fund  is  expected  to  be  at¬ 
tained  by  March  1,  Mr.  Davis 
said. 

Editors  and  publishers  of 
California  developed  their  con¬ 
tinuing  highway  safety  drive  to 
a  point  where  over  the  year 
end  “it  actually  became  un¬ 
popular  to  get  a  traffic  ticket”. 
Governor  Goodwin  J.  Knight  ob¬ 
served. 

This  reduced  the  previous 
year’s  Christmas  holiday  week 
traffic  toll  of  73  to  37,  the  Gov¬ 
ernor  said. 

Membership  in  the  California 
Newspaperboy  Foundation  now 
represents  85%  of  the  daily 
newspaper  circulation  in  the 
state,  Frank  H.  Howard,  San 
Francisco  Call  -  Bulletin  and 
CNF  president,  reported. 

Robert  Macklin  managing  di¬ 
rector,  introduced  members  of 
the  newspaperboys  junior  ad¬ 
visory  council  gathered  here  for 
the  publishers’  meeting. 


Wiloove  Leaves  INS 

Washington 
Raymond  Wilcove  of  the 
Washington  Bureau  of  Inter¬ 
national  News  Service  will  join 
the  staff  of  the  House  Armed 
Services  Committee,  March  4. 


Editor  Leads 
Party  of  17  on 
Treasure  Hunt 

Indianapolis 

The  hobby  of  collecting  an¬ 
cient  guns  is  sending  Jameson 
G.  Campaigne,  editorial  direc¬ 
tor  of  the  Indianapolis  Star,  his 
family  and  13  other  persons, 
including  Tommy  Wadelton,  a 
Star  photographer,  on  a  Carrib- 
bean  treasure  hunt. 

It  started  nearly  three  years 
ago  when  Mr.  Campaigne’s  16- 
year-old  son,  Jerry,  bought  a 
flintlock  musket  from  an  antique 
shop  in  New  York  City. 

Several  months  later,  while 
cleaning  the  firearm,  Jerry 
found  a  small  piece  of  paper 
folded  and  sealed  with  red  w’ax 
and  when  he  removed  the  cor¬ 
roded  iron  butt  plate.  The  pa¬ 
per  turned  out  to  be  a  map  with 
site  names  written  in  Latin. 

Nothing  more  came  of  it  until 
a  guest  at  the  Campaigne  home 
found  an  X  in  the  Caribbean, 
just  off  a  northern  cape  of  the 
Dominican  Republic.  And  there 
were  dots  leading  from  the  coast 
to  the  X  mark. 

Silver  and  Gold 

The  elder  Campaigne  dis¬ 
cussed  the  map  with  several  of 
his  friends,  and  they  all  sug¬ 
gested  that  it  might  be  a  buried 
treasure  worth  hunting  for. 

Finally,  on  Jan.  11,  Mr.  Cam¬ 
paigne  and  two  of  his  friends 
flew  to  Ciudad  Trujillo  to  talk 
over  such  an  expedition  with  the 
secretary  of  development  for  the 
Dominican  Republic.  After  hear¬ 
ing  their  plans,  the  official  .said 
he  would  lend  them  a  175-foot 
,  government-owned  patrol  craft 
for  their  voyage  to  the  treasure 
site. 

The  party  of  17,  which  includes 
^  Mrs.  Campaigne,  Jerry  and  an- 
r  other  son,  Mark,  15,  planned  to 
r  leave  here  Feb.  15  and  fly  to 
.  Ciudad  Trujillo. 

.Mr.  Campaigne,  who  has  done 
[  a  lot  of  research  since  the  map 
was  uncovered,  believes  that  if 
.  there  is  any  treasure  it  might 
r  have  belonged  to  a  former  gov- 

•  ernor  of  San  Domingo  (now  the 

•  Dominican  Republic)  who  was 
recalled  to  Spain  after  making 
the  mistake  of  arresting  Chris¬ 
topher  Columbus. 

The  governor’s  ship,  carrying 
r  all  the  silver  and  gold  collected 
3  while  he  was  in  office,  was  lost 
-  in  a  hurricane  near  the  site  on 
1  the  map,  according  to  Cam- 
i  paigne.  So,  the  treasure  hunt 
.  is  on! 
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Worthy 


(Covtinved  from  page  9) 

“The  Chinese  are  too  intelli¬ 
gent  to  treat  guests  shabbily,” 
he  remarked.  “The  fact  that  I 
was  given  a  chance  to  interview 
Chou  was  probably  a  high  level 
decision.  If  all  the  men  invited 
had  come,  there  undoubtedly 
would  have  been  a  press  con¬ 
ference  arranged.”” 

Tried  for  Three  Years 

Mr.  Worthy  said  he  had  been 
trying  for  three  years  to  get  a 
visa  to  enter  China,  and  had 
been  constantly  turned  down  by 
the  Communists.  He  began  his 
attempts  in  Korea  when  he  was 
covering  negotiations  in  Pan- 
munjom  that  led  to  the  armis¬ 
tice.  Later,  while  reporting  the 
conference  at  Bandung  in  In¬ 
donesia,  he  met  Chou  and  re¬ 
peated  his  requests  to  the  Com¬ 
munist  leader.  He  had  sent 
letter  after  letter  of  request,  he 
said. 

To  the  best  of  his  belief,  ac¬ 
cording  to  Mr.  Worthy,  all  the 
American  newspapermen  except 
Marquis  Childs,  had  made  re¬ 
peated  requests  to  enter  the 
country.  The  invitations  finally 
were  issued  last  Aug.  5.  The 
State  Department  forbade  travel 
to  China  in  the  absence  of  dip¬ 
lomatic  relations. 

Mr.  Worthy,  in  his  own  case, 
was  on  the  Gold  Coast  in  Africa, 
when  the  invitation  reached  him 
Aug.  20.  A  Nieman  Fellow,  he 
was  expected  at  Cambridge 
Sept.  22  to  start  his  studies  at 
Harvard  University.  From  Cam¬ 
bridge,  although  he  knew  of 
State  Department  objections,  he 
cabled  and  wrote  that  he  would 
like  to  accept  the  invitation  and 
go  to  China  during  the  Christ¬ 
mas  holiday.  At  the  time,  he 
made  no  firm  commitments. 

On  Dec.  16,  he  received  a 
cable  from  Chu  Lien,  Secretary 


of  the  Information  Department 
of  the  Chinese  Foreign  Minis¬ 
try,  advising  him  he  would  be 
granted  a  \’isa  if  he  reported  to 
Sumchon  before  Dec.  31.  Sum- 
chon  is  directly  across  the  bor¬ 
der  from  Hongkong.  Mr.  Worthy 
was  there  before  Christmas. 

Stories  for  Syndication 

Mr.  Worthy  cabled  four  stories 
to  the  Post  and  w’rote  one  after 
his  return,  published  Feb.  4. 
Mr.  Wechsler  has  asked  for  three 
more  articles  on  his  impressions 
of  Red  China,  which  he  hopes 
to  syndicate.  So  far  the  Toledo 
Blade  and  the  St.  Louie  Post- 
Dispatch  have  used  some  of  the 
copy  by  Mr.  Worthy. 

Mr.  Worthy  ended  his  Monday 
story  with  this  statement: 

“The  one  great  difference  be¬ 
tween  three  newspapermen  and 
the  poor  devils  who  have  been 
successfully  denied  passports  is 
that  the  government  this  time 
made  the  mistake  of  picking 
victims  who  could  command 
public  support.  Besides  scoring 
a  victory  for  a  free  press,  I  hope 
our  cases  will  end,  once  and  for 
all,  every  encroachment  on  the 
right  of  Americans  to  travel 
where  they  want,  or  when  they 
want,  unaccountable  to  Dulles 
or  to  his  successors.” 

When  Mr.  Worthy  arrived  in 
Budapest  Feb.  6,  he  was  asked 
by  the  American  Embassy  to 
submit  his  passport,  in  order 
that  it  might  be  marked  “valid 
only  for  return  to  the  United 
States.”  Mr.  Worthy  declined, 
stating  then,  he  w'ould  consult 
with  the  ACLU  on  further  ac¬ 
tion.  On  his  arrival  at  Boston 
Feb.  10,  Mr.  Worthy  said  offi¬ 
cials  scanned  his  passport  and 
let  him  enter. 

Patrick  Murphy  Mai  in, 
ACLU’s  executive  director,  an¬ 
nounced  that  Mr.  Worthy’s  case 
raised  both  the  issue  of  freedom 
of  the  press  and  the  general 
problem  of  barriers  to  individual 
travel. 
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porter,  rewrite  man  and  edi-  Jiiaiiors  on  ri 
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IITIOIVIIE,  PEISOIALIZEI  SEIIICE 


Crozet  J.  Duplantier,  re¬ 
porter,  rewrite  man  and  edi¬ 
torial  writer  for  the  New  Or¬ 
leans  States  for  17  years,  has  Indianapolis 

been  named  executive  editor  of  Thursday,  Feb.  7,  was  a 
the  newspaper’s  sports  depart-  rough  day  for  Indianapolis 
ment.  newspaper  editors.  One  was 

He  has  been  named  to  the  post  threatened  and  another  was 
to  aid  Sport  Editor  Harry  Mar-  offered  a  bribe, 
tinez,  who  will  observe  his  62nd  After  Mayor  Phillip  L.  Bayt 
birthday  March  14.  Mr.  Mar-  launched  a  drive  to  rid  the  city 

tinez  will  remain  as  editor,  write  of  pinball  machines,  Irving 

his  column  “The  Crow’s  Nest,”  Leibowitz,  assistant  managing 
and  cover  his  specialties  —  the  editor  of  the  Times,  received  a 
Fair  Grounds  Race  meetings,  phone  call  warning, 
and  the  football  games  of  Tu-  According  to  Mr.  Leibowitz. 
lane  University  and  of  Louisiana  the  caller  said,  “You  won’t  live 
State  University.  ’til  tomorrow.” 

Mr.  Duplantier  will  handle  the  Immediately  Sheriff  Robert 
administrative  duties  of  the  de-  A.  O’Neal  assigned  a  deputy  to 
partment.  guard  the  home  of  the  Scripps- 

Mr.  Martinez  began  working  Howard  editor.  The  guard  has 
for  the  States  as  a  copy  boy  in  since  been  removed,  but  Mr. 
1910.  He  became  a  police  re-  Leibowitz  says  he  still  is  re¬ 
porter,  then  moved  into  the  ceiving  calls  from  “racketeers." 
sports  department  in  1914.  In  Apparently  the  threat 
1924  he  succeeded  Henry  J.  stemmed  from  an  item  he  had 
Reiter,  as  sports  editor.  in  his  column  the  day  before 

Mr.  Duplantier  has  been  a  the  mayor’s  crackdown  on  the 
member  of  the  States  staff  since  machines.  Mr.  Leibowitz  wrote 
the  fall  of  1940,  except  for  two  in  his  “Hoosier  Headlines”  that 
periods  of  active  duty  with  the  1,500  pinball  machines  were  in 
Marine  Corps  during  World  War  operation  in  Marion  County  and 
II  and  the  Korean  conflict.  that  teen-agers  were  spending 
He  came  to  the  States  at  the  all  of  their  school  money.  At 

age  of  18  while  a  student  at  the  same  time  he  cautioned  that 

Loyola  University.  if  the  city  didn’t  take  some  ac- 

•  tion,  the  federal  government 

Morrie  Schifflliail  Whe?  form  of  gambling 

Back  with  Stern  came  to  light  in  the  city  when 

Philadelphia  Lowell  Parker,  city  editor  of 

Morrie  J.  Schiffman,  circula- 
tion  director  of  the  Pittsburgh  ^  ^ 

Sun-Tekgraph,  has  resigned  m  the  newspaper  to  provide  th 
that  post  to  winning  combination  of  letters 

become  circula-  l^^tej-y. 

tion  director  to  .  expressed  interest 

the  PhiladeU  lottery  to  hold  the  man 

phia  Daily  i"  the  building  while  Lawrence 
\!cws  Connor,  night  city  editor, 

'  His  appoint-  ^  . 

ment  was  an-  The  Star  demanded  the 

nounced  by  Da-  smashing  of  the  “headlines 

vid  Stern,  pub-  lottery,  saying  there  were  wide- 

lisher  of  the  spread  ticket  sales  in  taverns 

Schiffman  News.  Mr.  and  industrial  plants. 

Schiffman  was  The  Lottery  is  based  on  the 
former  city  circulation  man-  ttrst  letters  of  the  first  three 
ager  of  the  Philadelphia  Record  words  in  the  Star’s  banner  on 
and  for  throe  years  circulation  each  day’s  main  story.  Lac 
director  of  the  New  Orleans  ticket  has  three  letters  for  ea^ 
Item.  day  of  the  week  good  for  $200 

A  newspaperboy  at  the  age  if  they  match  the  first 
of  7,  Mr.  Schiffman  joined  the  of  the  first  three  words.  In  addi- 
New  York  Daily  News  as  a  tion,  a  grand  prize  of  $1,000  i* 

truck  driver  in  1925  and  rose  offered  for  another  set  of  three 

through  the  ranks  to  become  a  letters  on  each  Thursday, 
circulation  director  14  years  Mr.  Parker  said  he  was  of- 
later.  fered  the  bribe  to  arrange  a 

He  succeeds  Morris  Rappa-  series  of  banners  that  would 
port  at  the  News.  match  letters  on  certain  tickets- 
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WSJ  Names 
'  Bottorff  As 
Exec.  Editor 

s  Robert  Bottorff  has  been  ap- 

1  pointed  executive  editor  of  th^ 

s  Wall  Street  Journal,  Bernard 

Kilgore,  presi¬ 
dent  and  pub¬ 
lisher  of  the 
newspaper,  an¬ 
nounced  this 
week. 

Warren  H. 
Phillips  has 
been  appointed 
managing  edi¬ 
tor,  succeeding 
Mr.  Bottorff. 
John  A.  Mc- 
to  Wethy  was  named  managing 

s-  editor  of  the  Midwest  Edition, 

as  a  Chicago  post  previously  held 

[r.  by  Mr.  Phillips.  Mr.  McWethy 

e-  has  been  assistant  managing 

1.”  eilitor  of  the  Midwest  Edition. 


3  Win  Forest  Green 

Redding,  Calif. 

Fred  Kirstowsky,  San  Fran¬ 
cisco  Examiner,  won  the  $300 
first  prize  in  the  annual  Sierra- 
Cascade  Logging  Conference 
contest.  Other  cash  winners  for 
forest  reporting  were  Phil 
Robertson,  Chico  (Ore.)  Enter- 
lirise  Record,  and  Garth  San¬ 
ders,  Santa  Rosa  (Calif.) 
I  ‘  re  s8- Democrat. 

4  Graduates 
Given  Honors 


Helitzer  at  Bonn 
For  McGraw-Hill 

Morrie  Helitzer,  of  the  Lon¬ 
don  bureau  of  McGraw-Hill  has 
been  named  chief  of  the  Bonn 
bureau  of  McGraw-Hill  World 
News. 

Mr.  Helitzer,  previously  was 
on  the  American  Broadcasting 
Company  news  desk  in  New 
York,  and  before  that  rep¬ 
resented  INS  in  Vienna  and  in 
Paris.  He  was  also  a  corres¬ 
pondent  in  India.  He  has  been 
on  the  staff  of  McGraw-Hill 
London  bureau  for  the  past 
year. 


No  Charge  Against 
Printer  in  Bet  Quiz 

Binghampton,  N.  Y. 

Authorities  prosecuting  a 
betting  syndicate  here  ques¬ 
tioned  William  Doyle,  a  Bing¬ 
hamton  Press  printer,  but  did 
not  enter  any  formal  charge 
against  him.  (E&P,  Feb.  2, 
page  67.) 

The  alleged  ringleader  plead¬ 
ed  guilty  and  all  others  seized 
in  a  roundup  were  allowed  to 
go.  The  district  attorney,  Louis 
Greenblott,  had  asserted  that 
the  ring  obtained  race  result 
information  surreptitiously. 


Madison,  Wis.  - — — - - — — - - — - - - - - ^ 

Four  graduates  of  its  Jour-  |  -  ■  ■  ■  ■  J 

nalism  School  returned  to  the  ;  SGCtlOll 

University  of  Wisconsin  campus  wr  ■  ■  ■  ■  ^ir  ■  ww  m  ■ 

last  weekend  to  receive  Wis-  !  ^  ^ 

consin  Awards  for  Distin-  I  Newspoper  Audienc* 

guished  Service  in  Journalism.  -  -  _  . .  . 

Receiving  the  citations  at  a  i _ _  _ _ 

dinner  session  of  the  1957  Wis-  ANNOUNCEMENTS  I  ANNOUNCEMENTS 

consin  Journalism  Institutes  - - 

were:  Legal  Notice  Newspaper  Brokers 
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Phillips  McWefhy 


The  position  of  executive  edi¬ 
tor  is  a  new  administrative  post 
made  necessary,  Mr.  Kilgore 
said,  by  the  growth  of  the 
Journal’s  News  Department 
operations.  Mr.  Bottorff  will 
have  general  supervision  of  all 
news  departments  of  the  paper 
and  its  affiliates,  including  the 
Dow  Jones  telegraphic  news 
service. 

Mr.  Bottorff,  a  native  of 
Columbus,  Ind.,  and  a  graduate 
of  DePauw  University,  joined 
the  Wall  Street  Journal’s  staff 
in  San  Francisco  in  1930  as  a 
copy  editor.  Later  he  became 
managing  editor  of  the  Pacific 
Coast  Edition.  He  was  pro¬ 
moted  to  managing  editor  of 
the  Midwest  Edition,  established 
in  January,  1951,  when  the  Wall 
Street  Journal  purchased  the 
Chicago  Journal  of  Commerce, 
and,  after  four  years  in  this 
post,  Mr.  Bottorff  was  trans- 
fened  to  New  York  as  man¬ 
aging  editor. 

Mr.  Phillips  joined  the  paper’s 
staff  as  a  copy  Editor  in  New 
lork  in  June,  1947. 

Mr.  McWethy  has  spent  20 
>oars  as  a  member  of  the  Jour¬ 
nal’s  Midwestern  staff. 


William  H.  Metcalfe,  man¬ 
aging  editor  of  the  Winnipeg 
(Man.)  Free  Press,  who  “ad¬ 
vanced  in  the  newspaper  pro¬ 
fession  by  serving  as  reporter, 
deskman,  and  editor,  winning 
increasing  recognition  as  he 
progressed;  served  as  a  radio 
newsman  with  the  Canadian 
Broadcasting  Corporation;  has 
become  an  inspiring  model  to 
all  who  serve  in  journalism.’’ 

Walter  A.  O’Meara,  Dan¬ 
bury,  Conn.,  for  his  “pioneer¬ 
ing  and  constructive  contribu¬ 
tions  to  the  profession  of 
creative  advertising  and  crea¬ 
tive  writing;  valued  service  to 
the  nation  during  World  War 
II;  career  devoted  to  inspired 
contributions  to  the  betterment 
of  his  special  branch  of  jour¬ 
nalism.” 

COURTLAND  R.  CONLEE,  vice- 
l)resident  and  promotion  man¬ 
ager  of  the  Milwaukee  Journal, 
for  “notable  application  of  prin¬ 
ciples  learned  in  the  W’isconsin 
School  of  Journalism;  a  profes¬ 
sional  life  marked  by  purpose¬ 
ful  promotion  of  the  benefits  of 
new.spaper  research ;  accom¬ 
plishments  recognized  by  the 
journalism  profession ;  leader¬ 
ship  in  professional,  civic,  and 
Wisconsin  alumni  organiza¬ 
tions.” 

Ke.nneth  E.  Olson,  retired 
dean  of  the  Northwestern  Uni¬ 
versity  Medill  School  of  Jour¬ 
nalism,  for  “superior  perform¬ 
ance  as  a  teacher  of  journalism ; 
superior  contributions  to  jour¬ 
nalistic  research  and  scholar¬ 
ship;  exceptionally  active  and 
important  role  in  the  service  of 
education  for  American  Jour¬ 
nalism. 


PURSUANT  to  the  Charter  and  By- 
Laws,  the  Annual  MeetinK  of  the 
Stockholders  of  the  Editor  &  Publisher 
Company,  Inc.,  will  be  held  in  the  of¬ 
fices  of  the  Company,  Suite  1700  Times 
Tower,  1476  Broadway,  New  York  36, 
N.  Y.,  at  11:00  A.  M.,  on  Wednesday, 
February  20,  1957,  for  the  transaction 
of  such  business  as  may  legally  come 
before  the  meeting. 

CHARLES  T.  STUART 
January  28,  1967.  Secretary 


_ Newspaper  Brokers _ 

WE  WILL  be  glad  to  negotiate  for  the 
size  Southern  newspai)er  you  want 
where  you  want  it.  NEWSPAPER 
SERVICE  COMPANY,  601  Georgia 
Savings  Bank  Bldg.,  Atlanta.  Georgia. 

SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  31.32,  Greensboro,  N.  C. 


MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif. 

MORE  SALES  this  year  than  ever  be¬ 
fore.  There  must  be  a  reason.  J.  R. 
GABBERT,  3937  Orange  St.,  Riverside, 
Calif.  _ 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  i)cr- 
sonality  and  ability  of  the  buyer.  TTiis 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


RALPH  J.  ERWIN 
newspapers  and  radio  stations.  1443 
S.  Trenton.  Tulsa.  Okla. _ 


WESTTHIN  NEWSPAPERS 
'  Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66 
Cal.  Day  or  Nlte  Phone:  EX  1-5238. 

i  MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Exi>erienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
^  446  Ocean  Avenue,  Brooklyn,  N.  Y 


if  it  PERSONAL  Service  backed  by  30 
,  years’  e.xiierience  in  the  West.  Stypes, 
I  Rountree  &  Co..  625  Market  St.,  San 
1  Francisco  6,  California. 


Publications  For  Sale 


WEST  COAST  MONTHLY  business 
publication.  Box  6411,  Editor  St  Pub¬ 
lisher. 


FOR  SALE — Monthly  magazine  in 
coastal  industrial  city.  Chart  Area  9, 
Tenth  year  of  publication.  Owner  has 
other  interests.  Price  low-terms  to 
suit  buyer.  Box  611,  Editor  &  Pub¬ 
lisher. 


■  SUBSTANTIAL  opportunity  Chart 
;  Area  2.  E.xcellent  quality  suburban 
!  weekly,  large  paid  circulation,  prom¬ 
inent  county.  Sound,  lucrative  business 
;  grossing  395.000,  growing.  Responsible 
i  reputation,  fine  good  will.  Good  or¬ 
ganization.  well-equipped  plant.  Solid- 
I  ly  expanding  market  offers  pros|iect 
'  doubling  business.  Owners  other  in- 
'  terests.  $130,000  with  real  estate ; 

about  $40,000  down,  balance  terms. 
1  Proof  financial  ability,  satisfactory 
'  references  imperative.  Box  625.  Editor 
&  Publisher. 


E.XCLUSIVE  DAILY— RICH  MARKET 
Chart  Area  7.  Owner  will  consider 
$185,500  with  terms.  High  owner 
'  salary,  low  profits,  unusual  potential, 

I  excellent  place  to  live.  Data  only  to 
I  bonafide,  financially  able  with  suitable 
i  background.  Broker.  Box  638,  Editor 
&  Publisher. 


WEEKUES-DAILIES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
nr  obligations. 

JACK  L.  SIDLL  St  ASSOCTATEB 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 

Los  Angeles  28,  Calif. 


IN’  Southeast  Michigan:  good  small 
weekly  pays  man-wife  ownership  over 
$9,000  profit  yearly.  Well  located  for 
future  growth.  $6,600  down  handles. 
The  DIAL  Agency,  66  Adelaide,  De¬ 
troit,  Mich. 


EXCLUSIVE  GULF  COAST  sUte 
weekly.  Yearly  gross  $46,000,  average 
past  3  years.  Will  sell  for  less  than 
gross,  637,  Editor  4  Publisher. 

IOWA  EXCLUSIVE  COUNTY-SEAT 
I  WEEKLY,  grossing  above  $60,000  - 
I  priced  at  $56,000,  $16,000  down.  Bailey- 
Krehbiel.  Box  396,  Sniinu,  Kansas. 
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Publicationa  For  Sale 


TWO  RURAL 
EXCLUSIVE  WEEKLIES 

Best  equipped  and  most  profitable 
weekly  newspaper  property  in  the 
west.  In  the  richest  agricultural  area. 
Tremendous  boom  just  started.  An¬ 
nual  gross  $43,000  operating  net  $26,-  i 
UOO.  Down  payment  $16,000.  Hurry 
for  this  won't  last  long.  Ill  health  of 
publisher  forces  sale.  J.  A.  SNYDER, 
Newspaijer  Broker,  12163  West  Wash¬ 
ington  Blvd.,  Los  Angeles  66,  Cal. 
EX-1623g. 

Publications  Wanted 

PUBLISHER  with  20  years  successful  ^ 
Owner-Publisher  exi>erience  seeks  good  | 
daily  in  15-60,000  circulation  class,  j 
Amply  financed,  will  not  change  per-  , 
sonnel,  can  act  in  confidential  manner  | 
at  once.  Sold  The  Morning  News  in  1 
San  Leandro,  California  last  year,  now  | 
eager  to  resume  career.  A.  Kofman.  j 
2865  Santa  Clara  Avenue.  Alameda, 
California.  Lakehurst  2-3551.  ; 

Business  Opportunities  j 

20,000  circulation,  trade  magazine 
needs  expansion  capital.  Sell  up  to 
control.  In  rapid  expansion,  growing, 
established.  Not  in  distress.  Write  Box 
635,  Editor  &  Publisher.  ^ 

National  Advertising  Space  | 


NEWSPAPER  SERVICES 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Ebepert  Service — World  Wide 

SKIDMORE  AND  MASON,  INC. 

65-69  Frankfort  Street 
New  York  38.  N.  Y. 

Barclay  7-9776 

MACHINERY  and  SUPPLIES 

Composing  Room 

FOTOSETTER  (Intertype)  MATS  and 
MAGAZINES.  Closing  out  entire  de¬ 
partment  at  approximately  half  price. 

I  first  come,  first  served.  Write  or  call 
'  Yaeger  Typesetting  Co.,  Inc..  162  N. 

I  Sixth  St..  Columbus,  Ohio. 

!  MODEL  32  “BLUE  STREAK"  LINO- 
1  TYPE.  Ser.  No.  54336.  One  owner. 

:  Excellent  cond.  4  main  mags,  with 
I  top  split,  4  wide  34-chan.  au.x.  mags., 
j  4  good  molds,  gas  pot  with  feeder, 
Mohr  saw,  blower,  2  fonts  18  &  24  pt. 

•  Gothic  mats.  Inland  Newspat)er  Supply 
Co.,  422  West  8th.  Kansas  City  5.  Mo. 
j  THE  NATION’S  Newspaper  Forms 
roll  on  L.  &  R.  Heavy  Duty  Newi»- 
paper  Turtles— $76.60  to  $88.60.  Write 
for  literature.  L.  &  B.  Sales  Company, 
P.O.  Box  560.  Elkin.  North  Carolina — 
World's  Largest  Manufacturer  of 
I  Newspaper  Form  Trucks. _ 

i  BLUE  STREAK  Model  8  Linotype, 
j  Serial  53368.  Complete  with  3  maga- 
I  zines  (72-90  combination).  Mergen- 
j  thaler  quadder.  2-letter  molds,  gas 
Monomelt. 


MACHINERY  and  SUPPLIES 


Press  Romm 


TUBULAR-24  PAGE 

DEKATUBE,  Goss ;  new  in  1952 ;  Bal¬ 
loon  Former ;  Color  Pans,  automatic 
tensions,  rewinder ;  A.C.  Drive :  Com¬ 
plete  Vacuum  back  Stereo.  Located 
Appleton,  Wisconsin.  Available  Mar.  1. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 

KANSAS  CITY  STAR 
12  Goss  (double 
wl(dth  units 
3  (double  folfders — 
23-9/16"  cutoff 

Substructure — Cline 
Automatic  Reels 
i  Angle  Bars  over  each  unit 
i  Four  125  hp.  DC  drives 
I  All  Equipment  Dismantled 
1  and  in  Storage 

;  IMMEDIATELY  AVAILABLE 

i  KANSAS  CITY  STAR 


GULF  BEACH  JOURuNAL  j  thaler  qundder,  2-letter  molds*  jras  I 

TREASURE  ISLAND,  FLORIDA  ]  Monomelt.  | 

P.O.  BOX  8008,  MADEIRA  BEACH  I  Intertyi)e  full  and  split  90  and  72-  ; 
ADVER-nSERS !  Test  rural  suburbia  !  magazines.  j 

in  Sanders  Genesee  Valley  publications,  Write  MID  WEST  MATRIX  MART 
Geneseo,  N.  Y.  633  Plymouth  Court,  Chicairo  6,  Ill.  i 


Press  Engineers 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 
7  Oak  Court,  Islip,  New  York 
JU  1-0687 

Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50e  per  line  uch 
insertion;  3  times  9  55e;  2  O  60c; 
1  (3  65c.  Add  20c  for  Box  Service 
ALL  OTHER  CLASSIFICATIONS: 
4  times  9  95c  per  line  each  insertion; 
3  times  9  $1.00;  2  times  9  $1.05; 
1  9  $1.10.  3  line  minimum.  Add  20c 
!  for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  fine,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
j  copy.  _ 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Unet 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 


MODEL  F-2  INTERTYPE  MIXER. 
Ser.  No.  12699.  2  standaril  90-chan, 
mags.,  4  molds,  quadder,  Mohr  saw,  I 
blower,  new  Cushman  motor.  Distribu-  i 
tor  recently  rebuilt.  Machine  in  good  j 
condition.  $4,000  F.O.B.  Kansas  City,  j 
Inland  Newspaper  Supply  Co.,  422  ) 
West  8th,  Kansas  City  6,  Mo. 

Netesprint 

BEHRENS  PULP  &  PAPER  CORP. 
AVAILABLE  STANDARD  CANADIAN 
NEWSPRINT 

16'^-16-16>.A-17-17%-22%-31-34 

45-60-61-62-64-66 

ROLLS,  SHEETS.  YOUR  SIZE 
I  2612  Grand  Central  Terminal  Bldg. 

I  New  York  17,  N.  Y. _ MU  6-6675 

;  OVER  SUPPLIED  with  Newsprint? 

^  Need  guaranteed  deliveries  of  news¬ 
print?  Have  spot.  All  sizes — 61*  Roils 
I  on  hand.  Excellent  quality.  Consult: 

BUNGE  PULP  &  PAPER  CO. 

i  for  all  sizes  Standard  White  Newsprint, 
i  46  W.  45th  St.  Phone  JU  2-4174  2-4830 
DOMESTIC— IMPORT— EXPORT 

! - 

i  Press  Room 

,  DUPLEX  TUBULARS 

I  16  Page — 24  Page — 54  Fold.  Complete 
'  Stereo — AC. 

j  BEN  SHULMAN  ASSOCIATES 
I  60  E.  42  St.,  N.  Y.  17  OXford  7-4690 

PRESS  MOTOR  DRIVES  of  26,  40, 
60,  76.  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford,  Box  903, 

I  Boise,  Idaho. _ 

I  3  OCTUPLE  PRESSES 

!  12  SCOTT  Units  with  6  Super-Imposed 
Color  Units :  3  Double  Folders  with 
Balloons ;  AC  Drives ;  Reels  &  Past¬ 
ers;  Located  Miami  Daily  News;  Avail¬ 
able  June  or  July.  Will  split  at  3 
single  Octuples.  | 

BEN  SHULMAN  ASSOCIATES  j 
60  E.  42  St.,  N.  Y.  17  OXford  7-4.690  I 


THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 

4  UNITS  64-PAGE  I 

Two  Color  Cylinders.  22  3/4*  cut-olT.  i 
AC  drive.  Available  now.  Prints  8  I 
color  and  black. 

GEORGE  C.  OXFORD  ! 

Box  903  Boise,  Idaho  j 

3  UNIT  HOE  PRESS  j 

22% "  AC  Drive,  end  fed.  Automatic 
Tensions.  Available  September.  1957.  I 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


64  PAGE 
GOSS 

SPEEDLINER 

Four  Units,  Color  Cylinder  for 
FULL  COLOR 

23916'’  Cut  Off,  9  column  width  rollers, 
A(i  drive,  Cutler-Hammer  controls  re¬ 
conditioned,  Bay  window  arrangement, 
underfed 

Available  February,  1968 

This  press  is  producing  excellent 
R.O.P.  full  color  printing  as  well  as 
spot  color  regularly.  Excellent  condi¬ 
tion,  Write  for  sample  editions.  E.  L. 
Burgess,  Mechanical  Superintendent. 
May  be  seen  in  operation  at 

THE  LA  CROSSE  TRIBUNE 

La  Crosse,  Wisconsin  Phone  2-8040 

3  UNITS— COLOR 

3  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 
Vacuum  Pony  auto-plate.  2391e'’  cutoff. 


BEN  SHULMAN  ASSOCIATES  Wire  or  write— Publisher 

60  E.  42  St..  N.  Y.  17  OXford  7-4690  Hammond  Times,  Hammond.  In<*- 

EDITOR  &  PUBLISHER  for  February  16,  1957 


MACHINERY  and  SUPPLIES 


Press  Room 


NEWSDAY,  INC. 
GARDEN  CITY. 
LONG  ISLAND 
5-UNIT  GOSS  PRESS 

WE  ARE  OFFERING  the  fol¬ 
lowing  press,  complete  with 
reels  and  drive  for  Immediate 
sale  at 

$45,000.00 

as  Is,  where  Is. 

DOUBLE  Width  Units 
I  DOUBLE  Folder 
223/4  CUTOFF 
60°  STAGGER 
7/16  PLATES 
61  INCH  Web 
TABLOID  Slitters 
ANGLE  BARS  Available 
WHITE  Metal 
Sleeve  Bearings 
RUBBER  Rollers 
CLINE  Reels 
DRIVEN  Cross-Associate 
TWO  100  H.P.— A.C. 
Modern  Cline  Group 
Drives  with  Controllers 
COMPLETE  Substructure 

THIS  PRESS  Is  Immediately 
available  and  may  be  inspected 
at  any  time.  For  further  infor¬ 
mation  contact:  Harvey  Broad, 
NEWSDAY.  Inc.,  550  Stewart 
Ave.,  Garden  City,  New  York, 
New  York  —  Telephone  Pioneer 
1-1234. 

For  Sale: 

THREE  (3)  unit  double  width 
HSLC  Press  #1336,  twin  folders.  M 
of  conveyor,  pony  autoplate,  Kemp  If* 
burner,  metal  pot,  44  chases.  Now  lo 
operation  at  News-Record,  Greensbow. 
North  Carolina.  For  information,  w- 
tact  R.  Frank  Mundy,  The  Inda- 
Journal,  Greenwood,  South  Carolina,  m 
C.  O.  Jeffress,  The  News-Record. 
Greensboro,  North  Carolina. 

8  UNITS— 2  PR  FOLDERS 

1  Duplex  Metropolitan :  Lead*  for  spC 
color :  Roll  Arm  Brackets :  A.C.  Drives 

I  Will  aell  as  Two  4-Unit  Presie* 

^  Available  early  Spring. 

^  BEN  SHULMAN  ASSOnATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4»»* 

6  UNIT  seen  PRESS 

(2  Units  new  in  '61) 

Double  Folder — Balloon  Fornaera 
Sheet  cut — 28%6* 

AC-Dual  Motor  Drive 
Running  on  Edition  Daily 
Very  Attractive  Sale  Price 
Wire  or  write — Publisher 
Hammond  Times,  Hammond. 


machinery  and  SUPPUES 


Pre»»  Room  | 


GOSS  4  UNIT  PRESS  | 

32  -  64  PHire  Newspaiiers  | 

High  Speed  Low  Construction 
Length  Sheet  Cutotf  22%” 

Paiier  Roll  Brackets  &  Hoists 
AC  Motor  Drive 

Stereotyi>e  Machinery  i 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave.  New  York  17,  N.Y. 

GOSS  JUNIOR  STRAIGHTLINE 
PRBSS  coimilete  with  stereotype 
equipment  available  late  spring.  R.  R. 
Rayburn.  Oak  Cliff  Tribune,  120  Sun-  | 
set,  Dallas  8,  Texas.  j 

64  PAGE  GOSS,  octuple  type,  double 
width,  newspaper  press,  211^"  cutoff,  , 
Serial  No.  1228.  Available  immediately.  ' 
Can  be  seen  in  operation.  This  press 
is  in  good  mechanical  condition  and 
has  been  used  primarily  on  four  color 
work.  Call  or  write  Danner  Press  of  I 
Canton,  Canton.  Ohio. 


SACRIFICE  I 

5-6  or  7  UNIT  GOSS  PRESS 

ARCH  TYPE,  High  Speed,  low  con¬ 
struction,  AC  Drive,  23  9/16”  cutoff, 
double  folder,  C-H  Conveyor. 

Reasonable  priced  for  early  removal. 
Located  Philadelphia  Daily  News 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  N.Y.  17.  OXford  7-4690 


HELP  WANTED 


_ Administrative _ 


GENERAL 

MANAGER 

GENERAL  MANAGER  for  eastern 
newspaper  and  radio  business,  must 
have  had  experience  with  both  busi¬ 
nesses,  must  be  experienced  in  labor 
negotiations  in  all  newspaper  depart¬ 
ments  and  should  have  had  at  least 
supervisory  experience  both  in  circula¬ 
tion  and  advertising. 

SUCCESSFUL  APPLICANT  must  un- 
derstand  and  like  his  fellow  craftsmen, 
be  able  to  encourage  and  guide  them 
and  at  the  same  time  be  able  to  get 
tough  when  situation  requires. 

THIS  IS  an  important  job  for  a  top 
man  who  can  establish  his  qualifica¬ 
tions  by  past  experience  and,  at  the 
proper  time,  by  references. 

No  other  need  apply 
A  COLLEGE  education  is  desirable 
and  the  employer  has  tentatively  es¬ 
tablished  an  age  limit  of  40. 

A  COMPLETE  story  with  application 
will  facilitate  discussion  and  decision. 

BOX  400,  EDITOR  &  PUBLISHER 


ADVERTISING  MANAGER 

Aggressive  manager  for  large  East 
Coast  neighborhood  weekly.  Permanent 
future.  Salary  and  bonus.  All  details 
first  letter.  Box  639,  Editor  &  Pub¬ 
lisher. 

Artists  •  Cartoonists 


- ; —  ARTIST — Fast,  all-around  man.  pri- 

LATER  MODEL  E  Duplex  press  in  marily  for  retouching,  layout  on  daily 
excellent  condition.  $18,500  as  is  where  in  New  York  metropolitan  area.  Box 
is.  Contact  A.  J.  Kalb,  Idaho  Free  616,  Editor  &  Publisher. 


Press,  P.O.  Box  111,  Nampa,  Idaho. 

Stereotype 

HALL  MAT  ROLLER 

with  6  HP  Motor  Medium  Weight 
roller  for  General  Service. 

26  DURAL  Chases  for  8  column. 

#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXES 
all  sizes. 

#25  Full  Page  Vandercook  Proof 
Press. 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL 

Stamford,  Conn. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

«0  E.  42  St..  N.  Y.  17  OXford  7-4690 

WANTEJ);  8-page  Duplex  or  Goss 
nat-bed.  Advise  serial  no.  and  when 
I'l'I'l^ble — Northern  Machine  Works. 
>23  N.  4th  St.,  Phila.  6,  Pa. _ 

Will  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Ekjuip- 
ment- anywhere  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway.  New  York  7,  N.  Y. 

WANTED  TO  BUY:  Duplex  tubular 
I,  °  press.  Give  all  details 

regarding  press  and  price  asked. 
joneaborn  Sun.  Jonesboro.  Arkansas. 

16-24  page  rotary  press 
uilt  since  1920.  Also  good  full-page 
“at  roller.  Publisher.  Oneida  Daily 
Dispatch,  Oneida,  N.  Y. 

WIDTH  ROTARY  PRESS. 
-...J*™  with  stereotype  equipment 
\t..  »  t®Psrity  of  16  pages  or  more. 
n.t  r.T?s,’'‘’‘'’'I“rd  22%  cutoff.  Write 
3.  Texas'^  Tribune,  120  Sunset,  Dallas 


CARTOONIST-ARTIST :  Position  ojien 
on  progressive  pa|>er  of  60.000  circu¬ 
lation.  Submit  samples.  Contact  Man-  | 
aging  Editor.  News  and  Lender.  ' 

'  Springfield,  Missouri. 

Circulation 

CAREER  CIRCULATION 
MANAGER 

ONE  OF  SOUTHWEST’S  TOP  daily 
I  newspapers  needs  a  career  circulation 
:  man  30  to  40  years  of  age  to  manage  I 
the  city  circulation  department.  Re-  i 
organization  of  department  into  sepa¬ 
rate  city  and  country  circulation  de-  i 
I  partments  makes  this  responsible  and  | 
rewarding  position  available.  Must  have  ' 

.  good  circulation  sales  record.  Experi¬ 
ence  in  a  morning  and  afternoon  situa¬ 
tion  is  desired.  Little  Merchant  plan 
experience  is  a  must.  Please  write 
I  giving  all  details  first  letter,  including 
I  when  you  will  be  available  for  a  per- 
I  sonal  interview.  Box  417,  Editor  & 

I  Publisher. 

CIRCULATION  MANAGER  for  ABC  j 
daily  newspaiier.  Young  man  with  | 
j  e<iuiil  know  how  in  promotion  and  ac-  j 
'  curate  office  detail.  You  will  be  re-  | 

I  warded  commensurate  with  ability  to  ' 
grow  with  us  in  this  exciting  booming  i 
southern  California  community.  Posi-  ; 

I  tion  o|ien  liocause  our  circulation  man-  I 
ager  has  been  advanced.  $100.00  tier  ] 
j  week  plus  gas  allowance  to  start.  ; 
I  Group  insurance,  etc.  Write  Publisher.  . 

'  The  Herald  News.  Fontana.  California.  : 
I  CIRCULATION  MANAGER  urgently  ! 
;  needeii  on  small  memlier  daily.  If  in- 
!  terested  and  qualified,  please  contact 
I  us  immediately.  PNPA,  2717  N.  Front  ' 
I  St..  Harrisburg,  Pa. _ 

j  HOME  DELIVERY  MANAGER 

j  Capable  of  full  responsibility  for  I 
morning  and  Sunday  delivery,  collec-  i 
I  tion  and  sales.  Little  Merchant  Plan, 
i  Car  necessjiry.  Chart  Area  2.  In  reply  j 
state  earliest  date  available.  Bo.x  621,  i 
!  Editor  &  Publisher.  i 

I  _  I 

I  CIRCULA’nON  MANAGER  for  7.800 
afternoon  daily,  100  miles  from  Chi¬ 
cago,  Seeking  man  now  in  secondary 
imsition  on  larger  i)aper.  Must  have 
experience  with  carrier  promotion. 
Write  giving  full  personal  information, 
exjierience  and  salary  expected  to 
Niles  Daily  Star,  Niles,  Michigan. 


HELP  WANTED 


Circulation 


COUNTRY  CIRCULATION 
MANAGER 

LARGE  STATEWIDE  CIRCULATION  | 
daily  newspaper.  Chart  area  9,  needs 
a  career  circulation  man  36  to  40  to 
take  charge  of  state  distribution.  A 
newly  created  position  makes  this  an 
excellent  opportunity  for  a  young  man 
to  move  up.  We  are  looking  for  the 
assistant  circulation  manager  of  a  large 
daily  or  the  manager  of  a  100,000  plus 
daily  who  is  ready  for  more  responsi¬ 
bility.  Write  giving  full  details  in  first 
letter  and  tell  when  you  would  be 
available  for  a  personal  interview.  Re¬ 
plies  will  be  treated  confidentially.  Box 
418,  Editor  &  Publisher. 

_ Classified  Advertising _  I 

CLASSIFIED 

ADVERTISING 

MANAGER 

UNUSUAL  opiK)rtunity  fir  young 
classified  manager  of  smaller  paiier,  or 
lor  .second  man  on  larger  paper  to 
move  up.  Progressive  afternoon  and 
Sunday  newspaiier,  exclusive  in  city  of  I 
85,000,  with  management  that  under¬ 
stands  and  appreciates  classified. 

WE  WISH  a  man  in  his  thirties,  pref¬ 
erably  from  tbe  Southwest.  Must  have 
proven  record,  ability  to  sell,  and  di¬ 
rect  staff  of  8.  Furnish  top  references. 
GOOD  SALARY,  iiercentage  on  in¬ 
crease,  car  allowance  and  other  com¬ 
pany  benefits.  Immediate  oiiening; 
present  manager  leaving  to  enter  busi¬ 
ness, 

AIR  MAIL  reply,  give  full  story  of 
yourself,  including  job  and  iiersonal 
history,  references  and  salary  exiiected 
to  start.  Sell  us!  Your  application  will 
be  kept  confidential.  Write  Advertising 
Manager,  THE  NEWS,  PORT  AR¬ 
THUR,  Texas,  j 

GET  IN  on  the  ground  floor  of  an 
old  established  ABC  daily  (located  in  I 
the  most  desirable  spot  in  California)  i 
that  is  really  going  places.  We  need 
a  CLASSIFIED  MANAGER  who  can 
keep  up  with  the  pace  and  make  an 
envious  spot  for  himself.  Our  growth 
is  sound  yet  it  is  fantastic.  Send 
full  particulars  to  Bo.x  618,  Editor  & 
Publisher  to  learn  of  this  chance  of 
a  lifetime. 

Dispatch — Production 


DISPATCH  DEPARTMENT 
MANAGER 

GROWING  Southern  newspaiier  (chart 
area  4)  has  opportunity  for  exiieri- 
enced,  alert  dispatch  or  production 
man  to  head  Dispatch  Department. 
Write  full  details  and  salary  required 
to  Bo.x  614,  Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


ADVER’nSING  REPRESENTATIVB 
for  Louisiana  Weekly  and  Small  Daily 
Sales  Organization.  Work  in  Louisiana 
calling  on  commercial  and  institutional 
advertising  accounts.  Salary,  commis¬ 
sion,  expenses.  Write  fully  giving 
qualifications  to  Community  Newspa¬ 
per  Representatives,  Inc.,  Room  8, 
Alumni  Hall,  Louisiana  State  Univers¬ 
ity,  Baton  Rouge,  Louisiana. 

ADVERTISING  SALESMAN.  Estab¬ 
lished  Metropolitan  New  York  weekly 
needs  worker  for  local  and  agency 
accounts.  Car  necessary.  Guaranteed 
salary  plus  liberal  commission.  Box 
609,  Editor  &  Publisher. 

NATIONALLY  KNOWN 
REPRESENTATIVE  FIRM 

desires  experienced  Newspaper  Adver¬ 
tising  Salesman  for  midwest  office. 
State  experience  and  salary  desired. 
Box  642,  Editor  &  Publisher. 

ADVANCEMENT! 

Do  YOU  want  to  move  up.  Ohio 
daily,  20,000  circulation  class,  offers 
excellent  opi>ortunity  to  young  adver¬ 
tising  salesman,  good  on  copy  and 
layout.  A  chance  like  this  does  not 
come  often.  Give  age,  marital  status, 
exiierience.  references  and  salary  re- 
ciuiremonts.  Write  Box  600,  Editor 
A  Publisher. _ 

ADVERTISING  SALFISMAN  for  pro¬ 
gressive  weekly  newspaper — must  be 
exiterieneed  in  selling  and  layout — 
salary  open.  Tell  age.  past  experience 
and  references.  Write  the  Berlin  Re- 
porter,  Berlin.  New  Hampshire. 

ADVER’nSING  STAF’F  MAN  wanted. 
Good  pay  and  a  future  in  ideal  Hud¬ 
son  River  community  on  paper  of  over 
ten-thousand  circulation  for  an  ex¬ 
perienced,  sober  local  advertising  sales¬ 
man.  Write  details  at  once  and 
when  available.  Box  607,  Editor  & 
Publisher. _ 

DISPLAY  ADVERTISING  salesman 
I  for  fast  growing  Southern  California 
j  daily.  Ideal  working  and  living  con¬ 
ditions.  Many  company  benefits.  Ex- 
I  cpptional  op|)ortunity.  Write  Grant 
I  Wonn,  News  Tribune,  Fullerton,  Cal. 

OPFINING  on  staff  of  upstate  New 
York  non-metroi)olitan  daily.  Salary 
and  bonus.  Good  opportunity.  Send 
complete  resume.  Bo.x  622,  Editor  & 
Publisher. 

RETAIL  ADVER'nSING  MANAGER 
wanted  by  aggressive,  non-metropoli¬ 
tan  Wisconsin  daily,  now  doing  top 
job.  Ideal  working  and  living  con¬ 
ditions.  The  man  we  are  looking  for 
must  be  f.-imiliar  with  all  phases  news¬ 
paper  retail  ad  department,  have  the 
abilit.v  to  handle  salesmen,  plan  and 
follow  through  on  promotions,  and 
take  responsibility.  Prefer  man  45  or 
younger.  Good  salary  and  bonus.  Write 
Bo.x  636  giving  full  details  as  to  ex- 
lierience,  background,  ability,  age, 
schooling,  etc.  Include  phone  number. 


Display  Advertising 

ADVERTISING  SALESMAN  —  man 
who  is  alert,  aggressive  and  who  can  | 
write  and  layout  good  copy,  for  60,000  ! 
daily  and  40,000  Sunday.  This  is  a 
staff  expansion.  Salary  over  $100  plus 
incentive  plan,  profit-sharing,  retire-  | 
ment,  etc.  Write  all  details,  O.  P.  j 
Bliven,  Advertising  Manager,  Union  i 
Leader  Corp.,  Manchester,  N.  H. 

ADVERTISING  SALESMAN,  under 
forty,  must  know  layout  and  be  pro¬ 
motional  minded,  competitive  field.  $86 
week  and  incentive  bonus,  opportunity 
for  aggressive  man.  Send  complete 
resume,  layout  samples  and  references 
to  Jno.  Q.  Lambert,  Natchez  Democrat,  I 
Natchez.  Mississippi. 

AD  SALESMAN  to  join  congenial  staff 
in  modern,  air-conditioned  plant, 
friendly  17,000  population  city  in 
lake  country.  Salary  plus  commission. 
Write  N.  Van  Guilder,  Daily  News. 
Faribault,  Minnesota. 


Get  on  a 
winning  Team 

IF'  YOU’RFI  a  good  space  sales¬ 
man  and  you  like  to  take  the 
ball  and  run.  you’ll  love  our 
team.  We  offer  (to  a  GOOD 
man)  the  opiwrtunity  to  work 
with  the  finest  advertising 
people  on  a  highly  progressive 
cr>mbinatinn  morning  and  eve¬ 
ning  daily,  112,000  circulation, 
at  a  salary  c<iual  to  your  abil¬ 
ity,  job  benefits  and  above  all 
the  chance  to  advance  in  our 
organization.  Phone  collect, 
Robert  McComas,  Assistant  Ad¬ 
vertising  Director  today,  HA  4- 
7711,  Evansville,  Indiana  for 
further  details. 

YOUNG  MAN  to  handle  established 
accounts  for  well-e<iuipi)ed  progressive 
daily.  Must  have  potential  to  work 
as  No.  2  man.  Car  necessary.  College 
background  or  some  ex|>erience  desired. 
Call  collect  or  write  Kendall  Somers, 
Star,  Niles,  Mich.,  Phone  MU  3-2100. 


editor  ac  PUBLISHER  for  February  16,  1957 


81 


SOUTH  FLORIDA  DAILY  is  seeking  COMPETENT  MAN  that  can  edit  '  COMPETENT  REPORTER— to  take  JOURNALIST— 

two  top  notch  advertising  salesmen.  ]  copy,  that  can  write  good  heads  and  over  state  desk  and  develop  area  news  DCDCOMMCI 

They  must  bo  experienced,  successful  '  has  a  knowledge  of  layout.  Prefer  man  coverage  on  Ohio  daily  20,000  circu-  |  rbKO'JNNbL  MAN 

and  creative  with  proven  sales  ability,  that  could  double  as  photo  editor.  Six  lation  class.  Excellent  opiwrtunity.  Experienced  creative  journalist,  26  to 

Salary,  bonus  and  commission  pay  day,  evening.  Northern  Ohio  paper.  Give  age,  experience,  references  and  32^  warm  and  friendly  personalitr 

plan.  The  openings  are  not  immediate.  Excellent  opportunity.  Box  614,  Edi-  salary  requirements.  Write  Box  601,  gjjj  bi-weekly  employee  newspaper 

but  we  desire  to  select  the  best  tor  A  Publisher. _  Editor  &  Publisher.  _  handle  public  relations,  assist  with 

when  they  occur  as  earnings  are  |  WANTED.  $160  to  start.  DESK  MAN  for  progressive  daily  near  employee  relations.  Rare  opportunity 

above  the  average  for  this  area.  Write  .  Western  city  of  20,000.  Unusually  good  Los  Angeles.  Ideal  city.  References  for  resourcefuu,  aggressive  young  joniv 

ti*  ’  .‘"S  salary.  |  Want  real  top  man.  steady,  required.  Box  630,  Editor  &  Publisher,  nalist  with  flair  for  human  relations. 

Box  613,  Editor  &  Publisher. _  !  „^rmanent  e.xecutive,  30-46.  Box  624,  ESTABUSHED  in-service  training  in-  P 

Editor  &  Publisher. -  stitute  at  large  private  university  in  ^4|'2!  j^k^nr^Mfssis’si^r,  gifi^g  W1 

FAST,  ACCURATE  young  copyreader,  I  Chicago  area  must  fill  position  of  experience,  education,  age.  sak 

OPPORTI  IKIITY  sharp  on  heads.  Some  rewrite.  All  ary  requirement. 

r I  U  INI  I  T  benefits.  Opportunity  for  advancement.  Applicant  should  be  skill^  in  ^iting,  _________ — - — - — - - 

On  substantial,  fasUgrowing  South-  re-writing.  and  the  planning  and  prep-  MAN  CAPABLE  of  handling  speciil 

,,  eastern  mominir  dailv  60  000-70  000  aration  of  materials  for  printing  and/  section  and  feature  page  editorial  as- 

lor  an  ambitious,  enerptic,  advertis-  or  publication.  Knowledge  of  advertis-  signment.  Must  be  experienced,  able 

ing  man  who  can  take  charge  of  adver-  cireulation.  ba  a^  oei^naent  u^n  promotion  also  desirable.  to  make  up  and  know  production.  Pre- 

tising  for  one  of  Virginia  s  largest,  “ility  a^d  initiative.  Merit  inw  STARTING  salary  $7,200.  Three  weeks  fer  man  with  photographer-reporter 

most  influential  weeWies.  located  near  !"““eaBteraer  or  vacation.  Promising  future  in  a  con-  background.  Permanent  iiosition.  Ex- 

\V  ashington,  D.  C.  Top  salary,^  bene-  _  _- _ - _ •  stantly  growing  organization.  Reply  ceilent  salary,  incentive  plan,  profit 

tits.  If  you  can  sell  and  service  ac-  MEDIUM  SIZED  Texas  morning-after-  to  608,  Editor  &  Publisher.  sharing,  insurance,  etc.  Write  all  de- 

counts,  handle  layouts,  promotions,  I  noon  combination  seeks  reporter,  with  Ffm'fpTt  MirwQTifAM  /.yxmmfenitey  tails,  D.  P.  Bliven,  Advertising  Man- 

this  posit^n  has  an  almost  unlimited  jive  years  experience  for  federal  ^  iK  nan  \ynma  ofTiy-o  cAvon  ager.  Union  Leader  Corp.,  Manchester, 

PubTshor.'^'”"  *  building  run  and  general  as^gnment.  Gc^^%UrtTng Hampshire. _ 

Pay  basM  on  ex^rience.  Numerous  Excellent  advancement  possibilities.  I  PERSONABLE  woman  planning  career 

D  *  Koi  ilr  u"'  “  Write  Roger  Thompson,  Dixon  Evening  ,  in  women’s  news  field  needed  by 

_  POX  633,  Lditor  at  Publisher. _  Telegraph,  Dixon,  Illinois.  morning-evening  combination  in  faxt. 

Editorial  FIELD  EDITOR  for  Construction  in-  GENERAL  REPORTER-EDITOR  wan-  ,  Krowing  Pacific  Northwest  Wonderful 

“  ■  ^  dustry  magazine.  Top  salary  for  man  ted  by  growing  small  daily  in  Western  i 

ABLE  REPORTER  FOR  6,000  who  writes  sparkling  copy  and  takes  New  York  industrial-agricultural  vil-  |  Attracti\^  salary,  full  benenU  prck 

circulation  Kansas  daily.  Better  than  dramatic  pix.  Box  628,  Editor  &  Pub-  lage.  Some  phtotographic  knowledge  I  ^ram.  Airinail  your  q^lification,  to 

average  opportunity  for  better  than  ligher.  desired.  Definite  future  for  right  man.  '  Perwnnel  Director.  P.O.  Box  1618, 

average  reporter.  Write  Box  431,  Edi-  pppoRTER  for  9  000  afternoon  daily  liberal  starting  salary  and  regular  ]  Yakima,  Washington. - 

tor  &  Publisher. _  KEPO^ER-for  9  000  raises.  Write  or  wire  Journal-Register,  ’  PM  DAILY,  City  of  160.000,  has  io- 

COMPETENT  REPORTER  for  general  jn  New  England’s  loveliest  seaside  ">“81  be  |  mediate  opening  for  exi>erienced  sporti 

_ _ 1_J  _ I  I  ***  .utsKsossxA  £,i  .  .  writAP.  A  sn  invit<»ft  nnnIiCiitinns  for 


average  opportunity  for  better  than  ligher. 

average  reporter.  Write  Box  431,  Edi- 

tor  &  Publisher.  Kt,PO 


COMPETENT  REPORTER  for  general  jn  New  England’s  loveliest  seaside  must  be  |  mediate  opening  for  exivenenced  sporti 

assignment  needed.  Must  be  capable  man  with  commensurate  pay.  P.  B.  fijled  at  once. - deak*'^^nd^renorto7uf  Maytions“"write 

of  producing  clean  copy  rapidly  and  Kenyon,  Daily  Time?,  Gloucester.  GOOD,  PRIZE- WINNING  Illinois  daily,  , 

experienced  in  handling  municipal  Massachusetts.  16,000  circulation,  needs  trained  or  Shannon,  Editor,  bhreveport 

news.  Excellent  opportunity  for  right  _  T^rr-T-r,  a  um.-!, - TTr -  '  ®-'f|>erience<l  man  for  state  editor.  Pre-  (Louisiana)  Journal. 


experienced  in  handling  municipal  Massachusetts.  16,000  circulation,  needs  trained  or  shannon.  Editor,  Shreveport 

news.  Excellent  opportunity  for  right  a  - ili -  '  e-'t|>erience<l  man  for  state  editor.  Pre-  (Louisiana)  Journal. 

man.  Must  have  automobile.  Write  or  REPOKTb^PHOTOGKAPHLK  Want  j  man  willing  to  lie  jiart  of  com-  SOCIETY  EDITOR,  fluent  writer,  fei- 
wire  editor.  Daily  Monitor  -  Leader,  able,  imaginative  man  for  expanding  i  munity,  take  responsibility.  Box  632,  tures,  capable  of  handling  department; 

Mount  Clement,  Michigan.  evening  daily  in  fast  growing  mid-  i  ),»itnr  &  Publisher.  Good  salary.  Leader,  Lovington,  N. M- 

CITY  EDITOR,  REPORTER  for  prize-  ,  ‘'™nd!uons  In^^n^w^rbum  XnC  '  HAVE  OPENINGS  lor  one  reporter  WANTED  e^rienced  copyreader  on 
winning  southern  daily,  city  zone  Cgnd  f„il  details  to  Box  612  Editor  &  reader  on  metropolit.m  leading  upstate  New  York  afternoon 

1$,000.  Circulation  8,000,  covering  9  I  Publisher  '  morning  newspaper.  Chart  Area  10.  paper.  Top  scale,  benefits.  Write  Box 

trade  area  counties.  Apply  to  H.  M.  - ^ -  |  Prefer  applicants  under  36.  Please  642,  Blditor  &  Publisher^ _ _ 

Kankin.  Daily  Tifton  (Georgia)  Gazette'.  SPORTS  AND  GENERAL  REPOR'TER  |  give  full  details  of  experience,  edu-  wA^-ri.'n.  p^ueiienred  fin.mcial  Da« 

EYPi.'Rli.'Mririi — iCiru/oDADi-D — TITTT  "’“"fed  immediately  by  Class  |  cation  and  background  in  first  letter.  handle  birth  growth 

EXPERIENCED  NEWSPAPER  WO-  a  New  Jersey  weekly  in  Monmouth  Address  Bon  606.  kklitor  &  Publisher.  ,  *  AipT  nage  in 

MAN  for  2nd  place  position  for  wo-  mnntv  Seat  mid-wav  lietween  New  - '  hnancial  page  in  last  growinj 

men’s  pages.  Medium  sized,  northern  Y^?k  and  Philadelphia  working  HlJITOR  to  handle  variety  of  news  |  afterntwn  daily  in  Chart  Area  4. 

OUo.  6  day  evenine  naner  Rn*  ^  rniiaaeipnia.  uooa  y>or  jj  coverage;  work  with  a  small  staff.  State  full  details  experience,  personal 

Sr  &  PubHsher  conditions  paid  vacation,  group  in-  quickly,  data,  salary  expected  first  letter.  Be- 

irpATirRP  wpimr-p  pm-nvAr-p  a nm-t>  Permanent  position  with  bright  fu-  i  plies  confidential.  Box  616,  Editor  t 

^TUREWRITER-PHOTOGR^HER  Managmg  Editor,  ’Hie  freehold  Tran-  ,ike  ;  Publishe.- 

ne^ed  for  two  week^  pa^rs.  Eastern  script.  Freehold,  New  Jersey.  Include  Ynlley  Town.  Write  WANT  TO  GET  AHFAir=l^ 

Indiana  Publishing  Co.,  Knightstown.  references,  salary  requirement,  avail-  ■  Oliver  Stalter  Dailv  Post.  Saugerties  .  JL.ll 

Indiana. _ iihility  for  interN-iew. _  '  York.  ^  haugerties,  glance  for  2-3  year  leixirter  on 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


.ruujiBiiiug  KAJ;  H-Digni-SLOwn.  reierences,  seiiar^  wiuii eiiicui,  »v«ii-  qjj  .  gfaifAr  Dailv  Post.  Sano-artips  i  i - «« -  . 

Indiana.  i,),ility  for  inteiwiew.  '  v„l  ’  ^  ^  haugerties,  prance  for  2-3  year  leixirter  on 

- - -  - ; -  I  lorK. _  paper  to  move  to  over  1 00,000  ositJ* 

\A/0K/ICM'C  CniTOD  SPORTS  EDITOR- WINTER  lor  morn-  |  REPORTER  for  morning  Southern  Sunday  staff.  Start  in  one-man  bur- 

vvwividN  o  CUIIC^K  ing  daily  with  16,000  circulation  in  New  England  daily.  17,000  circulation,  eau :  promotion  to  main  office  assowo 

fnr  t  4.  .4.  Northwestern  Pennsylvania.  Need  ex-  J-Grad  with  2  or  3  years  experience  if  you  prove  ability.  Car  and  camera 

nnn  J,  srowing  southern  perienced  man  who  also  can  handle  preferred.  Use  of  camera  helpful.  Send  needed.  Chart  Area  2.  Send  complete 

^  A  A  ■  'I?’  news-wriUng  assignmenU.  State  full  details  to  Box  640,  Editor  &  resume,  salary  expected  and  Ulephcne 

«cellent  equipment.  Young  friendly  full  details  and  salary  required  in  first  Publisher.  number  to  Box  617,  Fxlitor  & 

staff,  circu^tion  8,000.  Please  write  letter.  Write  Ken  P.  Williams.  Man-  - , - - - Usher. 

or  conuct  H.  M.  Rankin.  Daily  Tifton  aging  Editor,  The  Meadville  Tribune.  YOUNG  MAN  M  genera  reporter  on  wRirpiirKrEn  VAV  tolia 

(Georgia)  Gazette.  MeiHville  Pennav)vania  Ohio  s  best  small  city  dailies.  NEED  EXPERIENCED  MAN  to  new 

_ Meadvilie.  t-ennsyivania. -  Beginner  considered.  Good  pay,  ex-  bureau  in  progressive  north  Textt 

REPORTER  with  basic  experience  for  TWO  REPORTERS,  one  as  replace-  |  ceilent  insurance  program.  Single  ;  Must  take  pictures.  General  nf*’*  **’ 

afternoon  daily.  Chart  Area  2,  prefer  ment,  second  to  expand  staff.  Photog-  <  uian  preferred.  Car  helpful.  Must  l  i«erience.  iihility  to  mix  in  f'vie  sfr 

man  interested  in  future  opixirtunities  raphy  exiierience  helpful.  Five  day  he  draft  free.  Box  624,  Editor  &  tivity.  Write  Box  603,  Editor  b  rob- 

with  newspaper  in  40  thousand  circu-  week  scheduled,  good  vacation,  pension  Publisher. _ |  Usher, _ 

lation  class.  Box  409,  Editor  &  Pub-  P't" :  foP  working  conditions  in  new  i  — 

Usher.  plant :  growing  paper  in  progressive  ]  ,  - 

^  AND  PUBLISHER'S  CHART  AREA 

write  post.  Good  climate.  Booming  - - '■ - :7  ‘  i 

locale.  Near  Oakland,  San  Francisco  WIRE  EDITOR,  handle  all  sports,  small  g* 

but  out  of  traffic.  Highly  competitive,  afternoon  daily.  Car  helpful.  Single 

hot  news  area.  Must  have  daily  ex-  Ptan  preferred.  Box  616,  Editor  &  iyr»vi>rT‘|  ^  ^ 

perience.  Write  details  News  Editor,  Publisher. _  I  \  _  /'■'fv'T 

Daily  Review,  Hayward.  California.  WOMENS  STAFFER  experienced  dum-  /°^  1  til  I  /  T  VL 

WASHINGTON  POLITICAL  corre-  mying,  lay-outs,  feature  writing.  Send  /  /  _ _ jto - \  i 

•pondent  (junior)  wanted.  May  be  re-  full  details  first  letter  to  Betty  Penson,  [  /  j|  'm  m  JC- 

cent  college  graduate.  Give  full  details  Statesman  Newspapers,  Boise,  Idaho.  >  I  B  K  >1 

in  reply.  Age,  marital  status,  educa-  cT^TTTT — - \ - H —  i  I  /  — — » .  J 

tion,  draft  stotus.  jobs  held  and  at  ^ALL  afternoon  daily  seeks  reporter  ,  |  IpgBI  .  A  #  T  \ 

what  s^aries,  party  affiliation,  refer-  sPorts,  general  news.  Experience,  ,  |  ^  ftV/>\o."lu  T 

ences.  Write  Box  64,  Benjamin  Frank-  knowl^ge  of  camera  d«>irab  e  but  ;  \  W  I  Juan,  » 

lin  Stotion,  Washington,  D.  C.  .“»®j;Hal-  ^Wnte  fufly.  Pubhsher,  \  f?  \  I  \  t  \ 

■  -  .  ^  —  ... - Oneida  Daily  Dispatch.  Oneida,  N.  Y.  I  I  \  f  I  B  I  m 

ASSOCIATE  EDITOR  for  trade  mag-  AxirnmniTg  mPVPicAnET?  i  \  \  AcS - 

azine.  Need  young  man  who  can  re-  AMBmOUS  TOPYRE/^ER  ready  to  |  I  ^  pTTv  "-onia  iP- 

write:  make-up  magazine:  use  Speed  tackle  news  editor  spot  to  m  into  staff  I  S.  I  flO  i-’  ^  / 

Graphic;  handle  correspondenu:  write  that  takes  pride  in  lU  product.  Job  \  /  I  - 1  /  k  \  ^  V 

”How-To”  articles  and  human  inter-  now  open.  Valley  Morning  Star.  Har-  \ - |  Y  \  I 

est  stories  after  interview ;  read  proof :  “ngen. — lexas. -  i 

handle  display  advertising  copy,  mark  BEGINNING  REPORTER.  Good  op-  L.  X 

photos  for  cuts.  Some  traveling  in-  portunity  in  Southern  California.  Give  ^  B  \ 

volved.  You  ought  to  be  able  to  make  ,  references.  Box  629,  Editor  &  Puli-  |  S 

friends  easily  and  be  a  hard  and  steady  bsher. _  jjr  sfej 

worker  to  do  this  job  in  a  satisfactory  ,  FREE  I  ” 

manner.  Write  ^ving  age,  education,  MONTHLY  JOB  MARKET  letter,  with  ^ 

exiierience,  marital  status,  personal  list  of  available  jobs  and  nationwide  Use  CHART  AREA  Number  ill  Ad  copy  for  showin® 

and  credit  references  and  salary  re-  employment  conditions.  Bill  McKee  I/bfA'ni’blbl  wltlmnt  iniTlMT'Iirir' ATIOIW 

quired.  Located  in  C^hart  Area  6.  Birch  Personnel,  69  E.  Madison,  Chi-  L«t,A110W  withont  1U1!,N  1  IP  IIaA  1  lUPI  _ ^ 

Write  Box  600,  Editor  &  Publisher.  '  cago,  Illinois.  —  -  -  — -  -  —  --  _ -  ‘  ■— 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 

LOCATION  without  IDENTIFICATION  | 
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HELP  WANTED 

SITUATIONS  WANTED  1 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Free  Lance  1 

Adminittrsdiee 

Classified  Advertising  | 

Editorial 

— 

PHOTOGRAPHEJ19:  new  conetruction  OPPORTUNITY  ON  DAILY  NEWS- 


WRITER  -  PHOTOGRAPHER,  some 


house  organs.  8,000  house  organs  pay  EditoivManager  of  large,  respected  I  experience.  Proven  record.  Reliable,  ■  smaU  paper.  Box  610,  Editor  &  Pub- 
from  $10  to  1100  for  clean  shots  show-  Multi-Weekly  operation.  Able  writer,  I  go-getter.  Best  of  recommen^tions.  |  lisher. 


ing  their  equipment  or  pr^ucts  in  ioyai,  active  in  community.  Age  46,  Write  Box  629,  Editor  &  Pubhsher, 

use.  Professional  photographers  make  married.  Change  would  take  time  to  _ |  WELL-TRAVELI^D  M. A.,  experienced 

good  money  in  this  fldU.  Free  infor-  effect.  Will  answer  all  queries.  Box  »  uaxta/-i:<t>  journalism,  teaching,  public  relations, 

mation.  Gebbie  Press  Service,  161  426,  Editor  &  Publisher.  !  CLAbblh  lEU  AU  MANAtiltK  wants  position  utilizing  her  specialized 

West  48,  NYC  36,  N.  Y,  -  ;  Highly  qualified  man,  16  years  experi-  ,  knowledge  including  Southeast  Asia, 

■  ^HHkGENERAL  MANAGER — publish-  i  ence,  complete  supervision  all  phases  contemporary  British  politics.  Box  543, 

Mechanical  er  with  outstanding  record  in  sound  I  of  classified  ad  department  from  pro-  Editor  &  Publisher. 

- -  —  newspaper  development :  reduce  waste,  duction,  programming,  sales  through  - — 

OPENING  on  small  western  daily  for  broaden  base  of  ads,  obtain  maximum  collection;  presently  employed  (past  10  '  JANUARY  “6?”  J-Grad.  Some  writing 
young  combination  pressman-stereo-  employee  effort,  produce  top  public  years)  metropolitan  area  newspaper:  experience  with  New  York  City  news- 
typer.  Must  be  able  to  take  full  charge  service  news  product.  Minimum  com-  ,  references  furnished  on  request.  Box  paper.  Box  634,  Editor  &  Publisher. 

in  absence  of  foreman  within  three  pensation  $22,000.  Box  404,  Editor  &  605,  Editor  &  Publisher.  - 

months.  Open  shop,  good  working  con-  I  Publisher.  '  NEED  A  SPORTS  deskman  who 

ditions,  $2.72  journeyman  scale.  Write; -  t  d  j  .•  doesn't  want  your  baseball  writer's  job? 

Box  411.  Editor  &  Publi^er,  giving  Uupaten  rroauction  A  good  one  available  to  metropolitan 

outline  of  previous  experience  and  pres- .  xi _ i  on . .  v,  _  •  -  paper.  Box  609,  Editor  &  Publisher. 


West  48,  NYC  36,  N.  Y. 

Mechanical 


in  absence  of  foreman  within  three  pensation  $22,000.  Box  404,  Editor  &  505,  Editor  &  Publisher, 

months.  Open  shop,  good  working  con-  I  Publisher.  i 


ditions,  $2.72  journeyman  scale.  Write  ; 
Box  411,  Editor  &  Publirtier,  giving 
outline  of  previous  experience  and  pres-  . 

ent  age. _ 

MECHANICAL  SUPERINTENDENT 
and  COMPOSING  ROOM  FOREMAN 
wanted.  Must  have  complete  knowledge 
and  exi>erience  of  Composing  Room  and 
other  mechanical  departments.  In  mak¬ 
ing  application,  please  give  details  as 


Dispatch  Production 


Mr.  Newspaper  Publisher 
Can  You  Use  a  Top  Grade 
Administrative 
Executive? 


SPACE  SALESMAN — aargressive,  28,  ; _ I _ _ _ _  ' 

degree  in  advertising.  Now  on  PM  I  NEWS  EDITOR,  30.  23,000  daily, 

daily:  strong  on  wles.  good  copy  and  chart  Area  2.  Married,  2  children,  vet. 
layout.  Box  416,  Editor  £  Publisher.  4  years  reporter.  4  years  desk.  Wants 

SUCCESSFUL  ADVERTISING  MAN-  ^3  "P'  ®23.  Editor  &  Pub- 

,  ACER.  38,  available.  South,  Midwest,  1  - 

Southwest,  10,000  circulation  up.  Ex-  NEWSMAN,  11  years  international  ex- 


to  experience,  backicround,  newspaper,  i  harkiyrntinH  and  i  ll-year  record  in  last  position,  perience,  Europe,  Asia,  United  Na- 

family  and  whether  experience  has  |  xie  ha*»  a  lon^  and  success  ^  producer  with  the  finest  record  tions,  now  permanently  in  U.  S.  Wants 

been  with  union  or  non-union  shop,  j  ®  medium  to  background.  $165  weekly.  Write  '  sUrt  in  an  American  paper,  any 

references  on  p^t  experience.  Box  °ewsa”r  oronerti^.  T  h  '  ^04.  Editor  &  Publisher.  Chart  Area.  Box  604,  Editor  *  Pub- 

503,  Editor  &  Publisher.  successfully  filled  the  position  of  Busi-  TOP  RETAIL  MAN  l^hen _ 

PUBUC  RELATIONS  DIRECTOR  for  posMMO,  lota  of  nii^hanicol  know-  Replk  Box  638.  Editor  &  Publishor  ^  Publkiben 

United  Givers,  Inc.  (Successor  organi-  !  **9^-  things  done  and  get>  - 

lation  to  Community  Chest  in  St.  “'o'??  P«>Ple-  He  is  seeking  a  Editorial  TOP  OR  SECOND  NEWS  DEPART- 

Petersburg,  Florida).  Responsible  for  Position  tliat  provides  a  real  challenge  -  MENT  position  on  small  California 

promotion  and  publicity  in  annual  fund  his  well-known  ability.  His  record  DEADENDED  NETWSMAN  seeks  desk  daily  sought  by  veteran  of  all  phases 
campaign ;  and  for  year  round  edu-  '*  ^  recomraendation— a  good  joj,  Chart  Areas  3,  6.  Four  years  re-  reporting,  editing.  42.  Now  employed 

cational  program  for  United  Givers  to  know  a  better  man  to  employ.  |  porting,  two  years  desk  background.  California  daily.  Familiar  with  state, 

and  its  19  member  agencies.  Annual  n-nrrrn-D  ottdt  icitcd  ®ox  406,  Editor  &  Publisher.  anxious  to  have  family  become  part  of 

aalary  $4,800.  Write:  Arthur  T.  Sny-  “OX  605,  EDITOR  &  PUBLlbMEK.  —  — — — — —  —  ___ — _ —  community.  Available  for  Interview. 


Chart  Area.  Box  604,  Editor  &  Pub¬ 
lisher. 

RECENT  J-GRAD,  veteran,  single, 
seeks  newspaper  suburban  New  York. 
Box  619,  Editor  &  Publisher. 

TOP  OR  SECOND  NEWS  DEPART¬ 
MENT  position  on  small  California 


«llr;V8V  Write  :“Arth“‘T"snyl  BOX  605,  EDITOR  &  PUBLISHER. 


der.  Executive  Director  United  Givers,  ,  ^ORCE  PIO,  24,  available  May  Outstanding  references,  ^x  627,  Edi- 

1^.  Box  960,  St.  Pete^urg^Flo_^  OPPORTUNITY  FOR  YOU  AND  I  !  f  yea"  ex^perS.  family' letu^m^! 
n  I  |.  n  I  i*  A  •  i  -L  Present  director,  16  years  solid  References,  samples,  per.sonal  data.  ~ 

rUDllC  Kelations  Assistant  experience,  aggressive  lineage  builder  pix  upon  request.  Box  332,  Editor  &  instructors 

and  prize  winner.  Mature  family  man  i  Publisher.  '  "  . . 


Familiar  with  aircraft  auided  ready  for  more  challenging  opportunity  ^ - TEACHER,  college  journalism,  editor- 

a  on  aircraiT,  guiaea  sound  future.  Have  trunks,  will  1  nEWSMAN-31.  8  years  reporting,  ial  side,  available  June.  BJ.  MSJ,  4 

miSSlIaS,  electronics  and  servo-  '  travel.  Box  628,  Editor  ft  Publisher,  j  desk,  editor,  editorial  writer:  J-Grad  years  teaching.  10  in  newspaper,  pub- 
mArhAnlcmc  rxro.  -  I  re-locate.  Box  438,  Edi-  licity  work.  Chart  Areas  4,  6,  6.  Box 


tor  ft  Publisher. 


626,  Editor  ft  Publisher. 


rnArhankmc  Panaklo  nf  rxro  -  wants  future;  re-locate.  Box  438,  Edi-  licity  work.  Chart  Areas  4,  6,  6.  Box 

me<:nanisms.  L^apable  _Ot  pre- .  ^rfi.fa  -  rorfoonial.  tor  ft  Publisher.  626,  Editor  ft  Publisher. 

paring  news  stories  and  maqa- '  —  - -  - i -  - 

line  Bfticles  In  simple,  eeslly  2^.,;'^.  SK 

understood  style.  Preferebly .  y.  SrEdS?  UNION  fotosrtter  operator 


with  newspaper  or  magazine  j 
background.  Large  New  York  ! 
State  airplane  and  guided  mis- 1 
sile  manufacturer. 

WRITE  BOX  610, 

EDITOR  &  PUBLISHER 


INSTRUCTION _ 

FEATURE  WRITER,  experienced,  col-  . -k-k-kta  a,  .  .  .na . . 

- ^overusing  _  umnist,  Iiopular.  easy-going,  literate,  xhe  National  Press  Photographers  As- 

MORE  SALFaS-POWER  circulation  MANAGER-Twenty  bTx'^'ssV  Bureau,  a.,  a  sep- 

FOR  CLASSIFIFD  ‘kTAFFFR'kl  years  experience  with  large  metropoli-  i  gjitor  ft  Pnhlisbep  *  '  •  ice  to  its  menibers  and 

..  ®  ^  “n  newspaper.  Familiar  with  !  fditOT&^ubbsher^ _  employera  mainUins  a  CONFIDEN- 

nn  *  linaw  and  sign  phases  of  circulation,  especially  carrier  j  SUNDAY  MAGAZINE  FEATURES  ®  “vi^i 

"?°«,'»ntr«t8  .  .  ,  New  pride  home  delivery.  Experienced  In  carrier  my  forte  after  8  years  on  newspapers.  .it’  Edm-News  reel.  MotI 

l?e  tonefit".*"*  J.Vi  J?**/  promotion.  Write  Box  |  Lrt  this  female  writer  now  desk-bound.  1  Tire  ' 

drily  na«r.  ™J!!S’  Editor  ft  Publisher.  I  show  you  proof.  Box  631,  Editor  ft  '  telephone 

WI7  papers  report  they've  trained - PnhlUhor  a  rUwUxa 

Jj^“.,die  Howard  Parish  Course  in  CIRCULATOR— middle  age.  neat,  ag-  Publisher. _  Gerald  A.  Clarke 


Box  631g  Editor  &  Publisher*  ' 

Circulation 
★  ★  ★ 

Circulation,  Advertising 

Competent  personnel  on  tap  from 
eoast-to-coast  at  no  charge  to  em¬ 
ployer.  Phone,  Write  or  Wire  MID¬ 
TOWN  AGENCY.  130  W.  42  St.,  New 
York  City,  N.  Y.  WI  7-7403. 


-  desires  day  situation.  Experienced  in 

♦♦PDITOPC  8.  DPPt^DTPDC**  in'*  8,  12,  and  18  Pt.  mats.  Two 
tar  “  KtrUKItKi  years’  Experience  on  newspaper  fotoset 

National  clearing  house  for  competent  display  ads.  16  years  at  trade  in  corn- 
personnel  from  eoast-to-coast  at  no  mercial  and  newspaper  work.  Family 
$J’r?'^.-i?k-.*A!!3?rl“F«r'Ata  '  m®".  ■ober.  Write  Box  620,  Editor  ft 

Wire  MIDTOWN  AGEINCY,  180  Wsat  Publisher.  Chart  Areas  3,  4,  or  6 
42  St.,  N.  Y,.  N.  Y..  WI.  7-6746.  preferred. 

COPY  EDITOR  - - - : - 

29.  Good.  $7,200.  _ Photography _ 

Box  619.  Editor  ft  Publisher.  k  i  i  ni  i 

Need  a  Photographer? 


tan  ne47paper"  Familiar  with  all  !  *  Publisher. _  emptoyers  mainUin,  a  CONFIDEN- 

phases  of  circulation,  especially  carrier  SUNDAY  MAGAZINE  FEATURES  ®  “vi^i 

home  delivery.  Experienced  In  carrier  my  forte  after  8  years  on  newspapers. 

and  customer  promotion.  Write  Box  Let  this  female  writer  now  desk-bound,  i  ^  ^  ’ 

602,  Editor  ft  Publisher.  show  you  proof.  Box  631,  Editor  ft  telephone— 

r-iDP-iTi  i-p/xD  _  JJI  A  Publisher.  Gerald  A.  Clarke 

CIRCULATOR — middle  age,  neat,  ag-  _ 

gresaive*  compi>tent.  carrier-boy  special-  MAYBE  WE  CAN  HEI^P  YOU!  Al-  Towle  Avenue*  Hammond.  Indiana 

ist,  fully  experienced  in  City,  Suburban  |  though  the  shortage  of  qualified  Rein  Telephone  WEstmore  1-2906 


p,  .-—v-  ..'."ta.ta  loii  taAvuiTitr  III  RAiivkAUktaTkxkpiv — luiuuie  age,  neai,  ag-  _ _  , 

Mtined  Advertising.  gressive,  competent,  carrier-boy  special-  I  MAYBE  WE  CAN  HEIJ*  YOU!  Al-  Towle  Avenue,  Hammond.  Indians 

X?B  get  individualized  attention  in  experienced  in  City,  Suburban  though  the  shortage  of  qualified  Kelp  Telephone  WEstmore  1-2906 

this  20.|esson  correspondence  course.  “"<*  circulation,  DESIRES  I^  i,  hitting  us,  too.  we  have  put  nearly  - 

“•«*.  servicing  and  TERVIEW  for  a  ^ition  principally  500  people  to  work  during  the  last  TOP  NEWS  PHOTOGRAPHER,  all 

In  "5  techniques  that  pay  off  concerned  with  handling  of  road  men,  twelve  months.  Tell  us  what  you  need.  Iieats,  steady.  Same  newspaper  Inst 

l^asy-to-follow  style.  supervisors,  district  managers,  motor  .nd  we’ll  help  you  if  we  can.  Bill  9'..  years.  Will  relocate  anywhere. 

total  FEE.  $66.  For  more  sales-  fnd  f^nchise  owners.  Now  em-  McKee.  Birch  Personnel,  69  E.  Madi-  l:„x  612.  Witor  ft  Publisher. 

W»er.  incre«iu»l  —  -uiii...  ployed  in  Northeast.  Will  go  anywhere,  i  son.  Chicago.  Illinois. 

»nd  greater  j^h^ninMs  mnM  «.or  Write  Box  620,  Editor  ft  Publisher. - ~  .  „  —  ! 

•Miration  with  inmal  $15  payment _ CAPABLE  REPORTER.  5  y.ars  ex-  Promotion— Public  Relations 

p«rience  DoHce.  city  hall,  federal,  court-  _ 


612.  tylitor  &  Publisher. 


_  CAPABLE  REPORTER.  5  y<ars  ex-  Promotion — Public  Relations 

CnTramwinnAttnim  perience  police,  city  hall,  federal,  court-  _ ~ 

house,  rewrite,  features,  column.  Legs.  EDITOR-WRITER 

BRITISH  CORRESPONDENT.  Irish  ideas,  swift.  Now  2  years  100.000  Mid-  .  a 

Catholic  background.  Colonial  news  daily.  Single.  29,  vet.  car,  camera,  [pj  MAGAZINE  or  TR^EPAPEB 

specialist  with  Tropics-wide  links,  offers  Wants  active  city,  nice  iieople  to  work  Uigs  for  facts,  writes  lively :  12  years 

news  service  datelined  London.  Can  for.  Write  Box  611,  Editor  ft  Pub-  newnia^r  reporting,  magazine  writ- 

act  as  personal  UK  correspondent  at  li^er. _  ITJf.  editing.  J-grad.  Skilled  in 

low  cost  due  to  worldwide  links.  Box  pniTOR  RFPnRTFR  ti  f,.!.  '  Kr’  g 

622,  Editor  ft  Publisher.  iv  nnn  a  -i  ^op-notch  |  Box  437,  Editor  ft  Publisher. 


Correspondents 


HOWARD  PARISH 

^hool  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47,  Florida 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


Results  Through  E&P  Ads? 
You  Bet ! !  See  Page  58 . . . 


Usher.  ioit  end  editing.  J-grad.  Skilled  in 

- Photography,  make-up,  production. 

EDITOR-REPORTER,  31,  top-notch  |  Box  437,  Editor  ft  Publisher. 

12,000  daily  experience  covers  all  !  - 

phues  production,  editing,  news  super-  I  PUBLIC  RELATIONS  POST  wanted 
vision.  Capable  turning  out  solid  I  by  now  employed  newsman  with  11 
bright  product.  Sober  cleancut,  depend-  years  heavy  writing  experience  on 
able  WW  II  vet,  ambitious,  no  shifter.  |  dailies  and  radio,  plus  broadcasting, 
(pbart  Area  2.  Box  633,  Editor  ft  Pub-  Ready  anytime,  sober,  reliable  and  not 
lisher.  a  floater.  Box  416,  Editor  ft  Publisher. 


editor  ac  PUBLISHER  for  February  16,  1957 


83 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

There  has  been  a  lot  of  talk  $961,000  for  the  year,  which 
from  the  White  House  on  down  ain’t  hay.” 
to  labor  and  management  about  No,  it  is  not.  But  it  repre¬ 
inflation  and  its  effects.  sents  only  3.7%  of  the  paper’s 

What,  if  anything,  can  or  gross  volume  of  almost  $26,000,- 
will  be  done  about  it,  we  don’t  000  for  the  year.  Is  that  sufTi- 
know.  cient  net  profit? 

But  what  effect  is  it  having  *  +  * 

on  the  newspaper  field? 

Funk  &  Wagnalls  “New  Blough,  chairman 

Standard  Dictionary”  defines  chief  executive  officer  of 

inflation  as  “Expansion  or  ex-  Steel,  made  a  .speech  last 

tension  beyond  natural  or  prop-  year  which  he  called  Profits 
er  limits  or  so  as  to  exceed  ^  Man  s  Best  FViend.  It 

normal  or  just  value.”  has  been  reprinted  in  pamphlet 

Jack  Thompson,  editor  and  form, 
publisher  of  the  Clifton  Forge  “Profits  are  the  source  of  all 
(Va.)  Daily  Review,  who  has  capital  investment;  and  capital 
been  fighting  his  own  localized  investment,  under  our  economic 
brand  of  inflation  in  the  news-  system,  is  the  source  of  all  job 
paper  business  has  defined  it  opportunities,”  he  said.  “What 
this  way:  “In  the  main,  'it’s  employes  sometimes  do  not  un- 
when  you  are  forced  to  pay  a  derstand,  however,  is  that — as 
higher*  price  for  the  same  old  a  result  of  postwar  inflation- 
item  you  have  been  buying,  it  is  possible  for  a  company  to 
without  getting  any  improve-  eaim  what  appears  to  be  a  most 
ments  of  additional  values  along  substantial  profit,  and  still 
with  the  increased  price.”  wither  away  and  die  because 

Mr.  Thompson  explained  to  this  profit  is  not  large  enough 
his  readers  in  an  editorial  what  to  pay  for  the  replacement  of 
inflation  has  meant  to  his  opera-  plants  and  facilities  as  fast  as 
tion:  Increased  newsprint  price  they  wear  out.” 

—second  one  in  a  little  over  a  He  illustrated  his  point  by 
year;  A  recent  increase  for  his  stating  that  an  open  hearth 
wire  ser\’ice;  Increase  for  syn-  shop  of  the  U.S.  Steel  Corpora- 
dicated  comic  strips;  Increased  tion  was  built  2.5  years  ago  at 
pay  scales  (for  which  he  admits  ^  cost  of  about  10  million  dol- 
justification).  “Daily  Review  lars.  Today  it  will  cost  nearly 
circulation  and  advertising  have  64  million  dollars  to  replace  it. 
increased  during  these  recent  And  those  replacement  dollars 
years,  but  the  only  way  we  can  must  come  out  of  profits, 
keep  up  with  the  continuing  in-  The  same  thing  applies  to  the 
flation  is  to  trim  what  can  be  newspaper  business.  Plants  that 
trimmed,”  Mr.  Thompson  wrote,  cost  a  couple  of  million  dollars 
Whereupon  he  announced  dis-  25  years  ago,  including  equip- 
continuance  of  a  couple  of  comic  ment,  today  are  costing  three 
strips.  and  four  times  that.  Every  pub- 

This  experience  with  rising  lisher  has  heard  of  at  least  one 
costs,  unfortunately,  is  not  un-  of  his  contemporaries  who 
usual  among  newspapers  today,  started  out  to  build  a  new 
It  is  the  story  of  most  news-  plant  for  8  million  and  paid  12 
papers  both  large  and  small  million  before  he  got  through 
although  the  larger  papers  have  "  'th  the  same  specifications, 
felt  it  more  because  of  their  This  has  happened  to  newspa- 
larger  consumption  of  news-  pers  large  and  small  regardless 
print  (accounting  for  a  larger  of  size.  The  extra  cost  has  to 
percentage  of  their  total  costs),  come  out  of  profits. 

The  Chicago  Daily  Neivu  is  Mr.  Blough  said  “just  as  it 
a  current  case  in  point.  Like  takes  capital  to  provide  the 
the  Clifton  Forge  paper,  the  tools  that  create  a  job,  so  it 
Daily  News  showed  increases  also  takes  sales  to  supply  the 
during  1956  in  both  circulation  profits  which  support  that  job 
and  advertising  volume  and  after  it  has  been  created.  And 
revenue.  Its  revenues  climbed  last  year,  at  U.S.  Steel,  it  took 
almost  $350,000  during  the  year  $15,300  worth  of  sales  to  main- 
but  its  operating  costs  increased  tain  the  job  of  each  man  and 
almost  $1,500,000  so  that  its  woman  on  the  payroll, 
net  earnings  declined  about  “Most  of  this  $15,300,  of 
$550,000.  (E  &  P,  Feb.  9,  page  course,  went  to  pay  for  the 
20.)  wages,  the  materials,  and  the 

Some  people  will  undoubtedly  other  costs  of  producing  finished 
say  “So  what?  They  still  made  products.  And  when  all  those 
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THE  FOURTH  ESTATE  ...  By  Trent 


“Now,  Doc,  could  we  have  the  boys  weighing  you?" 


costs  had  been  met,  only  9%  attract  the  capital  necessary  to 
remained  as  profit.  expand  production  and  create 

“Now  where  did  that  profit  new  jobs,  new  products,  and 

go?  Well,  every  penny  of  it  new  sales.  And  finally,  it  must 

went  to  provide  or  support  jobs  provide  a  dividend  large  enough 
of  some  kind.  For  when  you  to  pay  the  shareowners  in  the 
stop  to  analyze  it,  there  is  no  business  a  fair  return — or  rent- 

place  that  profit  can  go  except  al,  if  you  will — upon  the  took 

into  a  job.  If  it  is  used  to  re-  and  facilities  which  they  have 
place  existing  facilities,  it  main-  already  supplied  to  the  work- 
tains  jobs  that  already  exist,  ers  through  the  investment  of 
If  it  is  used  for  expansion,  it  their  money, 
provides  new  jobs.  If  it  is  paid  “So  I  do  not  think  you  can 
out  in  dividends,  it  is  either  define  the  words  ‘adequate 
spent — thus  giving  work  to  the  profit’  in  mathematical  terms  of 
men  who  produced  the  products  10,  15,  or  20  per  cent.  The 
purchased — or  it  is  saved  and  measure  of  its  adequacy  is  to 
invested  in  new  tools  of  produc-  be  found  only  in  its  ability  to 
tion  and  new  jobs.”  do  the  job  that  a  profit  must 

Attempting  to  answer  the  do  in  the  particular  company 
question:  “what  is  an  adequate  or  industry  in  question.  And  the 
profit?”  Mr.  Blough  said:  “A  same  .standard  must  be  used 
profit  must  be  large  enough,  when  we  speak  of  a  ‘fair  return’ 
first,  to  cover  the  increasing  for  the  stockholder,”  Mr.  Blough 
cost  of  replacing  existing  fa-  said. 

cilities  and  protecting  existing  Newspapers  without  adequate 
jobs.  In  addition,  it  must  also  profits  can  not  continue  to  exist 
be  large  enough  to  provide  or  any  more  than  other  businesses. 
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Only  LINOTYPE  Gives  You 

All  These  Money-Making  Features 


1.  WIDEST  MAIN  MAGAZINES 

unequalled  capacity 

2.  ONE-TURN  MAGAZINE  SHIFT 

fastest,  simplest,  safest 

3.  THE  NEW  HYDRAQUADDER 

unmatched  for  accuracy,  speed 

4.  EXCLUSIVE  SWINGING  KEYBOARD 
for  quickest,  easiest  maintenance 

5.  SPIRAL  AUTOMATIC  DISTRIBUTOR 
prevents  damage  to  matrices,  parts 

6.  ELECTROMATIC  SAFETY  SYSTEM 

stops  improper  magazine  shifting 

7.  SIX-MOLD  DISK 

increases  casting  range  50% 

8.  PRECISION-BUILT  ESCAPEMENT 
for  positive,  uniform  matrix  release 

9.  MICRO -THERM  POT 

for  solid  slugs,  clean  faces 

10.  MOVABLE  ASSEMBLER  (Mixer)  FRONT 

eliminates  transpositions 

11.  POT  PUMP  SAFETIES 

prevent  casting  of  loose  lines 

12.  DOWNSTROKE  KNIFE  WIPER 

more  efficient,  automatic  wiping 


The  newly-engineered 
Rangemaster 
{  Model  35 


13.  RIGID  CHANNEL  ENTRANCE 

prevents  matrix  damage 

14.  LOW-COST  LINERS 

for  fastest  measure  changes 

15.  ADJUSTABLE  POT  PUMP  SPRING 

assures  solid  slugs 

16.  UNIVERSAL  KNIFE  BLOCK 

unmatched  accuracy  of  slug  trim 

17.  EM,  EN.  THIN  SPACE  RELEASE 
faster  assembly  of  special  work 

18.  TWO-SPEED  ASSEMBLER 

sets  big  or  little  type  smoothly 

19.  AUTO  EJECTOR 

avoids  mold,  liner  damage 


Newspapers  rely  on  Linotype  to  set  their  display,  heads  and  straight 
matter  with  maximum  efficiency.  For  example,  the  newly-engi¬ 
neered  Rangemaster  Model  35  Linotype  has  no  equal  for  operating 
and  safety  features.  It  sets  through  normal  36-  and  condensed  48- 
point,  and  has  a  main  magazine  capacity  for  big,  block  faces  that 
no  other  mixer  can  match. 

When  you  think  of  new  equipment,  compare  machines,  compare 
service,  compare  typographic  resources.  Then  you'll  know  why  pub¬ 
lishers  everywhere  prefer  Linotypes. 

Linotypes  can  make  your  composing  room  more  efficient  and 
economical.  Phone  your  Linotype  Agency  for  details. 


20.  FINGER-TIP  SHIFT 

easiest  shift  for  mixing 

21.  THERMO-BLO  COOLER 

no  over-heating  of  molds 

22.  RIGID  DISTRIBUTOR  BOXES 
prevent  matrix  damage 


MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 


—gencies:  Atlanta,  Bastan,  Chicaga,  Cleveland,  Dallas,  Las  Angeles,  New  Yark,  San  Francisca.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 


Print!  (i  in  U.  S.  A, 


Set  In  Siartnti  fiiinily 
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A  Standard 
of  Greatness 


In  Cleveland  one  newspaper  stands  out  in  editorial  achievement 


SINCE  1939,  editorial  staff  members 
of  THE  PRESS  received  86  of  the 
Awards  made  by  the  Cleveland  News¬ 
paper  Guild. 

THE  PRESS  is  proud  of  this  record 
of  achievement,  and  prouder  still  that 
its  employees  won  nearly  half  (45.7%) 
of  all  the  Guild  Awards  made  in  this  4- 
paper*  city.  To  the  press  and  its  staff 
members  the  symbolic  “He)rwood”  is 
more  than  a  statuette;  it  is  a  recogni¬ 
tion  by  journalistic  colleagues  of  work 
of  exceptional  merit. 


THE  press  will  long  cherish  these 
high  awards,  as  well  as  many  other 
honors  its  members  have  received 
during  three-quarters  of  a  century  of 
publication.  They  are  evidence  of  the 
unselfish  effort  of  the  press  and  its 
staffers  to  serve  Cleveland,  and 
through  this  service  develop  the  loyal 
following  and  affection  of  its  readers. 

This  recognition  of  Greatness  by 
professional  newspapermen  is  highly 
gratifying  to  the  press. 

But,  the  judgment  and  criticism 


of  the  people  it  endeavors  to  serve  are 
final  measurements  of  the  Greatnoa  | 
of  a  newspaper.  Dominant  coverage  j 
of  Greater  Cleveland  families  is  testi¬ 
monial  to  the  part  the  press  plays  in 
helping  Clevelanders  in  their  play  as 
in  their  work,  in  their  escape  as  in 
facing  the  realities  of  everyday  life.^ 
Yes,  they  all  contribute  to  THE 
press' s  amazing  PO  WER— power 
do  good;  power  to  move  goods.  « 


*lneludiwg  * 


The  Cleveland  Press 

OHIO'S  LARGEST  DAILY  NEWSPAPER 


NEW  YORK.  Worfd-Te/tgrain  a  rh«  Sun  COLUMBUS . CHixtit 

CLEVELAND . Prttt  aNONNATI . Pott 

PinSBUROH . Pnti  KB4TUCKY . Post 

SAN  FRANOSCO . Nowt  Covington  odition,  Cincinnati  Pott 

INDIANAPOUS . Timoi  KNOXVILLE  ....  Nowt  Sontinol 

0*n«ral  AdvartINng  Departmant,  230  Pork  Avenue,  New  Verfc  City 


DENVER.  .  .  Rodcr  Mountain  Nowt  EVANSVIUE . frttt 

BIRMINGHAM  ....  Pott-HoraU  HOUSTON . 

MEMPHIS . Prott  Scimitar  FORT  WORTH . Frtu 

MEMPHIS  .  .  .  Commorchl  Appoal  ALBUQUERQUE . T.-ibuno 

WASHINGTON . Nowt  EL  PASO . Hot-  d-Pod 

Chicege  Sen  Frendsce  Detrelt  CIncInnetl  PhlleBeIpWe  naiei 


